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Abstract. The problem of self—presentation has been studied in psychology for along time.
Recently a new concept has appeared. It is called as virtual self-presentation. Both Russian and foreign
psychology pays much attention to this phenomenon. Most scientists are wary of the replacement
of various social processes with their analogues which arise in virtual space. As a result it is necessary
to do research the subject of which is specifically virtual self—presentation. Objective: in this
connection the purpose of this work is personality research with the expressed virtual self—presentation.
Thus, it is important to analyze its social and psychological qualities defining such aspiration and
the leading type of its Internet activity. It is also necessary to give an assessment of the Internet
influence on the activity of such users. Design: empirical research was conducted into two stages
(in connection with large volume of test material: 14 test techniques and author’s questionnaire). Total
number of respondents is 208 (102 persons took part in the first stage and 106 took part in the second
stage). Within the author’s questionnaire we considered both the general aspiration for the virtual self—
presentation which is subjectively estimated by respondents themselves and the concrete indicators
(allocated on the basis of the theoretical analysis and studying various Internet resources). They are
pseudonyms which are called nicknames in the virtual space terminology; the placed information
from the social and demographic point of view; visual expressions of the personality image (photo and
video); resource of “statuses”; the placed products of their activity; participation and belonging
to various groups and communities; the placement of quotes or pieces from the correspondence
with other persons; a quantitative index which includes a number of own pages, sites, social networks
which the user is registered in. As aresult we come to the conclusion about the personality aspiration
for the virtual self—presentation. Besides, we reveal the leading type of activity of network users,
motives and requirements realized in the virtual world and also an assessment of influence and concrete
consequences of a network involvement. Results: our analysis showed that the personality
with the expressed virtual self—presentation in the real life is in crisis state which is characterized
by wide range of negative manifestations. There are also difficulties in communicative and emotional
spheres. Social motives which aren’t realized in the real world are transferred into the virtual world.
Such users have no critical evaluation of possible negative consequences of a strong network
involvement. Conclusion: high aspiration for the virtual self—presentation is a sign and an indicator
of the extremely negative mental state and leaving the real world for virtual one. This indicates
the necessity of the psychological or psychotherapeutic assistance for such persons. We come
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to the conclusion that it is necessary to limit children and teenagers from Internet access especially it
concerns social networks.

Annomayus. Ilpobiema camMOIpe3eHTalMM H3y4yaeTcs B ICUXOJOIMYECKOW HayKe J10CTaTOYHO
noaroe Bpems. B mocnenHue rojapl BO3HHMKJIO HOBOE IOHSTHE — BHUPTYyalbHas CaMOIIPE3EHTALUS.
WHTepec k naHHOMY (PEHOMEHY MPUCYTCTBYET KaK B POCCHUHCKOM, TaK M 3apyOexHOM ICHXOJIOTHH.
BonbIIMHCTBO yYEHBIX HACTOPOKEHHO OTHOCUTCS K 3aMEILEHUIO PA3IMYHbIX COLMAIBHBIX MPOLIECCOB
UX aHaJIOraMH, KOTOPbIE BO3HUKAIOT B BUPTYaJIbHOM IMpocTpaHcTBe. VIMEHHO MO3TOMY HEOOXOIUMO
UCCIIEIOBAaHUE, TMPEIMETOM KOTOPOIO SIBJIISIETCS KOHKPETHO BHpPTyalbHas CaMOIIPE3EHTALUs.
COOTBETCTBEHHO, 1€Jb JJAaHHOM pabOThl — MHCCIIEJOBAHUE JMYHOCTU C BBIPAXKEHHOW BUPTyallbHOU
camomnpe3eHTauued. [Ipu 5TOM NOJDKHBI M3y4aTbCs M €€ COLMAIbHO—IICHXOJOIMYECKHE KayecTBa,
olpelesIAoIme NOJ00HYI0 CKIOHHOCTb, M BEAYIUMH TUI €€ MHTepHeT—aKTUBHOCTU. Takxke
HEOOXOJMMO J1aTh OILICHKY BIHMAHUSA VHTepHETa Ha KHU3HENEATSIbHOCTh TAaKUX II0JIb30BaTENCH.
OMnupuyeckoe ucciaeroBaHue OblIo MIPOBEACHO B JBa 3Tana (B CBA3M C 00JIBIIUM 00BEMOM TECTOBOI'O
Mmarepuasia: 14 TeCTOBBIX METOIMK M aBTOpcKas aHkera). Obmiee uucio pecrnionaentoB — 208 (102
YeJI0BEKa MPUHSIIO ydyacTHe Ha rnepBoM starne U 106 — Ha BTopoM). B paMkax aBTOPCKON aHKEThI Mbl
YUUTBHIBAIA KaK OOILIYI0 CKJIOHHOCTb K BUPTYyaJIbHOM CaMONpPE3EHTalMU, CYObEKTHUBHO OLICHHBAEMOI
COOCTBEHHO PECIIOH/IEHTAMH, TaK U KOHKPETHBIE II0Ka3aTeN! (BblICJICHHbIE HA OCHOBE TEOPETUYECKOTO
aHaJIM3a U U3yYEHUs PA3JINYHBIX UHTEPHET—PECYPCOB): IICEBAOHUMBI, B TEPMUHOJIOIMH BUPTYaIbHOTO
IIPOCTPAaHCTBa — HUKHEHMBI; pa3MeriaeMas MH(OpManus CoLMaIbHO—IeMOrpauuecKkoro IjaHa;
BU3yaJIbHBIC BBIpRKEHUs oOpa3a juyHOCTH ((oTorpadmm M BUACO3ANHCH); PECYpPC «CTATYCOBY;
pa3MelleHHbIC TPOAYKThI CBOCH AEATENbHOCTH; Y4aCTUE U MPUHAJICKHOCTD K PA3JIMYHBIM IpyIIaM U
coolmiecTBaM; pa3MeIleHHe LUTaT WJIK OTPE3KOB U3 CBOCH TEPEeNHUCKH C IPYTUMHU  JIUIIAMU;
KOJINYECTBEHHBI II0Ka3aTellb — YHUCIO COOCTBEHHBIX CTPAaHHUIL, CalTOB, COLMAIBHBIX CeTell,
B KOTOPBIX 3apErUCTPUPOBAH I0JIb30BaTeNb. Ha OCHOBE BCEro 3TOro M Aenalcs BbIBOJA O CKIOHHOCTH
mnyHocT K BC. Kpome 3Toro Take BBIABISUICS BEAYIIUH TUIl aKTUBHOCTHU I0Jb30BAaTENIEH CETH,
MOTHBBI U IOTPEOHOCTH, PEaTU3yeMble B BUPTYaJIbHOM MHpPE, a TAKXKE OLIEHKA BIMSIHUS U KOHKPETHbIE
MOCTIE/ICTBUSL  BOBJICUEHHOCTH B CeTh. Pe3ynbTaTbl: HaMu OBUIO BBISBIEHO, YTO JIMYHOCTb
C BBIPAKEHHOM BHUPTY&JIbHOW CAMOIIPE3CHTALMEN B PEAIBHOW JKW3HM HAXOOUTCA B KPU3HCHOM
COCTOSIHMM, XapaKTEPU3YIOLIUMCS IMIMPOKUM CHEKTPOM HEraTHBHBIX NPOSBICHHUN. BBIABIECHO Takke
HaJIM4uue 3aTpyJHEHUH B KOMMYHUKAaTMBHON M 5SMolIMOHanbHOW cdepax. CouuanbHble MOTHBBHI,
KOTOpbIE HE PpEaJU3yHTCS B PEaIbHOM MHUpPE, IEPEHOCATCS B BUPTYaJbHBIM MHp. Y Takux
MI0JIb30BATEJIE OTCYTCTBYET KpUTHUYECKas OLEHKAa BO3MOYKHBIX HETaTHBHBIX MOCIEACTBHHM CHIIBHOMN
BOBJICUEHHOCTH B CE€Th. BBICOKasl CKIIOHHOCTH K BUPTYaJIbHOW CAMOIIPE3EHTALMH SBISAETCS IPU3HAKOM
U TIOKa3aTeleM KpallHe HEraTMBHOTO IICMXMYECKOTO COCTOSHHSA M yXO0Ja W3 pealbHOr0 Mupa
B BUPTYaJIbHBIM. Jrto CBUJIETEIIbCTBYET 0 HE0OXOAUMOCTH IICUXOJIOTMYECKON WIH
MICUXOTEPANEBTUYECKOM TOMOIIM TakuUM JuaM. Takke Mbl TNPUIUIM K [OCTAaHOBKE BOIpOCa
00 orpanuueHun Joctyna B HTepHET, OCOOEHHO B COLMAlbHBIE CETH, JETe U MOJPOCTKOB,
COCTaBJISIOUINX MMOTEHLIUATbHYIO TPYIIITY pPHUCKa.

Keywords: Internet environment, virtual self-presentation, emotional sphere, communicative
sphere, crisis state of the personality.

Kniouesvie cnosa: vuHTepHET—Cpela, BUPTyalbHas CaMOIpPE3EHTAlMs, SMOLMOHalbHas cdepa,
KOMMYHHKaTHBHAs cepa, KpU3UCHOE COCTOSTHUE JIMYHOCTH.
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Abbreviations: VSP — virtual self—presentation.

Abbpesuamypa. BC — BupTyanbHasi caMOIpe3eHTalUs.

Introduction

Interest in self—presentation of the personality has been present in psychological and
interdisciplinary sciences for a long time. D. Myers is one of the most famous foreign scientists who
works at this problem in details [1]. In his works self—presentation is considered as specific action
directed on self-expression. The purpose of it is to make an impression about yourself. In the domestic
psychology [2] the problem is to create and manage images (symbolical aspect). In our opinion, it is
also necessary to underline that these images contain the certain ideas based on self—perception which
the personality tries to inform others.

If we try to analyze definition of the virtual self-presentation (VSP), we will also find
the distinctions between domestic and foreign approach. In the works of B. Becker and
E. Reid and K. Deaux the given phenomenon is defined as possibility of almost absolute management
of impression about yourself [3—4]. While some outstanding Russian researchers of the Internet (except
A. E. Voyskunskiy who began studying the Internet in the 1990s and continuing his researches)
A. E. Zhichkina and E. P. Belinskaya identify virtual self—presentation with ego ideal reflection [5].
More detailed analysis of the available concepts let us have a number of main approaches to this
phenomenon research.

1. VSP is considered as possibility of almost absolute management of impression about yourself
in an Internet network [3].

2. VSP is considered as updating of one or several sub personalities. Thus sub personalities act as
instruments of personality self—expression [6].

3. VSP is considered as a way of satisfaction of requirements [7].

4. VSP is considered as opportunity to replace ego real into ego ideal [8].

5. VSP is considered as “the displaced identity” [9].

In our opinion the components presented in these approaches are really included in the process
of formation of the virtual image corresponding to self—presentation. There is one more aspect which is
necessary to consider while studying this phenomenon. The question is on the basis of VSP “the virtual
personality” arises. Its life can significantly differ from the real one which purpose is to compensate
the existing difficulties.

It is also necessary to give the additional review of the works devoted to one of the most
important questions in this field. It is a problem of personal properties of the user inclined to virtual
self—presentation.

The most general indicator is allocated by J. Suler [10]. He speaks about a type of the personality
in general. A. Myshenkova is far from a specification, she pays much attention to gender, age and
“some other” characteristics of the user with the expressed self—presentation in a network [11]. More
detailed analysis is presented by I. S. Shevchenko [12]. She distinguishes the following things of such
personality: low dynamism of self—presentations, obstructivity of change of steady “psychological me”,
stereotype of self—presentation images, constriction and block of installations. E. Yu. Krylov gives us a
bit different list of the specific features leading to a virtual form of self—presentation such as self-
satisfaction, self—confidence, achievement need, sensitivity to influence of others, realizing the
received respect from people around, openness [13]. However, in this case we mean not only self—
presentation but also conation to publicity.
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V. Frindto and T. Kohler are beyond exclusively personal features of this category of Internet
users [14]. They define 4 factors influencing self—presentation in an Internet network:

—experience of interaction with the computer and the communication mediated by the computer;

—audience;

—degree of consciousness of the owner;

—identification with a certain social group (social identity).

Thus, we can note a simultaneous versatility of approaches to virtual self—presentation studying
and a set of not enough studied aspects. Due to growth and numbers of Internet users and much time
spent in a network it is necessary to do a serious research in this direction.

Methods

The object of the research was the personality included in the process of realization of virtual
self—presentation.

Subject: specific features of virtual self—presentation.

The objective is personality research with the expressed virtual self—presentation. The following
tasks are:

1. The theoretical review of the works devoted to a phenomenon of virtual self—presentation.

2. Justification, approbation and realization of empirical research.

3. Definition of main types of activity in an Internet environment of the users inclined to virtual
self—presentation.

4. Detection of specific features of the personality with the expressed interest to virtual self—
presentation.

5. Analysis of the Internet influence on activity of this category of users.

Research selection: taking into consideration large volume of test material research was carried
out in two stages. 102 respondents took part at the first stage and 106 respondents took part
at the second stage. All respondents are Internet users.

Justification and description of tools

While studying virtual self—presentation it is necessary to consider that an implementer of this
process is a number of the opportunities given by the Internet. The main channels can be considered:

1) pseudonyms or nicknames (in terminology of virtual space) which can correspond to reality
and can be fictional. It is very informative for studying VSP;

2) the placed information from the social and demographic point of view which is also
characterized by various degree of reliability (thus it is very difficult to check it);

3) the visual expressions of the personality image (photos and videos); they may belong
to the personality and may not be directly relevant to the personality. Those images which the user
selects for identification of the personality have special value;

4) a resource of “statuses” is a summary about thoughts, health, mood, a condition of the user
at the moment. Thus they can concern both private life (most often) and public events;

5) the placed products of the personality activity, as professional (certificates, awards, etc.) and
creative (photos of creativity products);

6) participation and belonging to various groups and communities. This indicator reflects not
only virtual identity but also self—presentation. Demonstration of belonging to certain groups is also
the instrument of creation of an image;

7) placement of quotes or pieces from the correspondence with other persons lets also correct
created virtual image;
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8) there is also a quantitative index. It includes a number of own pages, the sites, social networks
which the user is registered in.

We notice that with the development of the Internet and its opportunities this list can be enlarged.

In this work we consider both the general aspiration for the virtual self—presentation which is
subjectively estimated by respondents themselves and the enumerated indicators above.

In addition to the author's questionnaire the testing method is actively applied. We use
the following test techniques:

1) Test of Hall’s emotional intelligence.

2) Simptom Check List-90-Revised is the clinical test and screening technique dealing with
the assessment of patterns of psychological signs of psychiatric patients and healthy people.

3) Personal profile of crisis (TARAS, 2003).

4) A questionnaire for definition of a type of loneliness (S. G. Korchagina).

5) A questionnaire for studying the personality aspiration for living positions “to have”,
“to seem”, “to be” (Sushkov I. R., Kozlova N. S.).

6) G. Ayzenk’s questionnaire (mental conditions of the personality).

7) O. F. Potemkina’s technique of diagnostics of social mental sets of the personality in
a motivational and need sphere.

8) Professional orientation of the personality (J. Holland’s test)

9) A. Assinger’s test “An aggression assessment in the relations”.

10) “The differential test of perfectionism” (Zolatareva A. A.).

11) A scale of subjective wellbeing (It is developed by Perrudent-Badox, Mendelsohn and
Chiche, adaptation of M. V. Sokolov’s technique).

12) Emotional orientation (B. I. Dodonov).

13) Kuhn’s Test. The test is “Who am 1?” (M. Kuhn, T. McPartland; T. V. Rumyantseva’s
modification).

14) Test questionnaire “Social and communicative competence” by E. F. Zeer, E. E. Symanyuk.

As methods of mathematical processing descriptive and analytical statistics was used
(the correlation analysis, comparison of groups by Student’s method of T—criterion, the unidimensional
dispersive analysis).

Before passing to the analysis of the received results we underline that this work generalizes
a cycle of our researches concerning the problem of virtual self—presentation [15-18].

Results
The analysis of an orientation of Internet activity of persons with high virtual self-presentation

Analyzing the type of activity of users with high expressiveness of virtual self—presentation it
should be noted that among the aspects which directly reflect self-expression there is a creation of own
sites and pages (r = 0.42, at p < 0.01) (r — coefficient of correlation, p — a probability error).

However, if we consider that the self-presentation doesn’t happen out of communication
the distinct communication orientation in a network confirms existence of desire of self—image creation
especially in virtual space. Such users in a network are focused on interaction with people. Thus, they
communicate not only with those people to whom they seldom contact in real life but also with whom
they often contact (r=0.35, r=0.33, r=0.40, r=0.31 respectively). Besides, communication expansion
in an Internet environment where the personality can make acquaintance with new people is observed
(r=0.36, at p < 0.05).

It is obvious that interaction process is a foundation and a starting point for self-expression and
creation of the necessary self-image. Within this process there is another side (whether it is one person
or a group of persons). It proves the fact that a question “WHOM” (“HOW?” respectively) | show
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myself is of great significance. The last is mediated by specifics of process of relationship creation. It
explains a close connection of virtual self-presentation with the aspiration for communication
which becomes the leading type of Internet activity for such users.

Participation of the respondent in public work (r=0.33, at p <0.01) and political life of community
(r=0.29, at p <0.05) can be considered as a special form of self—presentation. Unlike the real world
these kinds of activity don't take great expenses and resources on the Internet but help to present
yourself as the active, socially useful, not indifferent personality.

Internet Influence on users’ life with the expressed virtual self—presentation

Within this part of the analysis we will consider two problems.

The first problem is that the users with the aspiration for the virtual self—presentation admit that
the Internet plays the leading role in their activity and in quantitative value it occupies the most part
of their time (r=0.54, at p <0.01). It speaks about a tendency of gradual transition from the real world
into virtual one, about replacement of one another.

The second problem is that such users don’t see or deny negative consequences of a network
involvement.

In general they give a positive assessment of Internet influence (r=0.33, at p <0.05). There is also
communication growth (r=0.56, at p <0.01) and that is obvious if we remember the leading type of their
Internet activity. As a result they feel that it becomes easier to communicate for them (r=0.34, at
p <0.05), they can increase their knowledge of others (r=0.46, at p <0.01). They become more open
(r=0.37, at p <0.01). From their point of view all this in general leads to growth of a self-assessment
and more positive self-relation (r=0.30, at p < 0.05).

However, we can suppose that it is only illusion, there is no basic changes of the personality.
Specifics of an Internet network extend and impose certain forms of “positive statements” to other
people through different comments, “like”, reminders of birthdays, etc. (as a result the personality can
have a feeling of own importance).

This tendency is proved by the fact that such users are sure: the virtual world is capable to satisfy
their needs with care of others (r=0.31, at p <0.05), love (r=0.42, at p <0.01) and friendship (r=0.37,
at p <0.01). And in this case we are also inclined to suppose illusiveness of similar representations
as realization of these motives in an Internet environment is fully impossible because of the lack
of direct contact which is necessary for satisfaction of such requirements. It is also possible to suppose
considering aspiration of this category of respondents for virtual self-presentation that they prefer
to include such traits as care, ability to make friends, love, etc. in the built image.

From the point of view of these users there are two more requirements which the Internet is
capable to satisfy: it is need for aggression (r=0.28, at p <0.05) and an order (r=0.41, at p <0.01). In our
opinion it is connected with ease and safety of actualization of these desires in specific virtual space.

As a result we would like to notice that the self-presentation which is realized in a network and
shown in tendency to active communication and the close and deep relations can very strongly deform
and depreciate interaction and the relations of the personality with the real world in general.
Transformation is very much in evidence in their motivational and need sphere, too. Realization
of a number of social motives such as love, friendship, care of others are transferred by them from real
into virtual world. Such users try to achieve those things which are realized only during the real
interaction.

Personal features of the user inclined to virtual self—presentation
The personality inclined to the exaggerated self—presentation in the virtual world possesses a high
pressure as an indicator of subjective wellbeing (r=0.31, at p <0.05). In this case there is also
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a connection with such mental state as uneasiness (r=0.33, at p <0.05). As the result there is an idea that
the negative psychological state and troubles make the personality try to create other self-image
with the help of the virtual world. At the same time it doesn’t allow to get relief.

This regularity is also confirmed by the fact that the aspiration for virtual self—presentation has
correlations with several scales of the Symptomatic questionnaire directed on identification and
an assessment of patterns of psychological signs. Our analysis shows that the users realizing self-
expression in an Internet environment are characterized by existence of compulsions (r=0.32,
at p <0.05), a depression (r=0.31, at p <0,05), hostility (r=0.29, at p <0.05), the expressed phobias
(r=0.39, at p <0.01), a paranoic state (r=0.28, at p <0.05) and psychism (r=0.37, at p <0.01).

Some indicators of personal crisis also are added to it: complication of attention concentration
(r=0.35, at p <0.05), depressions (r=0.28, at p <0.05), problem absorption (r=0.30, at p <0.05).
In general we see the unsuccessful personality, being in critical condition in the real world that causes
the necessity of creation of other self—image.

On the basis of it the practical importance of this research is explicitly shown. If the personality
has obviously expressed aspiration for virtual self—presentation, it indicates the existence of very
serious problems in personality psychological state and means need of the psychological or
psychotherapeutic assistance. So, this type of Internet activity is a sign or a symptom capable to orient
the expert.

As a result, we draw the conclusion that it is necessary to restrict Internet access especially
to social networks (they give the greatest opportunities for self-presentation) of children and teenagers.
Moreover, our analysis shows that first of all VSP is peculiar to users of younger age (r=-0.41,
at p <0,01).

The wusers focused on virtual self-presentation are characterized by many problems
in the communicative sphere. The tendency to comfort ability (r=0.33, at p <0.05) and frustration non—
tolerance (r=0.30, at p <0.05) are inherent to them. This combination is just capable to cause
a condition of intensity on the basis of which there are other negative mental states.

One more characteristics of such users is the expressed emotional orientation of different types.
They have both glory (r=0.30, at p <0.05), shy (r=0.34, at p <0.05), romantic (r=0.49, at p <0.01), and
hedonic (r=0.37, at p <0.05) orientation. So there is a certain blurring and no structure in the emotional
sphere.

Additional features of the personality focused on VSP show high aspiration for leadership. It is
proved by the fact that they identify themselves with the head or the leader (r=0.32, at p <0.05). Thus,
among attitudes they have work (r=0.38, at p <0.01) and freedom (r=0.32, at p <0.05) orientation.
In this case we doubt that this sphere can be a source of the critical condition revealed at these
respondents and we are inclined to see communicative and emotional spheres as the reason; it is proved
by the existing concepts about the leading role of the relations and prevalence of emotions over reason
in activity of the personality.

Conclusion

Summing up this work we would like to emphasize that the problem of virtual self—presentation
demands serious studying. Our research is only capable to specify this question. Thus, we obviously
find out that the studied phenomenon is connected with critical condition of the personality.

So, users with high expressiveness of virtual self-presentation are really characterized
by the extremely negative mental state: tonicity, uneasiness, compulsion, depressions, hostility,
phobias, a paranoic state, a psychism and as a result they have no opportunity to solve problems in real
life.
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Thus difficulties in communicative and emotional spheres of such respondents are observed.
Perhaps, it causes as a whole or in a chain need of creation of new, more successful and safe self—
image which is much simpler to make in the virtual world. However, real problems dependence
remains and therefore this critical condition is also left untouched. So the virtual self—presentation can’t
be a way of a productive coping strategy or problem solving. It becomes only a symptom of the state
demanding the psychological or psychotherapeutic assistance.

The assessment of consequences of the Internet influence on life of such users also sends to need
of the address to the expert. There is a distortion of communication and the relations of the personality
with the real world. Also considerable deformation of motivational and need sphere is observed:
aspirations for love, friendship, cares of others are transferred from real to the virtual world. However,
these values transferred to the virtual world aren’t capable to be realized completely, remaining
a substitute.

In conclusion we would like to stress that these phenomena are the most dangerous for persons
with unripe mentality, it concerns children and teenagers. And it demands restriction of their using
the Internet. If there is a concept “Internet addiction” (A. E. Voyskunskiy’s work [19] is most essential
in this direction from the latest works), it is necessary to take preventive measures similar to restraint
on alienation of alcohol and cigarettes to persons who are younger than 18 years.

Limitations
This research was conducted in the territory of the Russian Federation (Ivanovo, the Ivanovo
region, Yaroslavl, Moscow, St. Petersburg). In this regard we consider illegal to extend the received
results to the residents of other states. Also we will note that there is an insignificant overweight at age
aspect in selection. The persons at the age of forty—five being active Internet users are presented
in small quantity.
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