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Abstract The main objective of this paper is to analyzedaavaluate impact of NLP training on communicatioof trainees
who have undergone NLP training course of differefgvels at various places of India from differentainers and evaluate
their response on the basis of questionnaire filleg them after the training. NLP Stands for Neurarguistic Programming
and it consists of series of techniques and weditéel methods to achieve success satisfaction amelence in life in your core
domain. The basic assumption of NLP is that if soom& can do you can also and this technique is calfaodeling. Analyzing
the feedback questionnaire of 600 participants whave undergone NLP training course it is clearlysible that NLP can
impact communication skills of a person significdnt
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. INTRODUCTION

1. History of NLP:

NLP was invented by two academicians Richard Banaitel John Grinder in 1970 at University of SantazCCalifornia.
Bandler was a psychology student and he studiechgerof subjects from Gestalt therapy to mathesaticl computing at the
University of California. Grinder was an assistanbfessor of linguistics at the university. The twen became friends and
began working together, both influenced by the Bamrierapy work of Virginia Satir, Fritz Perls’ Ga#t Therapy, and Milton H.
Erickson'’s.

Grinder and Bandler modeled these three succetbsfidpists, seeking to discover the difference iede the difference-what
it was that set these people apart from average.

2. Components of NLP

i. Neuro: Refers to the nervous system. Neuro is to do thighway we use our minds, our bodies, and our setestink
and make sense of our experience. Our experienite aforld enters the brain via nervous systemutiinds senses visual,
auditory, kinesthetic, olfactory and gustatory. There awareness we have of our thinking pattehesore flexibility
and therefore the more influence we have over ifeir NLP is concerned with how we process this sgnexperience
and translate it into conscious and unconsciousghb By increasing our awareness of the patterraur thinking, we
can learn how these thought patterns influenceedhelts we are getting in work and in life. The keyfinding personal
and business success comes primarily from withirsedues and learning about how we think enable® Wap into our
inner resources. [1]

ii. Linguistic: Refers to language, specifically the way we usguage to give meaning to experience. Our langisagar
life. What we can say is what we can think and whatcan do. Learning to understand and masterttbhetsre of our
language is essential in a world where we tradeeasingly through our ability to communicate.

iii. Programming: It refers to the way we consistently think or behalust like a computer, each of us run specifigams
to produce our behavior. Programme consists obesesf steps that automatically produce certainlt®esa different
circumstances. NLP can reveal the program you neéhthe result they produce. We run our lives batstries, in a
similar way that a computer uses a program to &ehéespecific result. By understanding the straedy which we run
our lives we give ourselves choice: choice to doaraf the same or choice to enhance our potentidloar individual
excellence. NLP does this not by prescribing fitechniques that work for some, but by enabling ymaxplore what it
is that you do when you “think positively,” “staglm,” and “keep control.” You have your own uniquays of accessing
and using these kinds of resources, no matter hérequently or how briefly you may have used thenthie past. Once
you understand the elements of your personal “@mgryou can run that program when you choose. 8olihportant to
know how you do what you do. [1][2][3]
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1. NLP GUIDING PRESUPPOSITION

Founded on the modern sciences of biology, lingugstand information, NLP begins with new assumpi@f how the
mind/brain works. These assumptions are calledNitié Presuppositions. If we could summaries allNhé®> Presuppositions in
one phrase, it would-be: PEOPLE WORK PERFECTLY. @pecific thoughts, actions, and feelings consikteproduce
specific results. We may be happy or unhappy wigsé results, but if we repeat the same thougtiiena, and feelings, we'll
get the same results. The process works perfdtiye want to change our results, then we neechtmge the thoughts, actions,
and feelings that go into producing them. Once wdeustand specifically how we create and maintainioner thoughts and
feelings; it is a simple matter for us to changatho more useful ones, or if we find better ot@$each them to others.

>

NLP Presuppositions

i. The Map is not the Territory:
What we see is not the whole picture or the corapietth. Our mental maps of the world are not tloeldv We respond to
our maps, rather than directly to the world. lingportant to distinguish between several semaetiels. First there is the
world. Second comes the person's experience ofdiniel. This experience is the person's 'map' odetief the world and is
different for each person. Every individual creaasnique model of the world and thus lives in mewhat different reality
from everyone else. You do not operate directlyh@nworld but on your experience of it. This expade may or may not be
correct. [4]

ii. Experience has a Structure:

Our thoughts and memories have a pattern to themerWwe change that pattern or structure, our espeei will
automatically change. We can neutralize unpleasemhories and enrich memories that will serve usguage is at a third
semantic level. First is the stimulus coming frdma tvord, second is the person's representatiorp&iience of that stimulus,
third is the person's description of that experebg way of language. Language is not experiente bapresentation of it.
Words are merely arbitrary tokens used to repretbémgs the person sees, hears or feels. Peoplespdak other languages
use different words to represent the same thirgsBhglish speakers see, hear or feel.

People are able to communicate effectively to thgrele that these meanings are similar. When theytaar dissimilar,
problems in communication begin to arise.

If One Person can do Something, Anyone can Learrdmit:
We can model a person whom you feel perfect irdbimain by studying his mental map and make it oumn.df any other
human being is capable of performing some behathen it is possible for you to perform it, too.efprocess of determining
'how' you do it is called 'Modeling'. [1][5]

iv. The Mind and Body are Parts of the Same System:

Our thoughts instantly affect our muscle tensiaeakthing, feelings, and more, and these in turecafur thoughts. When
we learn to change either one, we have learnetidoge the other. Mind and body are parts of theesaybernetic system
and affect each other. There is no separate 'ramil'no separate 'body'. Both words refer to aspedfse same 'whole' or
'gestalt’, they act as one and they influence edoér in such a way that there is no separatiois teans that the way a
person thinks affects how they feel and that thedd@mn of their physical body affects how theyrki

V. People already have All the Resources they need:

Mental images, inner voices, sensations, and fgelare the basic building blocks of all our meatadi physical resources.
We can use them to build up any thought, feelimgskill we want, and then place them in our livaseve we want or need
them most. People have all they need to make ckahgg want to make. The task is to locate or acttesse resources and
to make them available in the appropriate contiskiP provides techniques to accomplish this taskaithis means in
practice is that people need not to spend timadrie gain insight into their problems or in deyag resources to deal with
their problems. They already have all the resoutceteal with their problems they simply need toess these resources and
transfer them to the current time frame.[1][2][10]

Vi. You cannot NOT Communicate:

Vii.

We are always communicating, at least non-verbalhg, words are often the least important part.gh,sa smile, and a look
are all communications. Even our thoughts are imraanication with ourselves and they talk to othireugh our eyes,
voice tones, postures and body movements.

The Meaning of Communication is the Response You:Ge
When someone hears something different from whatneant, it's a chance for us to notice that comigcation means what
is received. Noticing how our communication is ieed allows us to adjust it, so that next time dncbe clearer. In
communication it is usually assumed that you aaadferring information to another person. You havermation that
'means' something to the other person and youdrftarthe other person to understand what it isiptend to communicate.

2015, RHIMRJ, All Rights Reserved Page? of 7 ISSN:2349-7637 (Online)



\e,

% RESEARCH HUB - International Multidisciplinary Research Journal
7)0‘ Volume-2, Issue-4, April-2015

Frequently a person assumes that if they 'say wiegt mean to say’; their responsibility for the gommication is over.
Effective communicators realize that their resploiisy doesn't end when they finish talking. Theyalize that, for practical
purposes, what they communicate is what the otbeson thinks they say and not what they intendchjo ©ften the two are
quite different.

In communication it is important what the otherguar thinks you say and how they respond. This reguhat the person
pays attention to the response they are gettirig.skid’ Actions speak louder than words," anlli® people are trained that
when the two are in conflict, the person should paye attention to the actions.[10][11]

viii. Underlying Every Behavior is a Positive Intention:
Every hurtful, harmful, and even thoughtless betwakiad a positive purpose in its original situatiorelling in order to be
acknowledged, hitting to fend off danger, hidingféel safe. Rather than condemning these actioas;am separate them
from the person’s positive intent so that new, updand more positive choices can be exploredntleat the same intent.[13]

iX. People are always making the Best Choices Availabléhem:
Every one of us has his/her own unique person&btyisWithin it, we learned what to do and how it what to want and
how to want it, what to value and how to valuewhat to learn and how to learn If what you are daen't working, do
something else. Do anything else if you always tiatwyou've always done, you'll always get what yewlways got. If you
want something new, do something new, especiallgnaiere are so many alternatives. There is naré&ithere is only
feedback. Successful people look at mistakes amgs or results, not as failure. Unsuccessful leelopk at mistakes as
permanent and personal.[15]

IR NLP PRINCIPLES

NLP consists of a set of powerful techniques f@idaand effective behavioral modification, and getional philosophy to
guide their use. It is based on four operationalgiples,

Know what outcome you want to achieve

Have sufficient sensory understanding to know if yoe moving towards or away from your outcome
Have sufficient flexibility of behavior so that y@an vary your behavior until you get your outcome
Take action now

rwONPE

V. IMPACT OF NLP TRAINING ON COMMUNICATION

After doing a detailed literature survey of NLPdting many books undergoing NLP Practitioner ciedile from two leading
trainers | formed a questionnaire which is usedadsasic tool to study the impact of NLP on peoplés. | made some
assumptions which are my hypothesis and colledtedrésponses against them. The data collecteis ¥arious sources,
leading trainers and institutes in the field of Ntt®ining. The response of various participantsehlaeen captured and analyzed
individually against various questions of quest@mine There were 6 variables in the questionnaine of them was
communication which further has been bifurcated hjuestions which are evaluated graphically baseithe responses.

V. COMMUNICATION

Communication is not what the speaker speaks bat thie receiver receives. To understand impactoomntunication of the
participants who have undergone NLP training a tjoesaire was framed containing various aspectarhmunication. The
response of participants is as follows;

1. As per NLP all meaning is context dependent up to at extent you agree.
In communication meaning of words depends on theeot in which they are used and NLP strongly adiw®dhat all
meaning is context dependent. This question chileksignificance of the statements from the respotsl

14,2% 31 5o Response Frequency Percentage
' 1 14 2%
2 31 5%
52,9% w1 3 52 9%
w2 4 110 18%
; 5 393 66%
393,66% m4

2015, RHIMRJ, All Rights Reserved Page3 of 7 ISSN:2349-7637 (Online)



":<. RESEARCH HUB - International Multidisciplinary Research Journal
L5 Volume-2, Issue-4, April-2015

All meaning is context dependent 393 people styomrglrees to it 110 agrees to it 52 are neutral i8agdees to it and 14
strongly disagrees to it.

Results:
66% participants strongly agree and 18% agreesathateaning is context dependent. So we may cadectbat meaning of a
word may vary from place to place, situation taiaiton and time to time. So we need to select atewords as per the context

in order to ensure effective communication.

2. As per NLP words may change the meaning to be conyed up to what extent you agree.
Selection of words also makes a difference in thg we communicate and at times selection of wroogle/may alter the

meaning altogether. This question checks the respiomthis context.

Response Frequency Percentage
1 76 13%
2 181 30%
=l 3 166 28%
4 55 9%
2 5 122 20%
=3
P Words may change the meaning to be conveyed 122
. people strongly agrees to it 55 agrees to it 1@nautral
181 disagrees to it and 76 strongly disagrees to it

Results:
71% either disagrees or are neutral in this statéree we cannot say that words may always changarisaning to be

conveyed. Words may not change the meaning to lweged always, as communication includes verbal o verbal
communication both.

3. NLP helps to be in rapport with an unknown person.
Lack of interest in a person is a signal of lackagport. This statement checks whether NLP maydeel to establish rapport

with an unknown person.

25,5% Response Frequency| Percentage
1 25 5%
2 17 3%
3 33 7%
ml 4 163 23%
m2 5 362 62%
m3
ma
=> NLP helps to be in rapport with an unknown pers@2 3
people strongly agrees to it 163 people agrees ®3iare
neutral and 17 disagrees to it 25 strongly disagted.

Results:

Making rapport with an unknown person is a big e and considered difficult also .Taking resjgofiem the people we
find that 62% people strongly agrees and 23% peagitees to the statement so we can appreciaté&ttRatcan really help in
making rapport with an unknown person.

4. Rapport determines your success in communicating Wi another person.

This statement is going to check the importancepport in success.
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8,1% _15,2% Response Frequency Percentage
39,7% 1 8 1%
2 15 2%
ml 3 39 7%
m?2 4 192 32%
s 5 346 58%
ma
s Rapport is an important part in successful comnatito
346 people strongly agrees to it 192 agrees t® iar@ neutral
15 disagrees to it and 8 strongly disagrees to it.

Results:

Rapport plays an important role in successfully camicating with another person and effective comication has better
chances of success in personal and professioad@8¥ people strongly agrees and 32% agrees thadntaplays important role
in communicating effectively.

5. NLP makes it easy to say no.
Saying NO is an art that to saying it tactfullyréally difficult one. This statement checks whethNeP may in some extent
help in saying NO.

30,5% Response Frequency| Percentage
1 30 5%
2 41 7%
- 8 85 14%
4 152 25%
e 5 292 49%
w3
m4 It is easy to say no if you know NLP 292 peoplemsily
ms agrees to it 152 people agrees to it 85 are nedfralisagree
and 30 strongly disagrees to it.

Results:

We in life find it difficult to say no but as pend responses from the participants we can concheateNLP may be used in
saying no. 49% participants strongly agrees and @ééple agrees to the statement .Saying no wittogep reason and purpose
may save lot of time and may enhance self control.

6. As per NLP selection of proper words makes communation effective.
This statement checks how important are words @rallycommunication.

10, 2% Response Frequency Percentape
' 22,4%
2. 7% 1 10 2%
' 2 22 4%
3 42 %
1l 4 147 24%
- 5 379 63%
m3
ud Selection of proper words makes communication &ffec
379 people strongly agrees to it 147 agrees t@ iaré neutral
"5 22 disagrees to it and 10 strongly disagrees to it.

Results:
Selection of words is vital for effective communioa.63% people strongly agrees to it and 24% peagtees to it so we may
conclude that selection of words makes sense @&t communication.
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7. As per NLP what you get is what you communicate upp what extent you agree.
This statement checks that nobody can give youhimyuntil and unless you ask for it.

7% ~14,2% Response Frequency| Percentage
16,1/% 1 7 1%
2 14 2%
3 76 17%
" 4 181 32%
2 5 322 52%

w4

" Responding to the statement what you get is what yo

communicate 322 people strongly agrees to it 18&esgto it
76 are neutral 14 disagrees to it and 7 stronglgigtiees to it.

Results:

It may be concluded that what you get is what yomnmunicate to the universe or to yourself .52 %pjestrongly agrees to it
whereas 32% people agrees to it 17 % remains he8trave can say that a wrong question is goingj\te you a wrong answer
you may never get a thing which you have not deredridr.

8. Non Verbal Communication has a significant impact a overall communication.
This statement checks impact of non verbal comnatioic in the communication process.

16,3% _24,4% Response Frequency| Percentage
. 1 16 3%
39,6% 2 24 4%
=i 3 39 6%
4 190 34%
2 5 336 53%
3
m4 From the pie chart 336 people strongly agree tlwat n
e verbal communication has a significant role in aWer
communication,190 agrees to it 39 are neutral 2agitees
to it and 16 strongly disagrees to it.

Results:

NON verbal communication has a impact on overathemnication 53% people strongly support wherea%3geople agrees
to it .So we may conclude that one cannot ignoedripact of non verbal communication on overall pomication process. One
should give proper weight age to non verbal comation i.e body language while communicating.

VI. SUMMARY AND CONCLUSION

So we may conclude that meaning of a word may fram place to place, situation to situation andetito time. So we need
to select accurate words as per the context inraodensure effective communication. Words mayalange the meaning to be
conveyed always, as communication includes venbélrmn verbal communication both. .We can appredfzst NLP can really
help in making rapport with an unknown person. @Rapplays an important role in successfully comioating with another
person and effective communication has better @matsuccess in personal and professional lif®aplays important role in
communicating effectively. Results: We in life firiddifficult to say no but as per the responsesrfithe participants we can
conclude that NLP may be used in saying no. Sagtwith a proper reason and purpose may save litefand may enhance
self control. Selection of words is vital for effee communication. We may conclude that selectbmvords makes sense in
effective communication. It may be concluded thaatwou get is what you communicate to the univers® yourself .So we
can say that a wrong question is going to give gawong answer you may never get a thing whichhaee not demanded for.
NON verbal communication has a impact on overathgwnication. So we may conclude that one cannairgthe impact of
non verbal communication on overall communicatioacpss. One should give proper weight age to nobpav&€ommunication
i.e body language while communicatifdLP is a fantastic tool for improving communication skills be it verbal or non-
verbal.NLP can be used to make rapport with unknownperson.NLP makes it easy to say no and proves thgbu need to
be clear of what you are looking .
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