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Summary. The article analyzes the features of
women’s entrepreneurship in Ukraine. The research
has revealed the characteristics, types and forms of
female entrepreneurship. Main reasons of women’s
entrepreneurship, its barriers and obstacles are

identified. The causes of need to promote women’s
entrepreneurship are grounded. And as a result the
way to achieve it through the women’s unification in
trade unions or business associations is offered.
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Women’s entrepreneurship is relatively a new
phenomenon for Ukrainian economy. Research of
women’s involvement in business is especially im-
portant because entrepreneurship is the basis for the
middle class formation, which is the social basis of
civil society. The middle class contributes to the pro-
motion and defense of democratic principles, rules of
law, and opposes any encroachment on the rights of
citizens, including from the state.

The article aims to analyze the features of entre-
preneurial activity of women in Ukraine, select the
features, types and forms of women’s entrepreneur-
ship, identify the main reasons of women’s entrepre-
neurship and institutional problems, barriers of dif-
ferent nature and content.

While analyzing the size of enterprises owned by
women it is quite notable that they own mostly small
enterprises, which can be explained by women’s de-
sire to find the balance between the job and family.
Social researches” data also show that business has a
steady trend of men’s and women’s employment by
clearly defined occupations and industries. Empiri-
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