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ABSTRACT

The purpose of the study was to explore the mativalt factors among the women entrepreneurs whdesta
their beauty parlors in Bangalore city. A mixed hwet approach was adopted and a questionnaire wagyded with 25
items to measure the motivators of 81 women ergrequrs. The study found that the triggers whicluémfced women to
start beauty parlor included external, internal fars and meaningful engagement such as perks/resvanod
education/competencies. These women opined thaietngy parlor industry is a small enterprise asceasy to manage,
which provides them social status, financial indegence and rewarding career through which they aée to balance
their family and professional lives. The researdh kelp improve strategy for women employees fgae opportunities
for start-ups and would aid in better positioningetsignificance of the above factors to train wonb@rexplore the

opportunities for becoming entrepreneurs.
KEYWORDS: Entrepreneur, Women Entrepreneurship, Enterprisetidtion Factors, Organizational Behavior
INTRODUCTION

In the last decade or so, a lot of attention arfioriefs been paid to study and understand the pdggical and
sociological origin of entrepreneurship, primarilynderstanding the economic aspect of the SMSE'SMBME's
contribution towards economic growth. Today, mamjividuals (Women /Men) are choosing entreprenéuaeeeers as it
seems to offer good economic and psychological méveand satisfaction than large corporates. Variswglies on
entrepreneurship have noted that there are somemoantraits/characteristics among entrepreneurs wagpect to
motivation like the need for achievement, riskitakpropensity, perceived locus of control. Theteligs have also
suggested that factors of motivation influence vidlials to take up entrepreneurship. Many peopteriectly view
motivation as a personnel trait, that is, some Hawad some don't, in practice it's common to h&zat people lack
motivation, as they are lethargic. That isn't trtilotivation is a process of stimulating peopleaocomplish desired
goals” (Scott).It's personal and an internal feghwhich arises from the need to want. Motivatioises out of a felt need
and triggers individual behavior to take action &oels the specific objective or goal which needbedfulfiled and to
sustain and grow until the level of satisfaction reduction of need state occurs. The study of ratitm among
entrepreneurs states that ‘motivation is the rasfthe interaction of individual and situation,\as analyze the motivating
factor that influences individuals to take up eptemeurship varies between individual and withidividuals at different

times.
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ENTREPRENEURSHIP

Entrepreneurship is defined using the businessegm many ways. The earliest definition of eneapurship
can be dated to the eighteenth century, statiag @&n economic term describing the process oftp#ne risk of buying at
certain prices and selling at uncertain prices. Whed ‘entrepreneur’ is derived from the French dvar the 17 century
“Entreprendre” which means to undertake. Over @&y the concept of entrepreneurship has evolvededimed further.
Early this century, the concept of innovation wdded to the definition of entrepreneurship. Inn@mratould be process
innovation, market innovation, product innovatiéactor innovation, and even organizational innawatiLater definitions
described entrepreneurship as involving the creatd new enterprises and that the entrepreneuthés founder.
There is no universal theory to entrepreneurshiputs across disciplines and is a multidimensigrf@nomenon. Risk
bearing is an important element of entreprenetmgddavior; many entrepreneurs have succeeded byiagaisk where
possible and seeking others to bear the risk. Assmgcessful entrepreneur has said; 'My idea lofarsl reward is for me
to get the reward and others to take the risks'er@hare many factors that influence individual hédra
which can be identified and define what an entnegue is and In today’s scenario, Entrepreneurshigp driving force of
the country’s economic development to increasecppita income and an instrument towards socialcaittdral economy
(Pandey. V, 2013).

ENTREPRENEURSHIP IN INDIA

Today India is witnessing a major development anoavth in the area of entrepreneurship as the nédtedhour
is to create more jobs, since 65% of the populadi@n under the age of 35 years. Today we arerigaki job creators due
to the alarming growth towards digitalization, StpAone adoption and data services across the gountthe last five
years, we are seeing an increasing number of g@r&and the rise in entrepreneurs. A new eco-sybsremerged with
the government, educational institutions, entrepueship support groups, investors and entreprerengsuraging and

supporting the new era of start-ups and entreprehgu

The NSSO report states that 254 out of 1000 India@self-employed. The government of India is iplgw vital
role in developing and encouraging entrepreneurstiggious programs are being set up which can hamgidange the
course of development in the area of SME'’s, MSEcsamd to fulfill the mission GOI have set up mamstitutions which

support and encourage entrepreneurship. Such as

e Start-up India: provide entrepreneurs with various subsidies, el ag relaxed norms for starting up businesses

in India.

» Niti Aayog: National Institution for Transforming India (Theoxernment of India's Innovation arm) also
announced there will be up to $2 million in suppfut those setting up and modernizing existing taigr

incubators across the country and to promote emnepirship right at the high school level
» Digital India provides a platform for tech startsugnd mobile applications.

» Pradhan Mantri Kaushal Vikas Yojana (PMKVY) Minigof Skill Development & Entrepreneurship
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“The power to think differently and ahead for thetterment of mankind is what sets entrepreneusst.ap
| see that power in India’s young generation todagt 800 million potential entrepreneurs who cankwowards making
the world a better place” Prime Minister of Indigrendra Modi (GEM-2017)

WOMEN ENTREPRENEURS IN INDIA

“Charity begins at home” a popular saying, womenrepreneurship also beings and nurtures at home.
Women play various roles to manage and supportffahely by balancing work, family, personal and sddife by
planning and managing time and available resourtegsoday’s economic development, women entreprendiave
become an important source for the growth and dgweént of the nation and been recognized for ttwitribution in the
co-operative movements like milk revolution and MalGriha Udyog in Gujarat. Women entrepreneursl tenbe highly
motivated, self-directed and at the same time aghibit a high internal locus of control and aclément.
According to J.A. Schumpeter “Women who innovatemsijtates, or adopts a business activity is calledmen
entrepreneur”. Women entrepreneurs in the fourhswatstates and Maharashtra account for over 5084 efomen-led
small-scale industrial units in India (SIDBI, 201&rivastav and Syngkon, 2007: Rathna, Badrinat®ntishan, 2016)
one fourth of the women from Meghalaya were firsheration tribal entrepreneurs. Women entrepreriaurglia require
a favorable socio-economic environment that engmgaand promote entrepreneurial talents among women
In recent times, it's observed that there has lageimcreasing trend in the number of women takingntrepreneurship as
the result of changing economic scenario and woarerparticipating in large numbers in the presemtidvof business
and corporate world. A woman not only creates fobserself, but generates employment opportunfoesther. All over

the world, it is estimated that approximately dmiect of the business organizations is owned by aom

Traditional small-scale enterprise promoted by womeere agarbatti (intense stick), papad, pickelsatea
powder, embroidery, handicraft, tailoring, smallakia stores, small canteens etc. which were mané&ged their
residences. From the unorganized sector of sellement, the popularly referred 3P’s papads, pikiend
powders -chutney & masala powder (Sharma 2013),duago the economic compulsion to support therriffaand over
a period of time slowly moved into service sectdidday, women entrepreneurs are playing a transfoonma role
towards self-sufficiency and self-employment inatuand semi-urban areas (Kalyani and Kumar, 20ht)) aso been
growing in less developed economies, as a meanwadoren to survive themselves and support their lfasn{Gordon,
2000). The reasons for the success of women entrepr is their creativity and innovation and ttsiccess factors are
(1) Independence and flexibility (2)To balance wakd family (3)To make optimum use of technical edion &
qualifications”(Ansari,2016).

The important sources for women to emerge in tlea af entrepreneurship are work experience, exposur
education and urbanization apart from economic adsipn (Jesurajan and Gnanadhas, 2011). It's be¢edsthat 14.1%
of women have ventured into entrepreneurship amthreg 22 countries, one in eleven (8.9%) as per Globa
Entrepreneurship Monitor (Pandey. V, 2013). So areging women entrepreneurship is very importarthag have high
potential to take up entrepreneurship and bringgedty to mankind (McConnell, 2007). A comparatstedy shows that
India has 31.6% women entrepreneurs compared to-4898, UK-43%, Cannada-42%, Indonesia -40%, Srilai3&26
and France at 32% (Ansari, 2016). The link betwemtinepreneurial competencies and success of eistenpanaged by

women is very high between innovativeness and ssogkthe enterprise and between risk-taking beinarid success of
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the enterprise is moderate (Kemkar and Sharma,)2®dth higher education, women are experiencinffamfidence
and recognizing their strengths and potential tetap entrepreneurship (Pandey. V, 2013) and atsthee time
government policies, upliftment schemes for women @so driving them towards the entrepreneursAigad, 1982).
Promotion of women entrepreneurship and developrentigh training will solve tomorrow’s unemployntguroblem
and also be improving the quality of life in thenfilies and bring economic independence to womesudjan and
Gnanadhas, 2011). Today, women have become almatotrito the entrepreneurial ventures and are t@bieanage the
demands of the family and enterprise despite tlstagles and challenges. lvanka Trump, Senior adtisthe President
of America at GEM-2017, “when women work, it desaa unique multiplier effect, women are moreljikban men to
hire other women and give them access to capithtonship, and network. They are more likely tamvest their income

back into families and communities”.
MAJOR CHALLENGES FOR WOMEN ENTREPRENEURS IN INDIA

Long-ago in Indian society, women are perceivetddonveak and hence men are preferred over womeaceo f
challenges related to enterprise, as they arereated equally due to social and cultural tradgioWomen have to face
competition from male entrepreneurs, who have beatteess to their promotion and marketing prodirctie organized
sector and male counterparts apart from restriatfomobility and attitude toward women which comffgm to give up
the enterprise. Government of India has defined @oentrepreneurs as an enterprise owned and dedtin} a women
having a minimum financial interest of 51% of thapital and giving at least 51% of employment getegkan the
enterprise to women. Other challenges women faceumsociety are Patriarchal — male-dominated $pciamily
obligation — balance children/household/dependets family support, access to financial resouregsking capital, low
level of education & self confidence in rural aredrs-urban areas, Limited mobility, access to infation, networking
and exploitation by middle-men. Sumathi and Gundatn (2016) the major problem of Indian women ier h
responsibility towards family and society. It isgortant for the Indian women entrepreneurs to findalance between
home and enterprise/career. At the same time be gbathe local bodies supporting women entreprestdpr so it

enhances their role to directly get involved whik policy makers at regional and national level.
OPPORTUNITIES FOR WOMEN ENTREPREUNERS IN INDIA

The growth of MSME, SME and Service sector havated opportunities for women to take up entrepresiep
and they are also managing it successfully andribeting to the economic growth. In the era of epteneurship,
women need to be encouraged and supported talsarown enterprise, especially for rural, semban and urban areas
based on their aptitude, educational backgroundimtedest by providing them the infrastructure androoming them
further through training, coaching and mentoringrrirer President of India, APJ Abdul Kalam “empowgrivomen is a
prerequisite for creating a good nation, when wonser empowered, the society with stability is asgur
A woman in India, need a safe and friendly envireninto take up entrepreneurial activity, where ehé an
encouragement for understanding the process oépmetneurial development apart from family supp8tudies have
found self-fulfillment, knowledge; skills and expemce are important factors for the development wafmen
entrepreneurs. Government and other agencies nmastope the government policies and schemes whidowage

women to take up entrepreneurship. Jesurajan & &ites (2011) the unemployment problems of the matan be
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solved by a promotion of entrepreneurship among &ram
MOTIVATING FACTORS TO BE AN WOMEN ENTREPRENEUR IN 1 NDIA

It is very important to understand the motivatiofadtors which influence women to become entreprenas it
provides the individual to look at various suppsystems to look at entrepreneurship. Motivatiofitie process that
accounts for an individual’'s intensity, directiondapersistence of efforts towards attaining a gq&bbbins 2009).
While general motivation is concerned with theogffowards any goal, here we will narrow the fotmgntrepreneurship
in order to reflect our singular interest in thetivating factors which influence women to take ugrepreneurship.
Researchers had designed many theoretical modedeteymine women entrepreneurial motivation whicke@d as a

catalyst and encouraged to facilitate their perforoe (Moses, Olokundun, and Mosunmola, 2014).

Health and Hygiene is a key motivating factor whiglomen considerfor taking up entrepreneurship.
Women enjoy being on their own than being employbé, driving force for taking up entrepreneurshipswio be
independent and one’s own boss (Luoma., Anina, Famy., Qian. 2009) The most important motivationvimmen to
start an enterprise was the need to achieve, jliidfagdion, the desire to be an independent adia@uically necessity
(Schwartz, 1976: Robbins 2009). In addition to tligsire to control and improve the financial ditba (Scott, 1986:
Robbins 2009) are also prominent as motivatingofactWhile their previous experience in similar iness, profits and
personality characteristics have also been influignfactors. Unmarried and separated women usedtdehnical skills
and looked at the profits, whereas married womel&sisions were dependent on their family membeatisca and
previous association or experience (Suganthi, 2608ke up entrepreneurship to support and sharéamily’s financial
burden (Sareen, 2017).

Women entrepreneurs’ motivational factor in SME’ashbeen classified into personal, family, market,
society and legal factors whereby personal motwvais the topmost priority. The key motivating facst among the
women from the southern states of Tamil Nadu andrarPradesh are economic and financial need tolauept their
family income, improve social status and overcomeroployment (Rathna, et al., 2016) apart from s@gonomic
cultural, government policy, family status, perdonaharacteristic, financial, market and network
(Hemavathy and Sheeba, 2015), ambition, skills lamowledge, family support, market opportunitiesjependence,
Government subsidy and job satisfaction (Krishnamigyo & Balasubramani, 2014) and economic indepeoégn

achievement, equal status and establish own igentgtociety (Behara & Niranjan 2012).

Let's look at some of the motivating factors th#tience women from other countries, In Afghanistesire for
financial independence and autonomy was the kegs(fa. Nehad, 2016), Self —motivation, family suppsocial
networking and information and communication tedbgy contributed to Pakistani women entrepreneurs
(Abbas, Abrar, Saleem, and Igbal, 2016). In Senggrirwas earning more money (Darmanto and YuR&r6) whereas
independence, social recognition and not for growatid profitability in Somalia (Sheikh Ali and Mahady 2013).
The push factor (unemployment, support family ficialty) was prominent among the women below the afy85 in
South Africa (Olawale Fatoki, 2014) and in Malaysiawas observed pulling factors (independencepggition,
challenges) were high compared to push factorsajlsnShamsudin., and Chowdhury, 2012) and jobatiis&ction,

retrenchment and social networking (Gadar and Yubdg9).
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OBJECTIVES OF THE STUDY

To explore the motivational factors among the woraetmepreneurs who started their beauty parloBaimgalore
city by finding the (1) Factors that motivate wonterengage in Entrepreneurship. (2) Women entremmshexpectation
from their enterprise of being an entreprenedrT(8find if there is an association between thades facilitating women
to become entrepreneurs and the opportunity torbecentrepreneurs and prime motivators to beconremeneurs. (4)
To identify the triggers that motivate women toristn enterprise and (5) To make a suitable suggeson the basis of

the study.
RESEARCH DESIGN

The study is exploratory and a questionnaire wagyded to find the motivation factors of women epteneurs
in the beauty parlor. The tools had 25 items amix@d method (Qualitative and Quantitative) wasdusesing Likert five-
point rating scale. We considered Beauty Parloréclwhwere in business for more than 12 months andveb
started and managed by women entrepreneurs wiglastt5 full-time employees. The questionnaire diagibuted to 150
women entrepreneurs managing their beauty parl@aimgalore city and received 81 questionnairey ftdimpleted for
data analysis. Respondents rate was equal to 548a Was analyzed using descriptive and InfererSialtistics.
Percentages, frequency, mean, standard deviatidrfaator analysis and correlation tools were usedugh SPSS and

Microsoft Excel.
FINDINGS & DISCUSSIONS

The study has brought out various factors whicrehawetivated and influenced women to start BeautjoPand

be an entrepreneur.
Respondent Profile

There was no member above 45 years and below 25, yweho started their enterprise in a beauty paBro%
of the women belong to the age group of 26-35 yédost respondents, 61.70% started the enterprideeaage group of
26-35 year. 39.50% were graduates and 15% had gmaeiprofessional training in the beauty industrtha same time.
Respondents employed in a beauty parlor beford¢irgiatheir own beauty parlor were 33.3%, which pded them a

platform to start their own enterprise.
Objective 1: Factors that motivate women to engage in Entrepirshé.

(Refer Chart 1) indicates that economic indepenelenas the top motivating factor for women to take u

entrepreneurship, followed by encouragement framilfaand friends and favorable market conditions.
Objective 2: Women entrepreneurs’ expectation from their bepatjor for being an entrepreneur.

Women entrepreneurs who participated in our studgted to be independent was the top motivatingfaotbe

an entrepreneur followed by generating employmenbthers and have recognized in the society (Réfferrt 2).
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HYPOTHESES TESTING

Hypothesis 1:There is no significant association between th&ofadacilitating women to become entrepreneurs
and the opportunity to become entrepreneurs amdepmotivators to become entrepreneurs. The studiydfdhat there
was an association between the factors facilitatimmen to become entrepreneurs and the opporttnityecome
entrepreneurs and prime motivators to become amineprs (Refer Table 1). The relationship was &t at the point
01 level of confidence. Therefore the null hypoibesas rejected and alternate hypothesis acceptdthere is a
significant association between the factors faililg women to become entrepreneurs and the oppiyrtto become

entrepreneurs and prime motivators to become enatneprs.
FACTOR ANALYSIS

Out of the 25 factors crystallized, Rotated Comporalysis (RCA) was used to find out how the éastwere
clustered. The results themed the factors intoethmeajor dimensions — 1) Internal 2) External 3) Megful

Engagement - Perks & Rewards and Education/Compe(&efer Table 2).
INTERNAL TRIGGERS THAT MOTIVATE WOMEN ENTREPRENEURS

Triggers which influenced women to take up entrepueship: Intrinsic motivation plays an importaoterin the
individuals to start his/her enterprise becaussheehas the desire to perform a task in accordanoee’s desire or belief
system and fulfil his/her objective. It is obsenfeaim the data analysis that the respondents (44mean 3.54 & RCA
0.851) themselveSELF was the prime motivating factor for starting thtegprise followed by ( 45%, Mean 3.5 & RCA
0.800) respondents who wanted dopport their families by supplement additional income due economic reason
(32.09%, mean 3.3 & RCA.743) aspired and wistwelde their own bosswhile (33.3%, mean 3.3 & RCA.743) wanted to
continue the family business(42%, mean 3.63 & RCA.638) wanted be independentand ( 38.29%, mean 3.2 &
RCA.624) wanted tdo something on their own(Refer Table 3).

Previous studies have also shown similar motivatfagtors which have influenced women to take up
entrepreneurship. Women of Thanjavur started theferprise to support family income and do somethin their own
and to reduce unemployment risk (Rathna, et allp8imilarly in Finland, women wanted to be indegent and be their
own boss (Luoma and Fang, 2009). According to (lHomen, 1992: Luoma & Fang, 2009) independence veeren as a
pull factor for entrepreneurship, as independenca psychological and personal trait. In Malaygiamen entering into
entrepreneurship were influenced by independenck veanted to do something on their own (Ismail, E2C42).
While the women in Madurai-Theni district womenrepreneurs wanted to be independent to nurtureteombapersonal
goal and support their family (Krishnamoorthy areldsubramani, April 2014), whereas in Madurai- SI@gion it was
financial independence and being their owns bosdy@fi & Kumar, 2011).while women in Haryana weméiienced by
factors such as to support the family since theyec&rom a business background, had the knowledddoaked at career

prosperity (Panchal and Dua 2013).
EXTERNAL TRIGGERS THAT MOTIVATE WOMEN ENTREPRENEURS

Triggers which influenced women to take up entrepteship: Extrinsic motivations are those stimuhiet
influences individuals from outside to perform aké new initiatives based on their experiences fexternal factors or

environment like support dfinancial institutions in providing loans encouraged women (21%, mean 3.2 & RCA.846 )
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followed by understandingotential market demand for starting an beauty parbur (33.3%, mean 3.3 & RCA 0.843),
women who werdalis-satisfied with previous employment(43.2%, mean 2.1& RCA 0.8013uccess stories of other
entrepreneurs (39.5%, mean 3.4 & RCA 0.754 ) adcial status(30.9%, mean 3.5 & RCA 0.722), to start their own
enterprise (Refer Table 4). An earlier study imumelveli district, showed similar results as womeeare looking at
economic social status, opportunities and a pakentarket as some of the motivating factors whidtuenced them to

take up entrepreneurship (Jesurajan & Gnanadhag)20
OTHER FACTORS — REWARDS/PERKS THAT MOTIVATE WOMEN E NTREPRENEURS

One of the motivating factors for personal motiieghe entrepreneur’s quest for success, contretsoself and
responsible for the growth, success and higheitpfiocome apart from personal achievement. Theeés do something
better for self is also a factor for starting amoswterprise. Respondents (32.1%, mean 3.3 & R838).wanted to have
higher returns from their beauty parlor and (37%, mean 3.4 & RCAB04) found thidbusiness to be easy to stadnd
perform.Job enrichmentwas important for (37%, mean 3.5 & RCA 0.7853rning High income was another factor for
(30.8 %, mean 3.3, RCA 0.760), those aspirechfitievementwere ( 43.2%, mean 3.7 & RCA 0.740) and respondents
were compelled to start the Beauty parlor becauseinemployment were ( 45.6 %, mean 4.0 & RCA 0.633)
(Refer Table 5). The challenges and opportuniteSémarang, Indonesia are growing rapidly and wowlem used to
seek job are turning into job creators by takingemprepreneurship due to the need for achieveneewironment and
family support to venture into business, earn nroomey and be successful —achievement factor (Daoveard Yuliari
2016).

OTHER FACTORS — EDUCATION/COMPETENCY THAT MOTIVATE WOMEN
ENTREPRENEURS

An individual's decision to start an entreprene€luiareer is dependent on competency factors swch a
professional training, Skills acquired in that padar field, formal education and experience whigps individuals to
make a choiceprofessional training (27.18%, mean 3.3 & RCA 0.866), havirrglevant trade information
(22.2% mean 3.3, RCA 0.797) or contacts to staautyeparlor (35.82%, mean 3.4 & RCA 0.796). Toizgilacquired
skills in the similar field (16%, mean 3.0 & RCA7091), professional education(30%, mean 3.1 & RCA 0.774) and
previous experiencein similar field (29.6%, mean 3.1 & RCA 0.759) encages individuals to start something on their
own based on their specialization because workimmne’'s area of specialization or expertise givefidence and reduces
the uncertainty associated with the new venturdgiREable 6). Women in Coimbatore looked at engapurship because
of their technical and professional skill posses&djanthi (2009) whereas in Pakistan it was sawalhorking/contacts
and information and communication technology as adiom of trade information (Abbas., etal.,2016)aimd
Tiruchirappalli district factors such as Governmpaticies ( trade information ), market and netwogk(Hemavathy &
Sheeba, 2015).

IMPLICATIONS

The growth and development of women to take upeengneurship need to be encouraged and promoted. So

women can participate in the entrepreneurial dereknt otherwise this will remain a distant dream.
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The Government, non-government, promotional andileggry agencies need to come forward and promaienem
entrepreneurship and remove the obstacles whittictesomen from taking up entrepreneurial activisccording to The
Female Entrepreneurship Index (FEI) 2015 by Theb@l&ntrepreneurship and Development Instituteialmanks 70 out
of 77 nations (Goyal., Preeti, 2015). Looking a #&mcouragement for women development and entreprgnip globally,
the women entrepreneurship development in Indidenning to grow slowly and steadily with govermmaitiatives
like skill development programmes, financial assise through banks, education, apart from encomragefrom families

and society.
GOVERNMENT OF INDIA’S SUPPORT TO WOMEN ENTREPREUNER SHIP

To support and encourage women in setting up tweir enterprise, the Government is encouraging momen
to take up an enterprise in the MSME sector; theyehformulated various training and development amployment
schemes to develop women entrepreneurs. Some o$dihemes and steps taken by the Government durinth N
Five-Year Plan: are (a) Trade-related entrepreigurassistance and development scheme for womefEADR (b)
Women ComkpOonent Plant,(c) Swarna Jayanti Gramr@&gar Yojana and Swaran Jayanti Sekhari Rozgaan&j
(d) New schemes named Women Development Corposatieh State Industrial and Development Bank ofdi{&IDBI)
has introduced following schemes to assist the woem@repreneurs. These schemes are: (i) Mahila radyadhi (ii)
Micro Cordite Scheme for Women (iii) Mahila Vikasidki (iv) Women Entrepreneurial Development Prognaes,
(H Marketing Development Fund for Women,(g) Conison of Women Entrepreneurs of India provides afptan to

assist the women entrepreneurs to develop newjyeemd innovative techniques of production, ficmand marketing.
FINANCIAL SUPPORT SCHEMES

The Govt. of India has launched many programmesnttourage women to start their enterprise by giogi
financial support through schemes (a) Mudra Yoj8cheme for women to start their enterprise (SHISHke) beauty
parlour, etc. apart from this they also have (bhNeaVikas Nidhi loan are given to women to stdmit venture in the
field like spinning, weaving, knitting, embroideproducts, block printing, handlooms handicraftsmbao products
etc.(c) Rashtriya Mahila Kosh set up to grant micredit to pore women at reasonable rates of istesth very low

transaction costs and simple procedures..
TRAINING PROGRAMMES

The following training schemes ,especially for gedf-employment of women, are introduced by goveantrio
develop and encourage entrepreneurial skills. {ppdrt for Training and Employment Programme of VEon{STEP).
(ii) Development of Women and Children in Rural Ase(DWCRA). (iii) Small Industry Service InstitutéSISIs) (iv)

State Financial Corporations (v) National Smalldstilies Corporations (vi) District Industrial Censt¢DICs).
SUBSIDY SCHEMES

The Govt. of India have launched many subsidiegnammes to encourage women to start their enterpris
through a) Bharatiya Mahila Bank started in 2013alke care of the unbanked, neglected and discaieihwomen b)
BMB Shringaar- setting up a beauty parlor /salopa/s) BMB Annapurna — Food enterprise, d) BMB Pastea- day care
center, ) TREAD Subsidy Scheme for Women- illitefsemi-literate or lesser privileged women, f) MahCoir

| Impact Factor(JCC): 2.9867 - This article can be downloaded from www.impactjournals.us |




| 74 Sunil Kumar R & Harold Andrew Patrick |

Yojana- assistance to artisan women living in raralas (producing coir fiber).
GOVERNMENT OF KARNATAKA’'S SUPPORT TO WOMEN ENTREPRE UNERSHIP

The Govt. of Karnataka encourages women to takeentpepreneurship and have announced $1.5 million
(Rs. 10 crores) Idea2POC (idea to proof of conchptyl of International Women’s 2017. Programmés lUdyogini
Scheme, which encourages and empowers women taupakelf-employment, especially in trade and serdector by
providing financial support through banks and ficiahinstitutions. “Confederation of women entraggars is promoting
the cause of women empowerment by inculcating tuubf entrepreneurship among women and facitigain shaping
their ideas into workable models of business. Wommpowerment means building their confidence legeface the

world and to achieve their targets,” (Priyank Khegriylinister, Govt. Karnataka, 2017).

Some of the schemes which support women entreprenawe (1) Karnataka Mahila Abhivrudhi yojane
( KMAY), (2) Scheme for assisting women to take wpining for job oriented program, (3) Skill Devploent,
40 Stree Shakthi program, etc KSFC — KarnatakaeSEahance corporation supports women through itsouvs
programmes in terms of financial assistance. Thenerds associations have come together to work tesaiam under
‘Ubuntu’. Ubuntu comprises of (1) AWAKE (Associatimf Women Entrepreneurs of Karnataka),(2)COWE, RGE,
KASSIA (Karnataka Small Scale Industries Associ@ti8)WISE (Women's Initiative for Self-Empowermgnt
(4) FKCCI (Federation of Karnataka Chambers of Camma and Industry), and (5)WEKAS(Women Entrepremeur
Karnataka Association). The idea is to encouragmein Tier Il and Il cities and help the membges more business,

facilitate marketing and vendor development. (R&rabha, Chief Secretary to Government of Karnat2@a7).
BANKING SECTOR SUPPORTING WOMEN ENTREPRENEURS

To start any enterprise funds are very importadt\arious banks are offering attractive and spizedlloans for women
entrepreneurs which are more flexible in terms aodditions pertaining to collateral security, isr rates etc.
Some of the banks which encourage women are (1apumtma Scheme by State Bank of Mysore, (2) Stre¢tSRackage
for women entrepreneurs by State Bank of India,BRaratiya Mahila Bank Business Loan, (4)Dena Shagheme by
Dena Bank, (5)Udyogini Scheme by Punjab and SindkE&)Cent Kalyani Scheme by Central Bank of India,
(7)Mahila Udyam Nidhi Scheme by Punjab National B&) Orient Mahila Vikas Yojana Scheme by OrierBaink of
Commerce.

ROLE OF SOCIAL AND SELF HELP GROUPS

Women need support, guidance, and encouragemerdtaid an enterprise and there are many social
groups/organizations which play an important roleimy their entrepreneurial journey by empoweritg twomen
entrepreneuts These groups support women entrepreneurship throsijll development, training, counseling,
mentoring and assisting them in marketing theirdpots apart from arranging financing for women-tursinesses.
They promote holistic and sustainable entreprehgursA self-help group is a blessing for women epteneurs.
(Fazalbhoy, 2014) and are effective for women engravent (Yadav, 1999). Some of the groups are (EeSShakthi &
Swashakthi Groups, (2) FIWE: The Federation of dndiwomen Entrepreneurs, (3) TREAD: Trade Related

Entrepreneurship Assistance and Development, (4ECWonsortium of Women Entrepreneurs of India$h)ee Shakti
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by Tie,(6). NWEA: The Noida Womens’ Entrepreneursdsiation, (7) ALEAP- Association of Lady entrepeenship in
Andra Pradesh, (8). SEWA — Self-employed women&oaistion target women enterprises in the inforsedtor and

provide them with grants and loans to start andaipaheir businesses.
GENDER INCLUSION FOR MOTIVATING WOMEN ENTREPRENEURS

The position of women in our society needs to bprawed and strong efforts must be taken to promatmen
entrepreneurship. There must be a conscious affancrease the capability of women to particigatdreating them with
par with men in the workplace which will, in tursge the benefits in terms of growth and developnidre customs and
traditions towards women are also a factor whiaidéis the growth of women and faces many obstéices within a
family and environment, which they need to overcane develop so they can have the same opportirdemen,
especially in the rural, semi urban area. Familgrapal and encouragement is very important for wonteprosper and
flourish as entrepreneurs (Sharma, Y, 2013). Mamjois the key to successful career and this les kexperience of
successful women who have been encouraged, mentarsti coached in the right direction by their mesto
(Srinivasan, 2016).

Programs for women’s development should be desigmedidress changes in attitude and mind-set gb¢lople
in our society. Awareness needs to be created dbewpportunities and contribution they can malkeards the economy
and development of the society and nation. Workshsbuld be organized to encourage women to pgaatiiand later
training programs can impart the skills requiredda the enterprise (Gupta and Aggarwal, 2015). g&mwent should
promote their policies through awareness programdssat up infrastructure for vocational trainireghnology support for
building a platform for women to participate andhhthe benefits of the schemes and programs. simfieal counselors,
coaches and mentors must be engaged to developmatidate women to take up entrepreneurship devedopm
As a nation ,we need accept women'’s entreprengudshielopment and their needs by instilling conficeeand provide
them an opportunity to be flexible, so they canuadjand manage their multiple roles and respoiitsisil
These will not only reduce gender inequalities, &isb create more space for women to venture intcegreneurship
(Goyal., Preeti, 2015)

SUGGESTIONS FOR FURTHER RESEARCH

e The study would aid in better positioning the siigaince of the above factors to train women to esglthe

opportunities for becoming entrepreneurs.

e Further, this study can be replicated in other @scto understand the motivating factors among wome

entrepreneurs’.

* A large sample can be taken within the Beauty Radoacross the country. Demographic variables Hzate

majorly contributed to the present study can begtigated for all women entrepreneurs’ across secto
CONCLUSIONS

Entrepreneurs face many challenges in various aleaso economic conditions, social status in sgctee need
for being independent and flexibility, the magniuaind complexity of challenges for women entrepueen developing

economies are plenty. The Present study found that start an enterprise, three triggers
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(Internal, External & Engagement — Perks & Rewadd Education & Competencies) influence and mativahem to

start the enterprise — Beauty parlor Age playedagnrole for women to start independent busingébs. majority of the

women belong to the age group of 26-35 years. Factike financial independence, risk taking alskti

social status, higher returns, working indepengeaatid unemployment have motivated women factorsetdgure into the

small enterprise like Beauty parlor. They have alsoked into market conditions, the individual’s uedtion &

professional training, Support from family, finaakinstitutions and dissatisfaction with one’s poes job have also

influenced and motivated them to them to startrteeterprise Women have found the Beauty Parloustigt a small

enterprise which is easy to manage, provide thensttial status, financial independence and rewgrdihough which

they are able to balance their family and professitives.
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APPENDICES
Charts and Tables

Economical Independence...

Encouraged by family &...

Availability of Funds
Experience in Beauty parlour

Already an Entrepreuner

other 00.91%

Chart 1.Factors that motivatec women to takeup

Chart 1: Indicating Factors that Motivates Women toEngage in Entrepreneurship

Working Independently
Generate Employmen

Recognition

Flexible working
condition

High Income

Chart 2. Women entrepreneurs expectation from their
enterprise

Chart 2: Indicating Women Entrepreneurs’ Expectation from their Beauty Parlour for being an entrepreneur.

Table 1: Indicating Association between the FactorEacilitating Women to Become Entrepreneurs and the
Opportunity to Become Entrepreneurs and Prime Motiwators to Become Entrepreneurs

Pearson Correlation| Sig. (2-tailed)] N
Factors Facilitating Entrepreneurship 1 81
Opportunity to become Entrepreneurs .838" .000 81
Prime motivators to become Entrepreng 7207 .000 81
**. Correlation is significant at the 0.01 leveH&iled).
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Table 2: Indicating 25 Factors Crystalized, RotatedComponent Analysis (RCA)

Internal External Meaningful F it

Perks & Rewards Education/Comp etency
Self 0.851 | Financial Institution 0.846 | Higher Returns 0.838 | Professional Training 0.866
Started business to Support family | 0.800 | Potential demand for beauty parlour 0.843 | Business Easy to enter | 0.809 | Trade Information 0.797
Be my own Boss 0.743 | Dis-Satisfaction with previous employer 0.801 | Enriched jobs 0.765 | Relevant Contacts 0.796
Continue family business 0.663 | Success stories of other Entrepreneurs 0.754 | Earn high income 0.760 | To make use of acquired Skills | 0.791
Being Independent 0.638 | Social Status 0.722 | Achievement 0.740 | Professional Education 0.774
Do something on my own 0.624 Unemployed 0.633 | Previous Experience in Beauty | 0.759
parlour
Personal Goals 0.530

Table 3: Indicating Internal Triggers That Motivate Women Entrepreneurs

S| No. Internal Triggers Mean | SD | RCA

1 Self 3.5 1.6/ .851

2 Started business to Support famil 3.5 1.7 .800
3 Be my own Boss 3.3 1.6 .743
4 Continue family business 3.3 1/6 .663
5 Being Independent 3.6 14 .63B
6 Do something on my own 3.2 17 .624
7 Personal Goals 3.6 12 .53D

Table 4: Indicating External Triggers that Motivate Women Entrepreneurs

S| No. External Triggers Mean | SD | RCM
1 Financial Institutions 3.2 1.5 .846
2 Potential Market demand for Beauty Parlour 3B 6 L. .843
3 Dissatisfaction with Previous employment 2.1 1.6.801
4 Success stories of other Entrepreneurs 3.4 1.654 .f
5 Social Status 3.5 1.3 7272

OTHER FACTORS - REWARDS/PERKS AND EDUCATION/COMPETE NCY

Table 5: Indicating Other Factors — rewards/Perks hat Motivate Women Entrepreneurs

S. No Rewards/Perks Mean | SD | RCM
1 Higher returns 3.3 1.6 .838
2 Business easy to Enter 3.4 1.6 .804
3 Enriched Job 3.5 1.5 .765
4 Earn high income 3.3 1.5 .76(
5 Achievement 3.7 1.4 .740
6 Unemployed 4.0 1.8 .633

Table 6: Indicating other Factors —Education/Compe¢ncy that Motivate Women Entrepreneurs

Sl. No. Education/Competency Mean | SD | RCM
1 Professional training 3.3 1.5 .866
2 Had relevant trade information 3.3 15 79
3 Contacts to start business ( Beauty parlour) 3.41.6 .796
4 To make use of acquired Skills 3.0 14 791
5 Professional Education 3.1 17 T74
6 Previous Experience in Beauty parlour 3.1 1.7 9.7%
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