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Professional communicative qualities of social teacher are examined in the
article.

Key words: communicative competence, functions of intercourse, style of
intercourse, dialogic intercourse, empathy, reflexion.
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The article analyses approaches to the creation of the content of a commercial
advertising text, use of linguistic symbols of psychological, ethnical and social
nature. Television commercials as well as advertising of mobile service providers
use semiotic signs representing psycho-linguistic, socio-linguistic and ethno-linguistic
features of a nation and its culture.

Key words: advertising text, linguistic symbols, semiotic signs, nation, culture.
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