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Introduction

Research Methodology

The paper contains confrontation of theory and practice 

The Main Changes on Postal Market in Poland

CHALLENGES IN THE CENTRAL EUROPEAN POSTAL 

MARKETS: THE EXAMPLE OF THE POLISH POST 

Czarniewski, S.

The purpose of this work is to show the economic conditions of the postal market in Poland. The pace of economic 

transformation and growing competition in the postal market means that Polish Post is somehow forced to take new 

measures to improve the effectiveness of communication with their market environment. The focus points of this study 
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1

is therefore discretionary and decisions on the inclusion 

of selected postal services are political in nature2

in the studies of Universaldienst unter Wettbe-

Ansätze zur Sicherstellung der postalischen Infrastruktur-

versorgung

Universaldienst in Deutschland – Neukon-

zeption für einen liberalisierten Telekommunikationsmarkt, 

of entities involved in this type of activity, and a rapid 

On the one hand, the scope of services reserved for the 
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The Impact of Modern Technology on the Postal 

Process of Communication
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everyone involved in the postal transportation process 

services as well as a helpline dedicated to the courier 
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Communication with the Environment as a Form 

of Image Creation
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offer postal products and services, as well as insurance 

decisions to use their postal services, as well as 
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Table 1: The growth rate of the number of private postal 

operators in Poland in years 1996-2011

Year The number 

of registered 

operators

The increase in the number 

of operators in relation to the 

previous year

6%

+9

+6

Source: Author’s own research based on the reports of the 
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Conclusion
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Figure 1. The effectiveness of communication channels, according to nationwide research

The most valued source of information turned out to be conversations with colleagues, which were rated 

low frequency of the use of the Internet and intranet sources was a result of limited access to computers.

Figure 2. Postal employees’ level of awareness about what is happening within the company

Source: Author’s own research based on data from national surveys conducted for the Directorate-

General of the Polish Post.
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