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The aim of the study is to investigate the attitudes of student teachers of Social Studies to
tourism for sustainable development. The study participants were the entire cohort of final
year student teachers of Social Studies in the College of Education at Sultan Qaboos Universi-
ty in the Sultanate of Oman. There were 65 in total, 26 male and 39 female. Data was gath-
ered through a questionnaire consisting of 37 items divided into 6 areas: attitudes to tourism;
the impact of tourism on the economy; the impact of tourism on society and culture; the nega-
tive influences of tourism; tourism management, and working in the tourism sector. The re-
sults showed that student teachers of Social Studies hold positive attitudes towards tourism
for sustainable development. There was no significant difference with regard to gender.
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Introduction

The globalization of capitalism has resulted in tourism becoming one of the most important industries
in today’s world. Developments in transportation and communication technology, rising incomes and
an increase in leisure time are bringing about a rapid growth in tourist numbers around the world
(Sirakaya, Ercan, Tazim Jamal, & Hwan-Suk Choi, 2001; Choi & Sirakaya, 2005). The WTO (2000)
estimated that the number of tourists will reach 1602 million by the year 2020 and will generate an
income of $200 billion, a figure which has motivated countries around the world to become part of the
industry and gain a share of its profits.

Both developed and developing countries have become interested in developing their tourism
sector because of the expectation that this will lead to an increase in job opportunities, improvements in
living standards and the development of rural areas (World Tourism Organization [WHQ], 2003).
However, tourism also has negative effects, and governments, tourism sectors, environmental and so-
cial associations, researchers and the World Tourism Organization are well aware of these. As a result,
they have developed a strategy known as tourism for sustainable development which is aimed at reduc-
ing the negative effects of tourism and thus ensuring the development of positive attitudes towards the
industry. A further aim of this strategy is to promote the conservation of environmental and community
culture.

Tourism for sustainable development was established to enhance the existing conceptual
framework for tourism planning and development (Choi & Sirakaya, 2005). The (World Tourism Or-
ganization [WHO], 2004) defines tourism for sustainable development as “using and developing tou-
rism resources in a way which allows the enjoyment both of residents and visitors, while at the same
time, ensures that these resources will be preserved for use by future generations'.
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Tourism for sustainable development has been viewed as a strategy which helps to develop a
nation’s income and living standards; it also helps to preserve the environmental features. (Mclntyre,
1993; Sirakaya et al., 2001; Kandampully, 2000). Other writers, Chia-Pin, Charles and Shu (2011)
viewed it as a strategy which helps to reduce the negative effects of tourism on countries’ culture and
environment, while gaining them financial profit from the industry.

If a country is to achieve the purpose of sustainable development, it must take into account its
people’s attitudes to tourism, as their acceptance or rejection will affect the success of tourism projects.
The literature indicates the importance of developing people's positive attitudes towards tourism (Men-
ning, 1995; Teye, Sirakaya, & S6nmez,2002; Esu, 2008) because these attitudes are a major factor in
determining the success or otherwise of tourism development (Kathleen & Christine, 2000; Gunn,
1994). A number of studies have shown that people hold positive attitudes to tourism for a variety of
reasons, one being the financial profits involved (McCool & Martin 1994; Perdue, Long, & Allen,
1990; Andereck, 1995). Other reasons are the contribution of tourism to increasing job opportunities
(Gilbert & Clark 1997), to developing standards of living (Lankford 1994; McCool & Martin 1994); to
encouraging cultural activities and conserving heritage (Gilbert & Clark,1997; Matthew & Goodwin,
2001); and towards developing markets for agriculture (Lepp, 2006).

On the other hand, many people consider tourism to have a negative impact, so that some reject
it outright, while others accept it but worry about its negative effects. Negative attitudes to tourism
have been shown to result from a number of factors: it is seen as causing an increase in the cost of liv-
ing, an increase in crime, overcrowding, an increase in prostitution, and in anti-social behaviour (Brunt
& Courtney, 1999; Mok, Slater, & Cheung, 1991; Lindberg & Johnson, 1997). Some people fear its
effect on the environment, particularly on endangered areas (Doggart & Doggart, 1996).

Within any society, teachers are a group of people who play a major role in developing their
students’ attitudes to many subjects; they can thus be expected to strongly affect their students’ atti-
tudes to tourism. It is therefore important to investigate not only the attitudes of practising teachers, but
also those of student teachers, as they will later contribute to the attitudes of those they teach. Their
positive or negative attitudes will be reflected in the way they teach topics related to tourism. Indeed,
the literature shows that teacher attitudes toward a subject affect their students’ attitudes toward this
subject (Uusimaki & Nason, 2004; Beswick, 2006; Wilkins & Brand, 2004; Swan, Bell, Phillips, &
Shannon, 2000; Beswick, 2007). Teachers will thus develop not only their students’ knowledge about
tourism but also their attitudes towards tourism projects and towards working in such projects (Boud,
Solomon, & Symes, 2001; Bushy, 2003). They can also foster their students’ values of tolerance to-
wards others and understanding of others. (Doherty, Guerrier, Jamieson, Lashley, & Lockwood, 2001;
Jenkins, 2001; Boud et al., 2001; Ladkin, 2002; Busby, 2003).

The aim of this study, then, is to investigate the attitudes of Omani student teachers of Social
Studies, towards tourism for sustainable development. There are several reasons for conducting the
study: first, the shortage of studies evaluating student teachers’ attitudes towards tourism for sustainable
development and, second, the effect these student teachers will have on their students both when they
graduate from college and also during their field training / teaching practice. The study also aims to
contribute to the assessment of the effectiveness of the College of Education’s preparation programme
for social studies teachers; the college wants to develop this program to meet the criteria for the accredi-
tation process at the university, a process which started in 2012. The study is also useful at a wider na-
tional-planning level; tourism for sustainable development is part of government policy, and they are
concerned that students be aware of this and also have a positive attitude towards it. The study can pro-
vide an indication to government about how effectively students’ awareness and attitudes have been
fostered so far.

A number of earlier studies have investigated attitudes towards tourism among both university
students and social studies teachers. Ahmed's study (1991) revealed that university students in Egypt
had positive attitudes towards tourism and its positive affect on national income and job opportunities.
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The study also showed that the students understood the political, cultural and social changes caused by
tourism. Abdo (1999) analysed the knowledge and the attitudes to tourism among social studies student
teachers both before and after his teaching program. Before following his course, the student teachers
had little knowledge about tourism, and held only moderate attitudes towards it; after completing the
course, their knowledge had increased and their attitudes had become more positive. Al-Abed (1999)
conducted a study investigating the tourism awareness about tourism among primary-level Social Stud-
ies teachers and students. The results showed that neither teachers nor students had much knowledge
about tourism; both held moderate attitudes towards it. The study also showed no differences resulting
from gender, or between teacher and students. Al-Nahwi (2001) conducted a study in Oman investigat-
ing the level of tourism awareness of Omani secondary school Social Studies teachers. The results
showed that the teachers had a moderate level of awareness, with no differences due to their gender,
place of residence or level of experience.

Research Questions

This study aimed at investigating the attitudes of Omani student teachers of Social Studies towards
tourism for sustainable development. The main focus of this study is:

What are the attitudes of Omani students’ teachers of Social Studies towards tourism for
sustainable development? This was broken down into two questions:
1. What are the attitudes of Omani student teachers of Social Studies towards tourism for
sustainable development?
2. Are there significant differences due to gender in the attitudes of Omani student
teachers of Social Studies towards tourism for sustainable development?
Aims of the Study

To investigate the attitudes of Omani student teachers of Social Studies towards tourism for sustainable
development.

Importance of This Study

= It provides information about the attitudes of Omani student teachers of Social Studies towards
tourism for sustainable development.

= It helps to evaluate the preparation program for Omani student teachers of Social Studies.

= It enriches the literature about tourism for sustainable development.

Methodology
Participants

Data was collected from 65 student teachers of Social Studies; all were in their final year in the College
of Education at Sultan Qaboos University in the Sultanate of Oman. 26 were male and 39 were female.
The study covered all the final-year student teachers in the Social Studies Department.

Instrument

A questionnaire was used to gather data from the student teachers. The questionnaire was developed by
the author and was based on a review of the literature, of Omani government policy and of Omani cul-
ture. The questionnaire consisted of 37 items divided into 6 topic areas: attitudes towards tourism; the
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economic influence of tourism; the negative social and cultural influences of tourism; tourism ma-
nagement and working in the tourism sector. The range of topics covered in the questionnaire was de-
signed to cover all aspects of tourism and attitudes to it: economic, social, cultural and educational. As
Oman is an Islamic and conservative country, questionnaire items were formatted so as to avoid all
references to unacceptable topics such as sex or alcohol. The questionnaire was validated by a panel of
judges and its reliability was assessed by using the Alpha Cronbach test (81.8).

Results

1. What are the attitudes of Omani student teachers of Social Studies towards tourism for sustainable
development?

Table 1 shows the mean and standard deviations of the attitudes of student teachers of Social Studies
towards tourism for sustainable development. The table presents results for each topic area of the ques-
tionnaire and the items within it. The results show that Omani student teachers of Social Studies hold
positive attitudes towards tourism for sustainable development. They are enthusiastic about the positive
effects of tourism on the economy and culture, but they are also worried about its negative effects on
the cost of living and on the country’s culture and lifestyle. They therefore feel that the possible negati-
ve effects of tourism should be taken into account when tourism-related activities are being planned and
developed. They have positive attitudes towards working in the tourism sector, seeing it as interesting
work and also acceptable within Omani society.

Table 1. Means and standard deviations of student teachers' attitudes

N Items N Mean STD
Attitudes towards tourism
I feel happy when | see tourists in my country 65 4.35 .694
I support the orientations of the Government Tourist Investment 65 4.55 .662
I am proud that my country is among the countries most attractive to 65 4.55 .662
tourists
I support the promotion of tourism in Oman’s tourist areas 65 4.49 .886
I think that tourism contributes to the definition my country globally 65 4.73 476
Total domain 1: 65 4.53 499
Economic dimension of tourism
I think that a small percentage of society benefits economically from tourism 65 3.53 1.16
Tourism increases employment opportunities for job seekers 65 4.32 .937
Tourism increases national income and raises living standards 65 4.18 .768
I think tourism develops archaeological areas 65 4.40 .806
I think tourism increases people’s living standards 65 4.40 745
I think tourism contributes to the marketing of local products 65 4.12 910
I think tourism opens the area for many local and foreign investments 65 4.15 775
Total of domain 2: 65 4.16 520
Social and cultural effect of tourism
Tourism promotes interest in cultural inheritance and traditional industries 65 4.46 .639
Tourism contributes to the development of culture and its conservation. 65 3.86 1.01
Tourism contributes to the dissemination of local culture globally 65 4.60 493
Tourism leads to cultural exchange between peoples and civilizations 65 4.38 .604
Tourism leads to the preservation of historical buildings 65 4.52 533
Tourism makes people feel proud of their heritage 65 4.41 .583
Tourism improves the level of services in hotels and restaurants etc. 65 4.20 .955
Tourism leads to the diversity of cultural activities 65 4.18 .682
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Total of domain 3
Negative effects of tourism

65 4.32 421

Tourism will lead to an increase in rent prices 65 4.47 .589
Tourism leads to an increase in the costs of living 65 4.06 .881
Tourism increases the risk of traffic jams and accidents 65 3.78 1.03
Tourism leads to the spread of unacceptable behavior 65 4.01 .909
Tourism negatively affects the patterns of individual living 65 3.92 923
Tourism leads to adolescents imitating tourist behavior 65 3.73 1.00
Tourism is a threat to the cultural heritage of society 65 3.16 1.32

Total of domain 4
Tourism management : | support

65 3.88 .654

Having strict laws for investment in tourism. 65 4.30 .748
The banning of unacceptable behavior by tourists 65 4.26 972
Selecting investment in tourism which fits our culture 65 4.26 923
Banning the wearing of unacceptable clothes by tourists 65 4.04 1.16
Taking the environment into consideration in investment in tourism 65 4.43 .847

Total of domain 5
Working in the tourism sector

65 4.26 .691

I would like to work in the tourism sector 65 3.60 1.16
I encourage people to work in the tourism sector 65 3.87 112
I encourage school students to think about working in the tourism sector 65 4.27 .857
I don’t think that working in tourism clashes with our values 65 3.66 1.01
I think working in the tourism sector is acceptable by my society 65 4.23 .861

Total of domain 6
Total domains

65 3.92 821
65 4.18 .308

2. Does the gender of Omani students of Social Studies cause any significant differences in their
attitudes towards tourism for sustainable development?

The results show no significant differences with regard to gender in the attitudes of student
teachers of Social Studies towards tourism for sustainable development.

Table 2. Mean- Standard deviations and T value of undergraduate attitudes

Domains sex N Mean STD T-value Sig

Attitudes towards tourism Male 26 4,57 420 .504 .616
Female 39 451 .550

Economic dimension of tourism Male 26 4.18 .635 .262 794
Female 39 4.14 436

Social and cultural effect of tourism Male 26 4.26 .389 1.005 319
Female 39 4.37 441

Negative effects of tourism Male 26 3.76 .662 1.186 .240
Female 39 3.95 .646

Tourism management Male 26 4.30 .674 436 .664
Female 39 4.23 .710

Working in the tourism sector Male 26 3.77 1.076 1.226 225
Female 39 4.03 .588

Total Male 26 4.14 .361 811 420
Female 39 4.20 .269
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Discussion

The results show that Omani student teachers of Social Studies hold positive attitudes towards tourism
for sustainable development. They strongly support the development of the tourism sector, while fee-
ling that its potentially negative effects must be taken into consideration. These attitudes could result
from a number of factors: the effect of the preparation program for Social Studies teachers in SQU’s
College of Education, from the media, from experience or knowledge of Oman’s many national festi-
vals such as the Muscat and the Salalah Festival, and/or from government announcements about local
tourism. These results contradict the findings of some much earlier studies which showed that universi-
ty students and Social Studies teachers held only lukewarm attitudes towards tourism, eg (Abdo, 1999;
Al-Abed., 1999; Al-Nahwi, 2001).

The student teachers view the prominent position of Oman on the world tourism map as a posi-
tive effect of the country’s promotion of tourism; they are strongly in favour of government investment
in the tourism sector, and they believe it has many advantages, both short- and long-term. They believe
that tourism will have a positive effect on the nation’s income and living standards, that it will contribu-
te to the development of traditional crafts and products, and that it will increase job opportunities. They
also believe that tourism will lead to the conservation of historical buildings and the introduction of
Omani culture to other societies, and that it will develop tourism services.

Such attitudes towards tourism are supported by the literature, which clearly shows that people
generally have a positive view of the advantages of tourism, according to their direct and indirect re-
flection on their own life and that of their countries (McCool & Martin 1994; Perdue et al., 1990; An-
dereck, 1995; Gilbert & Clark, 1997; Lankford 1994; McCool & Martin 1994; Gilbert & Clark, 1997;
Matthew & Goodwin, 2001; Lepp, 2006). The positive attitudes to tourism among these students could
also be attributable to the general culture of tolerance in Oman, where people accept others easily, and,
more specifically, to the desert culture which places a high value on acceptance of others and hospitali-
ty to guests and strangers. They might also be influenced by Islamic principles, or by the historical
background of Oman and its communication with other societies and countries.

However, the findings do show that student teachers of Social Studies are also concerned about
the potentially negative effects of tourism on their culture, as it may cause an increase in the cost of
living and give rise to a variety of negative behaviours. Such worries may be caused by a number of
factors. Firstly, Oman is a conservative country so it is natural for Omanis to worry about the preserva-
tion of their culture and the future of their children, who may be affected by tourism and the cultural
changes it may bring. Secondly, Oman’s population has only a moderate income; so any increase in the
cost of living will affect them directly; this is of particular concern following the price increases caused
by the current world financial crises. The concerns found in this study are supported by the results of
many other studies which show negative attitudes toward tourism (Brunt & Courtney, 1999; Mok et al,
1991; Lindberg & Johnson, 1997; Doggart & Doggart, 1996; Kusluvan, 2000; Aksu & Koksal, 2005;
Selvi & Demir, 2007; Countryman, Franco & Venegas,2005; O’Leary & Deegan, 2005).

The respondents’ fears can be explained by a number of factors. Generally, tourists come from
different cultures and different economic and social backgrounds, so the possibility of inappropriate and
even bad behaviour may be high. Also, tourists usually come to a country only for a short period, with a
fixed amount of money to spend during their visit. Any negative occurrences will affect them only
briefly, while residents will suffer for the whole year. The students’ fears also could be due to the fact
that many of them have travelled abroad themselves and have experienced the effects of tourism on the
cost of living in other tourist areas; they may also have observed how tourism can have a negative ef-
fect on local culture. Due to their fears about the negative impact of tourism, student teachers of Social
Studies are deeply concerned about tourism management. They believe that tourism activities should
take into consideration environmental and cultural issues, as well as particular aspects of everyday life
of people living in tourist areas.
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The findings also show that student teachers of Social Studies are themselves interested in wor-
king in the tourism sector; they do not believe that working in this sector clashes with their culture, and
they encourage others to work in it. Such attitudes could be a result of the good salaries earned in tou-
rism jobs and of government support for the tourism sector; the work also suits those who are interested
in travelling from place to place, which is particularly true of teenagers and young people. The findings
show no difference between the attitudes of male and female students. This could be due to the fact that
all these students attend the same courses, are influenced by the same media, culture and national festi-
vals, and that they are all the same age.

Conclusions and Recommendations

The study shows that student teachers of social studies hold highly positive attitudes towards tourism
for sustainable development. They view positively the advantages of tourism to their own lives and
their country, but they are deeply concerned about maintaining a balance between the advantages of
tourism and its disadvantages, so they strongly recommend careful management of tourism in order to
ensure that its negative effects are minimized. The research recommends that more studies related to
tourism for sustainable development be conducted, investigating both a wider body of university stu-
dents as well as the general public in Oman. It also recommends conducting a study to investigate stu-
dents’ actual knowledge about tourism for sustainable development.

Acknowledgements

I would like to thank all student teachers of Social Studies who completed the questionnaire.

References

Ahmed. M .(1991). Egyptian hospitality tourism students perception of tourism awareness and post-
secondary education requirement. Distraction Abstract International, ACC 9133000.

Aksu, A. & Koksal,C. (2005). Perceptions and attitudes of tourism students in Turkey”, International
Journal of Contemporary Hospitality Management, 17(5), 436-47.

Al-Abed, F .(1999). Tourism awareness of Social studies teachers and their students’ in elementary
stage. MA dissertation. College of Education. Tanta University. Egypt.

Al-Nhwi, F. (2003). Level of tourism awareness of Omani secondary teachers of social studies. MA
Dissertation. College of Education. Sultan Qaboos University. Oman.

Andereck, K. L .(1995). Environmental Consequences of Tourism: A Review of Recent Research. In
Linking Tourism, the Environment, and Sustainability. Annual Meeting of the National Recrea-
tion and Park Association, pp. 77-81, General Technical Report No. INT-GTR-323.

Baum, T. (2006). Human resource management for tourism, hospitality and leisure: An international
perspective. London: Thomson Learning.

Besculides, A., Lee, M.E., & McCormic, P.J. (2002). Residents’ perceptions of the cultural benefits of
tourism. Annals of Tourism Research, 29(2), 303-319.

Boud, D., Solomon, N., & Symes, C. (2001). New practices for new times. In D. Boud &N. Solomon
(Eds.), Work-based learning: A new higher education? (pp. 3—18). Buckingham, United King-
dom: Society for Research into Higher Education (SHRE) and Open University Press.

Brien, A. (2004). Do | want a job in hospitality? Only till | get a real job! In K. A. Smith & C. Schott
(Eds.), Proceedings of the New Zealand Tourism and Hospitality Research Conference (pp. 35—
42). New Zealand: Victoria University of Wellington.

Brunt, P., & P. Courtney .(1999). Host Perceptions of Sociocultural Impacts. Annals of Tourism Rese-
arch 26, 493-515.

© 2013, European Journal of Educational Research, 2(3), 129-138



136 A. H. Al-Rabaani

Busby, G. (2003). Tourism degree internships: A longitudinal study. Journal of Vocational Education
and Training, 55, 319-334.

Chia-Pin, Y., Charles, C & Shu Tian, C. (2011). Measuring residents' attitudes toward sustainable tou-
rism: a reexamination of the sustainable tourism attitudes scale, Journal of Travel Research, 50,
57-63.

Choi, Hwan-Suk, & Ercan Sirakaya .(2005). Measuring residents’ attitude toward sustainable tourism:
development of sustainable tourism attitude scale. Journal of Tourism Research, 43, 380-94.

Countryman, C ; A. De Franco &.Venegas, T. (2005). Controller: a viable career for hospitality stu-
dents, International Journal of Contemporary Hospitality Management, 17 (7), 577-89.

Doggart, C., & N. Doggart .(1996). Occasional Studies: Environmental Impacts of Tourism in Develo-
ping Countries. Travel and Tourism Analyst 2,71-86.

Doherty, L., Guerrier, Y., Jamieson, S., Lashley, C., & Lockwood, A. (2001). Getting ahead: Graduate
careers in hospitality management. London: Council for Hospitality Management Educati-
on/Higher Education Funding Council for England.

Du, J. (2003). Reforms and development of higher tourism education in China. Journal of Teaching in
Travel & Tourism, 3(1), 103-113

Esu,B (2008) Perception, preference and attitudes of residents toward tourism development: A case of
Cross River State, Nigeria, International Business Management, 2(2),42 — 48.

Evans, G. (1994). Fair Trade: Cultural Tourism and Craft Production in the Third World; In: A.V. Se-
aton (ed).: Tourism. The State of the Art (pp 783-791); John Wiley &Sons Ltd, Chichester UK.

Gay, J. (1985).The Patriotic Prostitute; The Progressive 49(3):34-36.

Gilbert, D., & M. Clark .(1997). An Exploratory Examination of Urban Tourism Impact, with Refe-
rence to Residents Attitudes in the Cities of Canterbury and Guildford. Cities, 14, 343-352.

Gunn, Clare A. (1994). Tourism Planning: Basics, Concepts, Cases, 3rd edition. Washington, DC: Tay-
lor and Francis.

ILO .(2001). Human Resources Development, Employment and Globalization in the Hotel, Catering,
and Tourism Sector. Geneve: ILO.

Jafari, J. (2001). The scientific action of tourism. In: S. Valene; B. Maryann, eds. Hosts and Guests
Revisited: Tourism Issues of the 21st Century (pp.28-41). New York: Cognizant Communicati-
on Corporation.

Jenkins A.K. (2001). Making A Career of It? Hospitality Students' Future Perspectives: An Anglo-
Dutch Study, International Journal of Contemporary Hospitality Management, 13(1),13-20.

Jenkins, A. K. (2001). Making a career of it? Hospitality students’ future perspectives: An Anglo-Dutch
study. International Journal of Contemporary Hospitality Management, 13, 13-20.

Kandampully, Jay (2000). The impact of demand fluctuation on the quality of service: a tourism indust-
ry example. Managing Service Quality, 10 (1), 10-18.

Kathleen, L & Christine A.(2000). The relationship between residents' attitudes toward tourism and
tourism development options, Journal of Travel Research; 39 ( 27),27- 36.

Kusluvan, S. & Kusluvan, Z.(2000). Perceptions and attitudes of undergraduate tourism students towa-
rds working in the tourism industry in Turkey, Tourism Management 21 (3), 251-2609.

Ladkin, A. (2002). Career analysis: A case study of hotel general managers in Australia, Tourism Ma-
nagement, 23 (4),379-88.

Lankford, S. (1994). Attitudes and Perceptions toward Tourism and Rural Regional Development.
Journal of Travel Research, 32(3):35-43.

Lawson, R.; Williams, T.; Young, T & Cossen, J. (1998). A comparison of residents attitudes toward
tourism in 10 New Zealand Destinations. Tourism Manage, 19(3),247 — 256.

Lepp, A. .(2006). Residents’ attitudes towards tourism in Bigodi village, Uganda, Tourism Manage-
ment, 28(3), 876-885.

© 2013, European Journal of Educational Research, 2(3), 129-138


http://www.sciencedirect.com/science/journal/02615177
http://www.sciencedirect.com/science/journal/02615177

Attitudes of Omani Social Studies Student Teachers 137

Lindberg, K., and R. Johnson .(1997). Modeling Resident Attitudes toward Tourism. Annals of Tourism
Research,( 24)402-424.

Mason, P , & Cheyne, J.(2000). Residents' attitudes to proposed tourism development, Annals of Tou-
rism Research, 27(2), 391-411.

Mason, P. (1990). Tourism, Environment and Development Perspectives, WWF, Godalming, UK

Matthew J. & Goodwin,H .(2001). Local attitudes towards conservation and tourism around Komodo
National Park, Indonesia, Environmental Conservation, 28(2), 160-166

McCool, S. F., & S. R. Martin (1994). Community Attachment and Attitudes toward Tourism Develo-
pment. Journal of Travel Research, 32(3), 29-34.

Mcintyre, G. (1993). Sustainable Tourism Development: Guide for Local Planners. Madrid: World
Tourism Organization.

Menning, N. L. (1995). Traffic and tourism in the bitterroot: tourism promotion, development, and ma-
nagement, Montana Business Quarterly, 33 (2), 2-7.

Millman, R. (1989). Pleasure seeking versus the ‘greening’ of world tourism. Tourism Management,
10(4), 275-277

Mok, C., B. Slater, & V. C. (1991). Residents’ attitudes towards tourism in Hong Kong. Journal of
Hospitality Management, 10, 289-293.

Moscardo G (Ed.). (2008). Building community capacity for tourism development. Australia

O’Leary, S., & Deegan, J. (2005). Career progression of Irish tourism and hospitality management
graduates, International Journal of Contemporary Hospitality Management, 17(5), 421-432.

Perdue, R. R., P. T. Long, & L. A. (1990). Resident support for tourism development. Annals of Tou-
rism Research, 17(4), 586-599.

Peterson, R. A. (2000). A meta-analysis of variance accounted for and factor loadings in exploratory
factor analysis. Marketing Letters, 11(3), 261-275.

Richardson, S. (2008). 'Undergraduate tourism and hospitality students attitudes toward a career in the
industry: A preliminary investigation', Journal of Teaching in Travel & Tourism, 8(1), 23- 46.

Ryan, C., & Cooper, C. (2007) Residents' perception of tourism development: the case of Raglan. New
Zealand. Retrieved from: http: Reglan.co.nz/tourism/research/related/html.

Schiffman, L. & Kanuk, L. (1997). Consumer behavior. 6" Edn. New York: Prentice-Hall

Sekhar, N. (2003). Local people's attitudes towards conservation and wildlife tourism around Sariska
Tiger Reserve, India , Journal of Environmental Management, 69(4), 339-347.

Selvi, M., & Demir, C. (2007). Relationship among branding, career development and tourism educa-
tion: An implication from Turkey. Ege Academic Review, 7(2), 389-408

Service Skills Victoria. (2005). Service Skills Victoria’s response to Victoria’s tourism and events in-
dustry discussion paper. Melbourne, Australia: Author.

Sirakaya, Ercan, Tazim Jamal, and Hwan-Suk Choi (2001). Developing Indicators for Destination
Sustainability. In The Encyclopedia of Ecotourism, edited by D. B. Weaver. New York: CAB
International, 411-32.

Sirakaya, Ercan, Yusel Ekinci, and Alp G. Kaya (2008). An Examination of the Validity of SUS-TAS
in Cross-Cultures. Journal of Travel Research, (46) (4): 414-21.

Swan, M., Bell, A., Phillips, R., & Shannon, A. (2000). The purpose of mathematical activities and
pupils’ perceptions of them. Research in Education, 63, 11-20.

Teye V., Sirakaya E., Sonmez S.( 2002). Resident's attitudes toward tourism development, Annals of
Tourism Research, 29(3), 668-688.

Uusimaki, L. & Nason, R. (2004). Causes underlying pre-service teachers’ negative beliefs and
anxieties about mathematics. Proceedings of 28th Annual Conference for the Psychology of
Mathematics Education, 4, 369-376.

Wallace, J.M.T. (1997). Putting Culture into Sustainable Tourism: Negotiatin Tourism at Lake Balaton,
Hungary; Department of Sociology & Anthropology, North Carolina State University, USA

© 2013, European Journal of Educational Research, 2(3), 129-138


http://www.sciencedirect.com/science/journal/03014797

138 A. H. Al-Rabaani

Wang, M.C.: Geneva, D.O. H: Herbert, W. J. (1990). What Influences Learning? A. Content Analysis
of Review Literature. Journal of Educational Research, (84),1.

Wilkins, J. & Brand, B. (2004). Change in pr-eservice teachers’ beliefs: an evaluation ofa mathematics
methods course. School Science and Mathematics, 104(5), 226-232.

World Tourism Organization .(1993). Sustainable Tourism Development: Guide for Local Planners.
Madrid: World Tourism Organization

World Tourism Organization. (2000) Yearbook of tourism statistics. World Tourism Organization:
Madria.

World Tourism Organization.(2003). Tourism vital role in global plan for poverty alleviation. Retrie-
ved from: http://hopitalitynet .org/news/401781.

© 2013, European Journal of Educational Research, 2(3), 129-138



