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Introduction 

In the 21st century, labour able people from 40% 

to 55% of the economically developed countries of the 

world are working in the private sector of various 

small enterprises, firms and businesses, with a 

minimum of 20 personnel. The share of the total gross 

domestic product is 62% in France, 60% in Italy, 55% 

in Japan, 54% in Germany, 53% in the UK, 52% in the 

United States, and 56% in general [1]. That is why 

small businesses and private entrepreneurship are 

becoming a major economic, political, and spiritual 

power worldwide. 

Consequently, entrepreneurship exists as a social 

entity and its philosophical study of its formation and 

development laws is essential as an urgent problem. 

The problem of positively solving a number of 

problems such as the prolongation of the global 

economic crisis, aggravation of competition, 

increasing unemployment, deteriorating 

environmental degradation, increasing population 

migration, the overthrow of material resources, and 

the rise of hunger and poverty, which is largely 

dependent on the laws, methods and means of small 

business and private entrepreneurship. 

The share of employment in the economy is 78.0 

in Japan, 71.0 in Italy, 69.5 in Germany, 56.0 in the 

United Kingdom, and 54 in the United States [2] due 

to the wide and broader access to small businesses and 

private entrepreneurship in developed countries, can 

be seen as positively solved by the above mentioned 

problems. 

 In Uzbekistan it is formed as 78.2% of those 

employed in the small business and private 

entrepreneurship, 61.9% in individual 

entrepreneurship and 16.3% in small businesses and 

microfirms make up 56.9% of the total. 

The small business entities operating in 

Uzbekistan are 218,170, including 61220 in trade, 

42,862 in industry, 21,796 in construction, 1,851 in 

agriculture, forestry and fishery. Overall, more than 

10 million people in the country are engaged in small 

businesses and private entrepreneurship [3]. 

However, this is not enough. Unfounded 

investigations, corruption cases, low legal literacy, 

inadequate entrepreneurial skills and culture, and the 

incompleteness of bureaucratic barriers prevent to its 

development. 

The head of state Sh.M.Mirziyoev said: "The 

World Bank ranked 134th our country's construction 

industry rating. This indicates that there are many 

problems in this area"[4], therefore," …preventing 

entrepreneurship is assessed as a barrier to state policy 

and the policy of the President "[5].  Thus, the creation 

of a new philosophy of entrepreneurship in the minds 
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of young people by studying the historical roots, 

business ethics, and secular principles of 

entrepreneurship is one of the most urgent tasks of 

present time. 

When we get into account that 64% of the 

population of the country is young, the majority of 

young people (the average age of population in 

Uzbekistan is 26.9) years are engaged.in the sphere of 

small business and private entrepreneurship. The 

objective of it is to create entrepreneurial skills of 

young entrepreneurs who have just started their 

business and become one of the priority directions of 

the youth policy currently underway in our country. 

 

Main part 

Entrepreneurship is a business that is earnings 

and making profits by producing and servicing goods 

based on the use of their property or others' property. 

Businesspersons are called entrepreneurs. Today, 

entrepreneurs are formed by workers, peasants, 

workers, and serve to the emergence and development 

of the middle class ownership. Among these, the 

number of young people is growing. 

Young entrepreneurial skills are individual 

mental and physical attributes that reflect subjective 

circumstances of earning and making a profit by 

producing and servicing goods based on the use of 

their property or others' property. They can be sorted 

into skillful or incompetent in entrepreneurship. 

We attach such qualities as wish, interest, talent, 

skill and power to the psychological and physical 

features inherent to the talented entrepreneur. 

Accordingly, we consider as young entrepreneur 

who talented, skillful, constantly thinking and capable 

person who is interested in doing business. When we 

say that a incompetent young entrepreneur, we 

understand a person who is just interested in 

entrepreneurship, who is unlucky, untalented, 

indifferent, unable to do anything. 

Nowadays, the problem of innovative 

development and development of youth 

entrepreneurship is of great importance. 

"Active entrepreneurial business is an innovation 

that is based on modern approaches, advanced 

technology and management methods" [6]. 

The goal of innovative development of youth 

entrepreneurship is to create entrepreneurial 

philosophy that serves as a methodological basis for 

reflecting the laws and categories of their further 

development and determining the strategic directions 

for further development. 

The ontological foundations of formation and 

development of entrepreneurial philosophy in 

Uzbekistan are all the material and spiritual wealth of 

the entrepreneurs, and the subjects gnoseological 

bases are engaged in entrepreneurial activity. 

The first (empiric) bases for the formation and 

development of business philosophy are: 1) to educate 

a child from the beginning of the child's element of 

entrepreneurship, i.e. teaching children to do 

something by their own hands; 

2) providing a wide range of opportunities for 

children to attend children at different clubs, 

especially in scientific and practical circles; 3) to teach 

the secrets of craftsmanship inherited from their 

ancestors in the mahallas and to train them to innovate 

modernization 4) to familiarize the mass media with 

news, especially in the magazines and scientifically-

practical magazines, in practice organizing vision; 5) 

Continuously maintains the traditions of the "teacher 

and pupil" and etc. 

Socio-economic factors affecting the formation 

and development of entrepreneurial philosophy in 

Uzbekistan include: 

• own property; 

• Availability of a private enterprise; 

• Availability of funds in the bank; 

• Availability of service charge; 

• Availability of access to the consumer market; 

• Competitiveness of the product; 

• Availability of raw material resources and 

others. 

A young businessman who wants to engage in 

entrepreneurial activity can achieve great success only 

when he or she adheres to these standards. However, 

if it does not take into account these factors, it will be 

economically degraded. 

Political and legal factors influencing the 

formation and development of business philosophy 

are as follows: 

• Presence of required normative and legal 

documents on entrepreneurship; 

• level of legal literacy of the population; 

• concluded contracts and their execution; 

• legally distributed benefits; 

• Relations with foreign entrepreneurs; 

• Attitude towards various political institutions 

that are not legally valid; 

• The ability of young people to adhere to the 

principles of political literacy and democratic 

thinking; 

• the attitude to smuggled earnings. 

Ethical and moral factors influencing the 

formation and development of business philosophy 

include: 

• the rise of the national idea to the level of 

belief; 

• harmony of national and universal values; 

• Familiarity with advanced social and 

philosophical ideas about entrepreneurship; 

• degree of compliance with universal ethical 

standards; 

• Superiority of conscience; 

• Rising bread to the level of ethical law; 

• The extent to which ethical media can be 

addressed. 

The ultimate goal of the formation and 

development of entrepreneurial philosophy in 
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Uzbekistan is to develop entrepreneurial thinking, 

based on a healthy outlook of people. 

Entrepreneurial mindset is a theoretical basis for 

making profit and earning from their own property or 

other property, based on risk and entrepreneurship in 

accordance with socio-economic, political, legal, 

ethical and social norms of citizens and a system of 

ideas and ideas aimed at implementing practical 

actions. From this perspective, it is desirable to carry 

out the following activities for the formation and 

development of youth entrepreneurial thinking. 

 

Conclusion 

1. It is desirable for all educational 

establishments to organize their debates on the topic 

"Formation and development of entrepreneurial 

thinking in Uzbekistan: theory and practice" and 

based on new aspects of entrepreneurship, to 

formulate their entrepreneurial thinking skills. 

2. Development of a project "Code of Ethics of 

Spiritual Culture of Young Entrepreneurs of 

Uzbekistan" under the auspices of officials and their 

submission to the public discussion and subsequent 

acceptance. 

3. Publish a collection of words about 

entrepreneurship by world intellectuals and publish a 

collection titled "World Intellectual Property 

Entrepreneurship". 

4. Development of the conceptual model of 

creating a "Young Uzbek entrepreneur's philosophical 

image". 
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