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Abstract

Entrepreneurship is a socio-economic phenomenon of great complexity, defining the market economy sys-
tem. As the business environment becomes more complex and competitive, the entrepreneurs must become 
more creative and receptive to what is new and innovative.
For Romania the promotion and development of entrepreneurship were a central objective in the last de-
cade for job creation, competitiveness growth and sustainable economic development. Regardless of the 
method chosen to develop a business, the entrepreneur must operate with criteria of rationality in terms 
of choices, decisions and performance evaluation. 
This work aims a comparative analysis of the main issues concerning the development of entrepreneur-
ship in Romania compared to other EU countries. It emphasizes the following aspects: a) option on the 
status of employee/contractor; b) the important factors in the decision on starting/taking over a business; 
c) difficulties to start/taking over a business. Based on the analysis  were resulted conclusions on the main 
economic and social features of entrepreneurship in Romania compared to other European Union mem-
ber states. It was stressed the importance of entrepreneurship development on the Romanian economy, by 
analyzing the factors that encourage or discourage the entrepreneurship.
The research was conducted using a variety of bibliographic sources such as statistics, analysis, reports, 
professional articles.
Key words: entrepreneurship, entrepreneur, business, Romania, E.U. member states.

Introduction 

Political, economic and social changes that have marked in the last decade the EU states 
and in this context, also Romania, have had a major impact on the business environment and 
how it is perceived the entrepreneurship.

Building a competitive European economy requires to create new jobs, development 
of new products and services, which involves the exploitation of the creative potential and to 
encourage the entrepreneurship in each member country.

The entrepreneurship entails to identify the economic opportunities and to use them by 
starting a new business or taking over and developing the existing business. 

Many researchers have made ​​an important contribution to the development of the con-
cept of entrepreneurship.  According to their studies, business cycles are seen as the result of 
innovation, which consists of the generation of a new idea and its implementation in a new pro-
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duct, process or service, leading to the dynamic growth of the national economy, the increase 
of employment, and the creation of pure profit for the innovative enterprise (Schumpeter, 1911; 
Schumpeter, 1942; Dejardin, 2000; Jääskeläinen, 2000; Thurik & Wennekers, 200; Barreto, 
1989). Entrepreneurship is more than just a mechanical economic factor (Pirich, 2001, pp. 14-
15). The entrepreneurship stimulates the innovation and the change. According to Schumpeter 
(1911), “everyone is an entrepreneur when he actually carries out new combinations”. Peo-
ple are looking to find optimal solutions to adapt the specifics of the current socio-economic 
environment and the challenges which appeared in the labor market by developing the skills 
and abilities that they have. The success in entrepreneurship involves a lot of will, tenacity, 
ambition, responsibility, knowledge, entrepreneurial skills. Among the essential qualities of an 
entrepreneur, include the priority: education, initiative, visionary, flexibility, ability to commu-
nicate effectively, adaptability to change, dedication, self-discipline. Along with all of this, we 
should mention the availability to give up, often, to a convenient lifestyle and the courage to 
face challenges, to take risks.

The development of the business amplifies the action and the consequences of all types 
of risks from the perspective of the diversity of forms under which they appear (Dragomir, 
2012, p. 162). According to Knight F.H. (1967) and Drucker P. (1970) the entrepreneurship is 
defined as the activity of people willing to risk their careers, activity and funds available to put 
in practice a new idea. Some researchers suggest that risk taking is typical for entrepreneurs and 
less important for employees. (Brown et al., 2011). The risks requires the courage. The courage 
means responsibility for the accomplished actions. An entrepreneur always assumes risk in his 
work, but these risks are calculated. Entrepreneurs can learn from both their own and others’ 
successes and failures, which enables them to improve their skills and adapt their attitudes 
(Caree & Thurik, 2002).

The functional roles of entrepreneurs include coordination , innovation , neutralization 
uncertainty, supply of capital, decision making, property and resource allocation (Friijsetal, 
2002; Jääskeläinen, 2000). Summarizing these roles, Wennekers and Thurik  (1999, pp.46-47) 
define the entrepreneurship as „... the ability and willingness of individuals, on their own or 
in teams within and outside of existing organizations, to perceive and create a new economic 
opportunities (new products, new production methods, new schemes of organization and new 
product-market combinations) and introduce their ideas in the market, despite uncertainty and 
to other obstacles, by making decisions about location, form and use of resources and institu-
tions.” 

Regardless of the field, encourage to start or take over a business and the entrepreneurial 
skills development, should be important targets for each European country, taking  into consi-
deration the benefits that the entrepreneurship brings into economically and socially.

Field of Research

The entrepreneurship is the engine of economic and social development of a country, 
helping to create new jobs and increase the competitiveness. The increasing importance of 
entrepreneurship for economic development of a country is  expressed by Michael Porter: “In-
vention and entrepreneurship are at the heart of national advantage” (Porter, 1990, p. 125). 
The European Union encourages the development of entrepreneurship, promoting the creative 
and entrepreneurial behavior in all Member States. The decision to start/take over a business 
is influenced by many factors, including: economic and social situation as a whole, the legis-
lative and bureaucratic difficulties, the existence of a suitable market opportunities, financial 
obstacles; need to acquire new skills to manage a business. U.E. has a duty to reduce the barri-
ers and obstacles who block the entrepreneurship of his citizens, encouraging the creative and 
entrepreneurial behavior in all Member States. In this context , this research highlights the role 
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that entrepreneurship occupies in the European market by highlighting the dynamic factors and 
the motivations who influence favorable or unfavorable the entrepreneurial behavior in EU 
countries and in particular, in Romania.

The Research Purpose

The aim of this study was to analyze the main economic and social features  of entrepre-
neurship in Romania, in the comparative context of EU countries. Are outlined the issues who 
must to be strengthened, to create the premises underlying the development of entrepreneurial 
performance in Romania.

Methodology of Research

Information Sources for Research

Meant to guide the scientific approach, the methodology of research includes a set of 
principles, rules, methods, techniques and tools of investigation (Stefanescu C., 2009, p 26). 
The complexity of research, regarding the entrepreneurship in Romania, in the context of com-
parative EU countries, involved the use of appropriate tools and techniques of investigation. 
The information sources for research consisted in processing and interpretation of survey re-
sults conducted by TNS Opinion & Social Network at the request of the European Commission 
in June-August 2012. The methodology used is that of Eurobarometer polls. The poll aims to 
capture and measure the views of a representative group of people on the state of entreprene-
urship in the European Union in the period of June-August 2012. Were targeted more several 
aspects. Of these, our analysis focuses on the following elements: the status of the employee / 
entrepreneur; important factors in the decision on starting/taking over a business, difficulties to 
start/take over a business.

Sample Research

The study included more than 42,000 respondents in 27 Member States of the European 
Union. For selecting the representative samples, was used quota sampling. Was established 
a quota control. The people interviewed were from different social and demographic groups, 
thus ensuring the required level of representativeness of the sample. The poll was conducted on 
the interview based. The questions were addressed and formulated by ​​phone,  as not to induce 
subjective responses.

Results of Research

Analysis with Reference to European Respondents, Option Employee / Contractor

A person’s decision to opt for the status of entrepreneur is not easy and depends on nu-
merous factors. According to data published in Eurobarometer  report 354/2012, ask what they 
would prefer to choose if they had the chance, among the status of employed or entrepreneur, 
a proportion of 37% of the total number of respondents from EU Member States, said that they 
would prefer to be self-employed, while 58% opted for employees. These medium proportions 
vary from country to country and over time have tended to rise or fall. Compared to the report 
published in December 2009, Flash Eurobarometer 283, the percentage of those seeking free-
lance work is declining (in 2012 37% of all EU citizens have opted for the status of entreprene-
urs compared to 45% in 2009). The willingness to work on their own, has the fewest adherents 
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in Sweden (22%), Finland (24%), Denmark (28%) and Slovenia (28%). The majority preferen-
ce of U.E. citizens for employment status is determined by job security, stable income, fixed 
time working, protection through security and social insurance. Also, the current economic si-
tuation, the effects of economic and financial crisis, fear of bankruptcy and job insecurity, have 
reduced the percentage of those who would like to engage in entrepreneurial activities. Only in 
six countries the option for their own business has a majority share (Table 1). Lithuania (58%) 
and Greece (50%) are the countries where this option is reflected by the highest percentage.

Regarding Romania, the percentage of those who would like to start a business of their 
own (self-employed) is higher than the percentage of those who prefer employee status, despite 
the economic and financial crisis, which does not encourage the entrepreneurship  initiatives. 
Thus, 48% of romanian respondents were in favor of entrepreneur status, while 47% opted for 
the status of employee.

Socio-Demographic data registered to E.U level shows that: men, young people and 
people with higher levels of education, were in favor of entrepreneurship and self-employment. 
45% of young people with age between 15-24 say they would prefer self-employed. Their opti-
on is explained by the desire to have the freedom to choose the place and time of work and the 
chance to use their skills in personal interest.
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Table 1. Share Option (%) in choosing the status of employee or contractor.
 

        Country Employee Entrepreneur No preference Don’t know

Sweden 74 22 2 2

Finland 73 24 1 2

Denmark 66 28 1 5

Slovenia 66 28 4 2

Belgium 65 30 3 2

Germany 65 29 3 3

Netherlands 64 31 3 2

Austria 63 34 1 2

United Kingdom 63 33 2 2

Spain 62 35 1 2

Luxembourg 61 36 1 2

Slovakia 61 33 2 4

Malta 61 34 2 3

Ireland 61 37 1 1

Czech 64 34 2 3

France 57 40 2 1

Hungary 55 39 4 2

Estonia 54 35 5 6

Poland 50 47 2 1

Italy 48 44 3 4

Portugal 47 49 1 3

Romania 47 48 3 2

Cyprus 46 45 5 4

Latvia 45 49 3 3

Greece 43 50 5 2

Bulgaria 40 49 5 6

Lithuania 32 58 3 7
Source: Analytical Report, Flash Eurobarometer no.354/2012 

The recorded data provide an interesting information about the entrepreneurial behavi-
our of the respondents interviewed where financial resources should not be a problem. When 
were asked what they would do with an inherited amount, having the option to start a business, 
buying a home, saving amount, the purchase of luxury goods, reduction/cessation of activity, 
33% of European respondents would buy a house or would repay the mortgage it holds . The 
lowest figures for  use the money to start a business, were registered in Finland (6%), Sweden 
(6%), Denmark (7%), Germany (7%), Austria (9%), Belgium (9 %). English, French, Italians, 
in proportion of 39%-40% prefer to buy a house, while the Slovenes, Cypriots and Swedes 
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choose that option to save money (in proportion of 36% and 39%). According to sociological 
data, men are more likely than women to use the money to start a business (20% vs. 14%), while 
women choose a higher proportion than men for buying a home (36% vs. 31 %). Regarding the 
elderly, are in favor to save money (21%) and less willing to invest money in starting a business 
(10%). With a strong entrepreneurial spirit, young respondents in proportion of 23% are open 
to use the amount to start a business.

For respondents of Romania starting a business is the option with the highest percentage 
(54%). Use the money for buying a house is less popular, accounting for 20% of respondents, 
while 15% choose to save money. A much lower percentage of respondents represented opting 
for buying luxury products (6%) or reduction /cessation of activity (Figure 1).

54%

5%

20%

6% 15%

saving mony starting business cessation of activity
buying a house buying luxury products

Source: Analitical Report, Flash Eurobarometer no.354/2012

Figure 1: Romanians option of spending an amount of  inherited money. 

Most of Romanians see the entrepreneurship as one of the solutions that can provide 
economic and social independence. The majority option is for the entrepreneur status of respon-
dents  from Romania, is due to several reasons, among  the most important relate to the desire of 
self-realization, financial independence and decision-making, the desire for self-fulfilment, the 
desire to exploit the opportunities that arise. Moreover, the status of the entrepreneur and the top 
manager enjoys a very good reputation in Romania compared to other European countries.

Analysis about the Important Factors in the Decision to Start /Take over a Business

The decision to start or take over a business is a complex process and involves many 
aspects that must be taken into account. Of these the most important relate to: a) identify the 
best business ideas through the complex analysis of the market and identify the consumer needs 
which were not satisfied, b) the funds needed to start/take over the business, c) contact with 
a suitable business partner d) the role of a model e) dissatisfaction with previous work, f) re-
solution of environmental and social needs unmet; g) correctly predict for chances of success 
and the risks involved in a business. Along with these elements, as important as this, starting a 
business requires a great investment of professionalism  creativity, tenacity and  not the least, 
a strong desire to succeed. For the European respondents interviewed an appropriate idea and 
financial means, are the most important factors in the decision to start or take over a business 
(Figure 2). Thus, for 87 % of  respondents the appropriate business idea is important , while 
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only  for 12% this element is not important. Higher rates recorded in Hungary (94% ), Spain 
(93% ) and Greece ( 92 %).

87

84
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55 40
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30
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3

1

1

2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100
%

Dissatisfaction with regard to previous work
situation

a role model

the necessary financial resources

important not important Don't know
 

Source: Analitical Report, Flash Eurobarometer no.354/2012

Figure 2: Important factors in the decision on starting / taking over a business 
marked by EU respondents (%)

Financial resources for starting a business are considered important in the decision to 
start/take over a business for 84% of respondents. In third place among the elements considered 
important for starting a business, is the contact with a suitable business partner (68% of respon-
dents). The percentages recorded for this item are higher in Hungary (90%), Latvia (88%) and 
Lithuania (85%).

The model role is considered important in the decision to start a business by 62% of 
respondents, while more than a third of respondents (35%) say that the model role is important. 
For 61% of respondents to solve a social and environmental needs is an important factor, while 
34% say that this is not an important factor in their decision. Statistics show that for women to 
resolve an unmet social and an environmental needs is an important element in the decision on 
starting/taking over a business, in a greater proportion than for men (65% versus 58%).

Dissatisfaction for the previously workplace is an important factor for decision to start/
take over a business for 55% of respondents from EU countries, while for 40% of them this 
element was not considered important. Dissatisfaction at the workplace was less relevant to 
respondents from: Norway (35%), Denmark (32%), Sweden (35%). We want to emphasize that 
in communist countries of Central and Eastern Europe, where the economic situation is still 
precarious, the percentage for dissatisfaction about the previous workplace, is an important 
decision for starting/taking over a business more than 50%: Estonia (60%), Hungary (58%), 
Czech Republic (54%), Poland (54%), Slovakia (51%), Latvia (51%).

The way which Romanian respondents have staged, the degree of importance, the factors 
underlying the decision to start/ take over a business, is presented in Figure 3. The financial 
resources and an adequate idea for a business occupy for Romanian respondents the first two 
places in the hierarchy. 93% of respondents consider the financial resources the most important 
factor in starting a business. 88% of  Romanian respondents grant an importance to the existen-
ce of an adequate business ideas.
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Source: Analytical Report, Flash Eurobarometer no. 354/2012

Figure 3: The important factors in the decision on starting / taking over a busi-
ness for respondents of Romania (%)

Regarding the contact with a suitable business partner, for 77% of Romanian respon-
dents this is an important factor for starting/taking over a business. 22% of respondents did not 
attach importance for the business partner, while 3% did not reply. The role of a successful mo-
del counts as important in the decision to start a business from 74% of Romanian respondents. 
The high percentage obtained, confirms the preferences of Romanians  for models/successful 
legends. 

A pleasant surprise for the entrepreneurship from Romania is the result of an  investiga-
tion relating to the settlement of social and environmental unmet needs as an important factor 
in the decision to start/take over a business. 84% of Romanian entrepreneurs interviewed have 
the opinion that the resolution of unmet social and environmental needs is an important factor 
in their decision to start a business. The percentage is impressive, being the highest, who was 
registered in EU States. It is a proof of major interest for the quality of life by solving the social 
problems and those related to environmental protection. The principles of social and environ-
mental development, enhances the credibility of the business, establish a suitable framework 
and increase the advantage towards the competitors. Moreover, in Romania exist contractors 
who have decided to be actively involved by integration of environmental policies into their 
business activities and develop strategies to transform the company into a responsible business 
from the point of economic and social view. A company who has the wish to operate on the long 
term and to remain competitive in an increasingly globalized economy, must to be responsible 
the point of environmentally and socially view and to develop policies and strategies for social 
and enviroment protection (Dragomir, Pânzaru, 2013, p 341). Romania holds the leading place 
in terms of the respondent percentage who consider dissatisfaction about the previous employ-
ment, as an important factor in the decision to start a business (71 %).
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The Analysis about the Difficulties Who Marks the 
Decision to Start / Take Over a Business

The decision to start/retrieve a business is often difficult and can be blocked by many 
difficulties. According with the investigation achieved, the barriers and difficulties the most 
frequently invoked that confront entrepreneurs in starting/taking over a business, relate to: lack 
of financial resources, administrative complexity, difficulties in obtaining the necessary infor-
mation, the risk of failure (Figure 4).

16%

22%

41%

5%

6%

2%
50%

51%

72%

79%

48%

8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

lack of financial resource

the complex
administrative procedures

Difficult to obtain
sufficient information

risk it might fail

important not important Don't know

Figure 4: Difficulties which marks the decision to start / take over of a business, 
in vision of European respondents (%)

The lack of financial resources is a major barrier in the decision to start a business. This 
is confirmed by the large number of respondents from EU countries (79%) for which the in-
sufficient financial resources limit the decision to start/take over a business. Exist national big 
differences on these questions. The lack of capital is a barrier for an entrepreneurship at least 
nine out of ten people from Greece (96%), Cyprus (92%), Ireland (90%), Portugal (90%).

The complexity of administrative process, the existence of a difficult bureaucratic pro-
cedures represent a barrier in the decision to launch/retrieve a business for (72%) of European 
respondents. In five states of U.E.  the percentage who agree that it is difficult to start a business 
because of the complexity of the administrative process exceeds 80%. These are: Greece (85%), 
Italy (85%), Romania (85%), Lithuania (81%) and Bulgaria (80%).

Insufficient information about the way to start a business constitutes a barrier in the 
decision to start a business for 51% of European respondents. Respondents’ assessments differ 
greatly from one country to another. Thus, while most of the respondents from Greece (77%), 
Portugal (70%), Bulgaria (68%), consider the lack of information an obstacle in the decision 
to start a business and only 20% of respondents from the Netherlands are complaining this 
aspect.

The risk of failure and its consequences for a professional and personal lives are regar-
ded as a serious obstacle in the decision to start a business by 50% of respondents from EU 
countries. The opinions on starting a business, where there represents a risk of failure varies 
from country to country. The countries with the highest percentage of respondents who do not 
want to start a business, if there exist a risk of failure are: Portugal (66%), Lithuania (65%), 
Malta (65%), Hungary (62%), Italy (60%). The concerns about the risk of failure is much lower 
for the respondents from Northern European countries, countries with a stable economic deve-
lopment: Ireland (30%), Denmark (35%), Finland (39%).
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Asked to mention the risks that scare the most, respondents noted, in the first place, the 
risk of bankruptcy- 43%, followed by the risk of losing the property-37%, the risk of fluctuating 
income gain, irregular-33%, insecurity workplace-19%, the risk of suffering a personal failure-
15%, the need to devote too much energy or time for business in the damage of personal life 
-13% ((Figure 5).

19%

33%

37%

43%

15%

13%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

lack of job security

risk of losing the propertyhome

the risk possibility of suffering a personal failure

 

Figure 5: The worst fears of European respondents on the decision to start / 
take over a business (%). 

The share of respondents who cited the risk of bankruptcy as a barrier to starting a bu-
siness, is more than a half in Greece (52%), Portugal (51%), Luxembourg (50%) and Spain 
(50%). On other opposition pole, fear of failure is lower in Finland (23%) and Bulgaria (30%). 
The risk of loss the property is estimated in a high proportion as an obstacle to starting a busi-
ness by the respondents from Spain (55%), UK (47%), Ireland (45%) and Hungary (45%). At 
least 40% of respondents from EU countries said that they would not start a business because 
of the irregular income. This fear was expressed in a big percentage of the respondents from 
Sweden (44%), Latvia (43%), Finland (41%) and Poland (41%). Less concerned about the lack 
of a fixed income are the respondents from Lithuania (22%), Bulgaria (24%), Italy (27%).

The insecurity of the workplace is a concern that prevents the start / take over a business 
for a higher percentage of respondents from Belgium (29%), Italy (27%), Slovakia (26%). The 
fear of risk to suffering a personal failure if they start a business is higher for respondents from 
Cyprus (26%), Switzerland (23%), France (19%). Not the same thing happens with the respon-
dents from Norway (8%), Italy (9%) and Denmark (10%), where the risk of suffering a personal 
failure is not a factor to worry a large number of respondents.

The need to devote too much energy or time for business, is particularly worrying for 
respondents from Sweden (34%), Finland (33%) and Malta (26%). Instead, Bulgarians, Lit-
huanians, Croatians have mentioned this thing in a smaller proportion: Croatia (9%), Bulgaria 
(8%) and Lithuania.

According to the socio-demographic registered data at the level of EU countries, women 
consider the risk of failure an important barrier in the decision to start a business in a greater 
proportion than men (53% versus 46%). Older respondents have, also a reluctant attitude to-
wards the risk of failure compared with young people between 15-39 years (56% versus 43-
44%).

Regarding the respondents of Romania, invited to mark the obstacles that stand in the 
way of  the decision to start or take over a business, they have shown up to 90% the lack of 
financial resources. The administrative complexity and the difficult bureaucratic procedures 
were reported by 85% of the respondents, while 73% of respondents reported the insufficient 
information on all the activities involved in starting/taking over a business represent a serious 
barrier to the decision to start a business (Figure 6). The risk of failure is perceived as a barrier 
to decision-taking or starting a business by 66% of respondents.
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Figure 6:  Share of obstacles (%) of the decision to start / take over of a busi-
ness in vision of Romanian respondents. 

Regarding the fears of Romanian respondents about starting/taking over a business, 56 
% of them invokes the risk of bankruptcy. This percentage places Romania among the European 
countries with the most respondents whose attitude is aversion (fear ) to the risk of bankruptcy 
and would not start a business because of this. The fear of losing property is for 25 % of Roma-
nian respondents a factor preventing them from starting a business and the risk of fluctuating 
income scares get 26 % of respondents. Job insecurity is an obstacle in the decision to become 
entrepreneurs for 15% of Romanian respondents . The risk of suffering a personal failure (18%) 
and the need to devote too much time or energy for business in the detriment of his personal life 
(10% ) are also reasons of fear for Romanian respondents, reasons which prevent the decision 
to launch/retrieve a business.

Conclusions

In the current economic and social context, the entrepreneurship development is a pre-
mise for economic and social development of a country. Entrepreneurship contributes to the 
creation of workplaces, increase the productivity and competitiveness, social achievements and 
improving the quality of life. Given the conditions of economic and financial crisis, the lack of 
financial resources, the risk of failure , the fear of failure , the insecurity at workplace represent 
strong brakes for many people who would like to start a business. More than ever, the European 
Union has a duty to encourage the entrepreneurship in member countries and the initiatives to 
create new jobs, new products and services. Promoting the entrepreneurship is a central objec-
tive of the European Union. Recently, the European Commission has included the promotion of 
entrepreneurship in EU countries, in 2020 Strategy, which recognizes the entrepreneurship and 
self- employment as one of the key elements of smart and sustainable European economy.

Regarding Romania, the data presented in this study show the interest of Romanians in 
the development of entrepreneurship. Romanian respondents opted if they may choose, in a 
large proportion (48%) in favor of contractor status. Moreover, according to several national 
studies, the population of Romania encourages the specific values of entrepreneurship​​: honesty, 
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tenacity, seriousness, courage, respect for social norms, decent behavior (Abrudan, Nastase,  
2012, p. 139). Regarding the obstacles that hinder the entrepreneurial activity, these are also in 
the vision of Romanian respondents, similar to those marked by European respondents: lack 
of financial resources, the administrative complexity,  difficulties in getting the necessary in-
formation  to commence a business, the risk of failure. Survey data reveal a large percentage 
of Romanian respondents who has fear to start a business because of the risk of failure and its 
consequences for professional and personal life. These concerns are explained by the fact that 
in our national system of values, we meet features who do not resonate ​​with the model of entre-
preneurship: avoiding the conflict and risk, short-term thinking, the greater desire of safety and 
stability that offers to you the status of employee, insufficient efforts to develop the entreprene-
urial skills. 	

Nevertheless, the study that I have made proves that in Romania the entrepreneurship 
can be successfully developed. The manifestation of a proactive and open attitude towards the  
entrepreneurial system, creating a favourable environment for the development of entreprene-
urial skills, reducing the administrative burdens and simplifying the bureaucratic procedures, 
reducing the tax obstacles, promoting a culture entrepreneurial positive to taking risks, in our 
opinion, solutions that can be applied in Romania. For all of these require a commitment, an 
active involvement, responsibility and tenacity.
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