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ABSTRACT

“India is the arena’s biggest experiment, test igithlization.” Digitalization of Indian commercia¢nterprise is
majorly pushed via the hastily advancing digitimatof customers. This has caused accelerated fiaffec and increased
established the order of new tech-based totallstigia to take advantage of the increase possilitThe Micro, Small &
Medium organizations (MSME) sector contributes agpmately 8% of GDP. It also performs a pivotal dtion in the
improvement of the financial system by means ofjusgarly eighty million human beings, contributadgout 45% of the
whole manufacturing output and 40% of exports efdbuntry. But, in a swiftly digitalizing econontlyese industries fail
to hold a pace. On-line consumers in India are tpieg at a compounded annual growth price (CAGR1&% and
could reach 220 million by the year 2020. Unforttatg, out of the 51 million SMEs in India, muchslésan 5-6% have an
internet presence. India has embarked on a brand m®netary increase model this is well aligned viitternational
technological and developmental trends. Constragctinhundred clever cities, rejuvenation transforimatof round 500
existing mid-sized towns that have a populace ahdo1,00,000, digitizing India, and making India emternational
production hub are a number of the pillars on whible new increase model rests. A thrilling asp#cthese increase
projects is the synergy among them and their stlirdgages with manufacturing and carrier sectorfio$e are large

developing sectors and MSMEs are dominant stakem®ldithin the associated ecosystems.
KEYWORDS:Digital, Digital India Program, Digital Infrastruaire and MSME’s
INTRODUCTION

MSMEs account for extra than 80% of the full qugntof industrial enterprises and bring over 8000
prices-introduced products. These outputs accogiritin 45% of the full production output and 40%tbé exports from
India. Furthermore, the MSME quarter affords empient to over 117 million people in the country.reasingly more,
the government of India has recounted that MSMExefothe growth of the Indian economic system and th
acknowledgement has come in the form of regulatiinscted towards reaching their complete potenkalicies and
rules are vital in figuring out the nature and euof any financial activity, consequently, as #mena observes the
worldwide MSME day, we look at some of the recesligies and campaigns of the central governmentthadvay they
affect the MSME sector in India. Do in India Therfadable 'Make in India' campaign is the governmehtndia's

flagship challenge to reinforce production outputich really does not ignore the arena. The campa@gne with a
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number of policy tasks and investments to addresschallenges MSMEs face. The Make in India smdodm Fund
released by using Small Industries Development Bahkndia (SIBDI) in 2015 gives loans inside thetura of
quasi-fairness and time period loans on softerggdwao fulfill the specified debt-fairness ratio the establishment and
boom of MSMEs. The government's Scheme of FundRiegeneration of Traditional Industries (SFURTI) estle that
becomes launched in 2005 focuses on the clustdmnitgee, organizing conventional industries and sarts.
These individuals are supported to beautify matkbty of their merchandise with design intervemtsy advanced
packaging, and infrastructure beneath this sch&@@.clusters have been proposed in the twelfth faar Plan after 71
clusters have been evolved inside the first phaeam outlay of Rs 149.44 crores The national nfacturing policy has
eased regulatory norms as well. Most of the spelatsings to SMEs, the extremely good ones inclad&ax
pass-through for challenge capital price range wittocus on SMEs in the production region, libewion of Reserve
financial institution of India (RBI) and Insuran&egulatory and Development Authority IRDA hints fovestments by
banks and coverage corporations in SMEs. Skilldride Ministry of MSME which has been presentedhigi-quality
device certification - ISO 9001-2008, is engagedgkill improvement programs except imparting assisrketplace and
find help to entrepreneurs. In the year 2014-1% Entrepreneurship Development Institutes (EDIjlen260,888 youth
task-ready through 9,142 programs. The talent Sr@miganized in the same year provided jobs to 9y@i@hs in the
MSME sector. The vital government has been pusFindinking skilling projects like the DDU-GKY an&ST&P to
employment outcomes. There’'s a symbiosis here lsectne MSMEs absorb the professional young peamdeiraturn

benefit from it.

Digital India some other important initiative ofetlyovernment of India is the 'Digital India' motithat makes a
specialty of digitization of the economy. With irasing penetration of internet-enabled clever phamel a populace that
appears up to a generation for solutions to problemssive and small, the MSME region may want tergemas an
outstanding beneficiary. Numerous technology sofuttompanies that have started with a lift from tigual India’
movement are trying to forge B2B relationships WtSMEs through virtual transactions. Generatiorteays have also
discovered methods to connect MSMEs with shopgeasjiders, monetary establishments and other emglothmpanies.
Digital India, although not directly that speci&izn MSMEs, has been instrumental in enhancing abemercial

enterprise environment - from the ease of fillipgpaperwork to getting access to finance and mswket
Objectives

e Study the concept of Digital India

» Understand the impact of Digital India

e Overview of MSME sector in the Indian economy

» ldentify the MSME trends to shape Digital India
OVERVIEW OF DIGITAL INDIA

Digital content performs an important function idiag the growth in India’s virtual economy withaassibility,
affordability, fine content material and online ¢emt, safety being the key drivers to sustain ghowtidia too has started

experiencing this digital transformation. Howeviégan still make an effort for India to experierite whole impact of
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this variation. Although using digital technology @n the rise in India, there nevertheless exist&xensive ‘Digital

divide’ between the city and rural India which desito be bridged urgently.
Digital Program

The digital India program has been released witgoal of remodeling the country of an into a didjtal
empowered society and knowledge ecosystem. Digitdie could ensure that government offerings arailable to
citizens electronically. It might additionally cogw in public accountability thru mandated shippiofgpresidency’s
services ,electronic; a unique identity and e-Peambased totally on true and widespread basedopdesble and
incorporated government packages and data foumdaftioe Digital India program turned into release@roa year in the
past in 2015. This system has now moved from thkingaplans segment toward execution and sizablgrpes has been
made in the implementation of the diverse projastslepicted in the beneath parent. The digitablpdogram is targeted
on pleasurable 3 vision areas via 9 “pillars” ogmi@ance areas, which lay down goals in regiontusive of skill
development, e-governance, mobile/broadband conitgctetc. These 9 pillars are supplemented witd &id of tasks
which can be worked at diverse tiers. All of thekewwere launched and are in various phases otimeritation whilst
good sized progress has been completed on a nwhieese tasks, consisting of smart cities, JandRa&HAL, and so
forth within the remaining 6 to 12 months. The thgilndia program is facing multiple challenges snccessful

implementation due to lack of clarity in policiesdainfrastructural bottlenecks.

Vision areas

Infrastructurs anrmnm Digital
asa empowerment
mllltyw wvery =unf|ou=-un of citizens
Ftizen demand

Pillars

©CO0eAM®MO0S

IT for jobs AccEss ta E-Hrant PlAP E-Governance  Information Early Broadband Electronics
Mobile for All Harvest Highway mig.
Prog.
Imitiatives

©60000000®6

E-Sign Skill india PM)DY E-Hozpital Wi-FI BharatNet Smart Digl
Hotspots Cltles Locker

SourceDeloitte, Assocham Report, 2016

Figure 1: Overview of Digital India Program
2.2 Digital Infrastructure

The Information, Communication and Technology (IGEktor forms a critical part of the digital irdtaucture
required to make sure availability of telecom, loftsand, computer systems, and software program sa¢thescountry.
While with growing to attain and affordability, ICAas developed as a primary infrastructure, Indi@’® readiness has
remained low, ranking 131 in the ICT improvemerddr in 2015. The digital India application goalsbimom reach of
virtual infrastructure through an intensive broaatband cellular community with a view to allowingithl delivery of
presidency offerings to citizens. To allow this gimative and prescient, the improvement of a rolwirstial and the
telecom infrastructure spine is critical. The goweent has taken numerous initiatives to improvevitteal infrastructure

in the country which might be in various tiers pfglementation. These initiatives enlarge past lyadfrastructure and
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additionally deal with software and protection asftructure as all the three elements are requirégndem to make sure

the success of digital India.

Initiative Description

Current Status

Bharathler Almz o provide broadband acress
to 250,000 Gram Panchayss (GPs)

through s menwork of Optical Roer

142430 km of optic fiber laid; OFC connecdviny to 62,843 GP=.
initial target: Broadband o 150,000 GPs by Dec 2015

Revised Target: Broadband to 100,000 GPs by March 20177

revised from 100} by 2022, INRS
billion atlocated oo avery oy ower S
years for this purpose

Cable =  Mon-Hmohlement of states in the initial phases has led to hurdles,
ezpecially Right-ofWay izsuss, in lsying of OFCE
Zmam Ooiez Creation of 109 smart cides [target = 80 oties have been choszen o be covered under the Sman Cites

rmissian.

Aliocation of INR-32 bilten in umson budget 2016-17.°

Budget allocanen of INS 70 billion done at the ome of launch, but
revized to (MR 1.4 billion inthe 201518 union budget dus m non-
deployment of fund=?®

Common 5ervice

Ceneers {C5CE)

%= are centers through whidh
s-governance and related senaces

will be made svailanle 1o willages

Crier 1, 70,000 C5Cs are operationsl across India.

250,000 GP= o have one C5C each (ar least)

Village Level Entrepreneur [VLE) mode! being followed to empower
iocals: nearly 240,000 VLEs have been sppointed ®

Dhigitzaton of Past
Oiffices zeqing up centralized data centres,
neoworking of all post offices and

anatiing digitsl payments

Al 25297 deparomental post offices have besn computenized
238 millior postal tank acoounts have been digiozed
55,000 post offices (130,000 in rura! areas) o be digozed by

March 2017

Universal Accessto
Wiobile

Aimz 1o provide mobile scoess wo
maire than 55,600 villages that do not

hawve maobile CvErage

55,5649 villages wo be covered by March 2013

8,621 willsges in the Momh East oo be conneo=d by Seprember
YT

sl

Accessibibny of villages and sparse populaton make i commercially
urnisile.

Public Wi-A Hotspot=s Creation of public Wi-H hotspots in
Imdiz o enable citizens o s00ess
content without depending on

mobide dats

India ourrently has over 31,000 Wi-F hompots.

Crer 100 hot=pets to be made operstonal stvanous rathway
statons by March 2017,

Indiz should have 8 million Wi-F hotspors 1o meet the global
average of one hos=pot for every 150 people

ndia Stack ltiz & z=t of open APIS that ensbies
development of payment-enablec
apolications, using Aadhaar a= the
pase for authenticagon

Rapid sdopoion of the JAM {jandhan-Asdhaar-Mobile) Tinity has
enabied customer identificstion and sccess. based on which several
other digital mansactions can be camisd out

The open APl ecosy=tem combined with the digital literacy mizsion
£an g0 & long way in creatng apps that are customized 1o suit jocsl

needs.

Madonal Cyber The Ministry for electronics and T
] x

Coordination Centsr has planned to 58t Up 8 center &o

W

[MCCC) zafeguard India's oyDerspace 3gainat

potentiasl thrests

Procesz has been fast tracked, RFP expeced to be finalized by
December 2016 - Januarny 2007
WCCC expected m entall an imvesoment of INR 9 billian '

Source:Deloitte, Assocham Report, 2016

Figure 2: Government Initiatives-Digital Infrastruc ture
Key Projects of Digital India Program

» The Digital Locker Systemobjective is to decrease the use of physical &iled enable sharing of e-files across
agencies. The sharing of the e-fles may be firdskieu registered repositories thereby making e

authenticity of the files online.

 MyGov.in has been applied as a platform for citizen engagérn governance, thru a “speak”, “Do” and
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“Disseminate” approach. The mobile App for MyGovula deliver these features to customers on a mahilart

phone.

* The Swacth Bharat Mission(SBM) mobile app could be utilized by people ame&rnment corporations for

accomplishing the dreams of Swachh Bharat Mission.
» Designframework would allow residents to digitally sigrreport online the use of Aadhaar authentication.

* Online Registration System(ORS) under the hospital utility has been broughtch provides vital services
inclusive of on-line registration, a fee of expensend appointment, on-line diagnostic reviews, Bngu

availability of blood on line and many others.

» National Scholarships Portalis a one prevents solution for giving up to stohadarship manner proper from
submission of scholar application, verificationnai@on, and disbursal to cease beneficiary for adlithe

scholarships furnished by way of the governmerndia.

» The Deity has undertaken an initiative specifically Digitirelia Platform (DIP) for large -scale digitizatiaf

facts in the country that might facilitate effictetelivery of services to the citizens.

« Bharat Net initiated by the government of India has undestakvith a highspeed digital highway to attach all
2.5 lakh Gram Panchayats of the country. This ballthe world’s biggest rural broadband connectipityject

using optical fiber.

* Next Generation Network (NGN) BSNL has introduced to update a 30 yr old exchamdnich is an IP based
totally technology to manipulate all types of seed like voice, statistics, multimedia/ video aiiifedent sorts of
packet switched communication services. BSNL hadertaken big scale deployment of Wi-Fi hotspots

throughout the country. The consumer can latctodhé BSNL wireless network through their mobileides.

» Broadband Highways to supply, citizen services electronically andpitove the way residents and government
transact with each other, it's far imperative toehabiquitous connectivity. The government alsdizea this
need as contemplated by using along with ‘broadlddgbdways’ as one of the pillars of Digital IndigAt the
same time as connectivity is one criterion, allayand supplying technology to facilitate deliverfyservices to

citizens from others.

Digital India Progress

* More than 12,000 rural submit office branches hadnbconnected digitally and also shortly payme mikia
will be a fact for them.

e The government additionally plans to make ‘digidlage’ throughout the country, linking the schesmeith
technology, which are like LED lighting, solar eggrskill development centers and other e-servieesducation
and e-health).

« In 2015, Digital transactions related to e-govensaimitiatives within the country have almost irased, owing
to the Digital India Program. As per governmenbsgie e-transactions aggregation and analysis lg/Emal),

3.53 billion transactions passed off in 2014, whielarly increased in the year 2015 to 6.95 billion.
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e The revolutionary policies and competitive awarsnes ‘Make in India’ have played a large functionthe

regeneration of the electronics manufacturing secto

Proposed Impact of Digital India
Economic Impact

The Digital India plan ought to raise GDP up totfillion by way of 2025. It is able to play a kepgition in the
macro-financial factors which include GDP growtimpoyment technology, exertions productivity, amdvgth in the
guantity of corporations and sales leakages fogtheernment. As per the sector financial institatieport, a 10% boom
in mobile and broadband penetration increasesdberding to capita GDP by using 0.81% and 1.38%eetvely inside
the developing international locations. India is $econd largest telecom market in the world with enillion Wi-Fi
subscribers and world’s third biggest net markeplaith almost 259 million broadband customers.r&hs still a big
financial possibility in India because the teledni rural India is only 45% where greater thab?® of the population
lives. Future increase of telecommunication entsgpn phrases of the quantity of subscribers igipated to return from

rural regions as urban regions more than 160%aiueaded with a teledensity.
Social Impact

Social sectors include education, healthcare, aamkibg are not able to reach out to the citizens t
obstructions and barriers together with an inteiergd illiteracy, lack of expertise, poverty, lack funds, records and
investments. These demanding situations have btaalgbut an imbalanced increase in the rural andrudreas with
marked variations in the economic and social stafuktie people in these areas. Modern ICT makéssg difficult for
people to reap get right of entry to services aodrces. The penetration of mobile devices can hite qiseful as a
complementary channel for public service delivaside from the advent of totally new services whichy have a

substantial effect on the best of life of the oustrs and cause social modernization.

India's poor literacy rate is due to unavailabibtfybodily infrastructure in rural and urban areBsis is in which
m-education services can play a significant rolertsans of achieving remote masses. In India, thiatliiteracy is just
6.5% and the internet penetration is 20.83 out @ population. The digital India challenge cobéduseful in imparting
real-time education and partly address the assighofdack of teachers in the education systemugihoclever and virtual
classrooms. Education to farmers, fishermen cafutméshed thru mobile devices. The excessive speddork can offer

the good enough infrastructure for online educapiatforms which includes massive open online cesi(3100Cs).

Mobile and net banking can improve the economituion in the country and can create a win-winatitn for
all events in the value-chain by way of growing iateroperable environment and revenue sharing rser models.
Telecom operators get additional sales streamsstathié banks can reach new consumer groups inguowest possible
costs. Digital platforms can assist farmers in kitow (crop desire, seed variety), context (climgtiant protection,

cultivation pleasant practices) and market inforaratelated to market prices, demand for marketlagistics.
Environmental Impact

The primary changes within the technology area moll only introduced modifications to the economsystem,
however will even make a contribution to the enmirental modifications. The next generation techgiel® will assist in

decreasing the carbon footprint by using reducimgl Lonsumption, waste management, greener worglaod thus
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leading to a greener ecosystem. The ICT sectolitédes inefficient management and usage of scancenon-renewable
resources. Cloud computing technology minimizebaaremissions by enhancing mobility and versatilithe power
consumption can be decreased from 201.8 terawatsl{@Wh) in 2010 to 139.8 TWh in 2020 by way oftbeadoption

of cloud data centers causing a 28% reductionribarafootprint since 2010.

OVERVIEW OF MSME's

In the Indian economy, Micro, Small and Medium Eptses (MSME) sector has emerged as
a noticeably progressive sector over the lastdiweades. MSMESs now not only play an important inolpresenting huge
employment possibilities at comparatively loweritalprice than large industries, however alsosissilndustrialization
of rural & backward areas, thereby, lowering regiodisparities, persuade more equitable distrilutibnational income
and wealth. MSMEs are harmonious to enhance largestries as ancillary units and this sector presihirly for the

socio-economic development of the country.

Micro, Small and Medium Enterprises as per MSMEDt, 006 are defined based on their investment in
plant&machinery (for manufacturing enterprise) amdequipment for enterprises render services. Tagept ceilings on

investment for enterprises to be classified asan&mall and medium enterprises are as follows:

Manuofacturing Enterprises®. | Service Enterprises™
(Investment limit in (Investment limit

Plant & Machinery) in equipment)

SourcB!SME Annual Report 2016
Figure 3

To assist Micro, Small and Medium Enterprises (M3)1&apture new boom opportunities like Infocomm Med
Development Authority (IMDA) launched 50 digitallstbons which can support SME business to autoraatestreamline
operations, to gain deep insights into in storealbiElt and enhance income, ease their access intanagkets and several
other benefits. As part of SMEs go Digital progratine industry briefing serves as a platform for IGMppliers
to maintain abreast of enterprise-sector trendg t&ehnological trends and challenges faced by SMisse 50 digital
tech solutions might be available at the Tech Depahe SME Portal. Digital solutions have sigrafitly helped SMEs to
grow their commercial enterprise and penetratiorsémeral markets. One such solution that helpeghberhood food
providers to move into the China marketplace isyveub, a cloud-based application advanced througlty TAG.
This one-stop solution provides services from siepfproduct registration tocargo and custom cleega
The pre-accredited digital solution has enabled Sbtiel provider, to easily export its sugar produot€hina, by means
of the usage of cloud-based tagging and autheiaicééchnology to conform to the country’s food wniplaw. Together
with the inventory monitoring function and hypekito the country’s fundamental e-commerce hubs, dbmpany

changed into capable of attaining 200% greater po China because of a quicker turnaround ire#tpmorting process.
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The Growth of Online MSME's

India’s Small and Medium-sized Enterprises (SMEsjtar is among the most powerful within the Asiaiffa
region. The expected 51 million SMEs in India cdngs the country’s biggest company after agrizelt The SME
sector has emerged as a dynamic sector in whictegréhan 6,000 products, contributes about 80%DR®, 45% to the
whole production output and 40% of the exportanfrthe country. The SME sector has the capabilityspoead
commercial increase across the country and mighlivevas a primary accomplice in the system of isigi@ growth. One
of the key drivers for the growth of the SME, ept&e is digital transformation. Take as an examile impact that
accelerated digital literacy and higher digitakastructure had at the SME sector in India. Whikater SMEs are able to
take their business online and thereby reach ot bigger customer base, the scope of operatiolhextend and in
addition development will be increased. The iniieé from the government of India, such as digitalia will provide
further impetus to the digitization of the SME secin India. Foremost generation companies have béen visible
supporting the reason of SMEs, by growing toolsintgaapplied to enhance the business efficiency prmdiuctivity of
these companies. As an instance, Google Indiasetea new initiative known as Google advantageigded mainly to
assist SMEs leverage the rising Internet user badealso launched every other new product, ‘GodfyeBusiness’ to

assist Indian Small Business succeed online.

The objective became to assist Small businessetaterand replace their business facts on Googietsddaps,
and Google+ from one place, at no cost, in bothdHand English. Further, Microsoft has releasecdcitaid adoption
programme for Small enterprise in India underng¢a¢ghCloud Solution Providers (CSP) model. Infosyd &E recently
combined developing new Internet of Things soluitienbetter way to help producers and different strél firms to
improve asset performance and construct greatewshiinkages among layout, manufacturing and sutbjesting.
These are a few examples of ongoing engagementSaithll Business in India. SMEs find out a numbead¥antages,
including a boom in sales; lower advertising argtridbution spend and growth in income margins wtdah accrue from
digitization. The improved geographic reach anceasibility, and advanced control of informationrate functions also
serve to force innovation, enhance customer remeland facilitate effective hiring through the dagitmedium.
The growing range of SME entrants in the enterpeigery year spawns a persevering with need fontaegood way to
swell the huge phase of the population that thitosealready employs. For example, at Babajob etlaee over 230,000
SMEs which have posted jobs within the past yeBtue collar employees, along with drivers, maidsfey guards,
delivery boys, etc., are recruited without hassélesause specific necessities are saying onlinéngdwne, effort and
price. SMEs that select digital hiring systems vgfand to advantage in an extraordinarily aggressind dynamic
enterprise environment because lean and contouoekfavces will outline the critical side that diffmtiates the leading

players.
Cashless SMEs in Digital India

The Indian Small and Medium Enterprise (SME) sehtids approximately 8% share in the country’s Gidih
a 45% contribution to India’s production GDP and# exports from India. This makes a critical ciimttion to India’s
economic boom. Due to the fact lengthy, the IndBME proprietors have been undertaking their busities conventional
way, be it their core business enterprise operstiadvertising or excessive dependency on cashtheshé's far about

making bills for their vendors, suppliers or remeg payments from their clients, cash has beerabered (and in lots of

| NAAS Rating: 3.10- Articles can be sent ¢dlitor@impactjournals.us |




| India’s Digital Transformation: Driving MSME Growth 57 |

cases, the only) mode of transactions. Organizatghould strive for improvement and perfection atrg stage of
increase. Technology and innovation play a mairtipoasin making sure this for SMEs. Companies tingg generation to
manage to transport ahead, and people who domigirestagnant and fade out sooner or later. Irckhging 5-7 years,
numerous steps have been taken to allow a cagttesmmy. The advent of the Aadhaar device is onh Butiative in

the course of digital India. Examine directly teagnize methods in which Indian SMEs can move eashl
Net Banking/ Account Transfers

Net Banking is also known as Account Trarsfehich is a handy option for SMEs to obtain biltsincludes
three services for customers to make payments ieatElectronic Funds Transfer (NEFT), on the Imdimée Payment
Service (IMPS) and Real-time Gross Settlement (RTGS$s considered a transaction fee, which raggnom INR 5 to
INR 55 for using the services. While RTGS is usada minimal amount of INR 2 lakhs, there is no imial restriction of

the other two services offered.
Unified Payments Interface (UPI)

UPI is the payment system; funds may be dispatchedagived using a smart phone. One can be able toldad
the UPI App of any bank and link their accountttari which automatically the mobile number usedegistered on the
bank account. With UPI, one does not want to beanind or use bank information of the sender oeivaxr to make a
transaction. It's a one-touch price machine, inclthihe charge is authenticated with an MPIN. Thentlisn't always
required to present any card or recollect intebaatking/ e-wallet passwords. Merchants who takeveigl of payments

the use of UPI can ensure customer delight.
Aadhaar Payment App

Aadhaar Payment App is all the SMEs requiredni®\athor-related bank account; it's an Android Stplhone
with web connectivity, a biometric reader, and thadhaar Payment App to get immediately credited itite bank
account which can be done by the need for POS tatmiAdditionally, the service provider isn't oped any Merchant
Discount Rate (MDR) for the use of this paymenthodt There’s no requirement for customers to hawela connection

to make a few; by using this app trader can aqeapients.
E-Wallets

E-wallets are utilized by consumers to make paymént products and services. Likewise, businessensvnan
use e-wallets to simply accept bills for their nienedise, services and to make bills to their congsanr suppliers.
E-wallet transactions can do away with the liqyiditsues of both clients and business proprieters l@ss expensive and

quicker payment technique. Paytm, MobiKwik and Blegrge are a few famous e-wallets in India.
Point of Sale (POS) Machines

All that the customers need is a debit or credidc® swipe on the machine and the PIN code for dhel.
Commonly, POS machines cost around INR 3000 andbeancluded with a bank of choice. Examples oftfamks like

SBI set up POS machines at commercial enterprsistthat avail their merchant acquiring offerings
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Major MSME Trends Shapes India
The Rise of the B2B eCommerce that are SME Focused

With the development of the progressive era, séveeav possibilities and channels have unfolded tioe
organizations running throughout numerous secfidnat is genuine for the B2B e-commerce corporatamsvell which
focus on the SME sector. The presence of the maalatforms of generation has been brought severallplayers in the
neighboring small stores. Therefore, it is abldéoconsidered to be a win-win scenario for all $olikho are involved
within the channel that allows smoother transastidetter procurement of the industrial goods &edraw materials, or
even better status quo of the connection betwessriall shop proprietors and the set up brands.SMiEs in India are
presupposed to span a typical marketplace of ar&2&d billion for the emerging technology in 2020ere may be an

exquisite expectation for the rise of the B2B commaen gaining extra momentum in the 12 months 2017
Amalgamation of M-Commerce with E-Commerce

The SMEs is hastily penetrating the internet arel digital transformation it has been experiendégo longer a
fancy dream. When the development of the SMEs ennét platform is combined with the sizeable usehef smart
phones which can be turned into tremendously afffoled in the current instances, the Indian SMEseigperiencing
simultaneous adoption of each the internet in a@mdito the mobile technology. Consequently, visiagi the rapid

growth, the SMEs are likely to make a union of lheommerce alongside E-commerce.
Boost by the Government Initiatives

The SME sector is similarly expected to contribsigmificantly to the ever-developing GDP of the ikmdeconomy.
The year 2017 is expected for the government tstbolthe rules and for the introduction of the neitiatives for

improving the enterprise environment for the SMiEfndia.

CONCLUSIONS

A digitally connected India can help in improvingegal and economic circumstance of human beingsutitr the
development of non-agricultural economic activiteesde from supplying gate entry to education, theahd financial
services. However, it is crucial that ICT alonematdelay resulting in the standard developmerhefhation. The overall
growth and development can be realized through @tipg and improving elements, including literagyimary
infrastructure, overall enterprise surroundinggjutatory surroundings, and so forth. Digital Indiahave a huge scale
impact on residents across the country, the digitdtle wishes to be addressed through remainifg atinnectivity in

farflung rural areas.
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