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Crarpsi MOCBSIIEHA MPOOIEME B3aUMOCBSI3aHHOTO U COINIACOBAHHOTO (DOPMHUPOBAHUSI KOMMYHHKA-
TUBHON M MPOPECCHOHANBHON KOMIIETCHIMH C HEJbI0 YIyUIINTh PE3ybTaThl OOYYEHHs HHOCTPAHHOMY
SI3BIKY CTY/JICHTOB HESI3bIKOBBIX CIIEIIMAIBLHOCTEH. AKTYalbHOCTh CTaTbU COCTOMT B TOM, YTO aBTOPBI MpeJ-
JlararoT HCIIOJIb30BAaTh TAKHUE METOIbI O6y‘IeHI/IH HWHOCTPAHHOMY SA3bIKY, KOTOPBIC ITO3BOJIAIOT O6eCHe‘II/ITI)
MEXKTUCIUIUIMHAPHBIA MOAX0M K (POPMHUPOBAHHIO KOMMYHUKATHBHBIX KOMIICTCHIIUN BBIITYCKHUKOB BY30B
IUTS IPO()eCCHOHATBHON OPUEHTAIIMY TIOATOTOBKH 110 HHOCTPAHHOMY SI3bIKY OYIyIIUX CIICIUAIHACTOB.

Jlyist TOro 4to0BI OCYIIECTBUTH MHTETPAIMI0 MHOCTPAHHOTO sI3bIKa € HpodeccroHanbHON uHbOpMa-
LUel, HA 3aHATHUSAX 10 MHOCTPAHHOMY SI3bIKYy C Marucrpamu HampabieHus: «CBsi3u ¢ OOIIECTBEHHOCTHIOY
OBbUIO MPEJIOKEHO HCIIONB30BaTh METO/IbI U3MEpeHNUs IPPEKTUBHOCTH MUAP-ICATEILHOCTH. ABTOPBI CTAThH
NOM4YEPKHUBAIOT, YTO BOCTPEOOBAHHOCTH MOJOOHBIX METOIOB Cpely MPOeCCHOHAILHOIO MUap-coodIecTBa
BBICOKA, a BJIAJICHUC UMHU SIBJISIETCS] 0053aTEIBHBIM TPEOOBAHUEM [ MOJIOZIOTO CIICIIMAIACTA U TPEICTABIIS-
eT co0OoW YIOOHBIH MHCTPYMEHT MO (POPMHUPOBAHHIO HABBIKOB YCTHOW M IMHMCBMEHHOW PEUH y 00YJarOIIuXCs
B [IPOLIECCE TAKOH y4eOHOU AEATeIbHOCTH, KOTOPAsk YaCTHYHO MMUTUPYET UX OYAYIIYIO MPOPeCCHOHATBHYIO
JIeSTEILHOCTb.

W3 Bcero MHOTOOOpa3us Muap-aHATUTHKY OBbUTH BBIOpaHBI METOIbI OU3HEC-Keiica, ONpeIeTICHUs HHICK-
Cca YUTAaCMOCTH U ME€AHaaHaJIN3 KaK MHCTPYMECHTLI, KOTOPBIE MAaKCUMAJIbHO CHOCO6CTByIOT IIOAIOTOBKE MECXK-
KYJIBTYPHOMY MPO(ECCHOHATBHO OPHUCHTUPOBAHHOMY OOIICHUIO, @ UMCHHO ()OPMHPOBAHUIO JTMHIBUCTUYC-
CKOH, parMaTH4YeCKOM, COIMOKYIBTYPHOH U CTPATErnIeCKO KOMIIETCHIINNA. [JaHHBIC METOIBI IIOMOTIIN TaKIKE
OBJI3JICHUIO UCCIIE0BATEIbCKON KOMIIETCHIIMEH MarkuCTpaMy, TaK KaK B MPOLIECCE 3aHSATHIA C UCIIOIb30BaHMU-
€M OILICHOUYHBIX M AHAJMTHYECKUX METOIO0B M3MepeHHs 3(P(EeKTHBHOCTH MUAP-IEATeNLHOCTH 00yJaromiue-
Csl YCIIGIIHO PeIlaid MCCIIeI0BATEIbCKUE 3a/a4i B O0JNAaCTH M3y4eHHs NOTPEOUTENIBCKOTO CIpoca U CBsI3ei
C 00IIECTBEHHOCTHIO, MOJIB3YSICh HHTCPHET-PECYPCaMU, aHATU3UPYs ITyOIMKAIMU Ha aKTyaIbHbIC TEMbI U CTa-
TUCTHYCCKUEC JIAHHBIC.

B 3akimroueHIE HAyYHOTO HCCIICAOBAHMS ABTOPHI JCIA0T BBIBOJ O TOM, YTO B PE3yJIbTaTe MPUMCHCHUS Ha
3aHSTUAX 110 HHOCTPAHHOMY SI3BIKY TAKHX METOJIOB, KaKk OM3HEC-Keiic, Onpe/iesieHue HHIeKCa YUTAeMOCTH U
Me/IHaaHalin3, yAajJoCh BBIIOIHHUTE 3a/1a4y (POPMHUPOBAHHS y 00YHAIOIIUXCS ONPE/CIEHHBIX YMEHUN HCIOJb-
30BaHUsI HHOCTPAHHOTO sI3bIKa B IPO(ECCHOHATIBHON IESTEIbHOCTH.

KiroueBble coBa: KBa3UIpOpeCCHOHANBHAS EATCIbHOCTh, MHOCTPAHHBIN SI3BIK CICIHAIbHOCTH,
OM3HEeC-KelChl, MHICKC YUTaeMOCTH, ME/IMaaHalIn3, IPecc-pesius.
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The article is devoted to the problem of formation of communicative professional competences in
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An interdisciplinary approach to formation of communicative skills of graduates of higher educational
institutions allows providing the professional orientation in training the future specialists to a foreign language.
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In order to implement the integration of a foreign language into professional materials, it is suggested to use
methods for measuring the effectiveness of PR activities.

The article emphasizes that the demand for such methods among the professional public relations
community is high, and the ability to use such methods is an obligatory requirement for a young professional,
while constituting the convenient tool for developing the speaking and writing skills of students in the
process of such educational activities that partially imitate their future professional occupation. From all the
variety of PR analysis techniques, the authors of the article have chosen business case methods, definition of
readability index and media analysis as tools that primarily contribute to the task of forming the intercultural
professionally oriented communication, namely the formation of linguistic, pragmatic, sociocultural
and strategic competencies. These methods also contribute to the formation of research competence among
the masters, due to learning variety of PR cases, using the Internet resources and statistical data.

In conclusion, the authors claim that using such methods as the business case, measurement of readability
index and media analysis in PR professionally oriented foreign language training, it is possible to accomplish
the task of developing students’ specific skills including writing the press-releases and using the foreign

language in their professional activities.

Keywords: quasi-professional activity, foreign language training, business cases, readability index, media

analysis, press-releases.

BBenenue

B Hacrosimiee Bpemsi (OpMHUpOBaHHE KOMIIe-
TCHTHOCTH CTYACHTOB By3a pacCMaTpUBACTCA B JIBYX
HalpaBJICHUAX: KaK aBTOHOMHas, HE3aBUCHUMasd 3a-
Jlaya ¥ Kak OJIMH W3 TMyTed penieHus Oosee o0ImmMx
po0JieM., B YaCTHOCTH, TTPOOIIEM KaueCTBEHHOTO 00-
paszoBaHUs CTYJEHTOB B By3ax [8].

CCFO)IHSI OJHUM H3 OCHOBHBIX KAa4Y€CTB HACTOS-
mero mpodeccroHana SBISIETCS yMEHHE IUIaHH-
poBaTb pHUCKMU MU OLCHUBATH l'lpI/I6I)IJ'[I)HOCTB CBOHUX
neiictBuii. HeoOxomuMo BiageTs OOBEKTHUBHBIMH,
CTPOTUMH METOIAaMH OLIEHKH MpPOo(hecCHOHAIBHON
JIeSITENIbHOCTH, 4TOOBI 00ECIIEUHTh JOCTOBEPHOE
TIOJITBEPIKICHUE PE3yJIbTAaTOB U PEHTA0CIbHOCTH WH-
BECTHUIUH ISl pyKOBOZCTBA.

KOMMyHI/IKa[H/IOHHBIe KaMIIaHUHW TUIaHUPYIOTCA
Ha OCHOBAHUH MCCIIEIOBAHHM, B TpoIecce KOTOPHIX
OTBEYAIOT Ha CIEAYIONINE BONPOCH: UTO yXke 3HAIOT
00 3TOM TIpOIyKTe IeneBble ayauropun? Hackompko
TyOOKO M cephE3HO Oyayliue MOTPEeOUTENNn 3TOTO
TOBapa OCO3HAIOT M BOCHPHUHUMAIOT CBOIO MOTPEO-
HocTh B HEM? Kakne CMU oHM mpennoynuTaioT U Ha-
CKOJIBKO JTOBEPSIIOT UM?

®opMupyomue U olleHOYHbIe
MHAap-HCCIe0BAHUS

Kak oTmedaroT cOBpeMEHHbIE HCCIIEIOBATEIH,
NpaBWIEHOE YIIPABJICHHE PEKIaMOil Mpexanoiiaraet
ee IJIaHuPOBaHMe U OIeHKY 3¢ dexruBHOCTH [1]. Ka-
YEeCTBEHHOE IUIAHUPOBAHNE PEKJIAMBl M yIIpaBJICHHE

CI0 3aBHUCSIT OT KOPPEKTHOCTH U MPABUILHOCTH H3-
MepeHus (OLCHKH) pe3y/IbTaTOB PEKIAMHOM JCSITEIb-
HocTH [3]. UccnenoBanue, KOTOpOE MPOBOJAT MEPEN
KOMMYHUKAIIMOHHON KaMIIaHUEH WIN JESTENIbHO-
CThIO TIO IUIAHMPOBAHUIO WH(POPMHUPOBAHMS I10-
Tpebutenss 00 omnpenenéHHON yciyre, TOBape WIN
aKIINH, HAa3BIBAIOT (DOPMUPYIOUINM HCCICTOBAHUEM,
B TO BpeMs KaK HCCIIE[IOBaHME, HAIpaBICHHOE Ha
onpeneneHue 3Q(HEKTUBHOCTH KaMITAHWHM, Ha3bIBa-
IOT OIICHOYHBIM. [lepBOHAYANBHO CYHTAJIOCh, YTO
OIICHOYHOE WCCIICIOBAaHUE MPOBOIUTCS IMOCIE KOM-
MYHUKAITMOHHOH Kammanuu. OHAKO TOCIeTHHe
HCCIIC/IOBAHUS B 3TOW 00JacTH MOJTBEPIKIAIOT TO,
9TO W3MEPEHUEC U OICHKA I(PQPEKTUBHOCTU MHAP-
KaMIaHU{ JOJDKHBI HAYMHATHCSA HA PAaHHUX dTalaxX u
MIPOUCXOIUTH B paMKaX KOMMYHHUKAITHOHHBIX TPOCK-
TOB U TPOTPaMM, KaK HEPa3pPhIBHBIC COCTABIISIOIINC
€IMHOTO HENPEPBIBHOTO Tporecca. [IpeanpuHsThie
TakuM 00pa3oM (pOpPMUPYIOIIHE U OTICHOYHBIC UCCITe-
JTIOBaHUS B3aWMOCBSI3aHBI U 00beqHEHBI. DPOpMHUpy-
IOIEE MCCIICIOBAHUE OCYIIECTBIISICTCS Mepe] Hava-
JIOM NMUAp-KaMITAHUU U BKIIIOYACT B ceOs M3MEpEHUE
YPOBHS OCBEIOMIICHHOCTH, OTHOIICHHS, BOCTIPUSATHS
n moTpeGHOCTeH TeneBoil ayauTopuu. Takum 00-
pa3oM, TCPMHH «HU3MEPEHHUE» B OTHOIICHUH IHAp-
KaMIaHUW MCIIONB3YeTCs KaK MPH UX TUIAHHPOBAHUH,
TaK U JIJIS OIICHKH PE3yJIbTaTOB KaMITaHUH.
CrenuaanucThl TI0 CBA3SIM C OOIIECTBEHHOCTHIO
BO BCEM MHpE MPU3HAIOT HEOOXOIUMOCTh OCYIICCT-
BJICHUS KaK (DOPMHPYIOIIHX, TAK U OIICHOYHBIX UCCIIC-
JTIOBaHUI1, HO MIPH STOM YPOBCHb ITHAP-HCCICIOBAHMUIA
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ocraéresl T0BOJIBHO HU3KUM. Cpeay NPUYUH TaKoro
TIOJIO’KEHUSI HAa3bIBAIOT HEIOCTATOK CPEJICTB, KO-
TOpbIC BBIACISIOTCS Ha MOAOOHOTO poja JesTellb-
HOCTb, HEOOXOAUMOCTb JUINTEIBHOTO BPEMEHHU IS
TIPOBEICHUSI Ka4E€CTBEHHOTO  ITHAP-HCCIICTOBAHMS
1 HEXEeJIaHHe HEKOTOPHIX PYKOBOAWTENEH YIENsATh
JIOCTaTOYHOE BHUMaHKHE 3ToMy Bompocy. Ha camom
Jiesie, 3TH NPUYMHBI MOXKHO Ha3BaTh BCEro JIMIIb
TIOTIBITKAMU OIPAaB/aTh NIABHYIO NMPUUYMHY — HE BCE
MHap-CHEIHAINCTEl UMEIOT IPAKTUYECKUIl OMBIT
PETYJISIPHOTO HCIIONB30BAHUS PA3IMYHBIX AHAIUTH-
YECKMX METOJIOB JUIsSl OLICHKH CBOEGH JEsATEIbHOCTH.
B 10 K€ Bpems mamepeHuil a3pdexkTuBHOCTH MHap-
JeATENBHOCTH TPeOYyIOT KaK BHEIIHHE, TaK U BHYT-
pPEHHHUE KIMEHTHI MUAp-areHTCTB, YTO TPHBOIUT K
YBEJIMYECHUIO 00pa30oBaTelbHbIX HporpaMMm B o0Ia-
CTH pa3pabOTKH MCCIICIOBAaHUN U METO/IOB OIICHKU B
cepe cBsi3eil ¢ 00IIECTBEHHOCTHIO [7].

C TouKH 3peHnss 00y4eHUST HHOCTPAHHOMY SI3BI-
Ky mpodeccun OymIymux CIEUaTNCTOB B 00a-
CTH TNHapa, METO/bl OICHKN 3(P(PEKTUBHOCTU ITHAp-
JIeITENIbHOCTH TPEJCTABIISIIOT COOO0H YJOOHBIH WH-
CTPYMEHT 1O (HOPMHPOBAHUIO HABBIKOB YCTHOH W
MMUCBMEHHOW pedn y OOydaromuxcs B MpoLecce
TaKoM y4eOHOH JesATeNbHOCTH, KOTOpas YacTHY-
HO WMMHUTHpYET HX Oyaymyro mnpodeccHoHaIbHYIO
nestenbHoCTh [2]. Mcmnonb3oBaHue  ClieUaIbHBIX
MIHap-OpHEHTUPOBAHHBIX UCCIIEIOBAHUI B mpolecce
00y4eHHsI HTHOCTPAHHOMY SI3bIKy MarucTpOB CIEIH-
anpHOCTH «PekiaMa M cBs3M C OOLIECTBEHHOCTHIO»
aKTyaJbHO HE TOJBKO KaK CpPE/ICTBO JallbHEHILETO
(GbopMHpOBaHUS KOMMYHHKATHBHOW  WHOS3BIYHON
po(heCCHOHATBEHOI KOMIETEHIIMN Yy 00y4aromuxcs,
HO W KakK A(PEKTUBHBIA WHCTPYMEHT IJIsI CTaHOB-
JeHnst Oymymiero npodeccruoHana, Tak Kak BIaje-
HUE METOJaMU YCTOHUYMBOTO KOHTPOJISI pEe3yJIbTaToB
NHap-AesATeIbHOCTH  SIBISIETCS.  BOCTPeOOBAaHHBIM
YMEHHMEM AJIsl CTIEIMaInCcTa B 3TOW 00JIacTH Ha Co-
BPEMEHHOM MEX/yHapOJHOM PBIHKE TPy/a.

B Hacrosimee Bpemst HET eAWHOW Kiaccu(u-
Kallid METOMO0B OICHKH 3()(EKTHBHOCTH IHAp-
JIeTeNIbHOCTH. BbIOMpast onpeieieHHbIe OLIEHOYHbIC
METO/IbI, MBI UCXOIWIN M3 CIECIYIOINX MPHUHIUIIOB
MTHap-JeITeIbHOCTH:

1. IIporpaMmbl muap-1esTEIBHOCTH U KOPIIO-
PaTUBHOTO OOLICHUS JOJKHBI CTaBUTh Tepe]] co00i
TaKUe IIeJH, KOTOPbIE SIBISIIOTCS KOHKPETHBIMHU, M3-
MEpPUMBIMH, IOCTHXHMBIMH, aKTyaJbHBIMH M CBOE-

BPEMEHHBIMH M KOTOPBIE TAKXKE COOTBETCTBYIOT 00-
IIMM LEJISIM OpraHU3alnH.

2. KoHkpeTHble ILIeJIM MNHUAp-JESITEIbHOCTH H
KOPIIOPaTUBHOTO OOIICHUS JJOJDKHBI OBITH COTJIACcO-
BaHbl C PYKOBOACTBOM. PyKOBOICTBY HEOOXOIMMO
«COTVIACUTHCS C LEAMH MHap-JesITENbHOCTH, PH-
3HaBas UX BKJIAJ B OOIIHE IIEIN OpraHu3alny.

3. Jlns onmcaHusl pe3ynbTaToB CBOEH pabOTHI
CHEUUATUCTBl 10 MUap-JesITeIbHOCTH M KOpIiopa-
TUBHOMY 06H_IeHI/IIO JOJOKHBI HAYYUTHCA TOBOPUTH Ha
SI3bIKE aHAJMTHKU — LU(PBL, POLEHTHI, IUArPAMMBI.

Kpome Ttoro, m3 Bcero MHOTOOOpasmsi Imuap-
AQHAJUTUKK MBI BBIOpPAIM T€ HHCTPYMEHTHI, KOTO-
pBle MAaKCHMMaJIHO CITIOCOOCTBOBAJIM OBl TIOJI'OTOBKE
K MEXKYJIBTYpHOMY MpPO(pECCHOHAIBHO OPUEHTH-
POBaHHOMY OOIIEHHIO, @ MMEHHO (HOPMHUPOBAHUIO
JINHI'BUCTHUYECKOM, IparMaTUyecKoi, COLMOKYJIb-
TYpPHOH W cTpaTerudyeckoil komrereHuuil. Bee BbI-
OpaHHBIC METO/BI IIOMOTAJIN TaKXke (OPMHUPOBAHHIO
HCCIIE/IOBATENILCKOW KOMIIETCHIIMM Y MarkcTpos,
Tak Kak B MPOLECCe 3aHATHH C HCIOIb30BAHUEM
OIICHOYHBIX W AHAJIUTHUYECKHUX MCTOAOB MU3MEPCHUA
3¢ GEKTUBHOCTH NHAP-IEATSIBHOCTH O00ydaronue-
Csl YCHEUIHO pemIalfl MCCIIEI0BATENbCKUE 3a/1a4un
B 00JaCTH W3y4YeHHsI NMOTPEOMTENBCKOTO CHpOCa H
CBsI3el ¢ OOIIECTBEHHOCTHIO, MOJB3YSICh MHTEPHET-
pecypcamu, MyOJIMKalMsIMU Ha aKTyaJbHbIE TEMBbI,
CTAaTUCTUYCCKUMHU NAHHBIMU.

B aT0li cTarbe MBI pacCMOTPHUM, KaKUM 00pa3oM
mpu OOy4YeHHH WHOCTPAHHOMY SI3BIKY TPOQECCHH
CTYIEHTOB HarpaBieHus «Pexiama n cBsi3u ¢ o01me-
CTBEHHOCTBIO» MOYKHO HCIIOJIb30BaTh METOJ OU3HEC-
KelCOB, MHJIEKC YNTAEMOCTH U ME/IMaaHalIun3.

bu3nec-keiicol

Ortor Meron wuccienoBaHUS d(h(HEKTHBHOCTH
MTUAp-JCATEILHOCTH BO MHOTHX CHTYalMsX OKa3bl-
BAeTCsl OIHUM U3 CaMBbIX JEMIEBBIX U d(P(HEKTHBHBIX
METOJIOB OIIGHKH ISl BhIOOpa JIydinel CcTpaTreruu.
C touku 3penust hopMuUpoBaHust NpodhecCHoHaTbHON
MHOS3BIYHON KOMIIETEHIIMH — 3TO XOPOLIO H3BECT-
HBII B JIMHIBOJUIAKTHKE POXYKTHBHBIA METOM, KO-
TOPBI TIO3BOJISIET PAa3BUTh CIIOCOOHOCTBH MCIIOIB30-
BaTh B YCTHOM OOIIIEHHMH ¥ a1€KBaTHO IOHUMATh TIPH
YTEHUU CMBICI MHOSI3BIYHBIX TEKCTOB, COICPIKAIIUX
podeCcCHOHATIBHYIO U TEPMUHOJIOTHYECKYIO JICKCH-
KY, JUIS YCIICIITHOTO PeIIeHus muap-npoomemsr [6].

CryfeHTBl NONYYaId 3aJaHue HAaWTH Haumryd-
Iee penieHUe TOCTAaBICHHON Mepesl HUMH 3a/1add
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B 00IacTH MHUap-ACSITENLHOCTH, WU3YYUB IPHMEPHI
pCLICHHST aHAJOTHYHOW 3aJaudl JAPYTHMH KOMIIa-
HusiMi.  CTyAEGHTBI HCIHOJNB30BaIM  HHGOPMAIIUIO
C CaiTOB Pa3IWYHBIX KOMITAHWH, mocemann (opy-
MBI CIICHUATIMCTOB M, OCHOBBIBASICH Ha H3YYCHHOM
OIIBITE, MIPEeIyIAralii PEIICHUE TPOOICMBIL.

[Tpumep 3a1aHuii Mo U3y4eHHIO ON3HEC-KEHCOB:

Task 1: A major corporation undergoing a name
change doesn’t have the budget to commission pri-
mary research to identify target audience attitudes
and needs. Analyze how a number of other major
companies have handled their name change.

Task 2: Following a meat product contamination
which led to the deaths of two people, sales of meat
products fell to almost zero. The industry was in dis-
array and called for a crisis communication plan from
several PR agencies.

TecTbl YNTAEMOCTH

TekcT, KOTOpBIN co3MaTes Muap-CIeNHaIACTOM
C LENBI0 TIPHBJIEYH IIEJEBYIO ayIUTOPHIO, JOJDKEH
COOTBETCTBOBATh  ONpPEACIEHHBIM  TPeOOBAHMSIM.
[Momumo opdorpadun, MyHKTyalUH U CTHIHCTHYE-
CKOH BBIBEPEHHOCTH, TEKCT JOJDKEH YIOBICTBOPSTH
KPUTEPHIO yIO0OYUTACMOCTH. TEKCT CcUMTaeTcs
YAOOHBIM JUIS YTE€HHS MOTPEOUTENEM, €CIH MOXKET
MpOYUTATh TEKCT U MOHATH €r0 3a MUHUMAJIBHO KO-
POTKMII BpeMeHHOW NIpoMexyTok. Ecin roBoputh
0 pabore B MHTEepHETE, TO, YeM BHIIIE ITOKA3aTeNb
YUTAEMOCTH COOOIIEHHMSI, TEM OOJIBIIE BEPOSTHOCTD,
YTO TIO0JIb30BATENb IPOYUTAET €ro TOJHOCTHIO, MPH
OTOM HPOUCXOAUT YBCINYCHUE BPCMCHU Hpe61)113a-
HUS TIOJH30BATENsl HA CTPAHUIICE M CHIDKACTCS II0-
Ka3aTellb 0TKa30B. TakuM 00pa3oM, IO IMOKa3aTelsIM
YUTAEMOCTH TEKCTa MOXKHO OIPEAEINTh, HACKOIBKO
9 }EKTUBHBIM C TOUKH 3PEHHsI BO3ACHCTBHUS HA I10-
TPEOUTEIISI OKAKETCSl TO WIIM HHOE COOOILEHHE THap-
areHTCTB.

Jus ompeneneHuss ymoOOYHTaeMOCTH TEKCTa
pa3paboTaHbl pa3iuyHbBIE MaTreMarudeckue (Gopmy-
JIbl, KOTOpbIE HAa OCHOBAaHHMH JUIMHBI CJIIOB W JUIUHBI
MIPEIOKECHUS OTPENENAIOT WHACKC ynoOounuTaeMo-
cti Tekcra. Jlms pacuéra mHAEKCa ymoOoduTaeMo-
CTH Ha 3aHATHAX MBI HCIIONB30BalH pecypce: https:/
www.online-utility.org/english/readability test and
improve.jsp.

B kadecTBe TEKCTOB, KOTOpPHIE aHATU3UPOBAIN
CTYICHTHI, MBI BRIOPAJIH MIPECC-PEeTr3hl.
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C Touku 3peHust (HOPMUPOBAHUSI MEKKYIBTYP-
HOH Ipo(heCCHOHANBEHO OPHEHTHPOBAHHON KOMMYHH-
KaTUBHOM KOMITETEHIIMU Y MaruCTPOB, 00y YarOIINXCs
1o HampasieHuio «Pekiama u cBsA3u ¢ OOIIECTBEH-
HOCTBIO», HAIIMCAHHE MIPECC-PETN30B BXOAUT B UUCIIO
00s13aTeNbHBIX YMEHHUHI 1 TpeOyeT coOIoeHus apa-
METPOB, XapaKTEPHBIX JJIsl JAHHOTO THIIA TEKCTA.

IIpecc-penu3 kak >kxaHp, KOTOPbIM COBMEILAET B
cebe 0COOCHHOCTH O(HIINATBHO-IEIOBOTO, HAYIHO-
TO ¥ IMyOJUIHUCTUYECKOTO CTHIIEH pedn, UMeeT cile-
JIYIOIINE OCOOEHHOCTH: HACBHIIIEHHOCTh TEKCTa HH-
(hopmanmeit; HeoOXOAUMOCTH TTOAOOpa JIEKCHYECKUX
U TPaMMaTHYECKHX CPEJICTB TaK, 4TOOBI M30eXaTbh
UCKaXEHUsI TOJIKOBAHHS COOOIIEHHMS; JTAKOHUYHOCTD
Y TOYHOCTBH COOOIICHUSL.

B Hawane cCTy#eHTHI Iodydanu 3aJaHue IIpo-
yuTaTh JABa IIpecc-penm3a M BHIOpATh JTydIInit
U3 HUX, ONHPasiCh Ha CIeIYIOINe TpeOOBaHNUS:

1. TekcT momkeH OBITH aKTyajeH, 4TOOBI TpPH-
BJI€Yb BHUMAHUE YUTATENICH.

2. Wndopmanus momKHA OBITH ITOCTOBEPHOMH,
TaK Kak oOydJaloIyecs! BBICTYNAIOT B POJIH OQUIIHU-
AJIBHOTO MPE/ICTABUTEIS] KOMIIAHUH.

3. CopnepxaHue Tmpecc-penm3a JOKHO OBITH
MIPUBSI3aHO K KOHKPETHOMY HMH(OPMALMOHHOMY II0-
BOJy, HalIpUMep, MEPOIIPUSITHE, BBIITYCK HOBOU ITPO-
JYKLUH, TOCTHXKEHUE KOMIAaHUHM B cepe colrallb-
HOHM OTBETCTBEHHOCTH U T. JI.

4. Tlpecc-penn3 MOMKEH OBITH TpenHAa3HAYCH
OIpeAeIEHHOMY CpENCTBY MaccoBOW HMH(opMau
U aJpecoBaH pelNaKkiMU WIA COTPYAHHUKY, TaK Kak
aZpecHoe TpecTaBIeHre HH(POpMAIHK CIIOCOOCTBY-
€T CO3JJaHUI0 HAIEKHBIX JICTIOBBIX CBSI3CH.

5. Texer omKeH ObITh MAaKCHMAIIBHO HH(pOpMa-
THUBEH, TO €CTh COJEp)KaTh TOJBKO (haKThl Oe3 KOM-
MEHTapHUEB.

6. Texcty HEOOXOAMMO MPUAATH THOKOCTH, JO-
0aBUB CCBUIKM Ha JIOTIOJHUTEIBHYIO HH(OPMAIHIO
WIN Ha JIUII, KOTOPbIE MOTYT MPEAOCTaBUTH ATy WH-
hopmanmio.

7. TekcT MoMKeH OBITh KPATKUM, TaK KaK OTHO-
CHTCS K OTIepaTHBHO-HOBOCTHOMY JKaHPY M OCBEIAET
TOJIBKO OJIHY TEMY.

Br1OpaHHBIf U3 IBYX TEKCT MPOBEPSUICS HA UH-
TAaeMOCTb, TIOCJIE YEro CTyAEHTaM Mpelarajid BHe-
CTH TaKUE M3MEHEHHs, KOTOpbIE OBl YIYULIHIA 3TOT
TEKCT, M OIISITh IPOBEPUTH €r0 MHJIEKC YNTAEMOCTH.
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[Tpumep repBOro 3aaHusi HA YATAEMOCTb:

Task 1. The new brand reinforces the company’s
investment in innovation and serves as an opportunity
to remain unique in the marketplace. Read the two
headlines and texts below and decide which of them
introduces the better press-release and why. Check
the index of readability of the better press-release and
introduce necessary changes to the text to improve its
readability.

Text 1. From Propel Marketing to ThriveHive

June 26, 2017 08:00 AM Eastern Daylight Time

QUINCY, Mass. Propel Marketing, a leading
national provider of digital marketing for local
businesses, today announced the business’rebrand to
ThriveHive. The comprehensive rebrand elevates the
focus on customized digital marketing solutions for
small and mid-sized businesses (SMBs) and includes
a new logo, positioning, and website.

Please visit www.thrivehive.com to explore the
new website and learn more about the suite of digital
marketing products and services offered.

Contacts

ThriveHive Rebecca Mersiowsky, 617-483-2685
Public Relations & Marketing Specialist

Text 2. Propel Marketing Announces Rebrand
to ThriveHive

ThriveHive’s unique blend of a leading
marketing software platform, combined with turn-
key advertising services, is able to meet digital
marketing needs in an easy-to-use way for any SMB
owner. ThriveHive will continue to develop its multi-
functional platform, helping local markets grow, one
business at a time. With the extensive rebranding
efforts, the company will continue to offer all of the
digital marketing tools and expertise that SMBs need
to grow, while investing further in both marketing
technologies and expert support for clients.

ThriveHive s new branding further enables the
company to stand out, not only within the expansive
digital marketing industry, but also within the ever-
growing Boston technology ecosystem. Small business
owners will enjoy the ease-of-use of ThriveHive's
sophisticated technology, along with the human touch
that is delivered through superior customer service.

The ThriveHive logo brings a sharp new visual
identity, characterizing the brand as bold, smart,
effective, and original. ThriveHives emphasis on

providing a full suite of products and services to local
companies is reflected in the company’s new tagline,
“Everything you need to market your business
online.” This language speaks to the core belief
that in a vast, ever-changing, and complex digital
marketing landscape, ThriveHive can fully cater to
each and every business to establish and secure a
thriving digital marketing program.

About ThriveHive ThriveHive empowers local
business owners to take charge of their business
growth, combining human guidance with easy-to-
use technology to make marketing easy, effective,
and affordable. It serves as a trusted online expert,
offering a unique blend of leading-edge technology,
and high-quality digital advertising services for small
and mid-sized businesses. ThriveHive is a trusted
media partner and is part of the GateHouse Media
family of companies. For more information, please
visit www.thrivehive.com.

Contacts

ThriveHive

Rebecca Mersiowsky, 617-483-2685 Public
Relations & Marketing Specialist

Bropoe 3aianne 1o onpeaeieHnio HHAeKCa Yu-
TaeMOCTH COCTOSIO B TOM, YTO CTYJCHTBI COCTABIISLITA
CBOH TIpecc-peln3, crTapasich CIIeloBaTh TPEOOBAHU-
SIM, TIPEABSIBIISIEMBIM K 9TOMY BHAY TEKCTOB. [loTom
OHHU TIPOBEPSUIM CBOM TEKCThl HA MHJAEKC YHTAEMO-
CTH, TIOCIIE YEeT0 TEKCT PelaKTUPOBAJICS CAMUM CTY-
JICHTOM, HAIMCABIIUM €T0, WIIM ero TOBapUILAMH T10
IpyHIe C LeJbI0 YAYYIIUTh MHJAEKC YMTAEMOCTH H
CHOBa ITPOXOJIHJI ITPOBEPKY.

B pesymsrare, mocie mogo0HOH MPaKTHKHA CTY-
JICHTBI COCTABJISUTH [TPECC-PEII3bI, HHIEKC YUTAEMO-
CTH KOTopbIX puommkaincs k 100 %, uro cBuaerens-
CTBOBAJIO O MOBBIIICHUH KauecTBa U 3()(PEKTUBHOCTH
UX TEKCTOB.

MennaaHnaaus

MenuaaHanms, WM aHAIA3 HMHDKA KOMIIA-
HUH, ¥ KOHKYPEHTHBIH aHAIHU3 MO3BOJIAIOT KIHEHTY
MTOJyYHUTh MPECTaBICHUE O KOJMYSCTBCHHOW M Ka-
YECTBEHHOW CTOPOHE MPUCYTCTBUS KOMITAHWH B WH-
(hOpMALIMOHHBIX TIOTOKAX, OIEPATUBHO OIPEICIHTH
KJII0YeBbIe TeMbl, ocBeliaemblie B CMU, npenymnpe-
JUTh 00 MHOOPMAIIMOHHBIX PHUCKaX.

W3 orpoMHOTO KOJMYECTBA METOJ0B MeauaaHa-
Tu3a, IpelaraeMbIX ceifuac Ha PBIHKE, MBI OCTaHO-
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IIEJJATOT'H9ECKUE HAVKU

BWJINCH HA TeX, KOTOpPbIE HE TPeOOBAIN UCIIOIBH30Ba-
HUSI JOPOTOCTOSIIUX MPOrpaMM-KOHCYJIBTAHTOB U B
TO K€ BpeMsl 00ecIieyrBat lajbHelilee pa3BUTHE y
MarucTpoB aKaJIeMUYECKOH KOMMYHUKaTHUBHON KOM-
METEHIMU Hapsily ¢ YMEHHUSIMH HCCIIEJOBATEIILCKON
JISITEIBHOCTH M CAMOCTOSITEIBHOTO KPUTHUECKOTO 1
AQHAJINTHYECKOTO MBIIIICHHUS:

1) cratucTHyYecKuil MeaMaaHANW3: H3yYEHUE
Xapakrepa MH()OPMAIIMOHHOTO IPUCYTCTBHS KOMIIa-
Hun B CMU, TO ecTh CKOJIBKO IyONUKaIMid Ha JJaH-
HYI0 TEMy IOSBUJIOCH B IIPECCE 3a ONPEICIIEHHBIN
MIEPHOJL BPEMEHH;

2) comeprKaTeNIbHBI MeANaaHaIN3: BbIIBICHUE
U aHaJIM3 KJIIOYEBBIX CMBICIOBBIX TPEHNIOB, CBSI3aH-
HBIX C OOBEKTOM aHayn3a, TO €CTh KaKO Xapakrep
HOCST ITyONUKAIUK — TO3UTUBHBINA, HETAaTUBHBIN WIIH
HEUTpaJIbHBI;

3) KOHKYPEHTHBIH MeraaHalli3: UCCIIeI0BaHe
MH(OPMALMOHHOIO TPOCTPAHCTBA B IHEJSIX COIO-
CTaBJICHUS XapaKTepa MEUHHOIO MPUCYTCTBUS 00b-
€KTa aHaJIM3a ¥ ero KOHKYPEHTOB.

3ajaHue COCTOSIO B CIEIYIOLEM: IPOBECTH
MEIUIHBIN aHAIM3 MPOAYKIMH HAN0OJIee N3BECTHBIX
OpeH/IoB B 00JaCTH TIPOU3BOICTBA MOOMIIBHBIX TeJIe-
(onoB. Kax/p1ii 3 CTYJCHTOB 1OJKEH ObUT U3yYUTh
nyonukaru aHios3bidHeIX CMU 0 mpomykiuu
OJHOM W3 CIIEAYIONIMX KoMMaHui: Samsung, Apple,
Huawey u nmpowusBecTH CTaTUCTUYECKUH, COLepiKa-
TEJIbHBIH M KOHKYPEHTHBIM aHaiau3 crareid o Mpo-
JTYKLIUH 3TUX KOMIIAHUH M 00 WX JeATeIbHOCTH Ha
MeXTyHaponHoM peiHKe 3a 2017-2018 ronel. Pesyin-
TaThl MCCIIEAOBAHUS JOJDKHBI OBUIN OBITH OTPA’KEHBI
B JIOKJIaJIe, KOTOPBIA TakKe JOJDKeH OBbLT ConepiKaTh
U MEpBHl, NIpejlaraéMble CTYJeHTaMU JUIsl Ty YIIeHUs
pabOThI STHUX KOMITAHHUIA.

3aKIIOYUTENBFHOE 3aHATHE TI0 3TOH TeME MTPOXO-
JIII0 B (pOpME KPYIIIOTO CTONA C MOCIEAYIOMEH auc-
Kyccuel Mo MOBOAY MUap-pelIeHuil, NpeIokeHHbIX
00yJaromuMucs.

IIpn oneHuBaHUM pe3ynbTaTa MpENoaBaTeib
oOparan BHUMaHHE Ha TO, KAKUM 00pa3oM CTy/IeH-
TaM yAaJOCh BHIITOJIHUTH CIIEAYIONIHE TPeOOBaHMS:

- yMEHHE HaXO/IUTh, OIIEHUBATh HH(OPMAIIHIO 1
AHAJIM3UPOBATh €€;

- YMEHHE IUIAHWPOBAaTh U OPraHU30BaTh CBOE
YCTHOE BBICTYIUIEHHE, ITOCIIEJOBATeIbHO M yOeau-
TEJIBbHO M3JIarasi MbICIIb;

- yMEHHE CIyIIaTh JOKJIAJbl U BBICTYIUICHHS
CBOMX KOJUIET, BBIJCIISST OCHOBHBIC MBICTH U TUIAHH-
pys BOIIPOCHI 1 KOMMEHTApHUH;

- yMmeHue (HopMyaupoBaTh U OOOCHOBBIBATH
COOCTBEHHBIE MBICIH, CTPOMTH THUIIOTE3bI, JIENaTh
BBIBOJIbI ¥ OPraHH30BBIBATH MHCHMEHHBIH TEKCT JI0-
KJIaa.

3akJ/oueHne

IToxBonst WTOrM HCHONB30BAHUS METOJOB aHa-
m3a 3QQPEeKTUBHOCTH THap-AEATEIHHOCTH Ha 3a-
HATHSX TIO WHOCTPAHHOMY SI3BIKY C MarucTpamu
HarpasjieHHs TMOATroTOBKH «CBsi3u C OOILECTBEH-
HOCTBIO», MOJKHO CKa3aTh, 4TO (hopmupyromme u
OLICHOYHBIE METO/BI MCCIIEAOBAHUS dPPEKTUBHOCTH
KOMMYHHKAIIMOHHBIX THap-KaMIIaHWH IpeacTaBiIs-
10T co0ol OnarojaTHoe IMoje Il MHTerpalui UHO-
CTPaHHOTO SI3bIKa C NMPOQeCcCHOHANBHOI MHpOpMa-
LUEH, YTO MOIOKUTEIBHO BIHUAET HA €€ yCBOCHHE
oOyuaromumucs. B mpomecce Takoro oOydeHHs
(hopmupyercst ycroitunBasi yueOHasi MOTHBaNUs 00y-
YAIONIMXCS, TaK KaK TAaKOro pojia 3a/laHusi HeroCpe/l-
CTBEHHO CBsI3aHbl C HX Oynyliel JeATelbHOCTBIO U
akTyanbHBl [5]. Vcmomp3oBaHWE METOMOB OICHKH
(G PEKTUBHOCTH TNHAP-AEATEIBHOCTH HA 3aHATHAX
[0 MHOCTPAHHOMY $I3BIKY YJOBJIETBOpSIET TpeOOBa-
HUIO KOHTEKCTHOTO OOyYeHUsl, B paMKax KOTOPOTO
JOJDKHA TIPOMCXOIUTH TpaHChopMarus 0a30BbIX aKa-
JMEMIYeCKUX (OpM YIeOHOH NesTeTHbHOCTH B BY3e
(B mporiecce KOTOPBIX TIPOUCXOIUT Tepeaada HHPOop-
Maluy) 4epe3 KBa3UIPO(PECCHOHAIBHYIO IEsTelNb-
HOCTh (B MpoLECCe KOTOPOH aKTHBU3UPYETCS IPO-
LIECC OCMBICICHUSI M, COOTBETCTBEHHO, YCBOCHHMS
HHPOPMAIUN) K YIeOHO-TIPO(EeCCHOHANBEHOW Jes-
TEJIFHOCTH (B IpoIiecce KOTOpoi nH(popManus rnepe-
OCMBICITUBAETCS M UCIIONIb3YETCsl Ha MpakTHke) [4].

MpbI NpUMEHWIH Ul CO3[aHus KBasumpodec-
CHOHAJIBHOW Cpelbl METOABl M3MEPEHUs! pe3yibTa-
TOB IHAp-JEITEIFHOCTH, a MMEHHO, OM3HEc-Keic,
olpezielIeHHe MHJeKCca YUTAEMOCTH M MeIraaHallus3.
BbiOpaHHble HaMHM METOZABI TIO3BOJIMIN OymylIHM
MMUap-TEXHOJIOraM BBIIIOJIHATE HA 3aHATUAX 11O UHO-
CTPaHHOMY SI3BIKY CBOH NPO(eCcCHOHATBHBIEC 00s3aH-
HOCTH, TaKH€ KaK HaIMCaHNE MIPECC-PEIN30B, aHAIN3
KOH(JIMKTHON CUTYyallMM M TPEUIOKEHHE BBIXO/A U3
Heé, a TaKkKe aHaJIM3 OCBEILEHUS KOMIIAHUU B Me-
JIMarone, UCHoNb3ys HHOCTPAHHBIN S3bIK B Ka4eCTBE
SI3BIKA TIPO(PECCHOHATHFHOTO OOIICHNS.
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