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Summary. All pressing problems of enlightenment find reflection in many-sided adver-
tizing: in the simplified form — announcements (a thicket in newspapers and magazines), in
the form of actually advertizing (generally on television), public relations (on radio and tel-
evision). Advertizing offers numerous possibilities of disclosure of abilities, personal growth.
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OnHOM U3 BBICIIHUX YE€JIOBEUECKUX IO~
TpebHOCTeH ABJAETCS MOTPEOHOCTH B ca-
MOYTBEPXKAEHUH (caMopeau3alyiy, ca-
MOBBIpakeHuH). [Ija Toro 4toOBI OBITH
YZIOBJIETBOPEHHBIMH CBOEH JKU3HBIO, JIIO-
ZIAM HEOOXOAMMO UyBCTBOBATh, UYTO OHHU
Peau3yloT CBOM TAJIAHTHI, CIIOCOOHOCTH.
Jlna MHOTMX WAes CaMOYTBEPIKAECHUsA
WMeeT IPUOPUTETHOE 3HAUEHUE, TeM 60-
Jiee, €CJIH YYE€CTh, YTO B CPEAHEM 3Ta IIO-
TpeOHOCTH BHITIOJTHAETCSA Ha 10 %.

ITosToMy BCE, UTO COOTBETCTBYET pac-
KPBITHIO CIOCOOHOCTEH, KaK IIPaBHJIO,
TpUBJIEKaeT BHUMaHWe. Pekyiama Bcerjia
alleJUTHPOBaJia K KaTerOpHU IOTpeduTe-
Jiei, KOTOPBIM TIPEAJIATAINCH COOTBET-
CTBYIOIIIHE YCJIyTH ¥ ToBaphl. CioAa BXOAH-
JIM KyPCBI, KPY?KKH, CITEIIHAIbHBIE IIIKOJTHI,
IporpaMMbl OOy4eHHdA, JIUTEpaTypa IIO
HMHTEpEeCcaM, BBICTABKU M KOHIIEPTHI.

HoBaa 3spa B pekyiamMe HacTymuia
B 1917 rofy, Korga teMa y4ebbl, 3HaHHMH,
MIPOCBETUTENECTBA ABJISUIACH MCKJTIOUHU-
TEJIPHO aKTyaJIbHOH. Y2ke B «Bo33BaHuu
CoBera PabGoumx u CospaTckux JermyTa-
TOB» 3HAUMIOCh: «[pakgaHe, crapsie
X03s€eBa YIIUIM, IIOCJIE HHX OCTaJIOCh
OTPOMHOE HAaCJIEZICTBO. Teneps OHO HpH-
HAJIJIE’KUT BCEMy Hapozy... beperure 310
HacJencTBo, 6eperurte JBOPIBI, OHU CTa-
HyT JBOpPIJaMH BallleTO BCEHAPOAHOTO
HCKyCCTBa, Oeperure KapTHHBI, CTaTyH,
¥ 3JaHUSA — 5TO BOIUIOIIEHUE AYXOBHOM
CHJIBI Balllel U TPeAKoB Bammx. Hckyc-

CTBO — 3TO TO MPEKPACHOE, UYTO TAIAHTIN-
BbI€ JIIOJIA YMeJIN CO3/iaTh JaKe IO THe-
TOM JIeCIIOTU3MA U YTO CBHUJETEJILCTBYET
0 KpacoTe, 0 CHIe 9eJIOBEUeCKOU AYIIU».
ITpusbIBEI K yuebe, K OCBOEHHIO KYJIb-
TYPHBIX TPAAULIUI HATOJHSIIOT BCEe HEPU-
ojuJeckue usfanud. B mepByio ouepenap —
9TO TeMa JIMKBUJAIUH HErpaMOTHOCTH,
YTO TIPUBEJIET K HOBOH COIHATUCTIYE-
CKOH KynbType. Peksiama npoBo3riamarna:
«Urenne — onHa u3 00A3aHHOCTEN UeENIO-
BeKar; yoexxgasna: «Kenmuna! Yuuch rpa-
MoTe!» (M3 yCT IOYKH, CUAAIIEH 32 KHHU-
TOM, TPON3HOCWIKCH CJIOBA, OOpaIeHHbIE
K CTOAIed psAAOM poAWTeNbHHIE: «IX,
MaMaHs! Bbuia 661 ThI [PaMOTHOM, TOMOT-
Jj1a 661 MHe!»); KoHcTaTHpoBaia: «Herpa-
MOTHBIHN TOT K€ CJIETIOH, BCIOZY €ro KIyT
HeyZaul © HecyacThsa» (u3o06pakeHue
IIOKAa3bIBAJIO CJIENOrO, II0 BUJZY KpPECThs-
HUHA, B JIANITAX, KOTOPBLH ¢ 0OphIBa IIa-
raJi B nponacts). OHa 1o 60JIBIIOMY CUEeTy
npu3biBaIa cyioBamu B. B. MasikoBckoro:

«Y CTaHKOB
U 110 KHUKHBIM
CTpaHHUIIAM
Oy/ib TOTOB

KOMMYHU3MY
YUUTBCA! »

OObsABNIEHUA 3BaJM W3y4aTb HWHO-
CTPaHHbIE A3BIKH, OpUIVIAIIAIN Ha Oyx-
TITEPCKHE KypChl, MOOWIN30BAIU TIO-
CTHUTATh SKOHOMUKY ¥ XO3AHCTBO CTPAHBHI.
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Kynbtyponorua

Pexiama mnosABWwiIach 3aTeM Iepen,
YyuTaTeyieM, 3pUTEJIEM uepe3 70 JIeT Ha
BUTKE, HMMEHYEMOM «KaIlUTaJIU3aIAei
Poccuu». HblHe OHA He UMEET CTOJIb Mac-
mTabHOro pasMaxa IIPOCBETHTEILCTBA,
HO TOPM3OHTHI, PACKPHIBAa€MBIE €10, BECh-
Ma oOmupHEL. BO3MOXKHOCTH COBpeMeH-
HOH KOMIIBIOTEDHOU TEXHUKHU II03BOJIAIOT
B 3HAYUTEILHOM CTENEHU YJIyUIUTh U €€
mozauy. LIBeT 1 mpouwe 351eMeHTHI JU3aki-
Ha cmocobcTByIoT Gosiee 3ddexTuBHOMY
JTOHECEHHIO €€ JI0 MOTpebGuTeN.

Ocobyi0 TeMy B POCCHMCKOM peKa-
Me 3aHMMaeT kHura. I[Ipu 3ToM ciemyer
o6paTuTh BHUMaHHUE Ha TO, YTO B 3alajl-
HOEBPOIIEHCKUX CTpaHaxX UTEHUE paccMa-
TPUBAaETCA KaK II0JIE3HOE U HyXKHOE JIeJI0,
HO TpeTheCTelleHHOe, Ha KOTOPOe He OCTa-
eTcsi BpeMeHH U cpefcTB. U cTpykTypa
YHUTATEIHCKOTO CIPOCca BeCbMa OJHO00-
pasna. Tak, mpousBeAeHUA KIACCUKOB
ITOJIB3YIOTCA HEeOOJIBIIUM CIPOCOM, XOTS
B KXKJOH CTpaHe MMEETCA COOTBETCTBY-
Iolnee KyJIbTypHOe HacieAue. 1 sToMy Bo
MHOI'OM CIIOCOOCTBYeT pekjiama, KOTopas
HalpasjieHa Ha TOMyJIAPU3aIII0 KHUT aB-
TOPOB, He 00IaAAI0IIIX 0COOBIMH JIUTEPA-
TYPHBIMH JOCTOMHCTBaMH, HO obecneumn-
BAIOIIHUX MaKCHMAJIBHBIA POCT MPUOBLIEH.
Peusr uzpeT ¥ 0 KHUTAX, KOTOPbIe UMEIOT
BEI[ECTBEHHYIO0 IEHHOCTh, CIIYKaT Ipe-
MeTaMU yKpalleHHUs.

BripaxeHHass  yXOBHOCTh 3HAYM-
TEJIbHOM YaCTH POCCHUSH IIO3BOJISET OT-
HOCHUTBCA K KHUTE KaK K PeJIMKBUU. ITO
TIO/IKPEIUIAETCA U PEKJIAMHOM JeATeIbHO-
CTHIO0 U3/1aTeJIbCTB, KOTOPhIE HMEIOT IIPs-
MBbIe KOHTAKThI C aBTOPAMU U pacroJiara-
0T Bced mH(GOpManued O HUX U KHHTE.
K Tomy ke 70 jieT pexsiaMa MpPaKTUIeCKU
OTCYTCTBOBAJIA Ha CTpPaHUIAX raser, He
3ByJajia Ha Paiio U TeJIEBUJIEHNY, C TeM,
yToObl HE 3aTYIIEBHIBATH «HIEOJIOTHYE-
CKOe JINI0» U3ZaHuii, mepenad. Ho kaura
peKIaMUpOBaIach BCETAA.

PexjiamMHasa  sieaTesIbHOCTH  M37aB-
Ha ObUTIa MHOTOTPAaHHOH, BKJIIOYAIOIIEH
MacHITaOHBIH KOMIUIEKC MEPOIPUITHIN:
BBICTAaBKY, (DeCTHBAJIN, COBELIAHUS, CUM-
IMO3UYMbI, HayJHbIE U TEXHUYECKHE KOH-
depennuu, pexyaMHBlE KHHOQUWIBMEI,

dupMeHHbIe KaTaJOrM U IUIAKaTHl W3-
narenseTB. IIpakTUKyeTcs U3J/laHHE TIPO-
CIIEKTOB, JINCTOBOK, OYKJIETOB, KaTaJIOr0OB,
wiakaToB, adumi. IIIupoko HCIONB3YIOT-
cs peKjaMHble OOBSBJIEHUS, PEIeH3UN
U CTaThH, KOTOPHIe (haKTHIECKU YIKe MOK-
HO OTHECTH K IabiauK puieHmH3 (CKpbI-
TOH pekjiaMe), XOTA OHA B OCHOBHOM IIO-
SIBWJIACH JIUIIIH B TIOCJIETHUE TO/IBI.
WHcTuTyTHl M (aKy/JIbTETHI IIOBHIIIE-
HUSA KBUTA(DUKAIIUY, aKAZTEMUU U IITKOJIBI
Pa3HBIX HaNpaBJIE€HUH B CBOEH JeATesIb-
HOCTHU HCIOJIb3YIOT BCe BO3MOXKHOCTHU pe-
KJIaMBI. DTO HaXO/IUT OTPaKEeHUE B peKJIa-
MUPOBAHUY S3BIKOBBIX, KOMITBIOTEPHBIX,
IpodeccHOHABHBIX KYPCOB, BKJIIOYAIO-
X OCHOBHI MapKETUHTa, MEHEIKMEHTa,
ayauTa, 3aKOHOJIaTeJIhCTBA, IICUXOJIOTHH,
MaparncuxoJoruu, GUTHeca U 37J0POBBA.
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