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The aim of the study is to generalize the theoretical and applied aspects of the formation of an ideological space of a unified nature as a reflexive reaction 
of business to socioeconomic realities in conditions of constructive destabilization. Based on the carried out analysis of statistical data, it is proved that 
a fundamentally new direction comes into being for domestic economic science, i. e., studies of business behavior for the faster recovery of the country’s 
economy, which requires the formalization of adequate instruments of a modern manager. Analyzing, systematizing and generalizing the scientific works 
of many scholars, the views of researchers on the definition of the concept of «ideology» were systematized, the principles of business ideology were al-
located, the goal, types, signs, functions, principles, methods of ideological influence within the framework of building the ideology of management were 
defined. The presented publication forms theoretical and applied aspects of the ideological space of a unified nature as a reflexive reaction of business to 
socioeconomic realities. The issue of reflection as a system of reactions to socioeconomic realities is examined. The article considers the forms of reflection, 
the objective etiology of the formation of spheres of reflection through the prism of multidisciplinary connections. It is proved that the forms of reflection 
as a system of business reaction to socioeconomic realities in conditions of constructive destabilization have a tactical and strategic result. For a clear 
understanding and detailed analysis of the behavior of the problem under study, a block diagram of causal relationships is built. It is proved that reflection 
is an instrument for influencing the development of emotional intelligence, which explains the nature of the analytical choice of an alternative solution to 
the subject of economic relations and determines the possibilities of consolidated external information influence on this choice. Of practical importance is 
the universal model of the cognitive map of the behavioral model of business structures, which allows to explain the multi-vector format of development 
in rational, limited rational and irrational dimensions, combining the features of the model of constructive development of the destabilizing format and 
crisis phenomena.
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Прохорова В. В., Проценко В. М., Божанова О. В., Проценко А. В. Ідеологія бізнесу як рефлексивна реакція на соціально-економічні реалії  
в умовах конструктивної дестабілізації

Метою дослідження є узагальнення теоретико-прикладних аспектів формування ідеологічного простору уніфікованого характеру як рефлексивної 
реакції бізнесу на соціально-економічні реалії в умовах конструктивної дестабілізації. На підставі проведеного аналізу статистичних даних дове-
дено, що виникає принципово новий напрямок для вітчизняної економічної науки як дослідження поведінки бізнесу для скорішого відновлення еконо-
міки країни, що потребує формалізації адекватного інструментарію сучасного управлінця. Аналізуючи, систематизуючи та узагальнюючи наукові 
праці багатьох учених, було систематизовано погляди дослідників на визначення поняття «ідеологія», виділено принципи ідеології бізнесу, визна-
чено мету, види, ознаки, функції, принципи, методи ідеологічного впливу в межах побудови ідеології управління. У роботі сформовано теоретико-
прикладні аспекти ідеологічного простору уніфікованого характеру як рефлексивної реакції бізнесу на соціально-економічні реалії. Вивчено питання 
рефлексії як системи реакцій на соціально-економічні реалії. Розглянуто форми рефлексій, об’єктивну етіологію формування сфер рефлексії через 
призму мультипредметних зв’язків. Доведено, що форми рефлексії як система реакції бізнесу на соціально-економічні реалії в умовах конструктив-
ної дестабілізації мають тактичний і стратегічний результат. Для чіткого розуміння та детального аналізу поведінки досліджуваної проблеми 
побудовано структурну схему причинно-наслідкових зв’язків. Доведено, що рефлексія є інструментом впливу на розвиток емоційного інтелекту, 
яка пояснює природу аналітичного вибору альтернативного рішення суб’єкта економічних відносин і визначає можливості консолідованого зовніш-
нього інформаційного впливу на цей вибір. Практичне значення має універсальна модель когнітивної карти поведінкової моделі структур бізнесу, 
яка дозволяє пояснити багатовекторний формат розвитку в раціональному, обмежено раціональному та ірраціональному вимірах, поєднуючи 
ознаки моделі конструктивного розвитку дестабілізаційного формату, кризових явищ.
Ключові слова: рефлексія, ідеологія бізнесу, ідеологічний вплив, ідеологія, конструктивна дестабілізація.
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Introduction. Subjects of socio-economic relations in 
Ukraine are currently operating in conditions of transforma-
tional changes in the business environment, caused by the in-
fluence of global trends in the development of the world ecosys-
tem and large-scale penetration of digital technologies, which 
creates both significant opportunities and threats to stable 
functioning. Trends in the development of the global geopo-
litical environment confirm the existence of a problem of the 
functioning of business structures of a systemic nature depend-
ing on the field of origin and on this basis prove the permanent 
need to identify development imbalances from the point of view 
of the inconsistency of the parameters of their functioning with 
global growth trends in accordance with the existing strategic 
ideology of business as a reflection reaction to socio-economic 
realities in conditions of constructive destabilization.

Taking into account the urgent need to overcome exist-
ing imbalances in business development and taking into ac-
count the significant advantages of using digital technologies 
to achieve parameters of sustainable growth, it is advisable to 
consider a coherent approach to achieving a balance of static 
and dynamic parameters of development, which takes into 
account the multiplicative properties of the economic system 
under the conditions of overcoming the signs of constructive 
destabilization and achieving the state balance in the spatial-
process dimension through the mechanism of ensuring adap-
tive and harmonized changes.

In general, the causes of such changes are political, eco-
nomic and social crisis phenomena at all levels of the national 
economy, which should become an impetus for the positive de-
velopment of the management system of each individual busi-
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ness structure, taking into account the peculiarities and spe-
cifics of their activities. It is expedient to consider the existing 
modern properties of parameterization of the socio-economic 
environment in the plane of the formation of signs of construc-
tive destabilization. Today, the issue of finding ways out of the 
situation that has arisen due to the determination of the opti-
mal safe level of positive development of business structures 
based on the balance of static and dynamic influencing factors 
is becoming relevant today.

Analysis of recent research and publications. Mod-
ern economic conditions, characterized by economic crisis 
and martial law in the country, contribute to the emergence 
of a complex of certain threats to the conduct of financial and 
economic activity of industrial enterprises of all sectors of the 
economy without exception.

It is impossible to say that the problems of business ideol-
ogy, reflection and constructive destabilization of the economy 
are new, since different aspects of reflexia were the area of study 
by J. Locke, G. Leibniz, G. Hegel, as well as well-known natural 
researchers, financiers and economists, such as J. Soros, V. A. Le- 
fevr [11], O. S. Anisimov [10], B. I. Birshtein, V. E. Lepsky [12], 
D. A. Novikov and others. But now reflection forms of knowl-
edge began to be applied to crisis processes taking place in the 
economy of the whole world, be trying to tie instability of po-
litical and socio-economic phenomena, taking place, to subjec-
tive knowledge about itself as a system. Annual international 
scientific and practical conferences with the presentation of 
research related to the in-depth study of the methodological 
foundations of reflexia are devoted to these aspects.

Undoubtedly, such experience of scientific and applied 
research in providing and revealing reflections instruments of 
development and management in the economy once again em-
phasizes the interdisciplinary aspect of such searches, which 
has already been mentioned in authors’ works [2]. It should 
also be emphasized that the components of reflexion are also 
connected with the questions of self-organization and self-gov-
ernment, to which more than one author’s work was devoted 
[3, p. 87–93; 4, p. 148–154; 5], in particular, research of self-
organization instruments in investment and innovation activity 
of enterprises [6, p. 159–219; 7].

The analysis of literary sources allows to conclude that 
the problems of constructive destabilization in different times 
were dealt with by such domestic scientists as Horal L. [13], 
Dzhedzhula V., Ivasechko O., Yepifanova I., Orel M., Onysh-
chenko O., Prokhorova V. [14–17], Bozhanova, O. [14, 15],  
Turchyn Y., Shkarlet S. and others. Among western researchers 
there is also a considerable scientific interest in this problem, 
in particular A. Molis, A. Yonushka, S. Klimanskis, L. Koyala,  
M. Lutvinskas, F. Umbah, etc.

Among the authors of fundamental studies on the meth-
odology and theory of ideology should be noted the works of U. 
Outhwaite, R. Barth, N. Luhmann, K. Mannheim, K. Marx, Jose 
Ortega-y-Gasset, and M. Foucault.  In modern domestic man-
agement thought of ideology’s issues of management (manage-
ment ideology) are explored in the works of Vikhanskyi O.S., 
Eyfremova V.S., Krasovskyi Yu. D., Naumova A. I., and others.

Combining these aspects into one scientific problem is 
very interesting from a scientific and practical point of view, 
because the ideology of business as an reflection reaction to 

socio-economic realities in the conditions of constructive de-
stabilization is an important aspect of research of modern eco-
nomic science.

The purpose of the study is to generalize the theoretical 
and practical aspects of the formation of an ideological space of 
a unified nature as a reflexive reaction of business to socio-eco-
nomic realities in conditions of constructive destabilization.

Results. Modern socio-economic realities in which busi-
ness is located are very complex. In the first months of the war, 
many business entities reduced production, stopped altogether 
or were completely destroyed due to the disruption of the logis-
tics system. In addition, the blockade of the Black Sea seriously 
complicated the export of the main group of goods exported 
by the country. As a result of military operations, agricultural 
business did not receive the expected profit, the metallurgical 
industry suffered large losses. The population reduced spend-
ing on non-primary goods and services, thereby causing the 
collapse of certain businesses. As a result of the departure of 
a large number of people outside the country, consumer de-
mand for goods and services decreased.

The government has taken a number of measures for 
supporting business, including lowering taxes, providing fi-
nancial support to businesses and their employees, simplifying 
bureaucratic obstacles for business, and organizing assistance 
with moving to safer regions. The NBU has ensured the stable 
operation of banks and non-cash payment systems in non-oc-
cupied territories.

Enterprises operate in conditions of increasing external 
crisis phenomena and aggravation of internal development 
problems. The progressive aging of the fixed assets of most 
enterprises and the decrease in their innovative activity, the 
increase in personnel and investment «hunger», the discrep-
ancy between the quality of service and the requirements of 
customers regarding the level of customer service significantly 
limit the potential for ensuring the stable growth of enterprises 
as business subjects and indicate the inconsistency of their de-
velopment priorities with the modern dominant technological 
trends of modernization. 

Deoccupation of territories is taking place today and 
there is an urgent need for renewable businesses. Currently, 
there is a need to change the ideology of business, as it is neces-
sary to restore and develop the country, which is not possible 
without the development of small, medium and large busi-
nesses.

Socio-economic realities of sustainable growth prove 
the need to apply managerial innovations using the culminat-
ing influence of ideology as a basis for overcoming the existing 
destructive processes of functioning by implementing quali-
tative changes in the innovative-technological, intellectual-
personnel, investment and service-communication spheres of 
activities of enterprises of various economic sectors. In view of 
this, to ensure the balanced growth of domestic enterprises in 
the long term, it is necessary to implement a large-scale eco-
nomic policy, built taking into account the reflection reactions 
of business to socio-economic realities in conditions of con-
structive destabilization, through the implementation of digital 
instruments for the transformation of the business model and 
the development of services, business processes and personnel 
competencies.
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Today, the country’s economy is in crisis, as business has 
not yet recovered from the challenges of the COVID-19 pan-
demic, when a full-scale invasion of Russian troops took place 
on the country’s territory. There is a big drop of the economy 
regarding this. The State Statistics Service estimates a 37.2% 
drop in Ukraine’s GDP in the second quarter of 2022. Accord-
ing to the results of April-July 2022, the real GDP of Ukraine 
decreased by 37.2% compared to the same period last year. At 
the same time, in the first quarter of 2022, a fall in GDP was ob-
served by 15.1% on an annual basis. Inflation rates in Ukraine 
accelerated to 1.1% in August from 0.7% in July. Compared to 
August last year, prices in August 2022 increased by 23.8%. 
Core inflation accelerated to 2.1% in August 2022 from 1.2% in 
July. In 8 months of 2022, the inflation rate in Ukraine reached 
19.5%.

The Ministry of Economy estimates the GDP decline 
in Ukraine by August 2022 at 35% in the annual calculation. 
The Ministry notes that the rate of economic decline is slow-
ing down. The Ministry of Economy expects the GDP to fall to 
33,2%, according to the results of 2022. The GMK Center re-
ported that the National Bank of Ukraine predicts a 37.5% de-
cline in the country’s GDP in the second half of 2022 compared 
to the same period in 2021. In particular, in the third quarter 
of 2022, the country’s economy will fall by 37.5%, and in the 
fourth – by 39.3%. 

Thus, there is such a fundamentally new direction for 
domestic economic science as research of business behavior for 
the faster recovery of the country’s economy. There is a need 

for formalization of adequate instruments of modern manage-
ment.

As practice shows, no business can develop and be suc-
cessful without setting strategic activity goals. The formulation 
of the business mission allows you to formalize actions and 
implement them on a systematic basis. A number of definitions 
of the concept of «mission» are used in management theory. 
B. Karloff emphasizes that the corporate mission characterizes 
the opportunity to do business, which the company focuses on 
taking into account market needs, the nature of consumers, 
product features and the presence of competitive advantages. 
The concept of a corporate mission has become widespread as 
an important element of the ideological base of the formation 
of an organization [1, p. 63]. 

A. Thompson and A. Strickland believes that «what the 
company is going to do and what it wants to become is the 
company’s mission» [2, p. 47].

Special attention is also paid to business ideology. In gen-
eral, the term «ideology» was introduced in the 18th century by 
A. Destutt de Tracy, who, together with Etienne de Condillac, 
investigated the general principles of the formation of ideas. 
These scientists were the first to introduce this definition to de-
note the doctrine of ideas. This doctrine was supposed to act as 
the main principle for the development of science, as well as in 
socio-economic life. The concept of «ideology» was considered 
in their writings by such scientists as K. Mannheim, E. Fromm, 
D. Minor and others. Table 1 shows the main definitions of the 
concept of «ideology2.

Table 1

Definition of the concept «ideology» in economic literature

Author Definition of the concept «ideology»

K. mannheim a biased reflection of social reality that expresses the interests of certain groups or classes that are in power and  
seek to maintain the existing order of things [3, p. 276]

E. Fromm
a ready-made «intellectual product» that is distributed by the press, speakers, and ideologues in order to  
manipulate the mass of people with a goal that has nothing to do with ideology and very often is completely 
opposite to it [4, p. 20]

D. minor a set of ideas with a certain «content», usually normative; the form of the internal logical structure characteristic  
of the ideas in the set; «locus» of social interaction [5, p. 318]

y. mullins ideology consists of four basic characteristics: it must dominate cognitive ability, be able to guide evaluative  
judgments, serve as an instruction for action, and be consistent [6]

A. mendra ideology is a system of expedient, scientifically based provisions designed to provide a clear explanation of social  
reality [7]

The authors agree with the definition of O. V. Zolota-
ryova and O. Yu. Klementieva, who believe that «business 
ideology» is a collection of unordered ideas that express the 
interests of certain groups of people (business owners), and on 
the basis of which the relations of these communities to social 
truth in general and, in particular, between each member are 
understood and evaluated forms on this basis an assessment 
of the desirability or undesirability of this or that approach to 
management in, first of all, financial management through the 
transformation and overcoming of their inefficient elements 
(instruments).

Therefore, the process acts as an intellectual strategy 
and instructions (conclusions) for the further transformation 

of management in financial management, convinces and reori-
ents to a new, more ideal vision of the prospects for the de-
velopment of this business through an updated or new type of 
management [8].

The principles of business ideology should consist of 
systematicity, appropriateness of scale and intensity, continuity 
of influence, consistency of influence with other organizations 
and management processes.

The tools of business ideology are methods and tech-
niques of implementing a certain ideology with clarification, 
creation of conditions for personal development of employees, 
relocation of employees taking into account ideological criteria 
(fig. 1).
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In recent decades, the phenomenon of reflection is very 
interesting from the point of view of making managerial deci-
sions in the economy. This is determined by the prerequisites 
for the formation of behavioral economics and outlined by the 
most important factors underlying decision-making by the 
business structure. 

Reflection as a decision-making model explains the 
choice of one of the alternatives in conditions of bipolarity of 
choice and is an analytical instrument for determining the pos-
sibility of providing external informational influence on this 
choice (fig. 2).

Any business structure as an economic system is a social 
system and involves the presence of interacting economic enti-
ties that are both inside and outside this economic system.

Each subject of the management process (management 
activity) is to a certain extent self-sufficient, self-critical, pro-
fessionally flawless, analytically focused in making objective 

strategic decisions. Moreover, these decisions are not necessar-
ily consistent with the development strategy and goals of the 
economic system.

Economic decisions do not always correspond to the 
economic interests of business structures in the process of im-
plementing the business model of their development. The mo-
tivation of human activity is far from being limited to economic 
interests, and the making of economic decisions is influenced 
by many other factors: cultural, moral, cognitive, psychological, 
informational, etc. Interesting, from a practical point of view, 
is the study of issues of reflection as a system of reactions to 
social-economic realities. 

Destabilization, as a component of the economic activ-
ity of business entities, is observed in market conditions due 
to the high level of uncertainty and globalization of economic 
processes. In this regard, in order to make effective manage-
ment decisions, «it is necessary to clearly distinguish the main 

Re�ection as a process of perception and response to changes 
in conditions in the conditions of destructive development

Tactical result

Forms of re�ection

Strategic result

Re�ection as a system of reactions

Think

situational

analysis of what is happening 
in the present tense

Analyze

Tools of in�uence on the processes of transformation 
the economic environment

Objective etiology of the formation of spheres of re�ection through the prism of multi-subject connections

constructive / destructive in 
modeling development 

processes

cognitive dissonance / 
resonance

Organization of the process of rational thinking based 
on an objective assessment

The possibility of forming cause-and-e�ect relationships on 
the basis of permanent ascertainment of strategic bifurcation 

states of the behavioral model of the economic system

Permanent monitoring of crisis situations Adjustment of management actions and formation 
of management tools

philosophy psychology society science

perspective

understanding, planning 
the future

retrospective

assessment of past experience

Economic systems with a low level of re�ection 
certain failures of the behavioral model

Economic systems with a high level of re�ection reach 
a high level of development

Fig. 2. Reflection as a system of responses to social and economic realities

Source: author’s development
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types of destabilization and classify the factors that cause 
it»  [9].

Business structures are an economic system, a part of 
the production or economic process separated as a result of 
the social division of labor, capable of satisfying certain needs 
of potential consumers independently or in cooperation with 
other systems through the production of goods or services by 
this system.

Factors destabilizing the economic system are classified 
depending on the place of origin into external and internal. 
The most typical external factors are: measures of competitors, 
sudden changes in the economic situation of customers, crises, 
social events, structural changes in society, weather conditions, 
conditions on the labor market, legislation, regulatory acts, 
measures to regulate social processes, population migration, 
changes in money markets, changes in the international situ-
ation and related events, changes in the relations of political 
forces; new technologies, measures carried out by the trade 
union movement; activities of mass media, changes in posi-
tions and assessments. The most typical internal destabilizing 
factors include: personal relationships; overload at work; vaca-
tions, unplanned and forced; diseases; events held by the trade 
union movement; positive and negative unexpected situations; 
dismissal or hiring of new employees; expansion or reduction 
of the organization’s activities; malfunctions of machines and 
equipment; customer or staff misconduct; actions of influential 
persons that contribute to or hinder the activities of the orga-
nization; factors of labor protection and safety; initiatives and 
ideas; information; interviews; thanks and reprimands; motiva-
tion [9].

It should be noted that the problems of researching issues 
of business ideology as a reflexive reaction to socio-economic 
realities in conditions of constructive destabilization are caused 
by a number of features. On the one hand, it is the multifacet-
edness and interconnectedness of the processes taking place. 
Because of this, it is impossible to single out and investigate 
individual phenomena in detail. Thus, all phenomena should 
be studied in aggregate, because the behavior of the economic 
system is a loosely structured process, the study of which fea-
tures use scenario modeling as part of building cognitive mod-
els. On the other hand, there is a lack of sufficient quantitative 
information about the dynamics of economic processes, which 
is necessary for their modeling and forecasting.

For a clear understanding and detailed analysis of the be-
havior of the investigated problem, a necessary step is to build 
a structural diagram of cause-and-effect relationships. The 
construction of a cognitive map becomes an absolutely neces-
sary element of the analysis of difficult to formalize factors of 
influence on the phenomenon under study. At the same time, 
factors are identified using content analysis, expert analysis, 
and statistical analysis of real data.

A detailed study of modern scientific developments re-
garding the cognitive modeling of the socio-economic develop-
ment of business entities confirms the feasibility of construct-
ing a cognitive map (fig. 3).

Thus, the use of the given dependencies allows you to 
develop alternative options for the development of events and 
adjust management decisions. At the same time, the lack of 
quantitative criteria for predicting development parameters is a 

drawback of the presented dependencies. In this connection, it 
is appropriate to combine the instruments of cognitive model-
ing with the achievements of the concept of a balanced system 
of indicators and to subordinate the planning system to such 
a combination. At the same time, it is advisable to implement 
the elements in the form of an indicative planning procedure.

Conclusion. The global ecosystem for the development 
of business entities has undergone significant changes. The 
liberalization of trade in goods and services, the transnation-
alization of capital and business, the informatization and tech-
nologization of the economy and society, the acceleration of 
the development of technological innovations and the increase 
in the market capitalization of companies in the aggregate led 
to the processes of destabilizing development and the search 
for configurations of constructive solutions as a reaction to 
the transformation of the economic environment. The popu-
larization of the formation of an ideological space of a unified 
character as a reflection reaction of business entities caused 
a significant reformatting of the system of communication con-
nections based on a reflexive approach. This kind of radical 
changes in the business environment qualitatively reformatted 
the activities of business structures, orienting their develop-
ment trends to changing business models and modernizing key 
business processes.

Thus, reflection is an instrument of influence on the 
development of emotional intelligence, which explains the na-
ture of the analytical choice of an alternative decision of the 
subject of economic relations and determines the possibilities 
of consolidated external information influence on this choice. 
The tactical task of the development of reflection as the basis 
of a reflexive approach in the study of the nature of decision-
making is the development of a universal approach that will 
allow the use of a reflexive approach in the study of the eco-
nomic process. The universal model of the cognitive structures 
of business is of immediate great practical importance, which 
will allow to explain the multi-vector format of development in 
the rational, limitedly rational and irrational dimensions, com-
bining the features of the model of constructive development of 
the destabilizing format, crisis phenomena.
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