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Introduction

Literature Review

ANALYZING INTERNATIONAL READINESS OF SMALL 

AND MEDIUM-SIZED ENTERPRISES

Hamidizadeh, M. R., Zargaranyazd, M.

Internationalization has different connotations for different social sciences and its social, economic and cultural impacts 

being dynamic, the concept of international readiness has rarely been the main focus of research efforts, which until 

a decade ago, focused principally on explaining sequences of entry modes and choices of markets. The emergence 

of the study of international entrepreneurship has enhanced the role of readiness. This study reviews the concept of 

international readiness by experimental and theoretical studies. Axioms in this research are based on content analysis. 

The framework incorporates measures to evaluate SMEs’ international readiness. The paper concludes with a research 

agenda as a guide for future work on considering the readiness as a critical phase before the internationalization 

process.
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criterion to measure the international readiness of SMEs.

to measure the international readiness of SMEs.

Axiom 3: Managerial commitment readiness is 

readiness of SMEs.

Figure 1: Conceptual Model
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Results

national readiness, and shown its relationship with 

they could catch a rich new opportunity for research in 

Conclusion
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