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EDITORIAL

Dear readers,

In this issue of Central European Business Review, you can < nd < ve research papers and one 

discussion paper. The < rst study is focused on competitiveness and performance of < rms in the 

Visegrád countries (Czech Republic, Slovakia, Poland and Hungary). The author, Dr. Bolotov, 

found that the business performance, and hence the business environment, in the Visegrád 

Group has diverged since EU accession with the exception of internationalization indicators

The second paper is focused on the < eld of innovation marketing research. Mrs. Filová pres-

ents a new self-report scale measuring consumer innovativeness applicable for prototyping, 

strategic decisions and eY ective communication of innovations to consumers.

In the third paper, Dr. Bogdanovic and Mr. Cingula present their research on the so-called 

“dark triad” personality traits of management students in Croatia and compare them with Cana-

dian students of management. The results suggest signi< cant statistical diY erences in the “dark 

triad” variables between the Canadian and Croatian samples.

The fourth contribution deals with human capital reporting (HCR) and its linkage with key 

performance indicators of Estonian companies.  According to the results, there is no direct rela-

tionship between the level of HCR and the < nancial performance of selected companies.

The < fth article presents an analysis regarding the growing presence of Italian < rms 

in Romania.

In the last discussion paper, prof. Livian presents useful guidelines for success in HRM 

in Central Europe.

We invite you to join our LinkedIn community where we provide you with the most 

up-to-date information on the development of the journal. If you are interested, please visit 

http://www.linkedin.com/company/central-european-business-review
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