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Pandemia COVID-19 a perturbat eco- :
nomiile, sistemul alimentar si comportamentul
consumatorilor. Pentru a iesi din criza cau- :
zata de SARS-CoV-2, cu pierderi minime, este
foarte important sa cunoastem modul in care :
se schimba atdt comportamentul producdtori-
lor, cat si al consumatorilor. In studiul dat, este -
efectuata analiza impactului pandemiei asupra
modificarii regimurilor alimentare ale consu-
matorilor, preferintelor si tendintelor de con-
sum in baza sondajului de opinii. Scopul cerce-
tarii consta in identificarea unei noi paradigme
a comportamentului consumatorilor in Repu-
blica Moldova. Rezultatele cercetarii au aratat
ca a avut loc modificarea paradigmei compor-
tamentului consumatorilor, care au trecut la un
consum mai sandatos §i a fost inregistrat un
trend ascendent al procurarilor on-line.
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The COVID-19 pandemic disrupted eco-

- nomies, the food system and consumer beha-

viour. In order to emerge from the crisis

- caused by SARS-CoV-2, with minimal losses,

it is very important to know how the behaviour

- of both producers and consumers’ changes. In

this study, the analysis of the impact of the

- pandemic on the change of consumers’ eating

habits, preferences and consumption trends is

- performed based on the opinion poll. The aim

of the research is to identify a new paradigm

of consumer behaviour in the Republic of
- Moldova. The results of the research showed
. that there was a change in the paradigm of
- consumer behaviour, which led to healthier
. consumption and there was an upward trend
- in on-line procurement.

Keywords: consumer choice, behaviou-

- ral change, COVID-19 pandemic, food, pur-
. chase decision-making.
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Introduction
At the end of 2019, humanity faced a

- new pandemic — SARS-CoV-2, also called
La finele anului 2019, omenirea s-a con- .

COVID-19. According to the World Health

- Organization, in the last week of 2020
care se mai numeste COVID-19. Conform :
* firmed of COVID-19 and 72,761 new deaths
ultima saptdmana a anului 2020 (21-27 decem- :

(December 21-27), 4,068,632 new cases con-

were recorded worldwide. As a result, on 27
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brie), pe tot globul pamantesc, au fost inre- -
gistrate 4.068.632 de cazuri noi confirmate - cases of SARS-CoV-2 infection is 79.231.893
de COVID-19 si 72.761 de noi decese. In
- of the pandemic [4]. The created situation
- caused a declaration of a state of emergency,
SARS-CoV-2 este de 79.231.893 si peste -
1 754 574 de decese, de la inceputul pande- :
miei [4]. Situatia creatd a cauzat declararea -
starii de urgenta, care, la randul ei, a dus la :
- they buy” [3].
si consumatorilor. ,,Focarul global de corona- :
virus a creat noi tendinte ale comportamen- -
tului consumatorilor, privind ceea ce cumpdra :

consecinta, pe data de 27 decembrie 2020,
cifra cumulativd de cazuri de infectare cu

modificarea comportamentului producétorilor

si unde cumpara” [3].

pandemiei, este relevanta. Identificarea mode-

determinarii celor cu caracter temporar si celor
cu caracter fundamental, este vitald pentru

Republica Moldova.
Articolul stiintific a fost elaborat in

Moldova (AGROCOV-19)”.

Gradul de cercetare a problemei

portamentului consumatorului in situatii de

ambigue. Ferdinand Vieider si

privind consecintele si evolutia socului pot
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- identify the causal relationship [5],
genera prejudecdti sistematice in estimarea !
impactului situatiei de urgentd asupra prefe- -

December 2020 the cumulative number of

and over 1 754 574 deaths since the beginning

which in turn led to a change in the behaviour
of producers and consumers. “The global
coronavirus outbreak has created new con-
sumer trends in what people buy and where

The study of a new paradigm of con-
sumer behaviour created against the back-
ground of the pandemic is relevant. Iden-

- tifying emerging patterns of behaviour in the

Studierea unei noi paradigme a compor- :
tamentului consumatorului, create pe fundalul -
. ping measures to mitigate the consequences
lelor emergente de comportament, in contextul -

context of determining those of a temporary
and fundamental nature is vital for develo-

of the COVID-19 pandemic. The main pur-

. pose of the study is to identify the new
- paradigm of consumer behaviour in the
elaborarea masurilor de atenuare a consecin- - Republic of Moldova.
telor pandemiei COVID-19. Scopul principal
al studiului constd in identificarea noii para- - the framework of the Project 20.70086.25/COV
digme a comportamentului consumatorilor in :
- gation measures for the consequences of the
- COVID-19 pandemic on food security of the
cadrul Proiectului 20.70086.25/COV ,Mana- -
gementul riscurilor si elaborarea masurilor de
atenuare a consecintelor pandemiei COVID- -

19 asupra securitatii alimentare a Republicii :

The scientific article was elaborated in

“Risk management and elaboration of miti-

Republic of Moldova, (AGROCOV19)”.

The degree of problem research

The spread of the COVID-19 pandemic
has led to the initiation of studies on changing

- consumer behaviour in emergencies, such as
. the quarantine period, but the number of such

Extinderea pandemiei COVID-19 a cau- -
zat initierea studiilor privind modificarea com- :
- change in
urgentd, cum ar fi perioada de carantind, insa -
numarul acestor studii este relativ mic. Prefe- -
rintele consumatorilor nu sunt constante pe -
termen lung si se schimbd in anumite cir- -
cumstante, situatii de soc. Rezultatele obtinute -
de oamenii de stiintd din diferite tari sunt :
Hannah -
Schildberg-Horisch relevda cd datele inexacte :

studies 1is relatively small. Consumer pre-
ferences are not constant in the long run and
certain circumstances, shock
situations. The results obtained by scientists
from different countries are ambiguous.
Ferdinand Vieider and Hannah Schildberg-
Horisch point out that inaccurate data on the
consequences and evolution of the shock can
generate systematic biases in estimating the
impact of the emergency situation on con-
sumer preferences, making it difficult to
[6].
Stephen Cheung, James Andreoni, Michael
Kuhn and Charles Sprenger argue that the
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rintelor consumatorilor, ingreunand identifica-

mentului consumatorilor trebuie sa includa

luati in calcul toti factorii de impact.
Metode de cercetare aplicate

chestionar. La stabilirea volumului minimal al

nati 109,2% (1273) din numarul planificat.

cu raspunsuri multiple si 12 — cu intrebari des-
chise, structurate in 4 sectiuni: caracteristici

pentru produse alimentare.
Rezultate obtinute si discutii

on-line, caruia 1i sunt caracteristice urmatoa-

rele limitdri: participd numai persoanele care -

peste, este de 14,3%, iar cota respondentilor

locuiesc cu ambii parinti.

denti considera ca a scazut venitul lunar al

El—

- pattern of consumer behaviour must include
rea relatiei de cauzalitate [5], [6]. Stephen -
Cheung, James Andreoni, Michael Kuhn si
Charles Sprenger sustin c¢d modelul comporta- -
- of the research are caused by the fact that not
preferintele de risc si de timp [1], [2]. Anali- -
zand rezultatele obtinute de savantii mentio- :
nati, concluziondm ca rezultatele ambigue ale -
cercetarilor sunt cauzate de faptul ca nu sunt :

risk and time preferences [1], [2]. Analysing
the results obtained by the mentioned scien-
tists, we conclude that the ambiguous results

all impact factors are taken into account.
Applied research methods
In the study was applied one of the
quantitative methods, namely the opinion poll,

- which was conducted by phone and on-line.
- The survey was conducted based on a ques-

In acest studiu, a fost aplicatd una din -
metodele cantitative si anume sondajul de
opinie, care a fost realizat prin telefon si on- -
line. Sondajul a fost efectuat in baza unui :
- period 15.12.2020-01.03.2021 were surveyed
esantionului, s-a tinut cont de limitarile de :
ordin economic si de timp, de bugetul alocat,
de resursele umane disponibile. in perioada de :
timp 15.12.2020-01.03.2021, au fost chestio- - with multiple answers and 12 — open-ended
- questions, structured in 4 sections: general

Chestionarul a fost constituit din 35 de -
intrebari, inclusiv 22 cu o singurd optiune, 1 — -

tionnaire. The economic and time constraints,
the allocated budget, and the available human
resources were taken into account when
setting the minimum sample volume. In the

109.2% (1273) of the planned number.
The questionnaire consisted of 35 ques-
tions, including 22 with a single option, 1 —

characteristics; access to and consumption of
food during the COVID-19 pandemic; the

. presence of food insecurity in 2020 (during
- the COVID-19 pandemic); food expenses.
generale; accesul si consumul produselor :
alimentare in perioada pandemiei COVID-19; -
prezenta insecuritdtii alimentare in anul 2020 :
(pe durata pandemiei COVID-19); cheltuieli - why the researchers applied the on-line survey,
- which is characterized by the following limi-
- tations: only people who have access to the
In perioada pandemiei, este problema-
ticd intervievarea directi a respondentilor, din -
aceastd cauza, cercetatorii au aplicat sondajul :
- 14.3%, and the share of respondents with
- higher education — 69.6%. About 55.7% of
- survey respondents are women, 65.2% — live
tarea chestionarului on-line. In consecinta,
cota respondentilor, in vérsta de 46 de ani si -

Obtained results and discussions
During the pandemic, it is problematic
to interview directly the respondents, which is

Internet and have experience in completing the
on-line questionnaire participate. As a result,
the share of respondents aged 46 and over is

with both parents.
In a proportion of 39.6% of the res-

- pondents consider that the monthly income of
cu studii superioare — 69,6%. Aproximativ
55,7% dintre respondenti sunt femei, 65,2% — -

the family decreased in 2020 (during the
COVID-19 pandemic) compared to the pre-

. vious year, and 15.7% state that the income
O proportie de 39,6% dintre respon- -
. (44.7%) claim that their monthly income has
familiei in anul 2020 (in perioada pandemiei -

increased. About half of the respondents

remained unchanged. The analysis of the
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COVID-19), in raport cu anul precedent, iar
15,7% afirma ca venitul a crescut. Circa juma-
tate dintre intervievati (44,7%) sustin cad veni-
tul lunar a ramas neschimbat. Analiza opiniei
respondentilor pe categorii de varstd a aratat
cd 49,4% dintre intervievati, in varsta de 26-35
de ani, considera ca venitul lunar a scazut in
perioada pandemiei din 2020 (figura 1).

opinion of the respondents by age categories
showed that 49.4% of the interviewees aged
26-35 consider that the monthly income
decreased during the pandemic of 2020
(figure 1).

46 ani si peste/ 46
years and over

36-45 ani/ 36-45
years

26-35 ani/ 26-35
years

18-25 ani/ 18-25
years

1l

B A ramas neschimbat/ It remained unchanged
B A scazut/ Decreased
m A crescut/ Increased

50 60 70

Figura 1. Modificarea venitului lunar in anul 2020, comparativ cu 2019,
pe categorii de varsta/
Figure 1. Change in monthly income in 2020 compared to 2019
by age categories
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

In diviziunea nivelului de scolarizare,
60,0% dintre respondentii cu studii in scoald
profesionald si 47,7% din cei cu studii medii
de specialitate considera ca venitul lunar in
perioada pandemiei COVID-19 a scazut, pe
cand 45,3% dintre intervievatii cu studii supe-
rioare considerd cad venitul nu s-a schimbat si
numai 36,3% afirma ca s-a micsorat (figura 2).
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In the division of schooling level, 60.0%
of respondents with vocational school edu-
cation and 47.7% of those with post-secondary
non-tertiary education consider that the
monthly income during the COVID-19 pan-
demic decreased, while 45.3% of respondents
with higher education consider that the income
has not changed and only 36.3% state that it
has decreased (figure 2).
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Studii superioare/ Higher education

——

Studii medii de specialitate (colegiu)/ Post-
secondary non-tertiary education (college)

Studii in scoald profesionald/ Vocational
school studies

#
#

Studii medii de cultura generala/ Upper
secondary education

r——

0 10

20 30 40 50 60

%

O A rimas neschimbat/ It remained unchanged ™ A scazut/ Decreased ™ A crescut/ Increased

Figura 2. Modificarea venitului lunar in anul 2020, comparativ cu 2019,
dupa nivelul de scolarizare/
Figure 2. Change in monthly income in 2020 compared to 2019 by schooling level
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV'19

Intrebati cum s-a modificat compor-
tamentul de cumpdrare In urma impactului
pandemiei COVID-19, 48,0% dintre respon-
denti sustin cd si-au pastrat calmul si cheltuie-
lile, 19,4% — au facut economii de bani fara a
aduna stocuri de produse, 12,8% — au redus
drastic cheltuielile, 11,0% — au facut stocuri de
produse, 8,8% — au cheltuit mai mult (figura 3).

Asked how the buying behaviour chan-
ged following the impact of the COVID-19
pandemic, 48.0% of respondents say they kept
calm and expenses, 19.4% — saved money wit-
hout stockpiling products, 12.8% — drastically
reduced expenses, 11.0% — made stocks of
products, 8.8% — spent more (figure 3).

Ati cheltuit mai mult/ You spent more

Ati pastrat calmul si cheltuielile/ You kept calm and
expenses
Ati redus drastic cheltuielile/ You have drastically
reduced your expenses

Faceti stocuri de produse/ You made stock of products

Faceti economii de bani fara a aduna stocuri de produse/
Save money without stockpiling products

B

0 10 20

%

30 40

Figura 3. Cum s-a modificat comportamentul de cumparare
in urma impactului pandemiei COVID-19?/
Figure 3. How has purchasing behaviour changed following the impact
of the COVID-19 pandemic?
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19
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Participantii la sondaj, la intrebarea ,,in
ce directie au fost indreptate cheltuielile pe -

masura ce pandemia COVID-19 s-a extins?”,

au raspuns ca cele mai multe cheltuieli au fost -
directionate spre cresterea imunitatii si starii :

generale a sanatdtii, urmate de procurarea
produselor de protectie. Insa cele mai putine

cheltuieli au fost efectuate pentru acumularea -
de provizii, si fiecare al patrulea respondent a :
indicat ci nu a efectuat cheltuieli pentru -

stocarea produselor alimentare (figura 4).

At the question “In what direction were
expenditures directed as the COVID-19 pan-

- demic spread?” survey participants replied that

most of the expenditure was directed towards
increasing immunity and general health, follo-

- wed by the purchase of protection products.
- However, the lowest expenditure was on accu-

mulation of supplies, and each fourth respon-
dent indicated that he or she had not incurred
expenditure on food storage (figure 4).

B Mai putin/ Very little

45
40
3 28,8
3 27,7 274 ’
25
o 20
15
10
5
0
Cresterea imunitatii si ~ Procurarea produselor de  Procurarea produselor Acumulare de provizii/
starii generale de protectie/ Procurement alimentare/ Food Accumulation of
sanatate/ Increasing of protection products procurement supplies
immunity and general
health
B Mai mult/ Very much ~ @Mult/ Much OPutin/ A little

Deloc/ Not at all

Figura 4. in ce directie au fost indreptate cheltuielile pe masura
ce pandemia COVID-19 s-a extins?/
Figure 4. In what direction were expenditures directed
as the COVID-19 pandemic spread?
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

Cresterea cheltuielilor pentru sporirea
imunitatii, starii generale a sanatatii, procu-
rarea produselor de protectie pot fi acoperite
din economiile obtinute de la renuntarea la
calatorii si distractii. In plus, activitatea la
distanta, in perioada pandemiei, duce la
micsorarea cheltuielilor pentru procurarea
obiectelor de imbracaminte si incdltdminte.

Revista / Journal ,, ECONOMICA” nr.2 (116) 2021

Increased spending on boosting immu-
nity, general health, the purchase of protection
products can be covered by the savings
obtained from giving up travel and enter-
tainment. In addition, remote activity during
the pandemic reduces costs for the purchase of
clothing and footwear.
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La intrebarea ,,Cum evaluati modifi-
carile In alimentatie, in perioada COVID-19,
pentru urmatoarele produse alimentare?”, mai
mult de jumatate dintre respondenti nu si-au
modificat comportamentul alimentar: 66,3%
consuma aceeasi cantitate de oud, 65,6% —
carne de pasdre, 64,8% — lapte, 64,5% -
legume, 58,2% — fructe, 56,8% — carne de vita
etc. (figura 5).

To the question “How do you evaluate
dietary changes during COVID-19 for the
following foods?” more than half of the
respondents did not change their eating
behaviour: 66.3% eat the same amount of
eggs, 65.6% — poultry, 64.8% — milk, 64.5% —
vegetables, 58.2 % — fruits, 56.8% — beef, etc.
(figure 5).

Oud/ Eggs

Carne de vita/ Beef

Peste/ Fish

Carne de pasare/ Poultry meat

Carne de porc/ Pork

Dulciuri si produse de patiserie/ Sweets and
pastries

Mancare nesanatoasa/ Unhealthy food
Mancare sanatoasa/ Healthy food
Legume/ Vegetables

Fructe/ Fruits

B Mai mult/ Very much

Produse alimentare procesate/ Processed food %
Lapte/ Milk E

_-————

— e

Mult mai putin/ Much less
m Fara schimbari/ No changes

20 40

%

60

B Mai putin/ Less
B Putin mai mult/ A bit more

Figura 5. Cum evaluati modificarile in alimentatie, in perioada COVID-19,
pentru urméatoarele produse alimentare?/
Figure 5. How do you evaluate dietary changes during COVID-19 for the following foods?
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

In perioada pandemiei, alimentatia fie-
carui al doilea respondent a devenit mai
sandtoasd, 24,2% au micsorat consumul de
mancare nesdndtoasd si 33,0% au redus
considerabil acest consum. Studiile ne arata ca

E—

During the pandemic, the diet of every
second respondent became healthier, 24.2%
reduced the consumption of unhealthy food
and 33.0% significantly reduced this con-
sumption. Studies show that every third
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fiecare al treilea intervievat a majorat consu-
mul de fructe, legume, mancare sanatoasa.
Prin urmare, pandemia a modificat multe
aspecte ale vietii cetatenilor Republicii
Moldova, o bund parte a carora au decis sd
se alimenteze mai sandtos.

Perioada de carantind a modificat com-
portamentul cumparatorilor in alegerea locului -
de achizitionare a alimentelor. Rezultatele
sondajului denota ca a crescut numarul persoa- -
nelor, care fac cumparaturi de produse alimen- :
tare on-line (figurile 6 si 7). In anul 2019, -
2,9% dintre intervievati au procurat alimente :
on-line destul de des, iar in anul 2020 — cota a -
crescut si a atins nivelul de 8,8%. Cota :
persoanelor, care niciodatd nu au achizitionat -
alimente prin intermediul internetului, in anul :
2019, a constituit 43,8%, iar in 2020 a scazut
pana la nivelul de 38,8%. :

respondent increased the consumption of

- fruits, vegetables, healthy food. Therefore, the
pandemic has changed many aspects of the
- lives of the citizens of the Republic of
. Moldova, many of whom have decided to eat
- healthier.

The quarantine period changed the
behaviour of buyers in choosing the place of

: purchase of food. The results of the survey

show that the number of people shopping for
food on-line has increased (figures 6 and 7).

- In 2019, 2.9% of respondents bought food

on-line quite often, and in 2020 — the share
increased and reached the level of 8.8%. The
share of people who never bought food

- through the Internet in 2019 was 43.8%, and

in 2020 it decreased to the level of 38.8%.

On-line/ Online

Magazin specializat/
Specialty store

Magazin de cartier/
Neighborhood store

Piata agricola/
Agricultural market

Supermarket/
Supermarket

Piata/ Market

20

Destul de des/ Quite often

B Uneori/ Sometimes

30 40 50 60 70

%

® Niciodata/ Never

W Foarte rar/ Rarely

Figura 6. in anul 2019, cit de des ficeati campirituri de produse alimentare
in urmatoarele locuri?/
Figure 6. How often did you buy groceries in the following locations in 2019?
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

A crescut cota persoanelor, care, la
alegerea locului de efectuare a cumparaturilor,
iau decizia 1n favoarea supermarketurilor si
magazinelor de cartier, care se afla in apropie-
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The share of people who make the deci-
sion in favour of supermarkets and neighbour-
hood shops, which are close to where they
live, has increased. The share of respondents

B
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rea locului de trai. Cota intervievatilor, care,
destul de des, cumpara produse alimentare in
magazinele de cartier, s-a majorat cu 4,8
puncte procentuale, in 2020, in raport cu anul
precedent, iar in supermarketuri a sporit de la
67,5% 1n 2019 pana la 71,1% 1n 2020.

who quite often buy food in neighbourhood
stores increased by 4.8 percentage points in
2020 compared to the previous year, and in
supermarkets increased from 67.5% in 2019
to 71.1% in 2020.

On-line/ Online

Magazin specializat/
Specialty store

Magazin de cartier/
Neighborhood store

Piata agricold/
Agricultural market

Supermarket/
Supermarket

Piata/ Market

o
—
(=

20

Destul de des/ Quite often

il

30

H Uneori/ Sometimes

40
%

50 60 70

Niciodata/ Never

B Foarte rar/ Rarely

Figura 7. in anul 2020, odatii cu pandemia COVID-19, cit de des faceti cumparaturi
de produse alimentare in urmitoarele locuri?/
Figure 7. How often did you buy groceries in the following locations in 2020,
in the COVID-19 pandemic period?
Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOVI19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

In acelasi timp, in perioada analizata, :

cota respondentilor, care niciodatd nu au

piata — a scazut de la 20,8% pana la 12,5%.

27,47% dintre respondenti s-au otravit cel

cumparate in piata si numai 6,96% s-au otravit

At the same time, during the analysed

- period, the share of respondents who never
cumpdrat produse alimentare pe piatd, a
crescut cu 14,0 puncte procentuale, iar a celor -
care destul de des au procurat alimente pe
- from 20.8% to 12.5%.
O evaluare de ansamblu, privind cazu- :

rile de otravire cu produse alimentare, aratd cd - shows that 27.47%

bought food from the market increased by
14.0 percentage points, and of those who quite
often bought food from the market — decreased

An overall assessment of food poisoning
of respondents were

. poisoned at least once with food bought in the
putin o data cu produse alimentare cumparate -
in magazin, 21,61% — cu produsele alimentare :

cu produsele alimentare de productie proprie :

(tabelul 1).

L

store, 21.61% — with food bought in the
market and only 6.96% were poisoned with

- self-produced food (table 1).
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Tabelul 1/ Table 1

Rezultatele sondajului privind cazurile de otravire cu produsele alimentare/
Results of the food poisoning survey

Niciodata/
Never

Destul de des/
Quite often

Uneori/
Sometimes

Foarte rar/
Rarely

Au fost cazuri, in familia dumneavoastra,
de otravire cu produsele alimentare
cumpdrate in magazin?/ Were there cases
in your family of food poisoning bought
in the store?

72,53

18,31 9,16 0,00

Au fost cazuri, in familia dumneavoastra,
de otravire cu produsele alimentare
cumpdrate in piatd?/ Were there cases in
your family of food poisoning bought in
the market?

78,39

15,02 6,23 0,36

Au fost cazuri, in familia dumneavoastra,
de otravire cu produsele alimentare de
productie proprie?/ Were there cases in
your family of poisoning with self-
produced food?

93,04

5,49 1,47 0,00

Sursa: calculele autorilor in baza sondajului efectuat in cadrul proiectului AGROCOV19 /
Source: authors' calculations based on the survey conducted within the project AGROCOV19

Rezultatul obtinut era previzibil, deoa- -
rece, In piatd, consumatorii achizitioneaza -
preponderent produse alimentare, care, apoi,
sunt supuse prelucrdrii termice, in timp ce -
produsele alimentare gata pentru consum, :

populatia preferd sd le procure in magazine.
Concluzii

Rezultatele sondajului releva ca, in -
perioada pandemiei COVID-19, populatia a :
constientizat importanta alimentatiei sanitoase -
. behaviour. Every third respondent increased
Fiecare al treilea respondent a majorat achi- -
zitionarea de legume, fructe, mancare sdna- :
toasi si fiecare al doilea — a redus consumul de -

si si-a modificat comportamentul alimentar.

mancare nesanatoasa.
In scopul reducerii
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pericolului de
infectie cu sindromul respirator acut sever -
SARS-CoV-2, consumatorii si-au modificat -
comportamentul in alegerea locului de achizi- -
tionare a produselor alimentare. Mai multi
cumpdrdtori au trecut la plati fard numerar si -
la cumparaturi on-line, circa 5% dintre respon-

The result obtained was predictable,
because in the market consumers mainly buy
food that is then subjected to heat processing,
while ready-to-eat food the population prefers
to buy in stores.

Conclusions

The results of the survey reveal that
during the COVID-19 pandemic, the popu-
lation became aware of the importance of
healthy eating and changed their eating

the purchase of vegetables, fruits, healthy food
and every second — reduced the consumption
of unhealthy food.

In order to reduce the risk of becoming
infected with severe acute respiratory synd-
rome SARS-CoV-2, consumers have changed
their behaviour in choosing where to buy food.
Several shoppers switched to cashless pay-
ments and on-line shopping, about 5% of
respondents adopted the practice for the first
time of making on-line purchases during the

—




denti au adoptat practica, pentru prima data, de
a face achizitii on-line anume in perioada
pandemiei. Cele mentionate ne permit sa
concluziondm ca trendul ascendent de majo-
rare a numarului cetatenilor, care vor procura
produse alimentare on-line, se va pastra si in
perioada post-pandemica.
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pandemic. These allow us to conclude that the
upward trend of increasing the number of
citizens who will buy food on-line will con-
tinue in the post-pandemic period.
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