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O®OPMUPOBAHMUE CPEJICTB MAPKETHUHI'OBBIX KOMM}’HHKAI.[PIﬁ
MAIIMHOCTPOUTEJIbHBIX IPEATIPUATHAN

Annomauyusn:. B oannot pabome npeonazaemcs Memoouka GopMupo8aHusi cemesvix U Hecemesbix cpeocms
MAPKEMUH208bIX  KOMMYHUKAYUL  MAUWUHOCTPOUMENbHbIX NPeOnpusimull Ha OCHO8e UX yeiel, ompaciu
OessmenbHOCMU U YelegblX ayOumopuil.

Knwuesvie cnosa: mawuHocmpoumenvtble NpeONpusmus, MAPKEeMUH208ble KOMMYHUKAYUU, — Yeau
MAPKEMUH208bIX KOMMYHUKAYUL, CPeOCmEa MApKemuH208blX KOMMYHUKAYUL, yenesas ayoumopusi, Ompdacib
MAUUHOCIMPOEHUSL.

Beeaenne

PHIHOK MPOMBIIUICHHOW TPOIYKIHH SBIISETCS
OJHUM U3 CaMbIX CJIOKHBIX PHIHKOB. HOCTaBlHI/IKl/I TakK
JKe, KaK M MOKYITATeNH, UMEIOT YETKO ONpeIeICHHbIC
MO3UIUH. 3aKa3YMK MPOMBIILICHHON MPOYKIUH, KaK
MPaBUIIO, TIPArMaTUYHbIH, U MPHUBJIEYb €0 BHUMAHUE
MOXXHO TOJNBKO COANTaHCUPOBAHHBIM COYCTAHUEM
TEXHHYECKOTO YPOBHSI MNPOJYKTa, Ka4decTBa, LEHBI,
TEXHUYECKOH MOAICPIKKU U YPOBHS KOMMYHHUKAIIWH,
00eCIeUnBAIOIINX ~ TPO3PAYHYI0  CPEAy  CBS3H,
OTKPBITBIE, ONIEPATUBHBIC U MPSIMBIC CACTKH

[poaBmxeHne TOBapoOB " yeiyr
MAaIUHOCTPOCHUS CHUIIBHO OTJINYAETCS or
NPOJBMKEHHSI TMOTPEOUTENILCKUX TOBApOB U3-3a
TCXHUYCCKUX XAPAKTCPUCTUK MMPOAYKINHU, MCHBILIECTO
KOJIMYECTBA MMOTEHIUAIBHBIX MOKyMaTened © HX
reorpauueckyro pa3OpOCaHHOCTh, JUTUTEIHHOCTD
mporecca MOKymKH [1].

HUcnoap3oBanue

KOMIIJICKCa CpE€acTB

MapKEeTHHTOBBIX ~KOMMYHHUKALWH, JOJDKHO —OBITh
HanpaBjeHO Ha uHpOpMHUpOBaHHE, YyOexaeHue,

HAallOMUHAHUE  IOTPEOUTENsIM O
TIOJIEPIKKY cObITa, a  TaKKke
HOJIOKHUTEIBHOTO UMUK TPOU3BOUTEIIA.

[MpennpusiTusiM  Bce  TpyIHEE CTaHOBUTCS
OlpeneNniATh,  Kakoi  Habop  MapKeTHMHIOBBIX
KOMMYHHKAIIMOHHBIX WHCTPYMEHTOB IS CO3IaHHs
JUTUTENBHBIX OTHOILICHWH Ha PhIHKE W JIOCTHIKCHUSI
ONTHMAJIBHOTO  BO3JICHUCTBUS HA  IOTpeOHMTENS
sBisieTcst 9pPEeKTUBHBIM [2, 54].

Kaxxnoe CpEICTBO MapKETHHT OBBIX
KOMMYHUKallUi ~ MMEeT  CBOM  OCOOEHHOCTH,
crienuduIecKue MEpONPUSITHS U TPUEMBI, HO BCE OHU
B3aMMOCBSI3aHbl U JONOJHSIIOT APYr Apyra, oopa3sys
€JUHBIA KOMILJIEKC.

MIPOAYKITUH,
co3JaHue
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Coznanne 3p¢GeKTHBHON KOMOWHAIIMK CPEJICTB pexitamy, Product Placement u KoOHTEKCTHYIO

MapKETUHTOBbIX ~ KOMMYHUKaUMWA  MPEANPHUSTHS
MPUBOAWT K TIOBBIIICHWIO [EHHOCTH OpeHzaa
MIPOU3BOJIUTENS], KOHKYPEHTHOIO MPEUMYLIECTBA Ha
MIPOMBIIIJIEHHOM PBIHKE, MPUHOCUT TOJBb3y B BUJE
(uHaHCOBOM oTHauH [3, 38].

Hpouece ¢opmupoBanus CpeAcTB
MapKeTHHI0BbIX KOMMYHHUKAIN
MAIIUHOCTPOUTEIbHBIX NMPeInpPUATHI

Ion popMupoBaHEEM CPEICTB MapKETHHTOBBIX
KOMMYHHUKaIuii OyJeM TIOHMMaTh CO3JaHHE WX
CTPYKTYpPHI B COOTBETCTBUH C LEJSIMH TIPEATIPHATHS,
OTpacibl0 IMPOMBIIUIEHHOCTH, B KOTOPOHl OHO
paboTaeT, MENeBON ayJUTOpPHEH W IIIaHUPYEMBIMHU
3aTpaTaMu Ui JOCTIDKEHUS — MOJOXKHUTEILHOTO
(uHaHCOBOTO pe3ynbTara.

B kauectBe  CpeACTB  MapKETHHIOBBIX
KOMMyHI/IKaLII/Iﬁ MalIMHOCTPOUTECIILHOT'O
MIPEIIPUATHS IPEIaracTcs KJIacCHIeCKUe CPEeICTRa,
Takue, Kak pekiama, PR, crumynupoBanue cObiTa 1
MpsIMOMl  MapKeTWHT, pa3feluTh Ha HECETeBHIE,
OOJIBIIMHCTBO M3 KOTOPBIX YK€ JOJroe BpeMs

UCTIOJNIB3YyETCS MAaIINHOCTPOUTEIbHBIMU
NPEANPUSATHAMH, W CETEBbIC, OOJIBIIMHCTBO W3
KOTOPBIX emie HeE UCTIONb3yEeTCA
MaIIMHOCTPOUTEIILHBIMU NPEANPHUATHAMA [4;5].

K  HecereBBIM  COCTaBISIOIIUM  CPEICTB
MapKETHHTOBBIX KOMMYHHKaIIH JUIst

MaIIMHOCTPOUTENBHBIX TPEINPHUATHH OTHECEM: B
peKJIaMe - IeYaTHBIC U3IaHNs U Hapy)KHYIO PEKIaMy;
B PR - B3aumopeiictBue co CMMU, cnoHcopctso,
BbICTaBKH, Event-mepornpusTus u J000MpOBaHKE; B
CTUMYJIUPOBAHUH COBITA - CEPBHCHOE OOCITY)KUBaHHE
U TEXHUYECKOE KOHCYJIbTUPOBAHUE, B IIPSIMOM
MapKETHHTE - IEPCOHATBHBIE TPOIAXKH [6].

K CCTCBBIM COCTaBJIAOIIUM CpeacTB
MapKETUHTOBBIX KOMMyHI/IKa].[I/Iﬁ JUIA
MAalIUHOCTPOUTCIIbHBIX HpeZ[HpI/ISITI/Iﬁ CUHUTacM

HEOOXOIUMBIM OTHECTH: B pEKlIaMe - MEIUHHYIO

peknamy; B PR - Social Media Marketing, Customer
Relationship Management, Web-caiir u mpecc-
KOH()epEeHIINH; B CTUMYJUpPOBaHMH cObITa — E-
MEpUYaHJAN3UHT, Y4acTUE B TEHIEPAX U IIPOrPAMMBIL

JOSITBHOCTH; B IpsAMOM MapkeruHre - E-mail
pacchuiky [6-8].

ITpouecc (opmupoBaHus CpeAcCTB
MapKETUHT OBBIX KOMMYHUKaIUH
MAaIIMHOCTPOUTENIPHOTO  MPEANPUSATHS  BKIIIOYACT
CJIC/TyTOLIHE 3Tallbl:

1) ompenmencuue meneii  MapKeTHHIOBBIX
KOMMYHUKaLUH;

2) ompezeneHue 1eJIeBOH ayIUTOPHU
BO3/ICHCTBHS,

3) ompeneneHue cocTaBa M COOTHOLICHHS BCEX
HEOOXOAUMBIX CpenCTB MapKETHHTOBBIX
KOMMYHUKAIUH.

IlenssMu  MapKETHUHIOBBIX ~ KOMMYHUKaLUN

MAIIMHOCTPOUTEIBHOTO MPEAIPUATHSI MOTYT OBITH
cieyrorme: nHGOPMHUPOBAHUE IIETICBON ayIUTOPHH;

(hopmupoBanme " moiaep KaHue AMUDKA
MPOU3BOAUTEIS; HACTpaWBaHUE MOTpeOUTeNeH U
MOKynaTenei Ha onpeieNieHHbIe JICHCTBUS;

JOCTIDKEHUE OCO3HAHMS KITFOYEBBIX IIPEHMYIIECTB
MPOIYKINH; YAECPKAHUE CYIIECTBYIOIUX KIUEHTOB;
YBEJINYCHUE JOSITBHOCTH moTpeOuTeNeH u
y3HaBaeMocTH Openna npousBoautens [9,108].

Kaxmolt menu cooTBETCTBYeT OMpeneseHHbII
HaOop Haumboinee 3QHEKTUBHBIX ISl €€ JOCTHIKCHHUS
CpPEeICTB MapKETHHTOBBIX KOMMYHUKaImii (puc.1).

Hanpuwmep, mneuyatHble WU3MaHUS, HapyXKHAS
MeIMiiHAs ~ KOHTEKCTHAsh  peKjiama,  BBICTABKH,
CIIOHCOPCTBO, B3amMmoneiictBue co CMU, Web-caiir,
E-kondepenumn u SMM - »sddekTuBHb Ui
WH(POPMHUPOBAHUS LIETIeBOI ayIUTOpUHI 0
JESITEIbHOCTH TIPOU3BOAMTENS, a JUIS YIS KaHUS
cymecTBylomux kiuentoB - CRM, cepBucHoe
o0CITy’)KHBaHUE, TEXHHYECKOE KOHCYIBTUPOBAHHE H
E-mail paccpuika.

Tabamna 1. CpencrsBa MapKeTHHIOBBIX KOMMYHHKAIMI MAIIMHOCTP OMTE/ILHBIX NPEANPHATHIA B
3aBHCHMOCTH OT IOCTABJICHHBIX LieJICH

CpencTBa MapKETHHTOBBIX KOMMYHHKAIIHI
Direct-
CTuMyITUpOBaHUE
Pexiiama PR MapKeT
cObITa
HHT
5]
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MapKETHHI'O < S s 5 S

= = = S &

BBIX | S| S| & = ] 2 B o ©

= = 2| BB = © » & 8 = &
KOMMYHHKA = 2| 2| 2| © = 2 . £l 2| 2| & =
B EEEALHEE HEE I
AR IR IR 5o Bl 228 BB
ol 51 5| El x| =| & 2| 8| 5| & S| 8| =| E| B E 2

< = < n §
A s = 13 = (= O < o o = O o,
= Z|E| 2| 8| 2| | 8| g ° & S| 5] g 3| £§4 £ °
S| 2| 5| g/ 3| E| 2| g 2| 4| E| s o S| E|l 2 £E5 8 =

Sl g % 2| 8] 2| 5| 8| 2| 8] ¢ = 2 2l 8 5| £8 &
8| &l 2| 5| | Z| 8| 8| Bl 2| %S| x| 7| 5 Fl & 55 & E
Elml Sl zlalalalolm3lml Glolml ol >l =8 =1

I

Philadelphia, USA 7 Clarivate

Ana lytics indexed



ISRA (India)  =4.971
0.829
0.564
1.500

ISI (Dubai, UAE)
GIF (Australia)
JIF

Impact Factor:

SIS (USA) =0.912
PUHIL (Russia) = 0.126  PIF (India) =1.940
ESJI (KZ) =8.716  IBI (India) =4.260
SJIF (Morocco) = 5.667  OAJI (USA) =0.350

ICV (Poland) =6.630

Wudopmupo
BaHHUC
1IeJICBOU
ayJIMTOpUHU

®dopmupoBa
HUE u
ToJIEpP>)KaHu
€  UMHIKa
MIPOU3BOUT
eIt

Hactpauan
ue
moTpeduTen
el 51
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MPEUMYILIECT
B

MPOAYKIIUU
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CYIIIECTBYIO
LIHX
KJIMEHTOB

VYBenuuenue
JOSTTLHOCTH
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en u
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u Openna
MIPOU3BOAUT
elist

Ilpn  ompexmeneHuy  IETEBOH  ayaUTOpPHU
BO3JICHCTBUS ~ MAapKETUHIOBBIX  KOMMYHMKaLMi
MalIMHOCTPOUTENIBHBIX MPEANPUATHA PacCMOTPEHBI
HUHBECTOPBI, MOTPEOUTEIH/TTOCPEIHUKH,
TOCYJapCTBEHHBIC YUPEKACHHS 1 O0IECTBEHHOCTb.

WHBecTopbl Kak IeneBas ayJuTOpHs HaMH
BBIJICTICHBI MIOTOMY, 4TO 3a4acTyIo
MalIMHOCTPOUTEIILHBIE IPEIPHSTHS HE B COCTOSIHUH
B [OCTAaTOYHOM 00beMe (PMHAHCHPOBATH CBOH
TEKyIIMe  pacXoibl, MCHOJNB3YyS HpUOBUIL U
COOCTBEHHBIN KalMTall M BBIHYXJEHBI MPUOErath K
MIPUBJICYECHHUIO CPEICTB U3BHE, & HAXOAUTD JUIS 3TOTO
WHBECTOPOB MOXKHO C IIOMOIIBI0 MapKETHHIOBBIX
KOMMYHHKaIUH.

K mnorpeburensM u noOCpenHHKaM CUYHTaeM
1enecooOpa3HbIM OTHECTH:

— TPOM3BOJACTBEHHbBIC TIPEANIPUSATHS,
3aKynarolye TMPOAYKIHIO Uil ee JajbHeHmero
UCTIONB30BaHUs (TOTpeOJIeHUsT WJIM BHEAPEHUS B
MIPOU3BOICTBEHHBIN MpoIiece);

— TPeAnpHUATUA-TIOCPEAHUKH  (ONTOBOM M
PO3HHUYHOW  TOPrOBIIK),  KOTOpble  3aKyHaroT
MPOAYKIHIO JUIsI €€ MOCICIYIONICH MepernpoaaKu ¢
LEJTbIO [TOMYYCHHS TPUOBLIH;

— OecnpuObLIbHBIE OpraHusanuu,
3aKynarolue  MPOAYKIHMIO Ui  BOIUIOLICHHS
OMpENICIICHHON UCH B JKU3Hb U €€ PAaCIpOCTPAHCHHE
B OOILIECTBE;

—  eIMHHYHBIX norpeduTene, KOTOpbIE
MOKYTAIOT MPOIYKIUI0 MAIIMHOCTPOCHUS B JIMYHBIX
nemsix (a7 COOCTBEHHOTO HMCIIONIb30BAHMSI, CAAYU B
apeHay  T.1.).

Il'ocynapcTBeHHBIE YUpEKIACHUS Kak LiejeBas
ayJIUTOPUS MAIIMHOCTPOUTENBHBIX  IPEIIPHSITHIA
BBIZICJICHBI C IIEJIbI0 X JANbHEWIIEro BIMSHUS Ha
COBEpIICHCTBOBAHHUE 3aKOHOJATEIHHON 6assl,
CO3/IaHHE CHCTEMBl TapaHTUH CTAOMIBHOCTH JUIS
o0ecriedeHnss  JOJTOCPOYHOr0  (PUHAHCHPOBAHUSA
WHBECTUIMOHHBIX  IMPOCKTOB,  CTHUMYJHUPOBAHUS
nporiecca GopMHUPOBAHHS HHBECTUIIMOHHBIX YCIIOBHIMA
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JUIsl KHHOBAI[HOHHOTO Pa3BUTHUSI MAIIMHOCTPOCHUS B
[EJIOM, KOODAMHAI[MU JCATENbHOCTH MPOSKTHBIX
OpraHu3aluii Mo pa3paboTKe MPOEKTOB HOBOTO HJIH
YCOBEPIICHCTBOBAHHOTO IMPOHM3BOJCTBA IPOMYKIHH
CO CTOPOHBI TOCYIApCTBa, a Takke (OPMUPOBAHHUS
TOCYapCTBEHHOTO  3aKa3a Ha  OTCYECTBEHHYIO
MPOJYKIUIO, OCYIIECTBICHUSI TOCYAAPCTBEHHBIMU

MIPOM3BOAMTENE, TO JOCTHXKCHHE IOCTABICHHBIX
nene  3HauuTeNnbHO  obnerdaercs.  Hampumep,
HPEANPUSATHIO C XOPOIIUM UMHKEM OyzeT jerde u
ObIcTpee HaliTH  BBICOKOKBAJIH(HUIIMPOBAHHBIX
pabOTHHMKOB, BBINTH W3 KPH3UCHOTO IOJOXKEHHUS,
npuBiedp BHUMaHue CMU, yBenW4HTh CTOMMOCTB
aKIUil ¥ TOMy oI00HOE.

YVUPSKACHUSIMA 3aKYIKH MPOAYKLUHH UL PEeLICHHS B COOTBETCTBMHM  TpPEXMEpPHOW  MOJIEIBIO
pasHOro pojxa COUMaJbHBIX mpoOiieM, 3anad, (hopmupoBanus Cpe/CTB MapKETHHTOBBIX
BBITIOJTHEHHS IIPABUTENBCTBEHHBIX TPOTPaMM. KOMMYHHKaLHUH MalIMHOCTPOUTENBHBIX
OOI11eCTBEHHOCTh PACCMOTPEHA KaK ayAuTOPHs npeanpusatuid [10, 63] (puc.l), MoxHO MOKOOPATH
BO3JCHCTBUS ~ MAapKETHHIOBBIX  KOMMYHHKAIMI KOMMYHHKaIlUOHHBIE cpencTBa, KOTOpBIE
MAalIMHOCTPOUTEIFHOTO NPEINPUSATHS MOTOMY, YTO ONTHMAJBHO  MOAXOMAT  JUIA  IIPOU3BOAUTEINS,
OHa BBICTYNAeT <JIAKMYCOBOM OyMmaroit» uMHIKa NPUHUMAas BO BHUMaHUE OTPACb MAIIMHOCTPOCHHS 1
npomsBoguTend.  Ecim  y  OOIIECTBEHHOCTH 1eJIeBbIe ayIUTOPHU MAapKETHHT OBBIX
JI0OpoKenaTeIbHOe NIpeCTaBICHUE 0 KOMMYHHKaIH# (Tabmn.2 - 3).
4
Otpacib h
MaIIMHOCTPOCHUS
Tsoxenoe n
SHEPreTUYEcKoe
[IpubopocTpoeHue
Cpenctsa
CraHkocTpoeHue MapKeTHH
TOBBIX
KOMMYHHK
TpancnoptHoe -
auun
CenbCKOXO035HCTBEHHOE
DJIEKTPOTEXHNYECKOE
PanuosnexrponHoe
ABHaKoCcMHUECKOE >
T ® ! o = ]
= 205 25 B 4 eJIeBbIC
SE 2, EZ SEZZ 2 B "
58 B5 ©° = 5 Z s £ Z = ayJIUTOPHU
=S = 25 g &7 =2 3 5 8 MapKETHHIOBBIX
[ = =~ o
29 9% B E&5 BE 5 ©E KOMMYHHKaLHii
=8 9 £ g2¢& HE o g s
s Fa & B g =B
& o IS = o =
=z 5 > O T o
o o

Pucynok 1 - TpexmepHasi Mozie/1b P OPMHUPOBAHHS CPEACTB MAPKETHHIOBBIX KOMMYHHMKALMIT
MAIIHHOCTPOUTEIBHBIX NPeINPHATHI

Ucnonp3ys TpexmepHyro Momens (puc.l),
chopmupyem cpesacTBa MapKETHHT OBBIX
KOMMYHUKaIHHI ISt KaXKIIOU oTpaciu

MAIIMHOCTPOCHHS C YUE€TOM HX LIENEBbIX ayAUTOPUH
(tabn. 2).

Hanpumep, ans  npeanpustuii  oTpaciu
TSXKEIOTO W HHEPreTHYECKOro MAaIlMHOCTPOEHHS,
MIPOM3BOASAIINX METAIUTYPIHIECKOE, SHEPTETUIECKOE,

He(TIHOE, IIaXTHOE, CTPOUTEIBbHOE 000OpyIOBaHME,
LENeBBIMH ayIMTOPUSIMUA OYIyT MPOHM3BOJICTBEHHBIC

NPEANpPUSTHS; TOCYAApCTBEHHBIE YUPEXKICHUS H
HHBECTOPBI. D¢ pexTnBHBIMI Cpe/icTBaMu
MapKEeTUHTOBBIX ~ KOMMYHHKanui  OymyT: B
CTHMYJIMPOBAHNH COBITA - CEPBUCHOE 00CITY KNBAHNE;
TEXHUYECKOe  KOHCYJIbTHPOBAaHHE, ydacTHE B
TeHnepax, B Direct-MapkeTnHre —IepcoHaJIbHbIC

Philadelphia, USA

12 Clarivate
Analytics



ISRA (India) =4.971 SIS (USA) =0.912 ICV (Poland) =6.630
. ISI (Dubai, UAE) = 0.829 PUHII (Russia) = 0.126  PIF (India) =1.940
Impact Factor: g (australia) =0564 ESJI(KZ)  =8716  IBI (india) = 4.260
JIF =1500 SJIF (Morocco) =5.667 OAJI (USA) = 0.350
npogaxu; B PR BeICTaBKH;,  Web-caiiT;
noboupoBanue; B3ammozelicteue co CMU; E-
KOH(EPECHIINH.

Tadnuua 2. @opMupoBaHue CPeICTB MAPKETHHIOBBIX KOMMYHHKANMI1 B 3aBHCUMOCTH OT OTPACJIH H
1eJIeBOH ayIMTOPUM NPeANPUATHI MAIIMHOCTPOeHHs (Pa3padoTaHO ABTOPOM)

LleneBrie
HazBanue OTpaciu | o S — ayIUTOpUr O¢ddexruBHBIC cpencraa
MalIHHOCTPOCHUS poiy MapKETHHTOBBIX MapKETHHTOBBIX KOMMYHUKAITHHA
KOMMYHUKaui
BricTaBku; Web-caiiT; CEpPBUCHOE
Merannyprudeckoe, IIpousBoacTBEHH
00CITy’)KUBaHHUC; TEXHHYECKOE
Tsokenoe SHEPreTUYECKOe, bIC TPEIIPUATHS,
KOHCYJIbTUPOBAHHE; 1060UpoBaHHE;
JSHEPreTHIeCKOoe He(TAHOE, IIaXTHOE, | TOCY/IapCTBCHHBIE .
B3aMMOJEHCTBHUE co CMU; E-
MalIHHOCTPOCHUE CTPOUTEIBHOE YUPESKICHUS;
KOH(pepCHIIMK; ydYacTHe B TEHACPAX;
o0bopyaoBaHue HHBECTOPBI
MIEPCOHATBHBIC TPOTAKH
IIpousBoacTBEHH
bIC TIPEIIPUATHS,
KonTpoasHo- NpeAnpUsITHS- .
p peanp Web-caiir; eYyaTHbIe W3IaHMS;
U3MEPUTEIHHEIC MOCPETHHKH,
IIpubopocTtpocHue KOHTEKCTHas pekiama; E-koHpepeHImuy;
npudopsl,  CHCTEMBI | TOCY/AapCTBEHHbIE
CepBUCHOE 00CTY)KMBaHNE; TEXHUIECKOE
yIpaBJICHUS, YUPEeKICHUS;
KOHCYJIETUPOBAHUE
ONTHUYECKUE MPUOOPHI | UHBECTOPHI,
SJIMHIIHBIC
moTpPeOUTEIH
Merammopexyiue, IIpousBoacTBEeHH
JepeBooOpadaTeIBal0 | bIe TMPEANPHUATHS; TlepconanbHpie  MPOMDKH; ~ CepBUCHOE
p P Pep ’ | obciy)XuBaHUE; Web-caiiT; SMM;
CraHkocTpocHHE e MAaIIHBL, | TOCYIapCTBCHHBIC o
ydactue B TeHJepax; E-mepuannaii3ur;
ABTOMAaTHUYCCKUC YUPCIKACHUS, .
E-mail paccriika
107050707 HWHBECTOPEI
JlerxoBbie u
Enunnynnie o
Tpy30BbIE Hapyxnas pexiiama; Web-caiir;
MOTPEeOUTENH; .
aBTOMOOHIIH, B3aumoeiicteue co CMU; crioHCOpCTBO;
N rOCyTapCTBCHHEIC
TPOJLICHOYCHI, BeIcTaBkHM; Event -  MeponpusrTus;
TpancniopTHOE YUpeXACHUS;
aBTOOYCHI, CEPBUCHOE O0CITY)KUBAHHE; KOHTCKCTHAS
MAaIIHHOCTPOCHUE WHBECTOPHI, N
MOTOIIHMKIIBI, pexnama; E-koH(epeHIn; MemuitHas
OOIIECTBEHHOCTD;
BEJIOCUIIEIBI, pexiama; Product Placement; SMM;
OecripuOBLILHEBIE
JIOKOMOTHUBEI, CRM
OpraHu3aIUH
BaroHBI, CyJa
IIpeanpusitus-
TpakTopel,  CEsUIKH, PEATIP o
sepHo 4 | TOCpenHHKH; Web-caiir; Hapy>KHas pexiama;
N P MPOU3BOJCTBEHH | MemuitHas pekinama; E-mail pacceuika;
CenbCKOXO034HCTBEHHOE | CBEKIOYOOpPOYHbIE
< bl€ IMPEANPUATHS; | IporpaMmsl JosieHocTH; SMM; CRM;
MaIIHHOCTPOCHHE KOMOAaTHBI, N
€IMHUYHBIE B3aumozeiicteue co CMU; cepBucHoe
MOYB0O0OPadATHIBAIO .
oTpeOuTENH; obciyxuBanue; E-mepuangaiizuar
IIHE arperaTsl
HWHBECTOPEI
[pennpustus-
TOCPETHHKH;
TypOoreneparopsl, POM3BOICTECHH Hapyxnas pekiiama; KOHTEKCTHas
Enextporexnuueckoe 3JIEKTPOIBUTaTEIIH, HI; e — pexitama; SMM; menuitHas pekinama; E-
MaIIMHOCTPOEHUE Kaberb, peaip > | mail pacceuika; mevaTHble uU3gaHus; E-
TparchopMaTophl CAUTHITHHBIC koH(pepeHmmn; Web-caiit; CRM
P p p oTpeduTeNH; p ’ ’
HWHBECTOPHI
DNEeKTPOHHBIE Enuananeie Web-caiir; HapyKHas pekama,
PagmosnextporHOE CHCTEMBI U | TIOTpeOUuTeNH; BEICTaBKM, MeAWiiHas pekinama; E-
MAaIIHHOCTPOCHHE obopynoBaHue, MPOU3BOACTBCHH | MEpUYaHAANH3WHT, KOHTCKCTHAs pPEKIaMa;
IprOOPHI pie npexanpusarus; | SMM; CRM
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ISRA (India) =4.971 SIS (USA) =0.912 ICV (Poland) =6.630
. ISI (Dubai, UAE) = 0.829 PUHII (Russia) = 0.126  PIF (India) =1.940
Impact Factor: g (australia) =0564 ESJI(KZ)  =8716  IBI (india) = 4.260
JIF =1.500  SJIF (Morocco) =5.667  OAJI (USA) = 0.350
IMPOU3BOACTBEHHOI'O npeanpuATuAa-
u OBITOBOTO | MTOCPEIHUKHU
Ha3HaYeHUs!
Camouersl,
KOCMHYECKHe
anmaparbl M PakKeTsl,
I'ocynapcTBeHHBI
aBUaJIBUTATEIH, | JlJo6OupoBaHue; yuacTHe B TeHAEpax;
ABHAaKOCMHYECKOE €  YUYPEeKICHUS; Nl ’
CHCTEMBI yNpaBICHUS Web-caiir; Product Placement;
MaIINHOCTPOCHHE HWHBECTOPHI 2 .
ISt KOCMHMYECKHUX B3aumoieiictBue co CMU; cnoHcopcTBO
o 00I11eCTBEHHOCTh
CTAQHLWH, y37BI |
IpruOOpHI TSt
aBHAIUH
3akii0yeHue KoMMyHHUKarud. C TIOMOIIBIO  BBIIICONHCAHHOM
KoMMyHHKanuy SIBISIFOTCS OCHOBOM IS BCEX METOAMKH  MOXHO  CHOPMHpOBATH  CpEACTBA
C(bep pLIHO‘IHOﬁ JACATCIIBHOCTH, U MAalIUHOCTPOCHUE MAapKETUHI'OBBIX KOMMyHI/IKaI_[I/Iﬁ JIIsL

HE HCKIIIOYEHHE. VYenex MapKETUHI OBOM
KOMMYHUKAI[MOHHOI MTOJIUTUKH
MAalIMHOCTPOUTENIBHOTO MPEANPUATHS BO MHOIOM

3aBUCHUT oT MIpaBUIIBHOT'O BI)I60pa CpeacCTB
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