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Abstract. The purpose of the article is to identify the characteristics of the Russian Arctic image at the pre-
sent stage of its development in terms of a romantic and pragmatic context. In order to achieve this pur-
pose, the content analysis of publications on the Arctic topic in the federal and regional media was carried 
out. A pilot sociological survey of the European part of the Russian Arctic zone residents was used as an 
additional research method. The study results showed that pragmatic orientation prevails in the “Arctic” 
content of modern media. The Arctic is presented in a positive way as a special priority territory of the 
country, the power and strength of the Arctic territories are emphasized, the images of the Arctic and their 
unique potential are revealed. In the population minds, the Arctic images are presented in a more romantic 
way — the associations of local residents are associated with the nature splendor, love for the North and 
beautiful winter. It is substantiated that the integrated development of the Arctic territories requires quali-
fied personnel, not only filled with the romance of northern beauty, but also pursuing specific practical 
goals. The results of the study will be useful and interesting to specialists involved in the Arctic territories 
development, to executive bodies of state power, as well as to the general public. 
Keywords: Russian Arctic, romantic image, pragmatic image, the Arctic in the media, Arctic image 

Introduction 

Every year, the Arctic agenda becomes increasingly relevant in the context of economic 

and geopolitical development priorities of the circumpolar countries. Such attention and interest 

in the Arctic stimulates the dynamic growth of this topic in the discourse of modern mass media 

around the world. In the studies of the international Arctic media discourse, the following trends 

are observed: high frequency of publications, coverage of the Arctic development problem 

through informational and analytical genres, as well as the internationalization of the Arctic [1, 

Dolgoborodova S.O., Avdonina N.S., p. 77]. 

The rise of interest in the Russian Arctic in the 21st century as a macro-region of the future, 

which determines the power and capabilities of Russia, is associated with the beginning of a new 

stage of its “re-development”, declaration of priorities, goals and objectives, as well as mecha-

nisms for implementing the state policy of the Russian Federation in the Arctic for a long-term pe-

riod up to 2035. Various aspects of Russian Arctic development, the problems of its exploitation 
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are becoming the subject of the information agenda of the Russian mass media of various formats, 

directions and levels.  

Mediatization of the Russian Arctic, in turn, contributes to an increase in the number of 

scientific studies devoted to the context of the broadcast information agenda. A.Yu. Zhigunov [2, 

p. 104], based on the analysis of documentaries and publications in the federal Internet media and 

for the period from 2013 to 2020, has identified the main thematic dominants of materials about 

the Arctic; the key among them are the militarization of the region, its economic potential, climat-

ic conditions, tourism, research into understudied areas and new hydrocarbon deposits. On the 

basis of the results of the analysis, the author concludes that the Russian media are fully involved 

in the idea of developing the Arctic. Interestingly, according to the author’s research, the media 

image of the Arctic in the Soviet era (1930–1970) was focused on its development, the construc-

tion of the Arctic infrastructure and its conqueror-polar explorer. 

The multifaceted image of the Russian Arctic is also emphasized in the monograph by Yu.F. 

Lukin “The many faces of the Arctic in the flow of time and meanings” [3, p. 4], which comprehen-

sively examines all the main spheres of life in the Arctic countries — economics, geopolitics, socie-

ty and culture. 

T.A. Kovrigina’s work [4, p. 71] compares the Arctic content presented in domestic and for-

eign media. Despite some differences in the information agenda of the circumpolar states, the 

media agree that the exploration and development of the Arctic territories is a long process, in 

which the problems of ecology and environmental protection deserve special attention. 

It is important to note that the interest in the Russian Arctic is qualitatively different from 

the Soviet era. Today the state, the business community, Russian and international corporations, 

public organizations, cultural and art organizations, politicians, bloggers and ordinary people from 

different parts of the country and the world are interested in the Arctic. Sheila Watt-Cloutier de-

fines it briefly but concisely: “The Arctic is a lot for many people” [5, p. 37]. 

However, the Arctic has always fascinated with its mystery, beauty, strength, attracted 

many generations of people who come to “conquer” and “develop” these territories, to study and 

travel. O.S. Kryukova notes that the Arctic in Russian literature was perceived as “the territory of a 

severe struggle with the recalcitrant forces of nature, polar romance, northern exoticism, excep-

tional feelings, true friendship, camaraderie, collectivism and mutual assistance, heroism in peace-

time” [6, Kryukova O.S., p. 21]. 

Today, the Arctic is not just a harsh territory that attracts romantics, but also a strategically 

important part of the country that requires a new conscious and integrated approach. As part of 

this study, we decided to look at the Russian Arctic from this side. First, to analyze the image of 

the Arctic created in the media from romantic and pragmatic perspective. 

Since media resources have a great influence on the mass perception of the Arctic, forming 

the image of the region and the opinion on the socio-economic processes in the Arctic [7, Bol-

sunovskaya L.M., Dibrova Yu.A., p. 148], the second task of this study is to analyze the images de-
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veloped directly among the inhabitants of the Arctic zone of Russia, and to find an answer to the 

question — “Is the modern Arctic romantic or pragmatic in the minds people”? 

Materials and methods 

Achieving the objectives of the study necessitates the collection and analysis of factual in-

formation, which consists of a selection of media, followed by a study of the content and a survey 

of the local population. With the help of the indicated methods, on the one hand, the image of the 

Arctic, broadcast to the general reader in the media, is analyzed, on the other hand, the image of 

the Arctic, which has developed among the local population as a consumer of media content, is 

revealed.   

Analytical framework, coding system and sampling frame for content analysis 

On the basis of the study’s focus, let us outline the territorial framework for the study. 

Federal media content analyses the image of the Russian Arctic as a whole, and in order to study 

the regional media context and the perceptions of local residents, the regions of the European 

part of the Arctic zone of Russia were selected — the Murmansk Oblast, the Arkhangelsk Oblast, 

the Komi Republic and the Republic of Karelia.  

As a source of information for content analysis, electronic media were chosen, which have 

recently been gaining more and more popularity [8, Ilchenko D.A., Maykova V.P., p. 18]. By the cri-

terion of popularity, three federal level media 2 and eight regional level media have been select-

ed 3 — the leaders in the ratings of media resources by citation rate according to Medialogy as of 

January 2022. The selected media position themselves as the leading information platforms, 

promptly covering the latest information and events. 

For the study, manifest and latent methods of coding information were chosen [9, New-

man L., p. 123], that were used for quantitative analysis, determination of context and search for 

explicit and latent (implicit) meanings of text. For example, when examining a text, a researcher 

decides whether it contains a pragmatic or romantic image of the description of the Russian Arctic 

and records the characteristics of content, key words and sentences. Thus, the unit of analysis is 

an article published in the media, the unit of context is a characteristic of the context, the con-

struct is the “pragmatic”/“romantic” image of the Arctic broadcast in the media, as well as the 

context of the population’s perception of information about the Arctic. The fact of mention was 

used as a conceptualization; positive/negative context, and the frequency characterizes the num-

                                                 
2 

TASS news agency. URL: https://tass.ru/tass-today; Russian Agency for International Information "RIA Novosti". URL: 
https://ria.ru/; Russian newspaper. URL: https://rg.ru/ (accessed 02 June 2022).  
3
 Media of the Murmansk Oblast: Information agency "SeverPost.ru". URL: https://severpost.ru/; Newspaper "Mur-

mansk Bulletin". URL: https://www.mvestnik.ru/. Media of the Arkhangelsk Oblast: Online edition 29.ru. URL: 
https://29.ru/; Information agency "Echo of the North". URL: https://www.echosevera.ru/. Media of the Republic of 
Karelia: Karelinform. URL: https://karelinform.ru/; Information agency "Respublika". URL: http://rk.karelia.ru/; Media 
of the Republic of Komi: Komiinform News Agency. URL: https://komiinform.ru/, Sever Media Information Agency. 
URL: https://severmedia.org/ (accessed 02 June 2022).  

https://tass.ru/tass-today
https://ria.ru/
https://rg.ru/
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ber of mentions of the categories of analysis (and their variations) in the articles selected for anal-

ysis. 

Thus, content analysis in this study has two directions — quantitative and qualitative. A set 

of scoring units is formed for each region based on the analysis of the broadcast content. For the 

content analysis of federal and regional media, a search of relevant news content on media web-

sites for 20192021 was conducted. Taking into account that the federal media also covers infor-

mation about individual Arctic regions, reports that present the Arctic as a macro-region were se-

lected for analysis. 

On average, a single federal media source contains 450 articles about the Arctic per year, 

while the regional media contains 30100 articles on Arctic topics. There are approximately 900 

articles per year, for a total of 2700 articles over three years (2019–2021). Thus, the sampling 

frame is set by the list of all these articles. Since the volume of articles for analysis is large, we will 

limit the sample to a quantitative ratio of 200 articles in the regional level media and 100 articles 

in the federal level media. Thus, the representativeness of the sample in the total population is 

about 10%. Since all issues and years of media outlets are important for the study, a stratified 

sample type was chosen. Stratification is done by regions, 250/4=62 articles per region. In order to 

represent the articles for each year, for each region, the sample is divided into 320 articles for 

each of the three years in one region. For the selection of articles, a complete list of articles that 

mention the Arctic Zone of Russia was compiled. Then, with a given step, every third article gets 

into the sample.  

Population survey as an additional research method 

As an additional research method, a population survey was chosen, the purpose of which 

was to identify the image of the Russian Arctic that has developed among the population of the 

European part of the Arctic zone of Russia (romantic or pragmatic). The answer options to the 

questionnaire contain features describing romantic and pragmatic evaluation of the Arctic through 

associative representations. The object of the study is the permanently residing population of the 

Murmansk Oblast, the Arctic territories of the Arkhangelsk Oblast, the Republic of Karelia and the 

Republic of Komi aged over 16. 

The survey was conducted by means of an accessible sampling method using an online 

questionnaire, which was published in the thematic communities of the Arctic regions on the 

VKontakte social network. The total minimum sample size is preliminarily determined — at least 

100 people from each region under study, that is, a total of 400 people, with a gender distribution 

of 72% women and 28% men, the average age of respondents is 39 years old. The study is charac-

terized as a pilot one, conducted with the aim of probing public opinion. The results of the survey 

on the implemented sample population, due to their small representativeness, can only be ex-

tended to the audience represented in the study.  
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Research results 
The image of the Arctic, broadcast in the media at the federal level 

In the official discourse, the Arctic is traditionally presented in different semantic catego-

ries [10, Nazukina M.V., p. 40]; therefore, during the analysis of the media at the federal level, var-

ious images of the Russian Arctic were also identified. It should be noted that the study period of 

2019–2021 coincides with the period of adoption of new strategically important documents on the 

development of the Arctic zone of Russia, so most of the content is related to the implementation 

of Russia’s state policy in the Arctic. Most of the articles that highlight the Arctic as a national pri-

ority contain references to the top government officials. 

The second most popular image of the Russian Arctic in the media is the “investment at-

traction zone”: at the current stage, one of the priorities of Russia’s economic policy in the Arctic is 

to stimulate entrepreneurial and investment activities 4. The image “Arctic as a zone of investment 

attraction” was detailed in 24% of the articles selected for analysis, which deal with investment 

projects, residents of the Arctic zone, and the system of benefits and preferences for business de-

velopment. 

In third place in terms of publications in the federal media is the image of the Arctic as a 

place for human life (Fig. 1). These publications raise important topics about creating a social 

ground — the development of social infrastructure and conditions for a comfortable long-term 

stay of people, curbing the migration outflow of the population, attracting personnel to the Arctic 

and developing human capital. Relevant for coverage in this direction was the program of provid-

ing land plots up to one hectare — “Arctic hectare”.  

 
Fig. 1. The most popular images of the Russian Arctic, broadcast in the discourse of the federal media. 

The image of the Arctic as a unique ecosystem is identified in 20% of the analyzed articles. 

This image is revealed through the coverage of the problem areas of the Arctic ecosystem — the 

need for general cleaning of the Arctic, the climate agenda and global warming, the preservation 

of biodiversity. 
                                                 
4 

O gosudarstvennoy podderzhke predprinimatel'skoy deyatel'nosti v Arkticheskoy zone Rossiyskoy Federatsii: feder-
al'nyy zakon ot 13 iyulya 2020 g. N 193-FZ [On state support for entrepreneurial activity in the Arctic zone of the Rus-
sian Federation: federal law of July 13, 2020 N 193-FZ]. URL: 
http://www.consultant.ru/document/cons_doc_LAW_357078/ (accessed 12 June 2022). 

http://www.consultant.ru/document/cons_doc_LAW_357078/
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It is impossible to talk about the sustainable development of the Arctic without science, 

which accounts for 18% of the total messages. Scientific research in the Arctic is carried out in a 

fairly wide range of areas: military topics, climate and wildlife, geological exploration, historical 

research, etc. The image “Arctic as a territory of research” is also broadcast in articles on the crea-

tion of world-class scientific and educational centers in the Arctic, as well as international Arctic 

stations “Snezhinka”. 

The Arctic, in terms of the richest diversity of the mineral resource base, is also quite often 

covered in the federal media. Articles focus on current and prospective oil, gas and other mineral 

production, on the activities of large corporations in this sector, as well as on the exploration of 

Arctic mineral deposits. The field of “Arctic topics in the media is expanding”: for example, a study 

of media content in 2011–2015, conducted by D. Gritsenko, showed that the agenda of both fed-

eral and regional newspapers was mainly devoted to the development of hydrocarbon resources [11, p. 10]. 

The image of the Arctic as a global transport corridor is devoted to 16% of the analyzed ar-

ticles, where the main focus is on the development of the Northern Sea Route.  

The next two images, “Arctic as a space for international cooperation” and “Arctic as an 

outpost of national security” occur with equal frequency and are interconnected with each other. 

Nowadays, interest in the Arctic is shown not only by the countries of the circumpolar space, but 

by other leading world powers (China, India, Singapore, etc.). Media coverage is aimed at broad-

casting the need to build an effective dialogue with these states, reliable protection of Russia’s 

state borders in the Arctic. 

The development of the Arctic goes hand in hand with increasing accessibility for tourists 

from different countries, which must be combined with efforts to preserve the unique nature and 

original culture of the region. The image of the tourism Arctic is not so often covered in the federal 

media (10% of articles), but there are forecasts that the Arctic will become the pearl of tourism in 

five years. 

In general, the media discourse in the federal media presents the Arctic in a positive way as 

a special priority territory of Russia. The identified images of the Russian Arctic emphasize the 

power and strength of the Arctic territories, reveal their special potential. Of course, the federal 

media does not ignore problematic points (military claims, social infrastructure, climate change, 

etc.), but in general, all the analyzed information content is optimistic — long-term goals have 

been set, long-term strategic plans on the development have been outlined. This content corre-

sponds to the slogan “Arctic is the macro-region of the future”. 

As for the predominance of a romantic or pragmatic orientation of messages, the high-

lighted key images of the Arctic suggest that, on the federal level, the Arctic is presented in a more 

pragmatic way. Only every fourth analyzed article in the media contained some elements of ro-

manticism, mystery, dreaminess. This type of content is found in news reports about the unique 

Arctic nature, the history of research, the representation of the Arctic in photography, cinema and 

painting, and descriptions of the culture and traditions of the northern peoples. All statements in 
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the media about the Arctic are generally positive, highlighting specificity, importance and priority 

of the Russian Arctic. At the same time, attention is focused on the complexity of its development, 

which is broadcast even in statements that have a “romantic” connotation.  

The image of the Arctic, broadcast in the media at the regional level 

A separate consideration of the content of the regional media is due to the reflection of 

the regional context, which forms specific ideas about the Arctic, revealed through images, but in 

a more detailed dimension. Already at the stage of identifying categories for media content analy-

sis, it can be concluded that pragmatic attitude towards the Arctic (20 categories of analysis) pre-

dominates romantic content (5 categories of analysis). Each of the selected articles was then 

checked for coverage of the topics in the categories shown in Table 1. The largest number of news 

related to the Arctic topics was recorded in the Murmansk Oblast, followed by the Arkhangelsk 

Oblast. In the Komi Republic, there is noticeably less news about the Arctic, and in the Republic of 

Karelia, there is the least amount of “Arctic” news. At the same time, in each of the regions the 

number of news reports dedicated to the Arctic is growing from year to year. 

Similarly to the federal media, in the regional news resources, the most popular content is 

also about the development prospects of the regions, individual Arctic territories, attraction of in-

vestments, general socio-economic development, creation of comfortable life, development of 

deposits, etc. (Table 1). The intentions of federal and regional authorities and residents of the Arc-

tic zone are broadcast in the media, and the results already achieved are described. In the regions, 

whose territories are partially included in the AZRF, the information space broadcasts the Arctic as 

a concentration of serious opportunities for the development of the entire region. 

The context of media coverage is predominantly positive. This often includes the identifica-

tion of particular “pressure points”, which are often described as areas for future development, 

and which could be further advanced through the implementation of plans for the economic de-

velopment of the Arctic territories. In the regional media, the Arctic is perceived not as a poor and 

lagging area, but as a region which has certain limitations that can be overcome with the full at-

tention of the government and the region. From an economic development point of view, the de-

clared objective is to stimulate economic growth, especially in the development of enterprises, the 

mining sector, the activities of AZRF residents, and social growth is seen as a consequence of suc-

cessful economic development. 

Table 1 
Number of articles presenting categories of analysis, broadcast in regional media 5 

Categories of analysis Arkhan-
gelsk Ob-

last 

Mur-
mansk 
Oblast 

Repub-
lic of 

Karelia 

Komi 
Republic 

Content categories that characterise coverage of the Russian Arctic from a pragmatic perspective 

Development of the Arctic territories 15 24 22 23 

                                                 
5
 Compiled by the authors. 
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Attracting investments, specific investment projects, 
increasing investment attractiveness 

18 20 21 30 

Residents of the Russian Arctic, including residents of 
the Murmansk Oblast’s PDA 

6 11 19 8 

Development of the socio-economic sphere, creation of 
a comfortable environment for life, improvement of the 

quality of life 
13 11 18 25 

Inclusion of new territories in the Russian Arctic, a re-
minder of which areas are already part of the AZRF 

- - 18 11 

Creation of new jobs, implementation of personnel 
policy, including the involvement of specialists and spe-

cial personnel programs 
9 17 16 8 

Tax preferences, benefits for investors 8 10 13 12 

Arctic package  new laws, measures to support entre-
preneurs 

6 6 11 10 

Arctic hectare 2 - 10 3 

Development of the Russian Arctic infrastructure 
(transport and communications, energy, roads, ports) 

6 5 9 16 

Mining and development of mineral deposits, moderni-
zation of enterprises and their capacities 

4 7 7 17 

Tourism potential, tourism 3 - 6 6 

Coverage of federal and regional events  
(forums, conferences, commissions, etc.) 

7 10 6 14 

Northern Sea Route 7 4 4 6 

AZRF Strategy-2035 8 7 3 7 

Conducting scientific research in the Arctic 13 12 - 6 

Ecology in the Arctic 10 - - 10 

Cooperation in the Arctic, including international, inter-
regional cooperation 

5 9 - - 

Ensuring national and military security in the Russian 
Arctic 

2 8 - - 

Indigenous peoples of the North 2 4 - 4 

Content categories that characterise coverage of the Russian Arctic from a romantic perspective 

Description of the nature and beauties of the Arctic, 
sights and heritage 

5 5 2 - 

Educational activities about the Arctic in the form of 
expeditions and educational events 

12 14 1 3 

Exhibitions, art objects, films, events, conferences, fes-
tivals 

12 21 - 6 

Separate reports dedicated to photo and video sketches 
about the beauties and nature of the Arctic 

7 10 - 4 

Expression of first-person emotional state of the narra-
tor (reports, stories) 

7 - - 2 

In the context of regional media news reports, it is also possible to identify key collective 

images transmitted to the mass reader. For example, in the media of the Republic of Komi, the 

Arctic is characterized as “a rich region with great infrastructure potential”, “a territory for the im-

plementation of large-scale and significant infrastructure projects”, “a region whose resources will 

help in the development of northern municipalities”, “a region with great opportunities for ex-

panding mining”, “a region with prospects and worthy of investors”, “a promising region for tour-

ism development”, etc. The images of the Arctic broadcast in the media of the Arkhangelsk Oblast 

are similar: “a region for the implementation of profitable projects”, “a unique and naturally rich 

region”, “a unique and fragile region requiring special care”, “an artery of the Northern Sea 

Route”, “a foothold for scientific research and cooperation”. The images broadcast in the media of 
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the Murmansk Oblast have much in common with other regions, in which the Arctic is presented 

as a “region for a new generation”, “a region of profitable investment and business development”, 

“a region rich in minerals and having a high industrial potential”, “the region is the main artery of 

the Northern Sea Route”, “the region is the base of the Northern Fleet of Russia”, “the capital of 

the Arctic”. In general, the images of the Arctic, presented in the regional media, have much in 

common with the images broadcast by the federal media. 

As for the content that broadcasts a romantic image of the Arctic, it is not presented so ac-

tively. The Murmansk and Arkhangelsk oblasts stand out in terms of such content. In the Republic 

of Komi and the Republic of Karelia, is almost not covered from a romantic point of view. It should 

be noted that the “romantic” content is mainly associated with a description of the beauties of 

nature, the uniqueness of the climate and the environment, focusing on educating the reader 

about the most remote territories of the Arctic zone, its exclusivity, fragility and pristine nature. 

For example, in the Arkhangelsk Oblast, much attention is paid to educational activities, especially 

among the younger generation: the subject “Arctic studies” has been introduced in schools, and 

festivals are held. One of the important aspects of broadcasting a positive image of the Arctic 

among the population is the “first-person” narrative, where the narrator shares his or her impres-

sions about life, work and travels in the Arctic. In one of the articles, the narrator, a volunteer 

from Moscow, explained in two sentences what the Arctic is like on his personal example: “I 

thought that polar bears, snow, severe cold are everywhere in the Arctic. But it turned out that so 

far it is even warmer here than in Moscow. I was also surprised by nature — I did not expect such 

beauty” 6. Photographs and first-person impressions of Arctic space are not only useful, but essen-

tial tools for fully understanding and managing the quality of experiences in unique travel destina-

tions where little is known about the visitor experience [12, Fefer J.P. et al.]. 

The image of the Arctic in minds of the population 

When identifying images of the Arctic in minds of the local population, an open-ended 

question was used, containing a prompt to guide the respondent’s reasoning using standard ste-

reotypes about the Arctic, associating the Arctic with cold and snow and polar bears, on the one 

hand, and mining, on the other. The resulting associative series are presented in the form of a 

word cloud, which is a visual model of text content compression in the form of lexemes differenti-

ated by size depending on the frequency of their use. The obtained associative representations of 

the population of the Arctic regions contain standard stereotypes, including those reflecting the 

main characteristics of the Arctic (northern) territories (Fig. 2). 

In general, the description of associative representations — images of the Arctic, given by 

the respondents, contains a more romantic context than a pragmatic one, while the statements 

                                                 
6
 V Komi volontery «Chistoy Arktiki» sobrali bolee 150 tonn otkhodov [Volunteers of "Clean Arctic" collected more 

than 150 tons of waste in Komi] // Komiinform. 02.10.2021. URL: https://komiinform.ru/news/222431/ (accessed 03 
June 2022).  

https://komiinform.ru/news/222431/
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are often dominated by the judgment as a statement of fact — “The Arctic is cold, frost, ice”, etc. , 

description of natural phenomena and emotional attitude to the Arctic, indicated by every third 

respondent. 

 

 
Fig. 2. Associative representations of the Arctic by local residents of the studied regions, presented in the form of key 

images, N=409. 

It should be noted that negative characterizations of the Arctic among the local population 

are rare. In the statements of residents about the Arctic, pride for their region and love for the 

North, the “features” of northern people, are read between the lines. It is also important to note 

the regional specificity in the associative series. For example, residents of the Murmansk Oblast 

provided the most detailed answers: images associated with nature and natural phenomena are 

more common. Every third respondent (33% of the number of respondents from the Murmansk 

Oblast) noted that the word “Arctic” brings up the image of the northern lights, which is symbolic, 

since the main symbol of the region and the city of Murmansk — the emblem, depicts the north-

ern lights. As for pragmatic images, the inhabitants of the Murmansk Oblast, in relation to roman-

tic ones, represent 3% and they are expressed through ideas about minerals, work in ice on ships 

of the merchant and icebreaking fleet. Interestingly, every tenth respondent from the Republic of 

Karelia associates the Arctic with white nights, while in the Murmansk Oblast, there are more as-

sociations with the polar night.  

The directions of romantic or pragmatic view of the population about the Arctic are sup-

plemented by the identification of the personal value of the Arctic territories by answering the 

open question: “What is the value of the Arctic (northern) territories for you personally?”. During 

the primary data processing, the responses were grouped by region into a number of thematic 

blocks classified as romantic (6 categories) or pragmatic (3 categories) images. The unequal num-

ber of selected categories is due to the prevalence of the description of the value of the Arctic ter-
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ritories for respondents in a romantic context. Figure 3 shows the share distribution of analysis 

categories by region. The romantic context is expressed in the fact that for every third respondent, 

the Arctic territories are valuable by nature, which they describe as unique, pristine, special, beau-

tiful, etc. In second place in terms of value, the Arctic territories are important to respondents be-

cause it is their homeland, their place of residence, indicating the importance of being rooted in 

the Arctic zone and their Arctic (northern) identity. This is most pronounced among residents of 

the Arkhangelsk Oblast, where every third respondent noted that the Arctic territories are im-

portant to him precisely because “this is his homeland”. For every fifth respondent from the Mur-

mansk Oblast, the surrounding beauty of the Arctic space is important. Separately, the importance 

of the category “people” should be noted, in the description of which the respondents indicate the 

peculiarity of the northern people, their kindness, hardened Nordic character, and resilience.  

 

 
Fig.3. “What is the value of the Arctic (northern) territories for you personally?”, in % of respondents by region, 

N=409. 

In addition to personal value, the respondents also described the value of the Arctic for the 

country as a whole in a closed-ended question. The responses to this question are also regionally 

specific. Thus, for residents of the Murmansk Oblast, where the largest ice-free port in the world is 

located, the value and importance of the Arctic territories for Russia lies mainly in the Northern 

Sea Route and fish, bioresources (these answers were chosen by more than 60% of respondents). 

Every second respondent from the Arkhangelsk Oblast believes that the Arctic territories are valu-

able and important for Russia with minerals, northern peoples and their traditions, as well as pris-

tine northern nature (Fig. 4). According to the majority of respondents from the Republic of Kare-

lia, the value and importance of the Arctic territories for Russia lies mainly in the unique flora and 

fauna and pristine northern nature (57% of respondents). 
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Fig. 4. Distribution of respondents’ answers to the question “What is the value and importance of the Arctic territories 

for Russia?” in %, N=409. 

Based on the results of the survey and the analysis, a typology of the image of the Arctic in 

minds of the local population was formed. This typology is based on a set of respondents’ opinions 

on the questions posed. According to the results of the analysis, “pure” types of romantics and 

pragmatists were identified. The survey data set for the formation of the typology is deciphered in 

Table 2. 

The type is defined under the condition of simultaneous selection of a set of semantic 

units. Thus, every third respondent belongs to one or another “pure” type of romantics or prag-

matists, the remaining 42.7% belong to a mixed type, where romantic and pragmatic attitudes to 

the Arctic are mixed.  

Table 2 
Typology of Arctic images in minds of the local population, according to the survey 7 

Type Characteristic Share of respond-
ents 

Romantics They believe that “to be a northerner” means to be 
born in the North, to live in the North all your life, to 
love the North and feel like a northerner. 
The value of the Arctic territories lies in the unique 

flora and fauna, special people living there  north-
erners, unique climatic conditions. 
Among the advantages of life in the North, closeness 
to nature, enjoying winter, northern weather are 
distinguished. 

27.3% 

Pragmatics They believe that “to be a northerner” means to be 
born in the North, to live in the North all your life. 
The value of the Arctic territories lies in the extrac-
tion of minerals, large industrial enterprises, the 
Northern Sea Route and jobs. 
Among the advantages of living in the North, they 

30% 

                                                 
7
 Compiled by the authors. 
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note social support, preferential (northern) vacation, 
wage supplements, possibility of earning money and 
early retirement compared to other regions of Rus-
sia.  

Conclusion 

The results of the study showed that the “Arctic” content of modern media at the federal 

and regional levels is dominated by a pragmatic focus. In general, the Arctic is presented positively 

as a special priority area of the country. The revealed images of the Russian Arctic, broadcast in 

the media, emphasize the power, strength, “diversity” of the Arctic territories, reveal their special 

potential, while drawing attention to “pressure points”, which are points of growth and development. 

In people’s minds, the images of the Arctic are presented in a more romantic way. The Arc-

tic is associated by locals with the state of nature, love for the North and beautiful winter. For eve-

ry third respondent, the Arctic territories are valuable precisely because of nature, is described as 

unique, pristine, special, beautiful. Every third surveyed resident has a romantic idea and attitude 

towards it; about half of them have mixed romantic and pragmatic views. The people have mostly 

positive opinions about the Arctic and no more than 5-7% of respondents have pessimistic views. 

The combination of romantic and pragmatic elements is also relevant to specialists working 

in the Arctic. Today, the integrated development of the Arctic territories requires qualified per-

sonnel who are not only filled with romanticism of the northern beauty, but also pursue specific 

practical goals. Leading employers of the Arctic zone of Russia consider the professionally im-

portant qualities of employees, first of all, the desire to live and work in the conditions of the Far 

North, sufficient health, endurance, readiness for new and complex tasks [13, Stepus I. et al., p. 

10004]. 

One cannot but agree that “the pragmatics of the current moment in the development of 

the Arctic territories has shown that now it is not so much the northern romance that is im-

portant, but the change in the quality of life of the northerners, the creation of conditions for 

comfortable living in urban and rural areas by arranging infrastructure for people” [14, Fedotov-

skih A.V., p. 263]. The attraction and retention of human resources requires clear educational, pro-

fessional and life trajectories, modern jobs and vibrant socio-cultural environment [15, Stepus I.S., 

Simakova A.V., p. 1880]. This will ensure the dynamic development of the Arctic territories, which 

have a unique potential and are filled with the romance of northern splendor. 
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