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O. Ovchar 

POSSIBILITIES OF THE CORRECTION OF NEGATIVE DISPLAY OF 

SOCIAL-PSYCHOLOGICAL PECULIARITIES OF CONSUMER STYLE 

OF PERSONS WITH LOW ECONOMIC STATUS 

In the article a set of social and psychological characteristics of style 
consumption of goods by persons with low economic status which connected is 
analyzed. It is connected with associated with high motivation to succeed; with 
excessive externality; lack of reflective capacity; fear of rejection and / or excessive 
desire for acceptance; with the peculiarities of value sphere for which statistically 
significant differences between those with high and low economic status were 
observed.  The task of correction stage of investigation was defined which was to 
establish the likelihood of reducing the negative effects of social and psychological 
characteristics of style consumption of goods. The directions of correction were 
shown and the program of correcting the negative effects of social and 
psychological characteristics of style consumption of materials goods was 
presented. Main stages of conducting the correcting the negative effects of social 
and psychological characteristics of style consumption of materials goods are 
described and their results are given. 

Key words: Consumption style of material goods, locus of control, motivation 
of affiliation, psychological gravity to poverty, economical status, motivation to 
achievement of success, reflexivity 
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