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ABSTRACT

New technologies have led to new ways of thinkimigcticing and producing journalism content in indl'he
Internet has enabled the people or public to erthaweareness of events, issues in India. The study @ know the
attitude of people of Urban and Rural Area towa&8dsial networking websites and citizen journali3ihe survey method
was used to collect the data. The statistical tdest was used to analyze the data . This was taskdow the significant
difference of attitude among the different placésesidence. The study highlights that the majooitythe people thinks

that Citizen Journalism is real journalism donecltizens and not biased and gives the opportunifyatticipate.
KEYWORDS: Citizen Journalism, Social Networking Websites, &irtArea and Rural Area
INTRODUCTION

“Freedom of Press is based on principle whichvwthele world must practice if we are to have peaed, that is

the principle of tolerance-of being able to undamnstcriticism and realizing that nobody has thallitifie truth”
Henry Cabot Lodge

The Mass media in India have made significantisfriafter independence. They have played an imgpadke in
disseminating information and ideas , and in primgdinstruction and entertainment to people in appseful and
effective manner. But now New Media has furtheremtgated the functions of media. Now it is more aadbed and

flexible system.

There is no space for blaming media for its biasrsue to participation of citizens. Now a dayshage social
networking websites where we can participate oun aiews. This is the fastest medium to share ardetinate

information. For examplenlAnna Hazare’'s movement People started their own compaign for Anna Hafase

Other example is €ama bin laden death.The first information of Osama’s death was flowedtbe blog. After that

Mainstream media broke the netByeaking News”

Now a days people are participating or bloggingidiy and on daily basis. There could be a reasshiri it
Inner Satisfaction of the citizens. They can subthér own content on the social networking orzeti journalism
websites. Beacause now citizens are not only pasaidience but they are reporters themselves. Thegr the events
with their mobiles, digital cameras and post itimalor citizen journalism websites as Meri news.rébwer facebook is

the popular and favourite phenomenon of the yolergeration.
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Communication scholars called this term Citizeardalism. The citizen Journalism is fashionableagbrthese
days “one of the hottest buzz words in the newsness.”

This term is coined by Clemencia Rodriguez whadrdef the concept as the transformative processgshiting
about within participants and communities. Accogdio Wikipedia, The concept of citizen journalismalso known as

public, participatory, democratic and guerrillastreet journalism.

Citizen Journalism means Anyone can be a joumnpli& by taking cell phone photo and produce x@ief
journalism , and Citizen journalism is a rapidlyoling form of journalism where common citizensédake initiative to

report news or express views about happeningsmiligir community.

It is news of the people, by the people and far people. Citizen journalists are independent aedldncing
reporters. They are not constrained by conventigmainalistic processes or methodologies, and thayally function
without editorial oversight. Citizen journalistster, process, research, report, analyze, andgbubéws and information,

most often utilizing a variety of technologies maussible by the internet (Ross & Cormier 2010: 66)

The phenomenon of citizen journalism has beenrsgduon by the rise in the availability of the newdia
platforms of desk-top publishing. Some of the tedbgies that have come to characterize citizen nalism are

cataloguedy Dan Gillmor (2006: 27-41) as follows:
e Mail lists and forums, made of diverse communitémterest;

 Weblogs, a ‘many to many, few to few’ medium whéseosystem’ is ‘expanding into the space betweeniem

and the Web, and could well be the missing linthimcommunications chain’;
*  Wikis, server programs that allow users to collalb®in forming the content of a Web site;
» SMSs, a service offered by network providers wihiltbws customers to send text messages over thphmaies;

* Mobile-connected cameras, which include the every-digital cameras that allow users to downloaskhestedit,

and transmit pictures anytime, anywhere;

* Internet ‘broadcasting’, whereby ordinary peopla cacord and upload anything on to the Internetwal as
distribute it;

» Peer-to-peer (P2P) sharing of files; and

* RSS (Really Simple Syndication), which allows raadsf blogs and other kinds of sites to have themputers

and other devices automatically retrieve the cdrttegy care about.

* The study seeks to document the attitude of peopldifferent places of residence towards Sociaivoeting
websites and citizen journalism. Researcher wooltbct the sample for survey to know about thetad8 of

people in citizen journalism.
Review of Literature

Sneep(2013) Explored the role of new media during the Egyptiavolution. The basic aim of this study was to

find out how people used it, what type of new matiey used, when and how they felt about this.rimn¢@vs were the
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main methods to obtain the data, as well as liteeatesearch. The results of this research shomacthew media enables
people to exchange experiences and facilitate$-tgobal connections, linkages between people dmrifaquare in Cairo

and elsewhere in the (Arab) world.

Grossklags, Appel, Bridges (2012)investigated the impact of recent govt. initiatiiesincrease politician
participation by young adults via the use of We® Pechnologies and the involvement in online sonigtworks. In
particular, Researcher conducted two interactiaies with different experimental conditions to éstigate whether
individuals who seek engagement with the governraentable to successfully search and locate apptegrontact points
and how that process involves new media techndogibis study showed that the majority of studemés comfortable
searching for information, in particular online, aser 84.6% of subjects rated search activitiesaesy or very easy. It is

interesting that only minority, 29.5 % achievedrshas classified as specific successes.

Kirsten (2011): Examined that whether the citizen journalists gateethe original content based on research or
not. A content analysis had been conducted on tratiitional media websites and citizen journalisebsgites and found
that there is a significant agenda setting relatigqm between traditional media website and citigamnalism websites.
Story tone was also explored. The study found dlpestories covered by traditional media were thaesatories written

about by citizen journalists.
Objectives of the Study

To know the attitude of people of different placeof residence towards Social Networking Websites dn
Citizen Journalism in India . The objective is alsato know about the growth of citizen journalism amag different

groups which has become a very fashionable phraseese days.
RESEARCH METHODOLOGY

The present study is confined to the respondeethiand the rural areas of Delhi who participatecitizen
journalism. Delhi is metropolitan city and capitdl India with large migrant population and an ethmielting pot. The
guestionnaires are filled by the citizens who ase media person but participate in Media. The stisdsestricted to the

literate citizens as for participation in the atizjournalism it is important to be literate.

In this study the researcher has developed onetiqnaaire . Questionnaire is for the citizen’'sveyr For
citizens, a structured questionnaire was desigaetbliect the data. The purpose of this questioenaias to study the
attitude of the people of different locations todaisocial networking and citizen journalism welssitEhe questionnaire

covered questions pertaining to various aspediseo$ocial networking and citizen journalism websit

The questions in the questionnaire for Citizens dasigned using likert scale for achieving preaisgwers from
the respondents. All the responses of the statenfemtpoint scale used the questionnaire have heentified with the
numbers 5, 4, 3, 2, 1, each statement has fivgoags of responses ranging from very often (Sraoe (1). The questions
were framed in a structured manner with close emgithns so that the responses can be used direittigut any bias in
computer based statistical analysis.

Sample Selection

Impact Factor(JCC): 2.1783 - This article can be danloaded from www.impactjournals.us




| 82 Shipra Dua Piplani |

For the purpose, two broad areas urban and rugakahave been selected. To begin with a samp@B®®fwvas
selected by using Multi- Stage sampling technidea. the purpose, on the first stage Delhi has lwkeided into five
zones. East, west, North and south and central. sElgeegation doneon the basis of Delhi MCD officiabsite. On
second stage these Zones were divided into bld@ksthird stage dwellings were listed within eackested block. 50
from each were taken. This way total 250 sampleufban. For remote areas clustering is used. Batdifficulty was to
specify rural areas. Rural area of 10 kms far fuoivan city has been considered. Total sample ofvZitaken for the

study from rural area.
T-Test

The t-test assesses whether the means of two gjemepstatistically different from each other. esfTalso has
been applied to know the difference between indépenvariable as the place of residence like Urhea and Rural

Area.
DATA ANALYSIS

Table 1: Views on Social Networking Websites and @zen Journalism

Social Networking and Strongly : Strongly
Citizen Journalism Agree RIS A DEEEE Disagree

Real Journalism 118(33.8 110(31.5 64(18.3 H)(8. 12(3.4)
Sometimes unwanted
content 94(26.9) 148(42.4) 80(22.9) 4(1.1) 8(2.3)
Publish views without 128(36.7) | 92(26.4) 94(26.9) 16(4.6) 4(1.1)
printing press
Journalism by citizens 72(30.6) 134(38.6) 90(25.8) 22(6.3) 16(4.6)
Threat to media industry 56(16.0 96(27.5 88(25.2) 52(14.9) 40(11.5)
Not edited news 50(14.3) 104(29.8 126 (36.1) 5 32(9.2)
Not reliable 82(23.5) 96(27.5) 110(31.5) 12(3.4 (23)

Percent are written in Bracket

Table 1shows the frequency of the agreement level of leefmp social networking websites. Out of 348 Gitiz
34 per cent is strongly agree that citizen jousmaland done by social networking media is realrjalism. 31 per cent is
agree for the same. While 18 Per cent is neutr&iilé\d Per cent is disagree that citizen journal&amd social media is

real journalism and 3 Per cent is strongly disadpe¢he variable.

Out of 348 Citizens 27 Per cent is strongly agtlest citizen journalism and social networking weébsi
sometimes give unwanted content and 42 Per ceagrise for the same. 23 per cent of the sample ugraiefor the
variable. While 1 Per cent of the sample is disagred 2 per cent is fully disagree that social nétimg websites give

sometimes unwanted content.

Out of 348 Citizens 37 Per cent is strongly aghe¢ people can publish their news or views orzeitijournalism
and social networking websites without printinggeeAnd 26 Per cent is agreeing for the same. 2¢d?¢ of the sample
is neutral for the variable. While 5 Per cent &f #ample is disagree and 1 Per cent is fully disatat social networking

websites give sometimes unwanted content.

From the total sample 31 Per cent is stronglyatfiat people can call it journalism by citizendarcitizens and
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39 Per cent is agree for the same. 26 Per cemtearteal about this statement. While 6 Per centsagiee that people can

call it journalism by citizens or for citizens aBdPer cent is strongly disagree.

16 Per cent of the sample is strongly agreed thatthreat to media industry and 27 Per cent ie@igg. 25 Per

cent is neutral about this statement. While 15deet is disagree and 11 Per cent is strongly dégagr

From the total sample 14 Per cent is strongly ativaecitizen journalism and social media is ndteztinews and
30 Per cent is agree about this statement. 36 neutral about this statement. While 5 Pat sedisagree and 9 Per

cent is strongly disagree.

Table 2: T-Test — Place of Residence

Variables Urban Area Rural Area
Social Networking/Citizen Journalism Mean S.D. Mean S.D. | t-Value P-Value
Real Journalism 2.41 .99 1.78 1.12 5.42 .16
Sometimes unwanted content 2.22 .78 1.85 .B5 3.82 12
Publish without printing press 2.22 .96 1.79 93  064. .60
Journalism by citizens 2.40 .86 2.24 1.20 1.42 *00*
Threat to media industry 2.91 1.0y 2.60 1.40 2.26  00**,
Not edited news 2.61 .95 2.64 1.27 -20 .00
Sometime Biased 2.51 1.01 2.23 1.26 2.22 .01*

*Significant at .05 level

**Significant at .01 level

Table shows that t-test has been applied to know thafgignce difference between the two locations uraad

rural area.

T- value 1.42 for the variable , journalism is ditizens for citizens is found significant at 1 Rent level. The
highest mean score is 2.40 found in the case @ruabea followed by rural area (2.24) the findirggeal that urban area

think that citizen journalism/social networking vegtes is by citizens.

T- value for the variable , threat to media indy$$ found significant at 1 Per cent level. Thghast mean score

is 2.91 accorded by urban area followed by rur@har

The findings reveal that the urban area thinks ¢itezen journalism /social networking websitesifjaalism is a

threat to media industry.

T- Value for the variable, not edited news is fdwignificant at 1 Per cent level. The highest mezore is 2.64
accorded by rural area followed by urban area. fildings reveal that the majority of rural areantd that citizen

journalism is not edited news.

T- value for the variable , sometime biased isfbsignificant at 1 Per cent level. The highest mszore is 2.51
accorded by urban area followed by rural area.firttngs reveal the group of urban area thinks tit@en journalism is

sometimes biased.

T- value for the variable real journalism, .some&ts unwanted content turns to be insignificant.r&hs not

significant level in the views of the people foetbame variable.
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FINDINGS & CONCLUSIONS

The majority of the people are strongly agreeiraf ttizen journalism and done by social networkingdia is

real journalism.

The majority of the people is agree that citizearjmlism and social networking websites sometimies g

unwanted content

The larger number of people is strongly agree pleaiple can publish their news or views on citizeurjalism

and social networking websites without printinggse
The majority of the people is agree that peoplecaziit journalism by citizens or for citizens.
The larger number of people is strongly agreedithathreat to media industry.

T-test was applied to measure the views of theegis on the basis of place of residence. The langeber of
the urban area citizens think that citizen jousraliis a threat to media industry and they considesmetimes
biased. On the other hand the majority of ruraharéizens think that the news published on citigmrnalism

websites is not edited.

The findings reveal that urban area think thatzeitijournalism/social networking websites is dopeilizens.

CONCLUSIONS

Internet has contributed towards many forms of regip@tory communications via blogs, citizen joursmal and

other technologically mediated means. However, ndid there are many number of applications under ditizen

journalism umbrella and it is not clear whethersthetaken in their entirely, contribute signifidgirtb the cause of public

journalism. User generated content and networkiffgr copportunities to extend the quality and reawfhcitizen

journalism, but now internet not only in India regely remains an urban medium but it is spreadingural areas also.

Rather Citizens have become more aware to partici@itizens get instant information and have bexagtive audience.

So far, the new concept of citizen journalism hai®ad to many countries and challenges the dominahestablished

mass media.
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