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Abstract 
The issues of health are relevant to the existence of a human being. How can communication 

hasten containment of a COVID–19 pandemic is crucial to mitigate its impact on human lives since 
issues relating to health are considered vital to all strata of persons in the society regardless of their 
socio–economic and political status. This study is to investigate how Addis Zemen newspaper 
covered and framed news stories concerning Coronavirus health concerns in Ethiopia. Using the 
quantitative content analysis method, the newspaper was analyzed along the lines of its news 
report; feature stories, editorial, opinion as well as interviews. Findings show that much coverage 
has been given to the spread of coronavirus, and the issue was considered prominent in the 
newspaper. On sources of information, about one–quarter of the stories have used government 
officials as its sources; on the other hand, about one–five of the reports on Coronavirus were 
substantiated by health experts and health organizations. Ten types of frames were found 
prominently emphasized in the reports while two were made salience in almost half of the total 
reports on the pandemic. Containment and effect frames were by far the most frequently appearing 
frame in the media. 

Keywords: framing, COVID–19, coronavirus, pandemic, media, Africa.  
 
1. Introduction 
COVID–19 is an incident of huge magnitude and pertinence. Its effect has influenced various 

social, political and economic domains, including how the media depict the outbreak. It is having 
profound and significant impacts in several spheres of the entire world. The purpose of this study is 
to investigate how Addis Zemen newspaper framed news stories concerning Coronavirus issues in 
sub–Saharan African countries, Ethiopia. The research chose the newspaper as it is the only daily 
and widely circulated Amharic newspaper in the country and can influence other media outlets. 

Background. The current novel Coronavirus pandemic, which originated in China in 
December 2019, becomes a substantial challenge for the entire world. COVID–19 has turned the 
world upside down. “Everything has been impacted. How we live and interact with one another, 
how we work and communicate, how we move around and travel” (ESCAP et al., 2020: 3). Every 
part of our lives has been influenced. The pandemic is a disaster experiencing enormous damage on 
humanity disrupting lives and livelihoods (Gates, 2020). The scale and severity of COVID–19 are 
unprecedented. This pandemic has, therefore, impressed strong media attention. It is becoming a 
sensitive issue of intense public interest and discourses. For this reason, how the media can play a 
role in containing COVID–19 and saving lives, can be a big deal to minimize its effect. 
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We all face a worldwide pandemic which kills people, spreads human suffering and defaces 
people’s lives. The pandemic is beyond a health crisis. It is vividly a human, economic and social 
crisis all over the world. It affects all segments of the population. Especially, older persons, and 
people with disabilities, individuals living in poverty situations, are most vulnerable to situations. 
When the virus is not properly communicated and handled, the social crisis created by the 
pandemic might increase inequality, discrimination, global unemployment and the like (Walker et 
al., 2020; UN, 2020). It has become far more than a health and science story, and more than the 
concern of health and science journalists (Ataguba, 2020; UNCTAD, 2020). 

Disease outbreaks are inescapable, and often erratic, events. The environment surrounding 
an epidemic is unique in all public health. Uncertainty, confusion and a sense of urgency are the 
noticed features of outbreaks. By and large through the media, Communication is another 
component of the outbreak atmosphere. Lamentably, communication failures which have delayed 
outbreak control, undermined public trust and compliance, and unnecessarily prolonged economic, 
social and political chaos attributes of the pandemic. The WHO (WHO, 2005a) claims it is presently 
an ideal opportunity to recognize that communication expertise has become as fundamental to 
pandemic control as epidemiological preparing and laboratory analysis. 

From the experience, infectious diseases make a security threat that the society and the 
media have recently neglected. The media work as an impression of the public’s concern and serve 
to everyone’s understanding of health pandemics. The social and political settings of infectious 
disease pandemics are caught in the frames mass media utilize to tell stories about emerging 
diseases. Framing theory proposes that how the media present an issue affects how audiences feel 
about that issue (Shih et al., 2008; Ungar, 1998). Along these lines, investigating media framing of 
the pandemic provides a window for understanding public opinion and knowledge.  

For one to understand how framing of news issues take place in the media, it is impertinent 
to draw insights from the Agenda Setting Theory. It is the process through which issues bubble up 
into public attention through mass media selection on what to cover, thereby causing the public to 
perceive these issues as salient (Severin, Tankard, 2001). Media narrow the attentions of public to 
certain issues by laying more emphasis on them at the expense of others to accomplish the agenda. 
It occurs when mass media present certain issues frequently and prominently with the intent of 
getting large segments of the public to perceive those issues as more important than others 
(Mustapha, 2012). Content analyses of media coverage of the SARS epidemic in the early 2000s 
and Ebola outbreak in 2014 provide a good framework for an analysis that can be applied to the 
Coronavirus pandemic (Beaudoin, 2007; Luther, Zhou, 2005). The present analysis of media 
reports about the 2019 Coronavirus mirrored those content analyses and analyzed which of the 
frames were most prevalent. 

Statement of the problem. As the problem rapidly became a global issue, the World Health 
Organization declared a global health emergency on 30th January, and on 11th March, 
the pandemic. The case has continued to dramatically escalate; by 6 August 2020, there have been 
19,246,679 confirmed cases of Coronavirus, 12,350,433 recovered and 716,745 deaths. As the case 
is becoming complicated, media can play a pivotal role in providing the public with credible, fact–
checked and timely information. Besides, they can facilitate to combat COVID–19 (coronavirus) by 
committing to transparency, tackling misinformation and promoting health recommendations. 
Media could be a great way for individuals and communities to stay connected while physically 
separated. Examining the extent of media’s coverage to fight the disease will be essential, therefore 
(ESCAP et al., 2020; WHO, 2005b).  

The COVID–19 pandemic is not only a health crisis, but also a humanitarian and 
development crisis that is menacing to leave profound social, economic and political scars for years 
to come, particularly in countries already overloaded by delicacy, conflict and poverty (Ibrahim, 
2020). Concerning communication, unreliable and false information is spreading around the 
world, the fake information about the coronavirus became a second pandemic. Besides, the 
expected behavioural change to prevent the virus cannot be successfully achieved because of 
disinformation, economic constraints and other related factors in Ethiopia context. It can be said 
the fake news become fairly common and is causing severe damage to public health and welfare. 
Thus, the media should play a crucial role to be a source of verifiable information. Moreover, they 
can be a tool to fight the virus by confronting fake news, promoting transparency and addressing 
health experts’ advice (Iyengar, Kinder, 2010). 
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Framing studies (Benefo, 2004; Bloch–Elkon, 2007; Bratić, 2006; Catalán–Matamoros, 
2011) have confirmed that the mass media influence public attitudes and decisions. The weight of 
this influence could be linked to how media structure news stories concerning health issues. 
It implies that how media frame news items determine the impact of such stories and the 
likelihood of the corresponding effects. The media play a significant role in the dissemination of 
information on the 2019 novel coronavirus disease (COVID–19) pandemic. Journalists and media 
organizations should do their most extreme to stay up with the latest with the outbreak using reliable 
information from respective health departments and the WHO, and that they should both fact– and 
reality–check information in order to remain a trusted source. This research draws its foundation from 
the Framing theory which is an essential tool the media uses to reduce the complexity of issues and 
ensure understanding among the public (Entman, 1993; Kott, Limaye, 2016). 

According to J. Park (Park, 2003:145), “The window does not show the world as it is. People 
only see the world within the frame of the window.” The differences in the reportage are informed 
by various factors ranging from the objectives and media of motives, the issues involved, the 
interests of audience; each constitutes a pulling force that shapes the output and influences the 
effect. The roles of mass media in communicating health related problems are anticipated to be 
more of social responsibilities that depict media as information guardians for societal development 
(Li, 2016). How mass media manage health information most often reflects the public health 
awareness and their sensitivities to health challenges and needs.  

As far as concerning the knowledge of the researcher, there is very little research made so far 
regarding the coverage of the novel pandemic in Ethiopian media. Globally, M.D. Brindha et al. 
(Brindha et al., 2020) conducted a study to identify the role of social media platform in 
disseminating information about the Covid–19 outbreak among the people. Besides, C.R. Mejia et 
al. (Mejia et al., 2020) tried measure the perception of the media and their informative role in the 
face of COVID–19 pandemic entitled “The Media and their Informative Role in the Face of the 
Coronavirus Disease 2019 (COVID–19): Validation of Fear Perception and Magnitude of the Issue 
(MED–COVID–19)”. Thus, it is essential to conduct a study with a purpose of finding out how the 
media report coronavirus health concern in sub–Saharan African countries, Ethiopia. 

 
2. Materials and methods 
Research Design. The choice of methods and their application are determined by the 

objectives of the study, the nature of the phenomenon under examination and the theory of the 
researcher (Babbie, Mouton, 2001). As known the nature of the research question will shape the 
Methodology decisions, quantitative approach was selected for its worthwhile in the area of media 
framing. As quantitative research is structured, logically sequential phases and deduction, 
a quantitative approach was employed to collect data from the newspaper about themes, sources, 
and frames used in stories of coronavirus issues (Cohen et al., 2007; Kothari, 2004). According to 
D. Wilson et al. (Wilson et al., 2008), quantitative research is a type of research designed to yield 
numerical data. It involves the collection of numerical data in order to explain, predict and control 
the phenomena of interest. 

Meanwhile, so as to assess the framing of coronavirus on newspaper, content analysis has as 
well been used in the study. As F. Kerlinger (Kerlinger, 2000) defines content analysis as                
“a method of studying and analyzing communication in a systematic, objective and quantitative 
manner to measure variables”. B. Berelson (Berelson, 1952: 18) had similar perspectives. Besides, 
according to A.A. Berger (Berger, 1998: 23) content analysis is a method that targets estimating the 
extent of an issue “in a representative sampling of some mass mediated popular art form.” content 
analysis is also useful to recognize the goals, communication patterns of an individual, group or 
institution. 

Sample and Sampling Technique. Newspaper selection that covered the social, political, 
health issues of the country and its circulation were taken it to account to choose. As a result, Addis 
Zemen Newspaper was chosen as the subject of the study, and it is the only daily Amharic 
government newspaper. This newspaper is widely circulated and has the ability to influence other 
media outlets. Besides, it may give adequate coverage of the pandemic and it is also available in 
online version.  

It would be unreasonable to set a specific time frame for getting a higher number of articles 
dealing with the pandemic; starting from Ethiopia confirmed its first case on 12 March 2020 up to 
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11 May 2020 (90 articles of 3 months editions) were taken as a sample. Each article was considered 
a unit of analysis. All articles that were based on facts (news, features, editorial, opinion and 
interviews) that deal with the pandemic of any kind were included for analysis. 

Instrumentation, Unit analysis and Data Analysis procedures. Document Analysis is the 
major means of data collection used to extract information and facts (inputs) for the study. Because 
this method is very convenient and usually means of data collection for researched compiled on 
media framing (Cohen et al, 2007; Kothari, 2004).  

The focus was on both the headline and the body of the news. When the headline of a news 
story contains issues of COVID–19, it would be selected for the frame analysis. The whole body or 
part of the body of a news stories contains or describes the coronavirus issue; it qualifies to be 
included as a unit of analysis. R.D. Wimmer and J.R. Dominik (Wimmer, Dominik, 2013) note that 
the unit of analysis might be a single word or symbol, a theme or an entire article or story in a 
written content. The search for related news stories would be done manually by accessing 
softcopies of sampled newspaper. All stories in the editions of the sampled newspaper within the 
period already specified would be checked in order not to miss out any story that could add–up to 
the data. The main angle of a story was determined by referring to the headline, lead sentence, and 
most at times all elements of the article such as words/vocabularies.  

The coding book that I prepared was adopted from the previously made researches and 
prepared to be able to analyze the dominant frames used; modifications were also made to make it 
fit for the novel coronavirus issues (Hallahan, 1999; Nisbet et al., 2003; Shih et al., 2008). This 
coding sheet is of a massive merit to assess the article types, locations, themes, sources, frames and 
media function of articles about the pandemic. As journalists build stories’ content, the most 
emphasized of the stories’ angles then become the central theme or the frame upon which others 
news angles revolved. The coding of news stories about the pandemic was subjected to some frame 
typologies, and some of the most salient news angles in the sampled news contents that do not fall 
within the adopted frames were given new frame codes to ensure that all the news reports about 
coronavirus issues were treated. 

Inter code reliability. The most widely used reliability coefficient was used. Cohen’s kappa 
(ҡ) was run to determine and confirm if there was un agreement between two coders of 10 per cent 
of the texts data from the sample newspaper (92 news stories on coronavirus). The coders are 
trained independent coder who has graduate media and communication and the author. Two 
coders had strong agreement when it came to identifying the type of frame and genres of the story 
κ = .783 and κ .949 respectively. The agreement was even stronger when identifying the location of 
the story κ = .982, and size of the story, which had zero disagreement between the coders, κ = 
1.000. With regards to the sources cited, the two coders had equally strong agreement κ = .922. 
These results show all of variables coded have the inter–coder reliability coefficients that was 

greater than the minimum value required ( > 0.7) with a percentage of inter–coder agreement 
(Freelon, 2013). The results fall within the recommended inter–coder reliability coefficient value 
for the liberal index employed (Lombard et al., 2010). 

 
3. Discussion 
Types, Size and Depth of stories. The results indicate that significant attention was given to all 

types in news, feature, editorial, opinion, and interview articles with high frequency by Addis Zemen 
newspaper in the sampled publication period. News is a significant criterion to identify prominence to 
an issue in press media (Boukes et al., 2020; Buchanan, 2009). Thus, the newspaper was better in 
giving prominence to the pandemic. Since Coronavirus outbreak has been an international health issue, 
it demands the concerns of all nations of the world including their media. The status of the outbreak in 
any country can be determined the level of involvement of its media. The content analysis of newspaper 
reports of Coronavirus within the period of the rampage, therefore, shows that much more attention 
was given. It is an indication of most of the reports in Ethiopia framed the issue as proactive towards 
the pandemic by comparing the level of managing the situation with other affected countries. There are 
similarities between how coronavirus reports in the newspaper was covered and framed Ethiopia, and 
in the globe (Ogbodo et al., 2020). 

Moreover, much of the reports on Coronavirus were framed important than other pressing 
issues (the conflict of Grand Renaissance dam and General Election) in Ethiopian at the time by 
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the newspaper. More spaces allotted to COVID–19 stories than usual ratio of health reports to 
allow detail treatment of interest news angles is an indication of framing strategy. 

Placement of the story. In the lens of placement, the researcher categorized the location of 
articles in front, inside and back page in relation to the pandemic in order to examine their 
prominence (Boukes et al., 2020; Vandendaele, 2018). News placement is another measurement 
indicator for the degree of prominence attached to newspaper report of an issue (Buchanan, 2009). 
The placement of articles on Coronavirus indicates the prominence given to the issues in the 
newspaper. Articles which are placed on the front page of a newspaper are considered as to be the 
most prominent issues of the edition than those which are placed somewhere in the inside pages. 
A Coronavirus report appeared on the front page in every edition of the newspaper. 

Furthermore, an article placed at the back page of a newspaper is also marked as 
newsworthy. The number of front–page articles in the Addis Zemen newspaper is found to be very 
high. There are also a number of articles in an inside page. Thus, one can deduce that issues on 
COVID–19 were prominent to the Addis Zemen newspaper. As An editorial is a commentary article 
that reflects the stand of a newspaper with respect to the present policy, strategies or recent issues, 
it is assumed to be written by the editor–in–chief of the newspaper. Consequently, the result of the 
study indicates that the newspaper consistently did place this health issues on its editorial pages. 
Again, at least one COVID–19 report appeared on the front page in every edition of Addis Zemen 
newspaper during the rampage. 

Sources used in producing the articles. In the same fashion, media frame issues by 
authenticating the news angle they want to emphasis with credible sources, more importantly 
expert in order to influence the level of importance that audience attach to the report (Gabore, 
2020; Jung Oh et al., 2012). The newspaper attempted to use diversified sources in addressing the 
issues. Health experts, Individuals, NGOs, research findings, and various media agencies were 
employed as sources. 

The more commonly used sources in the Addis Zemen are government officials. It may help 
to provoke the issue and can create an impression that solutions to health problems; however, 
the over–reliance of authority sources once again underlines the influence of news values in the 
coverage of news stories. The more prominent a source, the more newsworthy he or she is 
considered. By relying so much on this approach, journalists covering health stories run the risk of 
always covering events from the point of view of authorities which may at times be misleading. This 
further compromises the ‘balance’ (of information in stories) which is another news value.                  
E. Goffman (Goffman, 1974) also argued that by reporting stories based on frames given by the 
elite or political class (authorities), the media serve as protectors of the status quo, serving the 
interests of the ruling class. The findings of this study were consistent to H.J. Gans (Gans, 2004) 
claims that media frames often tend to favour the elites. 

On the other hand, About one–quarter of the reports on Coronavirus were authenticated by 
health experts including health organizations and research finding to the reports quoting or citing 
the health experts was also strategic to lay emphasis on some news angles, most often on 
preventive measures, containment mechanisms as well as on setting the record straight regarding 
misinformation about the virus and the statistics surrounding its spread and fatality. However, 
government also constitutes the bulk of the news sources as a justification for the vested interest of 
the government to overcome the outbreak (Lee, 2013).  

On the same token, stories which were not substantiated with any news source indicate it is hard 
to find trustworthiness, articulateness, and productivity. H.J. Gans (Gans, 2004) claims that journalists 
should pay attention for source selection and authentication for their news stories production. Having 
suitable stories in past, ability to supply a lot of information without undue expenditure, keeping 
reliable sources whose information requires the least amount of checking, making reporter points 
concise are the element to be considered take while authenticating the sources. 

Frames employed in the stories. This study found out that ten major frames were employed 
by the newspaper, Addis Zemen, while reporting COVID–19 pandemic in Ethiopia. The frames are 
the central news angles through which the newspaper presented and tried to combat the 
dissemination of the virus. Each of the news angles is regarded as a frame such as: awareness, 
containment, panic, conspiracy, and political influence (Jo, Chang, 2020). Others are; effect, 
mobilization, support, misinformation, and boycott frames. Containment was the most frequently 
used frame which is in line with the countries’ health policy to prevent the pandemic and 
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precaution to be followed towards controlling the crisis (Minister of Health, 2004). Three out of the 
ten frames (panic, misinformation and boycott frame) identified in the newspaper reports of 
COVID–19 are newly generated while the remaining seven correspond with framed employed in 
other health issues by some newspapers of other countries as established in (McComas, Shanahan, 
1999). It shows that there is not much difference between how coronavirus reports in the 
newspaper was framed and how other health issues like Ebola, Cholera, H1N1 influenza, 
Coronavirus by other researchers were framed in many newspapers across the globe (Bolsen et al., 
2020; Gössling et al., 2020; Habersaat et al.,2020; Nisbet et al., 2003; Nwakpu et al.,2020; Shih et 
al., 2008). 

Framing is the way of discarding a few elements of perceived reality and amassing a narrative 
that highlights connections among them to encourage an interpretation (Entman, 1993). More than 
one–third of the aggregate news stories on COVID–19 that were published in Addis Zemen 
newspaper under study is on containment frame. It remains the most focus news angle in more 
than one–third of the news stories; this perhaps was meant to reap the society off the virus. Making 
the frame predominant in many of the news stories reflects the social responsibility role and the 
interest of the newspaper towards controlling the outbreak. Many of the stories reported on 
Coronavirus also focused on the effect of the outbreak on both social and economic facets (Wang et 
al., 2020). The support and the mobilization frames are the third and the fourth frequently used 
frames, respectively. The panic frame stands fifth in its frequency.  

 
4. Results 
Types of the Story. The articles that were found to have the issue of on COVID–19 published 

genres of news, features, editorials, opinion, and interviews. Of the total 912 articles were, 
441 news, 356 features, 57 editorials formats and 19 were opinions published in Addis Zemen 
newspaper.  

As the data portrayed from Figure 1, 441 (48.3 %) fall in to the news genre which is almost 
half of the total articles, 356 (40.02 %) articles were features and 57 (6.3 %) articles were editorial, 
19 (2.1 %) articles were opinion and 39 (4.3 %) articles fall in to the genre of interviews. The news 
and the feature articles took 88 % of the whole issues. It seems to indicate that issues on COVID–19 
were considered as newsworthy in relation to other social, political, and economic affairs. 
Particularly, issues of the pandemic were found in the most of editorial pages of newspaper.             
It vividly suggests attention was given in each genres of the newspaper. 

 
Fig. 1. Genre of Articles on COVID –19 

 
Placement of Articles. The front–page and non front–page articles have got different 

attention by the target audience. The place where articles are situated in newspaper indicates how 
much attention is given to the issues.  

Moreover, it discloses how the media/press made the issue their agenda, which perhaps aims 
at making it a public agenda, too. It, therefore, happens that stories which are found to be the most 
important and have great newsworthiness are placed in the front page; those stories with less 
important news value, in contrast, are placed somewhere in the inside or back pages.  
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Fig. 2. Placement of the stories on the Newspaper 

 
Accordingly, it is evident from figure 2, out of the total 912 articles, 203 (22.26 %) articles 

were placed on the front page of the Addis Zemen newspaper and 691 (75.77 %) articles were 
placed in the inside pages; and 18 (1.98 %) articles were situated at the back of the pages. 

Size of the Articles. The space given and the length of articles indicate how much attention is 
provided to the topic. In other words, the number of words of each article was measured and 
categorized into scales namely short, medium, and large. The word count can indicate the extent to 
which the articles are long and the depth of coverage given to the topic in question, COVID–19. 

 

 
 

Fig. 3. Length of the Articles  
 

As it is apparent from the chart, about 60 % of the article had large size; 25 % of the articles 
were medium sized in of the newspaper which used in between 200 and 400 words, whereas only 
15 % of them are short stories. These findings revealed that Addis Zemen newspaper gave ample 
space for the coverage of COVID–19 issues.  

The researcher believes that articles with large number of words take more space, and they 
are more descriptive and elaborative than those with short and medium sized articles. Thus, the 
findings indicate that the novel coronavirus are presented and represented in an elaborative way 
and high frequencies of the articles published by the newspaper has got extensive coverage. 
Readers of the newspaper can relatively have a comprehensive understanding of the content of the 
articles on people about coronavirus better. 

News Sources used for coronavirus stories. News source is another indicator of how 
newspaper framed and making agenda of coronavirus stories.  

22%

76%

2%

Front Page Insides pages  Back pages
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N News sources  Frequency Percentage (%) 
1 Health professionals/ experts 103 11.29 % 
2 Victims/ Relatives of the victims  2 0.21 % 
3 Government officials 210 23.02 % 
4 News Agency 97 10.63 % 
5 National/ International Health organization 101 11.07 % 
6 Organizations/ NGOs 72 7.89 % 
7 Community members 123 13.48 % 
8 Researchers/ researches  57 6.25 % 
9 No specified sources 147 16.11 % 
 Total  912 100 % 

 
Fig. 4. News–sources used for Coronavirus stories 

 
What news sources did the newspaper use for the authentication of COVID–19 news stories, 

and how credible were the news sources? Journalists attribute their stories to sources in order to 
confirm the genuineness of the stories to media audience. Journalists also quote sources when 
reporting stories that require the authentication of the experts. 

As the data portrayed from Figure 4, about one–fourth of the aggregate of coronavirus stories 
reported in the newspaper was attributed to the government officials, 210 (23 %) of them found 
from government officials within the period under study. Unexpectedly, 147 (16.1 %) of the stories 
were not substantiated with any news–source; much of the stories in this category are not straight 
news. The individual person (community member) was the third largely used sources which 
presenting 123 (13.5 %) of the articles. Health professionals/experts also contribute 103 (11.3 %) of 
the sources used to substantiate or authenticate newspaper stories on the pandemic which is the 
fourth third largely used sources. 

National/International Health Organizations such as Minister of health and Ethiopian public 
health Institute, World Health Organisation (WHO), and Centre for Disease Control US, CDC) 
contribute 103 (11.3 %) of the sources while news agencies and NGOs contribute 97 (10.63 %) and 
72 (7.9 %) respectively. Besides, 38 (6.3 %) articles were identified from research and research 
findings, and 147 (16 %) of the stories were not acknowledged any of specific sources, however. 

Frame of COVID–19 in the Newspaper. Frame relates to the way/how something is 
presented to the reader. Frames are supposed to impact the perception of the news by the 
audience. Three major variables (News–angle, News prominence, and News credibility) with 
numbers of constructs under each were used to examine how Addis Zemen newspaper framed the 
coronavirus pandemic stories.  

On the basis of the data collected, the news items show that ten major frames are identifiable 
in the newspaper reportage of COVID–19 issue. The frames are considered in the coronavirus 
stories based on the most emphasized angle (salient) of each story. 

Accordingly, the dominant frame used throughout the analyzed articles is containment 
frame. News stories within educative and precaution frame category discuss how the virus could be 
prevented from spreading, and the level of its containment. This frame dominated the stories since 
the first case confirmed in Ethiopia. More than one–third (34.9 %) of the total stories reported by 
sampled newspaper within the period under study. Some of the stories that focus on the frame 
addressed various efforts to be made by the people and health experts, precaution to be followed 
towards controlling the pandemic. 

Effect frame, as the data portrayed, the second most frequently used frame in the articles. 
It comprises reports on the effect of the pandemic on economy, social and cultural interactions, 
education, health, international relations and diplomacy, sporting activities, entertainment 
industry and other areas of human development. Out of the total stories on the pandemic, 
171 (18.75 %) of the stories emphasized the effect of coronavirus. More attention was given on 
economic consequences of the outbreak both within and outside the county. A lot of allocation 
from the supplementary budget which could have been used for other developmental purposes was 
spent on combating the virus. Moreover, the effect on education, socio–cultural and religious 
activities were highly emphasized in the newspaper coverage of COVID–19 pandemic.  
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Fig. 5. Frame Typology used in articles by the newspaper 
 
Stories under support frame which was reported 121 (13.3 %) of the total articles discuss the 

financial and material aids towards the containment of the pandemic. Stories on either financial or 
material support towards the fight against coronavirus were very common. The proportion of 
newspaper reportage of various supports (from individuals, industries, professional bodies, Non–
Governmental Organizations, and international bodies) to curb the spread of the virus signified that 
many hands were on stretch for early containment. Besides, mass media acted as the central 
coordinator of the various efforts; prioritised the most significant aids needed and linked the 
consequences of various health. Stories on monetary donation were more uncontrolled while stories 
on material donation and voluntary health services also constitute stronghold themes of the frame.  

As the data portrayed, mobilization frame comprises stories that were reported to educate the 
public. The stories were also reported with the intent to drive people towards the prevention of the 
virus which is ranked the fourth most salient news angle 79 (8.7 %) among the ten major frames 
identified in the coronavirus stories reported in the newspaper. Some of the newspaper reports of 
the pandemic were deliberately used to stimulate public cooperation and intensive effort towards 
combating this novel pandemic. 

As it is apparent from the figure, 72 (7.9 %) of news stories that raised tension as a result of 
number of infected cases as well as the rise in the Coronavirus death toll and consequences it 
generated from members of the public were comprised in the category. This panic can be managed 
by mass media not to make the pandemic aggravate tensions or contacting the virus appear a death 
penalty. The frame was not given much as mass media attentions to containment.  

Conspiracy frame comprises 57 (6.25 %) of the total news stories. The contents focus on 
individuals, bodies or government activities (local or foreign) that disrupt the efforts towards 
containing the outbreak. It also includes reports that lay emphasis on unwholesome way of 
benefiting from the spread or effect of the outbreak. In addition, Political influence frame that 
centers on reports concerning government activeness through its policies, political rivalry, and its 
international diplomacy or bilateral relations with other governments/countries on coronavirus 
issue like a state of emergency has got attention. It shows that governments were more proactive 
before it gets worse. Political influence frame articles took 51 (5.6 %) of the whole issues. 
The reports seemed to show that the government played some corresponding roles until the virus 
has been contained. 

As it is evident from the chart, 26 (2.8 %) of the news items that fall within this category of 
the frame discuss the origin and mode of transmission of COVID–19, its signs and symptoms as 
well as alerting members of public the unknown nature of the pandemic. Majority of the stories 
that featured this frame were meant to alert the public of the epidemic and to prepare them for the 
challenges that the epidemic tagged along by framing coronavirus stories around public awareness. 
It is reasonable to claim Addis Zemen newspaper ringed the news stories in the early stage of the 
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pandemic in Ethiopia more around awareness creation about the virus and how it spread than 
other frames or other themes by taking lesson from other countries. 

It can be seen, Misinformation frame 14 (1.53 %) of the total stories that expose the lies, 
rumours, myths, and all forms of information mismanagement about the spread, treatment, or 
effect of the virus, either from social media or from unscrupulous individuals and set the records 
straight. Making this theme center of discussions is not significant perhaps because rumours 
concerning the outbreak were less. Another frame that contains news stories on stigmatisation and 
discrimination against victims and their relations or reports on the boycott of the affected 
communities, states or countries. The least proportion of newspaper stories emphasized this 
theme. Only 3 (0.32 %) of the aggregate newspaper stories considered in this study focused on the 
frame. It seems to indicate the theme is not as significant as others. 

 
5. Conclusion 
In consistent with the findings of the study, conclusions were drawn. Much coverage was 

given for the issue of media and the crisis is frequently placed on the editorial pages of the 
newspaper. It implies that the issue is newsworthy more than other topics. This helps to 
significantly shape people’s understanding of the pandemic. Regarding placement, the pandemic 
occurred in its front page as a news first or second lead story. This shows newsworthiness and 
prominence of the pandemic. As a result, the newspaper gave a high level of prominence to the 
novel pandemic. 

On sources of information, about one–five of the reports on Coronavirus were substantiated 
by health experts and health organizations to the reports. Quoting the health experts was also 
strategic to lay emphasis on some news angles, most often on preventive measures and 
containment mechanisms. On the other hand, about one quarter of the stories have used 
government officials as its sources, which is the dominant one, in the Addis Zemen publications. 
Too much focus on government officials involved in most cases outshined the analyses of the health 
topic, and it can also trivialize the main issue. This leads the focus has been diverted to the 
reputability of the officials, and affect the trustworthiness the report to combat the pandemic. 

One–six of the stories is reported without authenticated any specified source. It is reasonable 
to say that the coverage of the pandemic may depart from reality to a greater or lesser extent in 
relation to the reliability of the sources as journalist lack specialized medical knowledge.  

In terms of frame types, ten types of frames were found prominently emphasized in the 
reports while two (containment and effect frames) were made more salience in more than half of 
the total reports on the pandemic. Thus, it is reasonable to conclude that the much capitalization 
on containment frame portrayed the newspaper purposive interest to free the society of the 
pandemic, a reflection of the media social responsibility role. Most of the reports framed to be 
proactive towards the pandemic by comparing the level of managing the situation before get worse.  

The use of effect frame underpins the importance of this element in weighing the economic 
and social impacts of the pandemic. For this reason, Media frames help people to construct reality 
about COVI9–19 that developed correlative news by linking different angles of the story to bring 
the outbreak under control as quickly as possible, with as little social disruption as possible. 
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