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Blogsis a version of mass media of new generation. Correspondence and
illumination of the own points of view and impressions, similarly to records in a
diary and correspondences are generally real for use. There is not surprising
nowadays an attempt of scientists to find common features between virtual diaries
and epistolary genres. In the article we make an attempt of a certain identification
of epistolary genres with texts of blogs becomes.

Key words: epistolary genres, blogs, letters, diaries.
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n the material of publicistic works of Borys OliynikIn was interpreted social
and ultural marking of intertextual space of publicistic text, the functions of this
marking were found out.

Keywords: intertext, publicistic text, social and cultural marking of intertext.

. , 
, , 

, , ,
, .

, . , “  – 
, , 

, , , 
, –  [1, .695]”.

. 
 “ , , 

, ,
 [2, .5]”, 

.
-

, 
, , , 

.
 – 

. 
 “ ”  “ ” 
”.

.
:

, , -
, , .

.
, 

”, ,
. 

.

.

, 
, 

, . -
, 

, , ,
. 

. 
 “ ”  “ ” 

, 
. -

, .

.  (


