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Introduction 

An analysis of the theoretical foundations of 

increasing innovation activity showed that the 

organization can only be competitive if it is to 

improve their innovative activity, which, as we saw 

earlier, there is a comprehensive description of its 

innovative activities, including the degree of 

intensity of the action undertaken by the head 

inclined to search for a new and timeliness the ability 

to mobilize the potential of the required quantity and 

quality, including its hidden side, the ability to 

ensure the validity of the methods used and the 

progressive, rational technology in composition and 

sequence [1]. On innovation activity is affecting the 

knowledge of which allows the development of 

mechanisms for its development and promotion of 

modern organizations [2]. We analyze their essence. 

 

Research Methodology 

Theoretical and methodological basis of the 

study were the results of studies of domestic and 

foreign scholars on issues of strategic and innovation 

management, innovation management and 

investments, the economy of the industrial enterprise, 

legal acts of legislative and executive authorities. 

When solving tasks used methods of comparative 

technical and economic analysis, methods of expert 

estimates, the methods of correlation and regression 

analysis, concretized in the models of innovation 

management. 

The adopted research methodology using a 

specific toolkit will ensure adequate object, subject 

and methods of research, and to obtain reliable 

results. 
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Analysis and Results 

The essence of the concept of "factor of 

innovation activity" is revealed few authors, and the 

detected variations are diverse. Refer to Table 1. 

 

 

Table 1.  

Options for the interpretation of the concept  of "factor of innovative activity" 

 

№ Author, source The essence of the "factor of innovative activity" 

1 Vasil'ev I. A.[3] Leverage innovative activity, stimulate or slow down the growth rate of its level. 

The investigation the factors - a certain economic status (position) of the 

company, which can be characterized by a set of attributes of innovation activity. 

2 Sidorenko V. G.[4] Motive formation of innovative strategy, which aims to create innovations that 

become commodities in the market. 

3 Piven' A. V.[5] Possibilities of increasing innovation activity. 

4 Tovstenko B. P.[6], 

Ershov V. F.[7] 

At different levels: the macro level - historically developed situation, meso - a 

collection of objects and the conditions with which the company is facing in 

everyday life, micro level - the factors determining the competitiveness 

5 Skopina I. V. et al [8] The main measure of innovation field, increasing the innovative activity of the 

public and private sectors. 

6 Tokarev B. E. Effects on the sale of innovative products. 

7 S. Jentoni, M. Dzhonson, 

Dzh. Sinfild, Je. Oltman 

The condition required not spontaneous, one-time innovations and for the 

systematic implementation of the innovation process 

 

The definition proposed by I. Vasilyev, 

considered that factor - is the "lever" with which you 

can change the innovative activity: these levers can 

be stimulating and inhibitory nature; they should be 

regarded as a combination of factors in each 

situation; it is an optimal combination contributes to 

changing the situation of the organization and the 

level of innovation activity. This study is based on 

this definition as the most fully reflects the essence 

of the search term. 

I. The division of factors internal and 

external. 

Valeeva E. O. shares the factors of change and 

innovation activity influences on innovative activity, 

but the essence of these concepts is not defined by 

the author [9]. Factors of innovation activity in this 

work are divided into external and internal. Among 

the advantages of the proposed E. Valeeva approach, 

you can specify that identified with it have the 

greatest impact on the consideration, the tourist 

market factors - seasonality; the author takes into 

account the specifics of the tourism market. In some 

cases, it proposed to take into account not all of the 

factors in the multidimensional force, indicating the 

flexibility of the proposed approach. Given these 

factors, the author presents the innovation and the 

economic mechanism, consisting of organizational 

and managerial, financial, economic, technical and 

technological, legal, informational, moral and 

psychological factors; factors that determine the level 

of innovative activity; In addition, factors allocated 

different levels of management. At the same time, it 

is possible to identify some shortcomings: clearly 

established selection process influencing factors in a 

particular case, the question remains of the 

interaction of the factors themselves to each other. 

Just like E. Valeyeva, Agabeyov S. and E. 

Levina, internal and external factors contributed 

Gorban M. et al. It is noteworthy that the group of 

authors is based on an empirical analysis of real 

enterprises. Positive aspects of the approach are the 

difference of innovative activity of the country and 

the company, including any influence on innovative 

activity at various levels, consideration of both 

stimulating and hindering factors, which was not the 

work of previous authors. But in our view, remain 

open following issues: the lack of quantifying the 

influence of factors, failure factors, the 

characteristics of the companies themselves. 

Exactly the same principle was used to 

systematize the factors by V. G. Medynskij[10], 

advantages of the approach which, in our opinion, is 

the consideration of factors of different groups 

(internal and external, direct and indirect effects) and 

the allocation of stimulating and inhibiting factors. 

To this group the works of M. E. Kassa[11], Ju. 

Firsova[12] can be attributed. They also share factors 

in the external and internal factors but they are 

slightly different so that the approach, in our opinion, 

complement each other. The positive approach of 

these authors is that they considered methods of 

assessment of innovative development, developed 

the requirements for its indicators. But, in our 

opinion, is not in the clear distinction between 

innovation activity and innovation development, 

which could lead to a distortion of the results of 

theoretical research. 
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A more narrow approach, due to the fact that 

we consider only the economic factors of innovation 

activity, but also belong to this group - the division 

into internal and external - different work S. G. 

Avdoninoj[13], which indicates that external factors 

determine the internal and external factors that 

determine each other, as well as domestic. 

S. Agabekov and E. Levina[14], which offer 

three groups of factors, factors also divided into 

internal and external, but this provision in their work 

is not fully disclosed, in our opinion. Advantages of 

the approach seen in an attempt to classify the factors 

held communications "factor - the root cause," while 

many of the authors only point to factors without 

giving reasons. Identifying the causes contributes to 

the formation of true mechanisms for increasing 

innovation activity, taking into account the factors of 

influence. However, we think that the superficial 

analysis of external factors (considered only 

economic and legislative), as well as the fact that 

among the economic factors singled and external and 

internal, however, separately isolated internal factors 

(which introduces uncertainty principle of 

classification) they are disadvantages of this 

approach. 

A. A. Nikol'skaja[15], A. E. Vlasova, S. D. 

Il'enkova, O. N. Mel'nikova also proposes to allocate 

internal and external factors, however, along with 

this, they offered a group such as resource and 

Scoring factors. In our opinion, this is a reasonable 

approach, but is not fully disclosed. 

E.A. Mil'skaja[16] also results in a wide range 

of factors that can be attributed to both internal and 

external to the organization, but the factors are 

considered only as constraining innovation activity, 

in addition, they are not systematic. 

In the works Dzh. Djeja[17] the author also 

discusses the internal and external factors: culture, 

organizational structure and market. This approach is 

different in that the time factor is introduced, that is 

considered a permanent change. However, 

consideration of factors is not comprehensive. The 

advantage of the approach - to identify the major 

problems, which are reduced to the absence of 

interaction, the high dynamism of the environment. 

II. Consideration of external factors or only 

internal. 

B. L. Kljunja and Fan Juj.[18] They do not talk 

about the factors themselves, but indicate that 

innovation activity of enterprises should have a 

number of features in order to be able to improve 

innovative activity. In our opinion, these signs are 

the factors of the internal environment. This suggests 

that flaw approach is that the external environment is 

not considered. However, the authors point out the 

need for fairly complex factors, their connection to 

the control system. 

V. A. Titov, A. F. Martynov[19] also 

considering only internal factors: the structure, 

resources, research and so forth. In this approach, a 

lot of positives: the construction of a hierarchy of 

factors account networking, building some models of 

factors. However, there is a drawback associated 

with the narrowness, insufficient knowledge of the 

matter: not disclosed the essence of each of these 

factors, not studied the nature of the relationship, the 

approach is applicable only to the education industry. 

S. Jentoni, M. Dzhonson, Dzh. Sinfild, Je. 

Oltman suggested as factors of the internal aspects of 

the organization: asset management, the 

establishment of a growth strategy, optimal 

allocation of resources. This approach differs from 

the others in the group, so that within it dynamic 

factors are considered, and not static. 

III. Allocation factors in accordance with the 

activities (functions of the organization) 
This area classification represented a group of 

authors, offering to allocate economic factors, 

production, personnel and so on. To her it is possible 

to put A. I. Golushko[20] &  T. V. Kolosovu[21], 

offering to allocate production, economic and other 

factors, the reasons for innovation. In our opinion, 

the main disadvantage of this separation - a small 

number of the factors considered: only the economy, 

production, legislation, demand, in addition, the 

authors - not isolated between the internal and 

external factors. 

IV. Isolation of factors with respect to the 

innovation process. 
As shown by the above analysis, innovative 

activities implemented as part of the innovation 

process. Because of this, many authors use a process 

approach. For example, A. V. Piven'[22] considering 

factors such as the possibility of increasing 

innovation activity in the stages of research and 

development, commercialization, performance 

assessment. The apparent advantage of this approach, 

in our, view is that the author considered factors at 

different stages of the innovation cycle and classified 

by grade capabilities of the organization (current and 

future), that is the approach, unlike others, involves 

an analysis of the future state. 

V. Separation factors by level (management) 

So often in the literature as to the division of 

internal and external approach, we believe the 

division of the authors of the factors on the basis of 

multi-layered. It should be noted N. S. 

Sharamygina[23], O. Ju. Trilickuju[24], R.S. 

Petrova[25]. They propose to allocate factors macro, 

meso, micro-level. Moreover, within each level, they 

are classified as factors such as micro-level factors 

are considered resource, efficient, process. The 

advantages of their approach: developed a universal 

classification of factors of innovation activity 

(industry, region, size, specialization); disadvantages 

of the approach: the combination of options is not 

considered the above factors; there is no question 

about how they should be integrated with each other. 
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Another group of authors also shares the factors 

on levels of protection, but their approach is 

somewhat different. B. P. Tovstenko[26] & V. F. 

Ershov[27] offer nation-wide address global factors, 

meso-environment, and microenvironment. Just as in 

the previous approach, considered Process and 

Scoring factors. E. O. Valeeva[28] proposes to 

consider strategic and tactical factors. And those and 

others, according to its approach, affect only the 

internal environment. That, in our opinion, is an 

omission of the author. 

VI. An integrated approach to the 

classification of factors (two or more criteria). 

Significant contribution to the analysis of the 

factors of innovation activity making S. A. Makina 

and E. N. Maksimova[29] that proposed a system 

features five-classification criteria. The main 

advantages of the work: isolated signs of 

classification factors considered inhibitory and 

stimulatory factors, external internal; objective and 

subjective factors, the relationship is specified to 

various factors in the short and in the long term, 

proposed a matrix relationship factors relationship 

factors "internal /external - objective/ subjective". 

The disadvantage can be regarded as a lack of 

systematization and correlation approaches of 

different authors considered in work. 

This category, we allowed ourselves to carry 

this author, as I. A. Vasil'ev[30], which also 

identifies several classification criteria, namely eight. 

Advantages of approach: offered an extensive 

classification of factors provides a definition of the 

concept of "factor" considered factors at different 

levels of management. At the same time it 

highlighted the lack of such an approach as a lack of 

information about the interaction of complex factors. 

In the same vein argues V. G. Sidorenko[31], It 

offers two criteria of classification. Pros approach: 

consider two criteria for classifying factors (internal / 

external, objective / subjective); indicate how certain 

factors are linked. However, this approach seems too 

narrow to us: consider only the factors of economic 

activity affecting innovation. 

B. E. Tokarev[32] also offers several criteria for 

the classification of factors of innovation activity: 

external / internal, direct and indirect impact of 

factors at different levels, consumer and marketing. It 

is noteworthy that in contrast to other market factors 

- marketing and demand - in a separate group. In our 

view, it is reasonable and right step, because 

consumer demand is a crucial factor in the marketing 

of new products. Positive aspects of the work: the 

inclusion of international factors, consumer factors, 

market incentives; the model of assessing the impact 

of various factors, taking into account the correction 

factors. 

VII. Other approaches. 
Among the works devoted to the analysis of 

factors of innovation activity, considered as regional 

aspects, factors impeding and stimulating innovative 

development. Among the first study of this can be 

attributed to the author, as the I. V. Naumov[33] who 

is considering as factors the activities of local 

authorities, urban infrastructure, and the availability 

of material resources of the municipality. Also in this 

group we shall place I. V. Skopinu et al.[34], A.G. 

Shelomenceva, S.V. Doroshenko[35], offering, for 

example, the creation of the legislative base in the 

region, the expansion of public-private partnerships 

and so on.  

To the second we put the work L. A. Malysheva 

and I. V. Shestakov, who talk about 

underdevelopment in demand, complicated external 

environment and globalization, development 

priorities and so on. The main drawback of the 

approach - a small number of the factors considered 

the lack of a holistic approach to the review informed 

factors. However, special attention is given to the 

essence of the concept of "innovation activity"[36]. 

Based on this analysis, we propose the twelve 

criteria for the classification of factors of innovation 

activity: the source of the level of management, the 

degree of influence, degree of objectivity, 

institutional affiliation, level of management, the 

nature of influence, activity, organizational and legal 

form, the number and availability of subjects in 

relation innovation process (duration of effect), the 

cyclical influence (frequency). The criteria on the 

basis of systematically works I. Vasilyeva, S. Makin, 

Y. Maximova, E. Valeyeva et al. - Table 2. 
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This approach differs from those considered in 

that: 

1) maximum number of systematized criteria, 

the criteria is interrelated. So, from the source of the 

criteria derived level of management, the degree of 

influence on innovative activity, the degree of 

objectivity. Recent consist of institutional affiliation 

and level of management. Each group of factors of 

institutional affiliation can be divided, on the one 

hand, stimulating and inhibiting innovation activity, 

on the other hand - into seven groups of activities. 

Thus, a 112 cells (such as an external objective factor 

indirect influence on the global macro level 

inhibitory nature in the field of finance and economy 

- the financial and economic crisis of 2008-2012.) 

Factors within which, on the one hand, it can be 

considered from the point of a) form (for example, 

the process of establishing, monitoring, planning and 

so forth., resources - existing and potential, the 

results - the organizational structure, the size of the 

enterprise, personnel qualification, etc.); b) the 

complexity of the (separate, single and of a multi); c) 

universality - are specific to a particular organization 

or universal. Aspect dynamism and volatility factors 

illustrate two criteria proposed by V. G. Sidorenko - 

duration and periodicity. Inside the cells can also be 

a factor both one-time and recurring. 

2) in addition, this classification is proposed to 

include such criteria as the versatility. A number of 

factors may depend on innovation activity of a 

particular company or companies active across the 

industry as whole, companies across the country. The 

existing classification, according to the criterion of 

"institutional belonging" factors apply to different 

levels - from the global to the micro-level. These 

factors, depending on the level of different effects on 

specific companies. We have seen that factors not 

only have different effects, but also in relation to 

specific businesses they may vary. 

3) the criterion of "institutional identity", in our 

opinion, it is advisable to allocate not six groups 

(from global to direct [38]) eight groups, that is, at 

the enterprise level to allocate three sublevels factors 

influence the level of the enterprise, at the level of 

departments and areas, at a level employees. This 

detail is required, on the one hand, by the fact that 

the organization is a complex system consisting of 

various elements from different control levels, which 

are applied to the study of numerous different 

approaches. On the other hand, the latest trends in 

management beginning 1 century indicate that 

enterprises are important for the development of 

integration and self-development [39]. These trends 

show the importance of the human factor, the factor 

matching personal and organizational goals, a factor 

of interaction between different levels in the 

development process, particularly innovative 

development (through increased innovation activity) 

organization. 

1) In our opinion, these classification criteria 

and factors contained in them should be considered 

in the complex. A set of factors will vary depending 

on a) a particular company; b) a specific point in 

time in which the company exists. That is, to 

determine the list of factors is not enough for your 

organization, you need to have the set dynamics, 

monitoring changes in the impact of factors 

periodically repeating the analysis of the factors. 

2) we offer the following to use the proposed 

systematization: 

A) In our opinion, for each organization need to 

develop a similar (Table 2.) with the tool filling cells, 

as factors of innovation activity:  

1) have industry-specific (for example, the 

legislation in the medical field); 

2) depend on the organization's position in the 

market;  

3) the number of personnel, etc.; universal 

factors will be the same for all organizations, and 

specific - are unique to each organization; 

B) depending on what factors and the effect on 

a particular organization need to install these factors 

interference between them, as a mechanism for 

eliminating or enhancing factors to enhance the 

activity of innovation can be applied to a single 

factor in the chain and not to all, and thus, the effect 

of one factor will lead to an effect on the other; 

B) Next, you need to build a chain of "factor - 

the reason - the reduction mechanism, use or 

incentive - an indicator of innovation activity." After 

a complete list of the factors influencing the 

innovative activity of the organization, it is necessary 

to establish the causes or sources of these factors - 

this will surely indicate the use of the mechanism of 

a factor it into account, reducing its influence in 

order to improve innovative activity. The 

effectiveness of the resulting set of mechanisms is 

determined by the indicators of innovation activity, 

after that you can trace the dynamics and develop, if 

necessary, corrective action. 

Thus, the analysis of the factors of innovative 

activity allows us to conclude that: 

1) the least explored area is the division factor 

of management levels:  

strategic, tactical, operational[40]. Other 

authors consider the levels of macro, meso, micro, 

i.e. summarize the inner sphere of the organization. 

In our opinion, a close study of levels of government 

- namely, their interaction in terms of impact on 

innovation activity - is an open question for 

researchers. In addition, we confirmed the need 

comprehensive consideration of factors of innovation 

activity in their interaction. 

2) most of the authors consider factors of 

innovation activity in the context of the activities 

(functional subsystems organization). Given the fact 
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that the organization is a system consisting of 

different elements, including functional subsystems, 

interesting to analyze the question is, does liaise 

levels of management within the functional 

subsystems of organizations to increase innovation 

activity. What do functional subsystems influence, 

considered and justified by many authors. 

3) analysis of the factors of innovation activity 

in the literature is not uncommon, but quite poorly 

studied the interaction between levels of government 

as a factor for increasing innovation activity; not 

considered factors at various levels of management 

within the functional subsystems organization. 

As discussed above, the concepts of generations 

of the innovation process (five models), and involves 

the various subsystems of the enterprise and external 

environment: the production, marketing, sales, use, 

needs of society and the market and so forth. The 

analysis of the literature on this subject has allowed 

to systematize the basic approach to the theory of 

organization management: classical, neoclassical, 

structural-functional, process, system, institutional, 

behaviorist, resource-based approach; theory of 

dynamic capabilities, situational, developmental, 

business, contract, hierarchical, system-integration, 

system-constructivist approach, the theory of self-

organization and self-development, evolutionary 

system-integration theory.  

Designated approaches are not mutually 

exclusive, but rather complement and develop. The 

above approach to the management of the 

organization allows us to formulate the problem: 

what levels should be allocated and how they interact 

with each other. It should be noted that in all of the 

approaches we are talking about the interaction of the 

elements and their combinations, changing only the 

elements themselves: it can be a resource (as in 

classic or resource-based approach), production and 

process parameters (neoclassical approach), the 

organization's objectives and goals of individuals (a 

process approach), organizational relationships (a 

system approach), institutions (institutional 

approach), etc. Also, all approaches can be divided 

into two groups: static consideration of the enterprise 

(such as a structural approach) and dynamic (the 

theory of dynamic capabilities, evolution and system 

integration theory). Many recent theories appear at 

the junction of several approaches (for example, the 

theory of self-development and self-organization and 

evolution of system-integration theory). As for the 

allocation of levels of management, it is usually 

distinguished strategic, tactical and operational 

levels. In these approaches, the authors often talk 

about innovations and innovative development, 

marked by high productivity of self-development to 

enhance innovation activity [41]. 

In our opinion, given the nature of innovation, 

and innovation - the dynamism, variability, constant 

development, - when considering the increase of 

innovative activity of the organization are the most 

productive systems-integration evolutionary theory 

and the theory of self-development of socio-

economic systems, since, according to this approach, 

the organization there are hierarchical levels, the 

various subsystems, which, on one hand, cooperate 

with each other, on the other hand, are themselves 

complex systems. In addition, these approaches 

considered time factor, i.e., the fact that the 

organization and the external environment is 

constantly changing. Finally, these concepts laid that 

elements of the organization as a system able to 

develop under the influence of not only external 

factors but internal features (i.e., capable of self-

development).  

Based on the different approaches to the nature 

of the organization (enterprise), we can formulate a 

number of issues relating to co-existence and 

functioning of management levels: 

1) The imbalance between the strategic and 

operational levels in matters of prioritization and 

allocation of resources, as a result - the emergence of 

conflicts, competition between levels of disharmony 

in carrying out the tasks and goals. These trends have 

led to a decrease in the effectiveness and efficiency 

of the enterprise as a whole, the functioning of 

individual organizational units. 

2) Inability to build adequate forecasts of low 

surface detail and elaboration. 

3) The differences in the interests of the 

different levels of government. 

4) Non-regulated processes of interaction and 

mutual influence of strategic, tactical and operational 

levels of management. 

5) Failure of managers to measure and evaluate 

customers as assets and show a real connection of 

these assets with a total value of the company [42]. 

6) The complexity of accounting and cost 

allocation in either direction of the organization [43]. 

7) The reluctance of managers to spend money 

on development without preliminary calculations and 

studies related to the increase in the budget. 

8) The emergence of opportunistic behavior, 

fraud and so on. Human factors in the 

implementation of the strategy, implementation, 

feedback, resulting in slowing or stopping the 

coordinated work of management levels of the 

organization. 

9)The problem of integration of functional 

subsystems in the overall management of the 

organization and its efficiency (indicated by many 

authors as the weakest link in management of the 

organization) [44]. 

10) The complexity, the complexity of 

existing systems management efficiency and 

effectiveness of the organization as whole and 

functional subsystems. The need to process large 

amounts of information and expect a large number of 

parameters resulting in slower performance of the 
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basic functions, lower productivity. 

11) Difficulties with the formation of long-

term sustainable competitive advantage [45].  

12) In our opinion, to resolve these 

problems, according to evolutionary system-

integration theory and the theory of self-

development, a more detailed and systematic 

description of the interaction of management levels 

with each other, as well as their influence on the 

change of innovation activity of the organization. 

13) issues of interaction between levels of 

government are dedicated to a very small number of 

jobs. The main research issues of strategic 

management and implementation of the strategic 

guidelines in practice can be reduced to five groups. 

14) Firstly, there is a research program, 

"Strategy as Practice" in the study of strategic 

management", published in the" Journal of the 

Russian management"[46]. In the works of the 

authors participating in this program examines the 

strategy at the micro level, their implementation in 

practice. We consider the works of L. R. 

Whittington, L. Melin, J. Johnson, H. Garfinkel, B. 

Splitter, D. Saydla, P. Dzhazabkovski and others. 

However, under this approach, first of all, it is a 

management strategy as a whole. Secondly, greater 

emphasis on the gap between theory and practice, 

rather than between strategic and operational level. 

Secondly, a number of authors talking about the 

importance of practical implementation of the 

strategy. The main representatives of this approach 

are R. Kaplan and D. Norton [47] these authors give 

a general scheme and a detailed description of the 

stages of such a management system, calling it "a 

comprehensive integrated management system." 

Strategic planning and operational activities in the 

control system are not seen as two distinct activities 

of the company, as well as stages in one system, 

which are connected by common aims, indicators, 

resources, data and information flow. Such a 

comprehensive integrated management system has 

become one of the most important competitive 

advantages. The system of indicators built on the 

basis of six main stages: strategy development, 

planning, strategy, and the company's compliance 

with the chosen strategy, operational planning, 

monitoring and identification of problems, testing 

and adjustment of the strategy. These six 

management processes form the basis of an 

integrated and comprehensive system of closed cycle 

that links strategic planning with business planning, 

execution of plans, feedback and identification of 

problems. The system consists of many parts of the 

flexible and changing relationship and requires the 

synchronization of all activities and divisions of the 

company. In a similar vein thinks I. Ansoff: it offers 

a dual management system, linking the strategic and 

operational steps enterprises [48]. 

These approaches are often applied to the 

functional subsystems organization. For example, the 

Kaplan-Norton approach adapted to the marketing 

and distribution services in the work of A. Preisner 

"Balanced Scorecard in marketing and sales." The 

author speaks of 81 records in the field of marketing 

and sales. It is in this work indicated the need to 

introduce a system of indicators of service of 

marketing as a management tool that links strategic 

and operational levels [49]. However, in this case, 

first of all, it is about performance, formalizing 

strategy. Themselves figures are not divided into 

strategic and operational, but it is a transformation of 

the company's goals in operating performance. A. 

Preisner speaks constructed in a hierarchical pyramid 

of indicators, which is on the main index depends on 

all the others. Thus, the key indicators of the 

company are detailed to the specific operational 

values. 

Similarly, within the framework of the transfer 

of marketing strategy into measurable indicators and 

the construction of Balanced Scorecard in marketing 

talk and T. P. Danko and O. V. Kitov [50] However, 

their work also indicated the need to align the goals 

and objectives of different departments for the 

implementation of market strategy. You can also 

note the work of N. G. Avramenko, in which the 

author, based on a balanced scorecard, said that the 

greatest difficulty lies in the cascading of strategic 

goals to the operational level [51]. In this paper, the 

author points to the problem of adaptation of the 

Balanced Scorecard for Russian companies [52]. 

One of the works, which systematically 

describes several approaches to indicators of market 

activity and their role in the overall performance of 

the enterprise, including the balanced scorecard, 

quality management, etc. Is work of O. K. Oyner 

[53]. In that paper also raises the issue of the need to 

evaluate the strategic activities, the complexity of 

large-scale transfer of activities in specific indicators. 

Third, the article by J. Cotter proposed 

introduction of a dual control system: a combination 

of a rigid hierarchy (for everyday tasks) and the 

flexible structure (to adapt and adjust policies 

according to changes in the environment and the 

company itself) [54]. On such a "dual management 

system" I. Ansoff [55] also mentioned. 

Fourth, we are talking about the hierarchical 

analysis of socio-economic systems (the issue 

discussed in detail in the works of Ju. K. Perskogo, 

D. N. Shul'ca[56], G. B. Klejnera, E. V. Popova) 

[57]. In this vein, the company is considered as a 

whole, the region, the process of innovation 

management [58]. 

 

Conclusion 

Thus, the organization has a system consisting 

of various subsystems. In turn, each sub-system (and 
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the whole system) hierarchical, i.e. consists of certain 

levels. Each of these subsystems can be a factor in 

increasing the innovative activity of the organization, 

as shown by analysis of the factors. An analysis of 

theoretical issues of innovative activity showed that 

the increase in innovation activity is an actual 

problem for today's organizations, and analysis of the 

factors revealed factors influencing the most 

innovative activity, and organize them. Increasing 

innovative activity is necessary to ensure the long-

term competitiveness of the organization today. 
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