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NMPOBNIEMbI PA3BUTUA BHYTPEHHEIO
M BbE3AHOIO TYPUSMA

B cmamoee aHanu3supyemca mecmo u posb 8HymMpeHHe20 U 8be30H020 Mypu3ma Ha CO8peMeHHOM smarne
passumus Poccuu. CoznacHo onpedeneHuro BcemupHoli mypucmckoli opeaHuzayuu, sHympeHHUl my-
PU3M KaK Kamez20pus cocmoum u3 08yx (hopm —cobcmeeHHO BHyMpPeHHE20 HAUUOHA/TbHO20 U 8be30H020
mex0yHapoOHo2o0 mypu3ma. Ho meopemuyveckue npedcmasneHUa 8 MUposoll MPAKMUKe 3Ha4umerns-
HO ywnu ereped om no0obHO20 yNpouweHHO020 MOHUMAHUA YHKYUOHA/IbHO20 COCMA8a 8HYMpeHHe20
mypu3ma. CospemeHHoU meHOeHyuel Aasasemca nepexoo K YemkKo CrnaaHUpo8aHHOU U 0p2aHU308aHHOU
Modenu pazsumus 8HympeHHe20 mypusma, om pPocmo2o NooWpeHuUs 8be30H020 Mypu3Ma K yesneHa-
MpassAeHHbIM cmpame2usm e20 NAaHUPO8AHUA HA ypOB8He HayuoHanbHol noaumuku. B Kopee makoe Ha-
npasseHue nosay4usno HaumeHosaHue «Intrabound tourism». B Poccuu ye no-npexcHemy HQ 8CeX ypPOBHAX
obcyxoaemca 8axHOCMb U He0bX00UMOCMb Pa3sUMUA 8be30H020 U BHYMpPeHHe20 mypu3ma, npusse-
YeHUA UHOCMPAHHbIX Mypucmos, HO CKOb-1ub0 3HAYUMbIX Meponpuamull U 3¢hgheKmueHbIX Mpo2pamm
He 8HedpeHo, a me, Komopble MPUHAMbI, 8 OCHOBHOU ceoeli Macce ManospgpekmusHsl. MeHopuposaHue
nMpobsem 8be30H020 U BHYMPEHHE20 MypU3Ma 3aKA04aemca 8 mom, Ymo delicmsyrouas HOPMAMUueHo-
npasosas 6a3a, npexde 8ce20, OPUEHMUPOBAHA «M00 8blIe30HO20 onepamopa». Y 0axce 8 HOBOM npo-
eKkme uameHeHul 8 3akoH «06 ocHosax mypucmcKoli 0esmesnbHOCMU» He CMo2/U MOAHOCMbI0 omolimu
om amoeo sekmopa.

B pe3ynbmame onpoca crieyuanucmos, HernocpedcmeeHHo pabomarowux 8 mypucmckoli ompacau LjeH-
mpanbHo20 hedepanbHo20 OKpyaa, onpedesneHsl 0esams npobaem passumus eHympeHHe20 U 8be30HO-
20 mypu3sma, obujux 041 Kax 0020 peauoHa. OHU OemasibHO OXapPaKmMepu308aHel 8 cmamee. Takxe npeo-
710MceH codepxamensHbil nepeyeHs saxcHeliwux meponpuamuli, KoMmaeKcHsil Mooxod K peanusayuu
KOmopbIx 1Mo3eonum yxe 8 0603pumMmom byoyujemM CyuwecmeeHHO nosbicume 3¢hghekmusHocme cpepol
8HympeHHe20 mypu3sma 8 LleHmpansHol Poccuu. B Kauecmee saxcHeliwell peKomeHOayuu rno pa3eumuro
mypusma 8 LleHmpanbHom hedepanbHOM OKpyae ciedyem ommemumes He0bX00UMOCMb paseumMus cu-
cmembl 20cy0apcmeeHH020 pezyaupo8aHus U No0oepKu mypucmckoli desmenosHocmu.

Kntouesblie cnoea: sHympeHHuUl mypusm, 8be30Hol mypu3m, npobaemsl pazgumus mypusmd, peKoMeH-
dayuu o pazsumuro mypusma.

KaTeropua  «BHYTPEHHMI  Typuam  cTa. HaumoHanbHaa OpraHusauma Typusma

(internal tourism)», cornacHo onpeaeneHuto
KOHBTO, cocTtouT 13 AByx Gopm — Bbe34HOI0
(inbound tourism) KaKk KaTeropuu mexayHa-
pogHoro (international tourism) 1 BHyTpeH-
Hero (domestic tourism) Kak KaTeropuu Ha-
uMoHanbHoro (national tourism) [8, 9, 13].
310 Hambonee BbIrogHas A8 IKOHOMUKM
rocygapcrea Kateropua Typusma [1]. Mpwm
3TOM Ha pblHKe BbE34HOro Typu3mMa MeK-
Ay PasNUYHBIMM CTPaHaMM MMeeT MecTo
OUEHb YeCTKas KOHKypeHUuua 4yTb NM He
33 KaXK4oro OTAEe/NbHOro BbE3AHOro Typu-

Pecnybaunkn Kopes [10] npuHana peweHue
BBECTM 0CODObIN TepmMuUH Ana onpegene-
HUA NpPUOpUTETa B CBOEN AeATesIbHOCTU —
«Intrabound tourism», oTanyatoweroca ot
CTUXMIAHO pPa3BMBAKOLWErOCA BHYTPEHHEro
Typusma (domestic tourism) Tem, uyto npea-
ycmaTpuBaeT, npexae Bcero, paspaboTky
YeTKOM HaLMOHaNbHOM CTpaTernmn U NOAUTU-
KW ero passutua. Tem cambiM NpeasioxReHo
nepenTM K HOBOMY aKLEHTYy B CTUMYAMPO-
BaHWWU TYPNOTOKOB — OT MPOCTOro nootype-
HUA BbE3AHOro0 TypM3ma K NPOABMUMKEHMUIO
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ISSUES OF DEVELOPMENT OF THE DOMESTIC AND INBOUND TOURISM

The article analyzes the place and role domestic and inbound tourism in the current development of Russia. According
to the World Tourism Organization, domestic tourism has two forms — internal national and international inbound tour-
ism. But the world theoretical concepts have shifted ahead much from such a simplified understanding of the functional
structure of domestic tourism. The current trend is the transition to a well-planned and organized model of domestic
tourism development from the simple promotion of inbound tourism to focused strategy of its planning at the national
policy level. In Korea, such direction has been named «Intrabound tourism». In Russia, however, the importance and
necessity of development of inbound and domestic tourism, attracting foreign tourists are still being discussed at all
levels, but any significant measures and effective programs was not implemented, and those that accepted, for the most
part ineffective. Ignoring the problems of inbound and domestic tourism consist in primarily orientation of the current
normative and law framework «on outbound operator». And even in a new project of Amendments into the Law «About
bases of tourist activity» can’t to completely move away from this vector.

The survey of experts working directly in the tourism industry of the Central Federal District allows to identify the nine
problems of development domestic and inbound tourism, common to each region. They are described in detail in the
article. Also substantial list of major events, a comprehensive approach to the implementation of which will in the fore-
seeable future significantly improve sphere of domestic tourism in the Central Russia is offered. The need to develop a
system of state regulation and support of tourist activity should be noted as the most important recommendations for
the development of tourism in the Central Federal District.

Keywords: internal tourism, inbound tourism, problems of tourism development, recommendations for the develop-
ment of tourism.
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TYPAAVAXKECT

NEPBAA NPEMUA NPABUTENIbCTBA POCCUU
B OB/IACTU TYPU3MA - Y YIEHA HALLUEWN
PEAKONNETUU A. 10. AIEKCAHAPOBOMN!

Pepakums xypHana «CoBpemeHHble Npobaembl cepsuca U TypM3mMa» No3aApaBAseT yneHa
pefakuMoHHoM Konnermn AnekcaHgposy A. 0. ¢ npucyaeHnem et nepsoii B Poccuun Mpemunn
MNpaBuTtenbcTBa Poccuiickoit ®epepaumm 2014 roga B obnact Typrsma. CornacHo Pacnops:ke-
Huto Mpasutenbctea PP Ne 902-p ot 19.05.2015 r., AHHa HOpbeBHa B COCTaBe aBTOPCKOrO KOJI-
NIeKTMBA COTPYAHUKOB reorpapuyeckoro pakynsteta MY num. M. B. JlomoHocoBa nony4umna 3a-
CNYKEHHYIO Harpaay 3a pa3paboTKy M BHeAPEHME CUCTEMbI MOATOTOBKM KA POB A1A UHAYCTPUK
Typu3ma B Poccuiickont Pepepaumu. Henaem AHHe HOpbeBHe 1 ee Konneram ganbHenLWwmx TBop-
YeCKMX YCMexoB 1 AOCTUHKEHWUA HA HUBE Pa3BUTUA Typuama B Poccum!

Mo maTepmanam caita MuHMUCTEPCTBA KYNbTYpbl PO
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