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Summary. This article analyzes such direction as fusion-marketing. Relevance of such
designated areas, formulated definition. Also highlighted are the main goals and objectives of
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B macrosiimee BpeMs Takoe HaIpabJie-
HUe, KaK MApPKETHHT, aKTHBHO PAa3BUBAETCS.
ITosByAIOTCA HOBBIE KOHIIEIITN U HAIIPaB-
JIEHUs, KOTOPbIe NO3BOJAIOT 3¢ deKTUBHO
BBITIOJTHATH OIIpEZIeJIEHHbIE TIeJTU U 3a7ia-
yp kommanuy. C HeflaBHEro BpeMeHH! aK-
TUBHOE PaclpOCTPaHeHHe IOMYIWIO Ta-
KOe HallpaBjieHHe, Kak fusion-mapkeTuHr.
JlanHOe HampaBjieHHE XapaKTepU3yeTcs
CMelIeHHeM Pa3IMYHBIX METO/IOB IIPO/ABH-
>KeHUS U MapKETUHTOBBIX KOMMYHUKAITUH.
PaccMoTpuM 0cOGEHHOCTH 3TOTO TMOHSTHS
¥ HaIIpaBJIeHU: B [IEJIOM.

Cyrp fusion-mapkernHra Kpoercs
B CJIEZIyIOIUX OCHOBHBIX IPUHITUIIAX:

¢ 3¢pdexTBHOE KOMOMHAIMOHHOE CO-
yeranue online u offline uHcTpymMenTOB
MPOJIBUXKEHYIA;

® KpPEaTHUBHOCTH IOJXO0/I0OB;

e cMellleHNe U MHTerpanus CTUJIEeH,
KYJIBTYP.

Takoe HampaBnenue, xak fusion-
MAapKeTHHT, BBIpakaeTci B KpeaTUBHO-
CTH, HEOPAUHAPHOCTH IOAX0/I0B, KOTOPBIE
MaKCHMaJIBHO CIIOCOOCTBYIOT JOCTHIKe-
HUIO MapKETUHTOBBIX ITesieli. B nesiom, mo-
HsaTue fusion-MapkeTHHT MOXXHO chopMmy-
JINPOBaTh KaK KOMOWHAIMIO Pa3JIMYHBIX
MAapKETUHTOBBIX CIIOCOO0B, HEOOXOUMBIX
JUIA TPOJABIDKEHUA INPOAYKIIUH, BBICTpa-
WBaHWUS KOMMYHUKATHUBHOW CBSI3H C IIO-
TpeGUTEIAMH HAa OCHOBE MHTETpaInuu Cy-
IMEeCTBYIOMNX 5(P@PEKTUBHBIX METOJIHUK.
[MpuHIMTIHATEHOE OTJIWYHUE TaKOrO Ha-
IpaBJIeHUsA COCTOUT B TOM, UTO OHO OpH-
€HTHPOBAaHO HAa CHIDKEHWE 3aTpaT U OI-
THMHU3a0UI0 OH/pKeTa KOMIIAHUMH, dYTO

B pe3ysbTaTe noBblmaeT 3p@PeKTHBHOCTD
BCeU MapKETUHTOBOU eATEIbHOCTH.
ITpuHSATO BHI/IEIATH HECKOJIBKO HAIIPAB-
JICHHMH NAHHON KOHIEIIMM MapKEeTHHTa:
KopnopaTuBHBIH fusion — 3T0 Harenen-
HOCTh Ha KOOIIEPAITUIO U COTPYAHHUYIECTBO,
a He Ha KOHKYPEHIWIO C IPYTUMH KOMIIa-
HuaMy; 6peHa-fusion — npeacrasisaer co-
001 HMHHOBAIIMOHHBIM ¥ KOMILIEKCHBIH
mozxof, k popmupoBanmio 6perya; fusion
promotion — xpeatuBHBIHA U 3¢ eKTUB-
HBIH TIO/IXOJL K IPOJBIKEHHIO TOBAPOB.
Takum obpasom, fusion-mapkeTHHr
mnpezacrasisier coboi 3ddeKTUBHBIT UH-
CTPYMEHT, KOTOpbIe I03BOJIAET IIPUBJIEKATH
HOBBIX KJIMEHTOB, YAEPKUBATh CyIIECTBYIO-
TITHX, TO/IIEP;KUBATh MHTEPEC TIOTpEOUTE eI
K KOMIIAaHUY WIH OpPEeHAy U MHOIOE APYTOe.
IloHnMaHMe CyTH KIaCCHIECKOro MapKeTHH-
ra U IperMyIIecTB IIpo/BInKeHus B UHTED-
HeTe II03BOJIAeT AOOUBATHCA 3HAYUTETHHBIX
Pe3yIBTaToB U 3(p(HEeKTUBHO pa3BUBATHCS.

Butiaunorpaduueckuii CIIMCoOk
1. Smith P. R., Zook Z. Marketing Communications:
Integrating Offline and Online with Social Media.

2. JaHwiok A. VI-MapKeTHHT ¢ IpUKpacaMu u 6es.
URL: http://www.adme.ru/business/i-market-
ing-s-prikrasami-i-bez-75501.

Bibliograficheskiy spisok

1. Smith P. R., Zook Z. Marketing Communications:
Integrating Offline and Online with Social Media.

2, Danilyuk A. I-marketing s prikrasami i bez.
URL: http://www.adme.ru/business/i-market-
ing-s-prikrasami-i-bez-75501.

© Bepxosuesa O. H., 2014.

| COILMOCHEPA Ne 2, 2014

i



