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KuiBcbkuit HauioHanbHUM yHiBepcuteT iMmeHi Tapaca LleBuyeHka, KuiB, YkpaiHa

OEPXABHA ONMOMOTA SIK AIEBUXA MEXAHI3M OEP)XABHOIO PEFYIOBAHHSA
| MIATPUMKN MAITOIO | CEPEAHBLOIO BIBHECY

Y ecmammi npoaHanizoeaHo ocHoeHi nioxodu Ao eu3HayeHHs1 OepxasHoi AornomMoau, 30Kpema HopMamueHUMU AoKymeHmamu €eponelicbko20
Coro3y makumu siK, Hanpuknad, [Jozoeip npo 3acHyeaHHs1 €eponelicbko2o Cniemoeapucmea ma [ozoeip npo ¢pyHKyioHyeaHHs1 €eponelicbKo20
Coto3y. Takox npoaHasnizoeaHi posib i 3Ha4eHHs1 dep)kasHoi dornomozau y 3abe3neyeHHi eheKmueHo20 hyHKUYiOHy8aHHsI MexaHi3My Oep)KasHO20
peayntoeaHHs1 i nidmpumMku masnoeo i cepedHbo20 6i3Hecy. lMpoaHanizoeaHo doceid depxasHoi NiOMpuMKu y euansdi OepxxaeHoi dornoMoau psIdy
eeponelicbKux KpaiH ma 3akoHoOaeye epe2y/ito8aHHs Ha0aHHs1 depxxaeHol donomozau e YKpaiHi.

Knrouoei cnoea: nidnpuemHuymeo; depxxasHe pezysnoeaHHsi; depxaeHa donomoza, 2paHmu, nodamkosi ninbau, cy6cuditogaHHs.

J1. KoT, KaHA. 9KOH. HayK, acUCT.
KneBcbkui HaunoHanbHbIN yHuBepcuteT umeHun Tapaca LleByeHko, Kues, YkpauHa

TOCYOAPCTBEHHAA NOMOLWb KAK OEMCTBEHHBIM MEXAHU3M TOCYOAPCTBEHHOIO PENNYNIMPOBAHUA
M NOAQJEPXKU MAJTOINO U CPEOHEIO BU3HECA

B cmambe npoaHanu3upoeaHbl OCHO8HbIe M0AX00bl K onpedesieHUt0 20cyO0apcmeeHHol MoMowju, 8 4YacmHocmu HOpPMamueHbIMU GOKYMEH-
mamu Eeponelickozo Coro3a makumu Kak, Hanpumep, [Jozoeop o CozdaHuu Eeponelickozo Coobujecmea u [Jocoeop o ¢pyHKyuoHuposaHuu Eepo-
netickoezo Coro3a. Takxe npoaHasu3uposaHbl Posib U 3Ha4eHue 2ocydapcmeeHHOoU nomowju npu obecneyeHuu 3ghghekmueHo20 (hyHKYUOHUpOBa-
Husi MexaHu3mMa 20cydapcimeeHHO20 peaynuposaHusi u NModdep)KKu Maso2o u cpedHe2o 6u3Heca. [lpoaHanu3uposaH ornbim 20Cy0apcmeeHHOU
noddepxku e sude 2ocydapcmeeHHoU noMowu psida esponelickux cmpaH u 3akoHoOamesibHoe ypeaynupoeaHue npedocmaeseHusi 2ocydapcm-
8eHHOoU nomowu 8 YKkpauHe.

Knrouoei cnoea: nidnpuemHuymeo; depxxasHe pezysoeaHHsi; depxaeHa donomoza, 2paHmu, nodamkosi ninbau, cy6cudiroeaHHs.
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TARGET CONTROLLING METHOD OF THE PRICING PROCESS
IN THE TOURISM ENTERPRISES

Key stages of the pricing process in the tourism enterprises are investigated: subprocess of establishing of nominal value of
the new tourism product price and subprocess of adjustment of the established price depending on a situation in the tourism
market. For establishing of nominal value of the price it is offered by use of optimizing model, which maximizes the usefulness
function of structural parts of the tourism product price. For adjustment of the tourism product price under change of external
conditions procedure of installation of the target with use of the process behavior charts of the pricing process is applied.

The new methodology of the pricing process controlling in the tourism enterprises, which based on complex application of
methods of the statistical processes control and a method of dynamic programming, is presented in article and fully considers
one of key features of the tourism sphere — seasonal fluctuations of the tourism product price.

Keywords: tourism product; pricing process; process target; process behavior chart; method of dynamic programming.

Setting of the problem. Formation and establishing of
the tourism product price is one of the major administrative
decisions at the level of the tourism enterprise. The price is
a main factor of formation of the consumers demand, his
stabilization or growth [6, 7, 14, 20, 22]. Correctly created
price policy, the proved, consistently realized price strategy

and tactics are necessary components of effective activity
of the tourism enterprise. The price is a source of commer-
cial success of the tourism enterprise, is reflected in vol-
umes of realization of a tourism product, profitability and
competitiveness, promotes successful activity of the enter-
prise in the tourism market.

© Sagalkova N., 2016
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The insufficient attention to pricing can cost very much
for the tourist enterprise. Situational approach to pricing is
absolutely inapplicable.

The most important principle in pricing is the principle of
scientific character, which is based on use of positive ten-
dencies in operation of objective economic laws. This prin-
ciple demands scientific validity of the prices, it has to con-
sider economic laws and real values of market factors
which are available at present. The deep scientific analysis
of the market and all his factors has to precede pricing of a
tourism product: current legislation, technology of creation
of a tourism product and providing tourism services, possi-
bility of their change. Implementation this principle as-
sumes existence of sufficient information base, first of all
concerning an economic situation, and also external and
internal environment.

Analysis of the last researches and publications.
Process of price formation for a tourism product is an ob-
ject of research of many scientists in the pricing sphere [16,
17, 21]. However, results of such researches, are generally
directed to development of the general, universal methods
of pricing. Unlike them, in this article the method which
considers specifics of tourism industry [1, 12, 13, 15], first
of all — seasonality of the change in price for a tourism
product is offered [2, 5, 8].

Methodology. Theoretical and methodological basis
are scientific articles of domestic and foreign scientists in
the field of pricing, tourism, the general theory of manage-
ment, the theory of modeling, the theory of decision-
making, the theory of programming. The following general
scientific and special methods of research are applied to
achievement of the purpose of article: methods of theoreti-
cal generalization and a method of classification — for the
choice of a way of correction of target value of the tourism
product price; methods of the analytical and comparative
analysis — for research of a seasonality factor of consump-
tion of tourism services; a method of the system and struc-
tural analysis and a graphic method — for creating algorithm
of methodology of management of the pricing process in
the tourist enterprises.

Scientific basis of researches are methods of statistical
process control [10, 18, 19, 23-25] and a method of dy-
namic programming [3, 4, 9, 11].

The progressive methodology of statistical process con-
trol (SPC) provides a possibility of optimization of man-
agement of processes and adoptions of operational admin-
istrative decisions taking into account variability of real
processes in difficult social and economic systems.

Methods of statistical process control are a powerful
tool for monitoring and analysis of the process variability,
for search of reasons and ways of reduction. Unlike expert
methods of an assessment of process parameters, statisti-
cal methods are objective. Origin of the SPC theory con-
nected with the famous American expert scientist Walter
Shukhart who has for the first time allocated two types of
variability — the general and special. He has offered the
simple and effective instrument of statistical regulation of
quality of processes, which has received the name "Shuk-
hart's control card" or "process behavior chart" [23].

In figure 1 it is shown one and classical examples of the
of process behavior chart. There is an average lineCL =X ;
LPL, UPL — respectively the lower and upper limits of an
indicator which are set in a directive way: lower natural limit
of an indicatorLNPL=Xx-30, and upper natural
limitUNPL =X +30, where X — average value of an indi-
cator, o —mean square deviation of an indicator.

The process behavior chart and other visual SPC tools
are a simple and effective method of the solution of the
problems, which arising in the organization at implementa-
tion a management by the process approach. The main
idea of use of control cards for management of the pricing
process in the tourism enterprises consists a differentiation
of the general and special reasons of the process variabil-
ity. In other words, if values of the tourism product price do
not go beyond certain limits or do not show other signs of
instability, then intervention in such process will only dam-
age to him. Only in case of the special reasons of variabil-
ity, it is necessary to interfere with pricing process for de-
struction of these reasons.

UNPL

CL

LNPL
LPL

Fig. 1. The general structure of the process behavior chart

Source: authors' assessment

Dynamic programming method is as follows [3]. Suppose
that the system S is operated and is in a stateSy e S, ,

where S, — set of initial states. Under the influence of some
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control U the system passes from an initial state Sy in the

state Sy e Sk, where Sk - set of final states. Quality of

each of certain controls U is characterized by the corre-
sponding value of function W(U). The task is as follows: it is
necessary to find from a set of possible controls such U* at
which the function W(U) accepts extreme (minimum and
maximum) value W(U*). The system S is called dynamic
system, and tasks, which are stated in this model, are called
problems of dynamic programming. For implementation a
method of dynamic programming performance of such two
conditions is necessary. The state of dynamic system S on
step k (k=1 ... n) is defined by set of numbers

x) = (x1(k),x2(k),...,xn(k)), which are received as a result

of realization of ¢ uk, and they provide transition of system S
from a state X* to state X™.

1. At the same time we consider that the state X, into
which the system S has passed depends on this state X«
and the chosen control ux and does not depend on how the
system S has come to a state X**”. This condition carries
the name "condition of lack of an after-effect".

2. If as a result of realization of k step a certain prize of
Wk(x(k'”,uk), which depends on a state x*" and the chosen
control ug, then total income for n of steps:

F= é1 Wy (x(k"1),uk) .

This condition carries the name "condition of additive of
criterion function”.
Follows from this principle that the general optimum

strategy of control U* which is equal U* = (u1u2un)

can be received if at first to find optimum strategy of control
on a step n (Wn *), then on two last steps (Un.1,un ), then
on three last steps (Un.z*, Un-t u,,*) etc. to the first step.

Article purpose — development of new methodology
of management of the pricing process in the tourist en-
terprises which fully considers one of key features of the
tourism sphere — seasonal fluctuations of the tourism
product price.

Results. The formation of price for the tourism prod-
uct can effectively investigate based on the process ap-
proach. The main advantage of the process approach to
a problem of the formation of the tourism product price is
that it allows you to track the contribution of each busi-
ness process in the total result.

Any business process of the tourist enterprise directly
or indirectly influences pricing of a tourism product.

In the pricing management process in the tourism en-
terprise it is possible to allocate three important subproc-
esses:

1) initialization, analysis and assessment of influence
factors on the tourism product price;

2) establishing the new price of a tourism product;

3) adjustment of the price depending on a situation in
the tourist market.

The first stage, certainly, is very important. But this arti-
cle is devoted to research of the second and third subproc-
esses. Establishing the new price of a tourism product is
reflection of the certain nominal value connected with the
costs level of formation of a tourism product and level of his
usefulness for the tourist as the final user of this product.

One of the main problems of management in the tour-
ism sphere is absence the standard (target, optimum,
nominal) values for indicators of the majority of processes.
The problem of a quantitative assessment of the tourism

product price in most cases attracts lack of scientific ap-
proach to creation of a control system of the pricing proc-
ess in the tourism enterprises.

We will establish the task of development of the eco-
nomic-mathematical model for search of nominal values of
key indicators of the pricing process, based on optimization
of components of the tourist product price.

By search of nominal values of key process indicators
target function expresses usefulness of such indicators in
system of pricing. Coefficients of target function contain the
corresponding weight coefficients of importance for various
elements of the price. Weight coefficients, as a rule, are
defined by expert methods.

Resource restrictions of activity processes of the tour-
ism enterprise can be divided into 4 groups: personnel,
which set the number of specialists in pricing; financial,
defining the budget of process; information which indicate
the providing level of the pricing process with information
resources; the material, considering a status of infrastruc-
ture of process.

Thus, the model can be presented in the form:

n
F:Z%ijjemax, (1)
=
n
>w; =1, (2)
=
n
Y9(x;)-x;<b, i=12..m )

max

x;-“insxjsxj , j=12..n (4)

In this model F is the usefulness function of a set of
indicators x = {x1, Xo, ..., x,,} with the corresponding coef-

ficients of importance from a set w:{w1,w2,...,wn},

which elements meet a condition of rationing (2). The
system (3) may contain personnel, financial, information,
material and other linear or nonlinear resource restric-
tions. Double inequalities of a look (4) include the upper
and lower limits of standard values of indicators. In case
of lack of such standards the inequality (4) has to be re-
placed with a simple condition of nonnegativity value of
an indicator x; with number j.

The third stage of the pricing management process
is more difficult. It consists in adjustment of the tourism
product price and her stabilization at such level, which
as a result provides to the tourism enterprise the maxi-
mum annual profit.

At this stage there is a check of coherence of nominal
value of the price received as the solution of an optimizing
problem (1)-(4) with average value of an indicator on the
process behavior chart. In this regard it is necessary to
give concept of target value, nominal value and average
value of an process indicator [24].

We will call target value or the process target separate
value or a set of values of an indicator to which it is di-
rected process (is adjusted). If the target is exact coinci-
dence to a sample, then as target the unique value of an
indicator acts. If the process target of is the tolerance,
then target values represent an interval (as a rule, sym-
metric concerning a standard) which ends coincide with
limits of the admission and in which process are consid-
ered as qualitative.
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Average value of process call the arithmetic average of
some characteristic of process received from the moment
of establishing a target.

We will call nominal value as optimum value of a proc-
ess indicator, which the maximum usefulness or the mini-
mum loss in the conditions of the available process restric-
tions is reached.

D. Wheeler and D. Chambers [24] give simple interpre-
tation of the key concepts defined above: "the target is
what you have set; an average — what you have received,
and nominal value — what you wanted to receive".

We will review an example of formation process of a
tourism product which opens contents of the terms "nomi-
nal value", "average value", "target value" and "correction
of the target".

Under the unstable work of hotel business actual the
problem of the guaranteed providing necessary number of
rooms in hotels is. Let it is necessary to reserve for forma-
tion of a tourism product S hotel rooms. For increase of
probability of providing with necessary resources for ac-
commodation of tourists the tourism enterprise has con-
cluded agreements about reservation of rooms with n by
hotels. At the same time hotel i have undertaken to pro-

vide s; (i=1,...,n) rooms for clients of our tourism enter-
prise. It is obvious to fulfill obligations when forming a tour-

n
ism product it is necessary that the condition Zs,- >S was
i=1
satisfied. We will assume that at realization of process of
the tourism product formation the hotel i has provided

r; (i=1,...,n) hotel rooms, where 0<r;<s;. Then, the
nominal value of process is equal to S; average value is

n n

>'ri, and the target of process is M =)_s; . If in practice it
i=1 it
turns out that the tourism enterprise gets quantity of hotel
rooms of less S, then it will be necessary to carry out cor-
rection of the target by increase in M. It can be done, for
example, having concluded additional agreements with
other hotels or having changed suppliers of hotel services
on more responsible.

However, no procedures of target control are capable
to provide exact coincidence of an average and nominal
value of the tourism product price. The best option, which
can be reached in practice, is a proximity of an average
and nominal value. Thus, the target is a certain tolerance
from nominal value. However, it is obvious that initial estab-
lishing of the target does not guarantee proximity of aver-
age value and nominal value for a long time at all. The
main problem of control — to hold deviations of average
value of key process indicators in certain admissible limits.
At the same time, if average value is rather close to nomi-
nal, then intervention in process will only damage to him. If
value of the characteristic of process exceeds a tolerance
from nominal value, then it is necessary to carry out correc-
tion of the target — the operating impact on process for the
change of average value.

One of widespread techniques of the target process
control is the technique of use of individual values of indi-
cators [24] which gives the chance of target correction after
emergence of each next value of the parameter of process.

The technique of the correct control for the target is an
effective tool of pricing management process for the fixed
nominal value of the tourism product price. Unfortunately,

tourism is subject to influence of various external factors,
one of which is the seasonality factor [2].

Authors allocate four seasons of tourism activities for
degree of intensity of trips:

1) a season peak — the optimal period for the organiza-
tion of recreational activity of people which is characterized
by the maximum density of tourists and the most comfort-
able conditions for rest;

2) a season high — the period of the great business ac-
tivity in the tourism market, time of action of the high tariffs
for a tourism product and service;

3) a season low — the period of decrease in business
activity in the tourism market of which the low prices of a
tourism product and services are characteristic;

4) a season "dead" — the most adverse period for the
organization of recreational activity.

It is obvious that a strategic objective of the tourism en-
terprise is receiving the maximum profit after all four sea-
sons. And to set a problem of maximizing profit at any cost
in each of seasons senselessly. Price strategy, so and the
purpose, which is her cornerstone has to change from a
season by a season. For effective the pricing process
management in the tourism enterprise taking into account a
seasonality factor we suggest to use the method of dy-
namic programming.

At the same time we will understand the pricing process
in the tourist enterprise as dynamic system S. Initial Sp and
final Sk a status of system corresponds to initial and final
date of the period of research of the pricing process. The
control U — is a procedure of the target establishing of pric-
ing process by means of which we can influence average
value of the price of realization of a tourism product. The
quantity of statuses of the pricing process is determined by
quantity of seasons of tourism activity. The Bellman's opti-
mal principle for the dynamic pricing process will be such:
whatever was the price level of a tourism product in the
previous season, target value of the price in the next sea-
son needs to be chosen so that the profit of the tourism
enterprise in this season in the sum with profit of all subse-
quent seasons was maximum.

We will consider the following designations.

J — serial number of a season; n — quantity of seasons; i
— serial number of value of the tourism product price;

CL; — the average line of the process behavior chart
(average value of the price in season j);

UPL; — the upper control limit of process (the target
value of the price directed to maximizing profit of the tour-
ism enterprise during season j);

LPL; — the upper control limit of process (the target
value of the price directed to maximizing profit of the tour-
ism enterprise during season j);

NP; — the nominal value of the price, which calculated
as solution of problem (1)-(4) for season j;

X; — value of an indicator with number ;

Xs — the average value received from the moment of the
last adjustment of the seasonal price;

X*(j) — nominal value of the price for season j;

Xo(j) — target value of the price for season j;

W, — nominal value of the price for season j;

W — size of the general annual profit of the tourism en-
terprise.

Graphic interpretation of key values of the price in the
target controlling method of the pricing process is pre-
sented in fig. 2.
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In fig. 3 the scheme of methodology of the pricing proc-
ess management in the tourist enterprises which is based on

UPL,

UPL;
UPL,

complex application of methods of statistical process control
and a method of dynamic programming is submitted.

N | CLy

NP,

UPL, LPL,
LPL;
NP;
LPL,
CL,
ettt — — — — — — — A — — — — — — o — — — — — — — LPL,
>

Season "dead" Season low

Season high Season peak

Fig. 2. Graphic interpretation of key values of the price in the target controlling method
of the pricing process in the tourism enterprises

Source: author's design

Conclusions and discussion. The new methodology
of the pricing process management in the tourism enter-
prises is presented in article. Procedure of the choice,
establishing and control of target of the pricing process is
the cornerstone of this methodology. Correctly the target
and its effective correcting provides to the tourism enter-
prise the maximum profit on realization of a tourism prod-
uct. For procedure of the target correction it is necessary
to determine the price nominal value previously. For es-
tablishing of the price nominal value it is offered to use
optimizing model which maximizes function of usefulness
of structural parts of the price of a tourism product. Fur-
ther realization of methodology consists in complex appli-
cation of methods of statistical process control and a

method of dynamic programming and fully considers one
of key features of the tourism sphere — seasonal fluctua-
tions of the tourism product price.

In the conclusion it is necessary to allocate unresolved
problems of the pricing management in the tourism enter-
prises. One of such problems is the problem of quantitative
estimation of many elements of the tourism product price
and with uncertainty of indicators of some business proc-
esses in the tourism enterprise. At last, we identify one
more problem, which is called influence of a human factor.

Completely it is impossible to get rid of these problems,
but it is necessary to set a task of the maximum accounting
of uncertain parameters and influence of a human factor on
pricing process.
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Fig. 3. The scheme of methodology of the pricing process management in the tourist enterprises
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KuiBcbkui HalioHansHUI ToproBenbHO-eKOHOMIYHUI yHiBepcuTeT, KuiB, YkpaiHa

METOOUKA KOHTPOJIIOBAHHA METU NMPOLIECY LIHOYTBOPEHHA
HA TYPUCTUYHUX NIANPUNEMCTBAX

HocnidxeHo knrovoei emanu npoyecy YiHoymeopeHHs1 HA MypucmuYyHuUx nidnpuemcmeax: nionNpoyec ycmaHoeKU HOMiHa/lbHO20 3HaYeHHs!
HO80I UiHuU Ha mypucmuyHuii NPodykKkm i Nidnpoyec KopuayeaHHs 8CMaHOBJIEHOI YiHU 8 3anexHocmi 8id cumyayii Ha mypucmu4HoMy puHky. ns
ycmaHo8KU HOMIHasIbHO20 3HaYeHHs1 YiHU 3anporoHOo8aHO euKopucmosyeamu onmuMisayiliHy Modesb, sika MakKcuMisye hyHKUito KopucHocmi
CMPYKMypPHUX YacMmuH UiHU mypucmu4yHo20 npodykmy. [ns kopuayeaHHsi UiHU Ha mypucmu4Huli NPOOyKmM npu 3MiHi 308HIiWHIX ymoe
3acmocoeaHo npoyedypy ycmaHo8KU Memu 3 8UKOPUCMaHHsAM Oiazpam nepebizy npouyecy UiHoymeopeHHs.

Y cmammi npedcmaeneHa Hoea memodoJiozisi yrnpaesiiHHA NMPOUuecoM UiHOymeopeHHs1 Ha mypucmu4Hux nidnpuemMcmeax, sika 3acHoeaHa Ha
KOMIMJIEKCHOMY 3acmocyeaHHi memodie cmamucmu4yHo20 ynpaesniHHs fnpoyecamu i memody AuHaMiYyHO20 rpoz2pamMyeaHHs i @ MOoeHill Mipi
8paxosye 00HY 3 KI1lo4o8ux ocobriueocmel cghepu mypu3my — C€30HHI KOnueaHHs1 YiHU Ha mypucmu4Huli npooykKm.

Knoyoei cnoea: mypucmu4Huli npodykm; npouec yiHOymeopeHHsi; Mema rnpouecy; Oiacpama nepebicy npouecy; memod OuHami4HO20
npoapamyeaHHsi.

H. CaranakoBa, KaHA. 3KOH. HayK, AOL.
KvneBckuin HauMoHanbHbIW TOProBO-3KOHOMUYECKU yHuBepcuteT, Kues, YkpavHa

METOOUKA KOHTPOJIMPOBAHUA LENU NMPOLIECCA LEHOOBPA30BAHUA
HA TYPUCTUYECKUX NMPEOMNPUATUAX

HccnedoeaHbl knroveeble amanbl npoyecca yeHoobpa3oeaHusi HA MypucmMuUYecKux nNpednpusimusix: NoAnpoyecc ycmaHoeku HOMUHa/lbHO20
3HayeHUs1 Ho8olU UeHbl Ha mypucmuyeckuli MPodyKmM U NoonpPoyecc KOPPEKMUPOBKU yCMaHO8IEHHOU YeHbl 8 3agUcCuMOCMmU Oom cumyayuu Ha
mypucmuyeckom pbiHKe. [ ycmaHO8KU HOMUHalbHO20 3Ha4yeHusi UeHbl MpedsioXeHO UCMosib308amb OMMUMU3ayUuoHHY0 Modesib, Komopasi
Makcumu3supyem ¢hyHKUUIO MO1Ie3HOCMU CMPYKMYPHbIX Yacmel yeHbl mypucmu4ecko2o npodykma. [Jnsi KoppekmupoeKku YeHbl Ha mypucmuye-
CKuli MPodyKm npu U3MEeHeHUU 8HEeWHUX ycroeuli npuMeHeHa npouyedypa ycmaHoO8KU Uesu ¢ ucnosib3osaHuem duazpaMm nosedeHusi npoyecca
yeHoobpa3oeaHusl.

B cmambe npedcmassieHa Hogasi MemMoOO0s102Usl ynpasieHus1 MPoyeccom yeHoobpa3oeaHusi Ha MypuCMUYecKUX NPednpusmMusx, komopas
ocHoeaHa Ha KOMI/IEKCHOM NpuMeHeHUU Memodoe cmamucmu4ecKo20 yrnpasieHusi npoyeccamu u memoda AuHaMu4ecKo20 Mpo2paMMupo8aHus
U 8 nosHol Mepe y4umbieaem OOHY U3 Killo4yeeblx ocobeHHocmel cghepbl mypu3ma — ce30HHbIe KosiebaHusi yeHbl Ha mypucmuyeckuli npodykm.

Knroyeenie cnoea: mypucmuyeckuii npodykm; npoyecc yeHoobpa3zoeaHusi; yesb npoyecca; duazpaMmma nosedeHusi npoyecca; Memod OuHa-
MUYecKo20 Npo2pamMmMupo8aHusi.
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Appendix 1

ANNOTATION AND REFERENCES (IN LATIN):
TRANSLATION / TRANSLITERATION / TRANSCRIPTION

Hrabrin Bachev, PhD, Professor
Institute of Agricultural Economics, Sofia, Bulgaria

SUSTAINABILITY OF FARMING ENTERPRISE — UNDERSTANDING, GOVERNANCE, EVALUATION

This article gives answers to following important questions: "what is sustainability of farming enterprises” such asindividual
and family farms, agri-firms of different types, agri-cooperatives, etc.", "what are the mechanisms and modes of governance of
sustainability of farming enterprises”, and "how to evaluate the sustainability level of farming enterprise and efficiency ofits gov-
ernance”. First, evolution of the "concept” of sustainability of farming enterpriseis discussed and more adequately defined as
ability of a particular enterprise to maintain its managerial, economic, social and ecological functions in a long term. Second,
institutional, market, private, public and hybrid mechanisms and modes of governance of farming enterprise's sustainability are
specified. Third, a specific for the conditions of East-European agriculture framework for assessing sustainability level of farming
enterprise and efficiency of its governance is suggested. Ultimate goal is to assist farming enterprises' management and strategy
formation as well as improvement of public policies and forms of public intervention in agrarian sector.
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