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n the material of publicistic works of Borys OliynikIn was interpreted social
and ultural marking of intertextual space of publicistic text, the functions of this
marking were found out.

Keywords: intertext, publicistic text, social and cultural marking of intertext.

. , 
, , 

, , ,
, .

, . , “  – 
, , 

, , , 
, –  [1, .695]”.

. 
 “ , , 

, ,
 [2, .5]”, 

.
-

, 
, , , 

.
 – 

. 
 “ ”  “ ” 
”.

.
:

, , -
, , .

.
, 

”, ,
. 

.

.

, 
, 

, . -
, 

, , ,
. 

. 
 “ ”  “ ” 

, 
. -

, .

.  (



180 181
) , 

.
 “ ”  “ ” 

 “ ” :

… [2, .403].
, , 

, 
. , .

,
. 

 – . :
, 

, , , 
, , , , …

: , 
, , ,  … 

: ,
, , , 

,  [2, .403]”. 
, . 

, .

 – “ ”. 
. . 

: “…
. , … 

, ” [2, .403]. 

– ‘ ’, ‘ ’, ‘ ’.
:

 [2,  .404]”.  
, 

. , 
, 

, 
” ,  “  –  [2, .404]”.

 “ ” 
 “ ” :

,
!

! ,
, , 

,

! [2, .453].
:

 –

... [2, .453].
, 

, , –
,  – ‘ ’,

, 
: “ , , , , 

 [2, .453]”.  “ ”  ‘ ’.

: ,
, . 

 “ ” 
.

 “ ” 
 “ ” :

,
! [2, .457].

,  – 
, 

.  – 
 – ‘

’, ‘ ’ , 
. . ,  “

, , 
 [1, .727]”, 

.

,

. 
,

.
.

, , 
, . 

.

,
, 

, 
.

1. . .  – , , : 
:  / .  – .: . , 2004. – 816 .

2. . . :  2 . / .  – .:  “ . ”
. . , 2006. – .2: . . – 608 .


