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anotacia 

Tanamedrove bazrebze marketinguli miznebis ganxorcielebis procesSi internet reklama 

ara ubralod efeqturi, aramed erT-erTi umTavresi komponentia. miuxedavad amisa, qarTul 

kompaniebs, obieqturi Tu subieqturi mizezebis gamo, jer kidev sakmaod mwiri doziT aqvT 

aTvisebuli internet reklamis resursebi da potenciali, gansxvavebiT amerikuli da evropuli 

kompaniebisgan. qarTul bazarze internet reklamis sxvadasxva tipebis sxvadasxva masStabiT 

praqtikaSi danergvis dinamika mzardia, Tumca jer kidev didia is Tavisufali niSa, risi Sevsebis 

SemTxvevaSi, SesaZloa, qarTul bazarze radikalurad Seicvalos midgomebi produqtisa Tu 

momsaxurebis mxardaWeris saqmeSi. gansakuTrebiT im realobis gaTvaliswinebiT, rom marketingi 

aris swrafad cvalebadi da mudmivi siaxleebis matarebeli saqmianobis sfero. amitom, is 

kompaniebi, romlebic moaxerxeben mudmivad cvalebad garemosTan adaptacias da arsebul 

realobasTan TavianTi saqmianobis efeqturad morgebas, moipoveben mniSvnelovan konkurentul 

upiratesobas. statiis ZiriTad mizansac qarTul marketingul sivrceSi internet reklamis 

SesaZleblobebis ganxilva da samomavlo perspeqtivaSi misi ganviTarebis analizi warmoadgens.

sakvanZo sityvebi: internet reklama, internet marketingi, socialuri media, saZiebo sistemis 

optimizacia, integrirebuli marketinguli komunikaciebi, sazogadoebasTan urTierToba.

Abstract

Internet advertising is not merely an effective but also one of the major components for achieving marketing 
goals on modern markets. Nevertheless, due to various reasons, Georgian companies still do not fully utilize resources 
and potential of internet advertising, unlike European and American companies. The dynamics of implementation of 
internet advertising by Georgian companies is gradually rising. However, there is still a big gap to be filled that can 
greatly change approaches to promotion of products and services. Especially, taking into consideration the fact that 
marketing is ever changing realm with novelties emerging on a regular basis. Thus, companies that will manage to 
adapt their activities to new environment, will gain a significant competitive advantage. The paper aims to review op-
portunities of internet advertising in Georgian marketing space and analyze its future prospects.
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Sesavali. jer kidev axlo warsulSi 
internet reklama xSirad ganixileboda ro-
gorc marketingis momavali perspeqtiva da 
ara praqtikaSi myarad danergili instrumen-
ti. dReisaTvis amis Tqma SeuZlebelia, radgan 
internetze wvdomis gamartivebam da social-
uri mediis swrafma ganviTarebam gamoiwvia 
internet auditoriis mkveTri gafarToeba. 
Sesabamisad, gaCnda ara marto SesaZlebloba, 
aramed aucileblobac, rom kompaniebma ufro 
meti resursebi mimarTon internet sivrceSi 
produqtisa da momsaxurebis reklamirebi-
sken. aucilebloba imitom, rom komunikaciis 
es arxi gacilebiT ufro maRali interaqti-
ulobT xasiaTdeba, vidre sxva arxebi, rac sa-
Sualebas iZleva mcire danaxarjebiT moxdes 
arsebul da potenciur auditoriaze efeq-
turi wvdoma. aseT viTarebaSi is kompaniebi, 
romlebic uars ityvian internet sivrceSi 
marketinguli aqtivobebze, Tavisdaunebu-
rad seriozul upiratesobas dauTmoben im 
konkurentebs, romlebic aqtiurad axorcie-
leben samizne auditoriasTan komunikacias 
internet reklamis gamoyenebiT. SeiZleba 
iTqvas, internet marketingi, sxva meTo-
debTan erTad, aris ara arCevani, aramed ukve 
gardauvali aucilebloba bazarze adgilis 
SesanarCuneblad.

internet reklamis upiratesobebis 
ganxilvisas SesaZlebelia mravali aspeqtis 
gamoyofa. pirvel rigSi, esaa fasisa da Sede-
gianobis Tanafardoba. „tradicul“ medias-
Tan SedarebiT, internet reklama xasiaTxeba 
danaxarjebis simciriT da gacilebiT ufro 
maRali ukugebiT. aseve, produqtis specifiki-
dan gamomdinare miznobrivi segmentis mixed-
viT auditoriis filtracia saSualebas 
iZleva kompaniam moicvas swored is audito-
ria, romelic warmoadgens kidec potenciur 
momxmarebels. segmentaciis maRali xarisxis 
garda, internet teqnologiebi da sxvadasx-
va saxis programuli uzrunvelyofa saSu-
alebas iZleva gakeTdes ganxorcielebuli 
sareklamo kampaniisa Tu Catarebuli market-
inguli kvlevis Zalian detaluri analitika. 
am SemTxvevaSi monacemebis tipi, raodenoba 
da xarisxi xSirad radikalurad gansxvavdeba 
„tradiciuli“ marketingisgan da iZleva iseT 
monacemebs, risi mopovebac SeuZlebelia in-
ternet teqnologiebis gareSe. sareklamo 
kampaniis saboloo miznis mravalferovani 
arCevis SesaZleblobac SeiZleba CaiTvalos 
internet reklamis erT-erT upiratesobad. 
internet reklamis saxeobebis an maTi kombi-
naciiT SesaZlebelia iseTi miznebis ganxor-
cieleba, rogorebicaa brendis cnobadobisa 

da Rirebulebis zrda, gayidvebis stimuli-
reba, sazogadoebasTan urTierTobis marTva, 
momxmarebelTa mxardaWera, rebrendingis 
procesis mxardaWera da a.S.

marTalia, internet reklama farTo 
SesaZleblobebs iZleva, magram SeuZlebelia 
misi gamoyeneba sabaziso marketingul un-
arebis flobis gareSe. SeiZleba iTqvas, inter-
net marketingSi igive principebi moqmedebs, 
rac „tradiciuli“ marketingis SemTxvevaSi, 
damatebiTi SesaZleblobebiTa da auditori-
asTan interaqciis gacilebiT ufro maRali 
intensivobiT. bazarze moqmedi garemo faq-
torebi igive rCeba da emateba internet audi-
toriisTvis damaxasiaTebeli Taviseburebebi, 
raSic igulisxmeba internet sazogadobis gan-
wyobis gansakuTrebuli araprognozirebado-
ba. aseve, is fsiqologiuri Tu sxva motivebi, 
rac ganapirobebs auditoriis qcevis Tavise-
burebebs. swored aseTi garemoebebis gaT-
valiswinebiT kidev ufro izrdeba saWiroeba 
moxdes marketinguli kompleqsis – 4P-s axle-
burad ganxilva da misi 5P-d moxsenieba, sa-
dac calke komponentad (mexuTe P) ganixileba 
„xalxi“ (People) [1. gv., 25]. „produqtis“ (Product) 
(an/da momsaxurebis) SemTxvevaSi TiToeul 
konkretul momxmarebels interneti saSuale-
bas aZlevs gavlena moaxdinos produqtze da 
modificirebuli saxiT miiRos igi. Sesabam-
isad, internet sivrceSi gamotanili produq-
ti aRar aris erTiani standartis. kompaniebs 
saSualeba aqvT maT mier momxmareblisTvis 
SeTavazebuli produqti an momsaxureba gaxa-
don maqsimalurad personalizebuli, xSirad 
TiToeuli momxmareblis donezec ki. „fasi“ 
(Price) konkurentuli brZolis erT-erTi Ziri-
Tad saSualebad rCeba eleqtronul komerci-
aSic, oRond im gansxvavebiT, rom konkuren-
ciis intensivoba gacilebiT ufro maRalia. 
momxmareblebs saSualeba aqvT sxvadasxva 
katalogebisa Tu produqtebis ganxilvebis 
saSualebiT Zalian martivad Seadaron erTma-
neTs konkurenti kompaniebis SeTavazebebi da 
amis Semdeg miiRon gadawyvetileba Sesyidvis 
Sesaxeb. faswarmoqmnis sxva faqtorebTan er-
Tad, momxmareblis mier Sedarebis Zalian mar-
tivad gakeTebis SesaZlebloba produqtze 
fasis dadgenis erT-erTi ZiriTadi ganmsaz-
rvreli garemoebaa. am SemTxvevaSi patara 
kompaniebs kidev ufro meti SesaZleblobebi 
eZlevaT konkurencia gauwion did brendebs. 
amasTanave, kidev ufro izrdeba produqtis 
damatebiTi komponentebis da Tvisebebis aq-
tualobac. „adgili“ (Place) internet market-
ingSi, SeiZleba iTqvas, pirobiT cnebad iqca, 
radgan produqtis fizikur mdebareobas 
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didi mniSvneloba ar aqvs. SemkveTma icis, rom 
gansazRvrul vadaSi misi produqti masTan 
iqneba. es principi vrceldeba rogorc samo-
mxmareblo bazrisTvis (B2C – business-to-con-
sumer), aseve msxvil biznes garigebebze (B2B 
– business-to-business). „mxardaWera“ (Promotion) 
internetSi gacilebiT ufro farTo SesaZle-
blobebs iZleva tradiciul sakomunikacio 
saSualebebTan SedarebiT. interet sivrceSi 
arsebobs reklamirebis meTodebis farTo 
speqtri. garda amisa, rac yvelaze TvalsaCi-
no upiratesobad SeiZleba CaiTvalos, aris 
miznobriv auditoriaze maRali efeqturobiT 
wvdomis, zusti segmentaciis, momxmareblis da 
misi qcevis Taviseburebebis Sesaxeb mraval-
ferovani informaciis mopovebis da ganxor-
cielebuli sareklamo kampaniebis Sedegebis 
zusti analizis SesaZleblobebi. SeiZleba 
iTqvas, monacemebis raodenoba da xarisxi us-
azRvroa, rac marketerebs safuZvliani ana-
lizisa da momavali sareklamo kampaniebis 
ukeTesad dagegmvis saSualebas aZlevs. rac 
Seexeba marketinguli kompleqsis mexuTe P-s 
– „xalxs“ (People), internet marketingis piro-
bebSi erT-erTi ZiriTadi komponentia, radgan 
swored am komponentzea damokidebuli Tu ra 
cvlilebebs ganicdis danarCeni oTxi maTgani. 
marketerebis saqmianoba da urTierToba momx-
marebelTan ganxiluli unda iqnas rogorc 
dialogi da ara monologi. amitom, market-
inguli kompleqsis mexuTe elementis mniSv-
eloba ganuzomlad didia. im pirobebSi, roca 
Tundac erT calkeul momxmarebels moxsni-
li aqvs yovelgvari droiTi da sivrciTi Sez-
Rudva farTo auditoriis winaSe sakuTari 
dadebiTi an uaryofiTi azri gamoxatos bren-
dze da mis produqtze, ormxriv komunikacias 
da momxmareblis kmayofilebas sasicocxlo 
mniSvneloba eniWeba kompaniebisTvis. sazoga-
doebrivi azris gavrcelebis siswrafem vir-
tualur sivrceSi SesaZloa geometriuli 
progresiis forma miiRos, rac pirdapir gav-
lenas axdens brendis reputaciaze. amitom, 
udidesi mniSvneloba eniWeba sareklamo masa-
lis da internet reklamis saxeobis sworad 
SerCevas dasaxuli miznebis Sesabamisad.

internet reklamis tipebi da qarTuli 
kompaniebi. sxvadasxva xasiaTis marketinguli 
miznebis gansaxorcieleblad aucilebelia 
Sesabamisi tipis internet reklamis SerCeva. 
am procesSi qarTulma kompaniebma unda ix-
elmZRvanelon   sakvanZo principiT, rac in-
ternet reklamisa da „tradiciuli“ market-
ingis sinTezurad gamoyenebas gulisxmobs. 
magaliTad, brendingis procesSi dauSvebe-
lia mxolod internet reklamaze dayrdnoba 

da iseTi komponentebis ugulvebelyofa, ro-
goricaa momxmarebelTan uSualo komunika-
ciis da realizaciis punqtebSi personalis 
mier momsaxurebis gawevis standartebi. yvela 
warmatebuli dasavluri kompania, romelsac 
aqtiurad aqvs danergili internet reklama 
Tavis marketingul strategiaSi, amave dros 
maRal doneze uZRveba momxmarebelTan komu-
nikaciis sxva komponentebsac. aseTi Tanxve-
dra imisTvis aris aucilebeli, rom ar mox-
des momxmarebelSi molodinisa da aRqmis 
acdena, rac saboloo jamSi brendis reputa-
cias azaralebs. awored aq aris saWiro integ-
rirebuli marketinguli komunikaciebis prin-
cipis gamoyeneba, rac erTiani standartebs da 
sxvadasxva marketinguli arxebis urTierTSe-
Tanxmebul muSaobas gulisxmobs.

internet marketingSi warmatebis mis-
aRwevad warmoudgenelia saZebo sistemebis 
optimizaciis (SEO – search engine optimization) 
ugulvebelyofa. adamianebi saZiebo sisteme-
biT eZeben yvelafers, rac maTi interesebis 
sferos ganekuTvneba. maT Soris, ra Tqma unda, 
sasurvel produqts an momsaxurebas. am ba-
zarze „guglis“ dominireba imdenad didia, 
rom yoveldRiur sasaubro leqsikaSi myarad 
damkvidrda sityva „daguglva“, raSis inter-
netSi informaciis moZeba igulisxmeba. Tu 
gaviTvaliswinebT qarTuli internet audi-
toriis mzard dinamikas (ara marto social-
uri qselebis), SesaZlebelia vivaraudoT, 
rom saZebo sistemebis optimizacia erT-erTi 
efeqturi instrumenti gaxdeba qarTuli kom-
paniebisTvis TavianT internet marketingis 
strategiaSi. am meTodis mTavari Rirseba is 
aris, rom marketinguli biujetidan, praqti-
kulad, aranairi finansuri resursi ar ix-
arjeba, maSin, roca Ziebis SedegebSi maRali 
poziciebis dakavabis SemTxvevaSi SesaZlebe-
lia farTo auditoriis mozidva veb gverdze. 
amasTan, auditoria Sedgeba mxolod im kat-
egoriis momxmareblebisgan, romlebic po-
tenciur klientebs warmoadgenen da Tavadve 
eZeben ama Tu im produqts an momsaxurebas. 
Sesabamisad, samomxmareblo Zabric „sta-
biluri formis“ iqneba. saZiebo sistemebis 
optimizacia gansakuTrebulad xelsayrel 
saSualebad SeiZleba iqces im patara qarTu-
li kompaniebisTvis, romlebsac surT axali 
klientebis mozidva da bazarze adgilis dam-
kvidreba. amisaTvis ki saWiroa gamarTuli 
veb gverdis da SEO teqnologiebis floba. 
radgan patara qompaniebs ar aqvT saSualeba 
iyolion am sferoSi profesionali kadrebi, 
maT unda mimarTon qarTul bazarze arsebuli 
specializebul kompaniebs, romlebic gauw-
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even konsultaciebs da momsaxurebas. gadax-
dili safasuri ki miRebul komerciul sarge-
belTan SedarebiT SesaZloa mizeruli Tanxa 
aRmoCndes.

saZiebo sistemebSi kompaniis reklam-
irebis kuTxiT kidev erTi efeqturi saSu-
alebaa saZiebo sistemebis marketingi (SEM 
– search engine marketing). am SemTxvevaSi Ziebis 
Sedegebis saTaveSi eqceva fasiani bmulebi, 
romelic, SEO-s msgavsad momxmareblis mier 
moZiebuli informaciis Sesabamisia. audito-
riis kategoriis da masTan wvdomis kuTxiT 
igive Sedegi aqvs im gansxvavebiT, rom Ziebis 
reitingSi ufro maRal adgils ikavebs is kom-
pania, romelic ufro mets ixdis konkretul 
sakvanZo sityvaze (keyword), anu saqme gvaqvs 
erTgvar auqcionTan. rac Seexeba rentabelo-
bas, sakmaod maRalia, radgan reklamis Sem-
kveTis mier Tanxis gadaxda xdeba TiToeuli 
dawkapunebis SemTxvevaSi da gamoricxavs zed-
met xarjs. Tumca, am SemTxvevaSic arsebobs 
garkveuli problemebi, rac dakavSirebulia 
yalb dawkapunebebTan. internet reklamis am 
saxeobis efeqturobaze metyvelebs Tundac 
is faqti, rom jer kidev 2009 wels msoflio 
masStabiT internet reklamaSi mTlianad 
gadaxdili Tanxis 47%-s fasiani Ziebis Sedege-
bi Seadgenda [2. gv., 141]. qarTuli kompaniebis 
aqtiuroba am mimarTulebiT jer kidev daba-
lia. isini amjobineben ufro soliduri 
Tanxebi gadaixadon satelevizio reklamaSi, 
sadac segmentaciis xarisxi internet audi-
toriasTan SedarebiT gacilebiT dabalia. 
Sesabamisad, dabalia aseve efeqturobis koe-
ficienti (conversion rate). saZiebo sistemis 
marketings met-naklebad aqtiurad iyeneben 
onlain sesxebis kompaniebi. Tavad maTi saqmi-
anoba gulisxmobs momsaxurebis arauSualo, 
internetiT gawevas. Tumca, meores mxriv, maTi 
motivacia ara marto saqmianobis spqcifika, 
aramed bazare arsebuli maRali konkuren-
ciaa. saZiebo fraza „onlain sesxis“ „guglis“ 
saZiebo velSi Caweris SemTxvevaSi SedegebSi 
Cndeba erTbaSad ramdenime onlain sesxebis 
kompaniis fasiani bmuli. igive SegviZlia vTq-
vaT iseT sakvanZo sityvebze, rogorebicaa 
„dazRveva“, „sastumro baTumSi/TbilisSi“, 
„pica adgilze mitaniT“ da a.S. miuxedavad 
amisa, qarTuli kompaniebi jer kidev ar ganix-
ilaven seriozulad saZiebo sistemis market-
ingis SesaZleblobebs da finansur resursebs 
„tradiciul“ marketingul arxebSi mimar-
Taven. saZiebo sistemis marketingze moTxov-
na msoflio bazarze ki sul ufro mzardia, 
razec metyvelebs guglis statistika: 2015 
wels, guglis mTliani Semosavali iyo 74,54 

miliardi aSS dolari, saidanac sareklamo 
Semosavlebis wilma 67,39 miliardi aSS dol-
ari Seadgina [3].

saZiebo sistemebisgan gansxvavebiT, qa-
rTuli kompaniebi sul ufro did yuradRebas 
uTmoben socialuri mediis marketings. mas 
gaaCnia funqciaTa mravalferovani speqtri 
da moicavs iseT SesaZleblobebs, rogore-
bicaa produqtis sainformacio, damarwmune-
beli da SexsenebiTi reklamireba, kontent 
marketingTan integracia, momxmarebelTan 
mxardaWera, sazogadoebasTan urTierToba, 
brendingis procesis mxardaWera da a.S. so-
cialuri qselebis auditoriis specifiki-
dan gamomdinare saWiroa Zalian frTxili da 
profesionaluri midgoma. erT windauxedav 
nabijs socialuri qselebis gamoyenebisas 
SeuZlia seriozuli krizisi Seuqmnas kompa-
nias. iseve rogorc, erT kargad mofiqrebul 
marketingul svlas SeuZlia warmateba mou-
tanos kompanias rogorc finansuri Tvalsaz-
risiT, aseve brendis reputaciis gaumjobe-
sebis kuTxiT. nayinis mwarmoebeli kompania 
„Tolia“ erT-erTia im qarTuli kompaniebidan, 
romlebsac gaaCniaT warmatebuli social-
uri media marketingis kampania. „feisbuqSi“ 
stabilurad mzard auditorias da publika-
ciebis pupularobas ganapirobebs sworad ar-
Ceuli stilisturi mimarTuleba da gverdis 
administratoris profesionalizmi. garda 
sareklamo da brendis cnobadobis amaRlebi-
sken mimarTuli publikaciebisa, kompania 
cdilobs gamoiyenos kontent marketingis el-
ementebic (nayinis receptebi, saxaliso pos-
terebi „Tolias“ logoTi), rac ganapirobebs 
gverdis pupularobas [4]. aseve, aRsaniSna-
via bileTebis realizaciis veb gverdi tkt.ge, 
romlis „feisbuq“ gverdzec, garda imisa, rom 
droulad qveyndeba sxvadasxva kulturuli 
Tu sportul movlenebis Sesaxeb informacia, 
SesaZlebelia piradi mimoweris saSualebiT 
operatiuli teqnikuri daxmarebis da kon-
sultaciis miReba [5]. droTa ganmavlobaSi, 
swored socialur media sivrceSi mzardi 
konkurencia aiZulebs qarTul kompaniebs 
ufro meti yuradReba dauTmon komunikaciis 
am arxis seriozul gamoyenebas da ara dile-
tantur midgomebs, rac xSirad SeiniSneba zo-
gierTi qarTuli kompaniis SemTxvevaSi.

calke gansaxilveli Temaa socialur 
mediaSi fasiani reklamireba, romlis upi-
ratesoba ara marto fasisa da komerciuli 
Sedegis optimaluri Tanafardoba, aramed 
zusti segmentaciis da geografiuli „dam-
iznebis“ SesaZleblobaa. kompaniis marketin-
gul samsaxurs reklamis parametrebis SerCev-
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isas SesaZlebloba aqvs gansazRvros samizne 
auditoriis iseTi Taviseburebebi, rogori-
caa asaki, sqesi, interesebis sfero, geografi-
uli adgilmdebareoba, socialuri qselebis 
moxmarebis konkretuli drois monakveTi da 
a.S. qarTul socialur media sivrceSi ukve 
daukvirvebeli TvalisTvisac advilad Sesa-
mCnevia sareklamo publikaciebis simravle. 
auditoriasTan wvdomis maRali efeqturo-
bis gaTvaliswinebiT „feisbuqSi“ reklamas 
mimarTaven ukve ara marto komerciuli, ar-
amed sazogadoebrivi da politikuri orga-
nizaciebi, romlebsac TavianTi gzavnilis 
miwodeba surT auditoriisTvis. „feisbuqis“ 
statistikis mixedviT, jer kidev 2012 wels 
misi momxmareblebis raodenobam msofli-
os masStabiT miliards gadaaWarba da 2016 
wlisTvis Seadgina 1.35 miliardi, xolo aqti-
uri momxmareblebis raodenoba 864 milioni 
yoveldRiurad [6. gv., 15]. rac Seexeba saqarT-
velos, jer kidev 2013 wlisTvis „feisbuqis“ 
momxmarebelTa ricxvi (aqtiuri da pasiuri 
momxmareblebi) milions aWarbebda [7. gv., 15]. 
aqedan gamomdinare, SeiZleba CavTvaloT, rom 
qarTul bazarze socialuri qselebis market-
inguli miznebisTvis gamoyenebas xelsayreli 
perspeqtiva gaaCnia.

garda saZiebo sistemebisa da social-
uri qselebisa, qarTuli kompaniebi iyeneben 
internet reklamis iseT saxeobebs, rogorebi-
caa baneruli reklama, video reklama da el-
fostis marketingi. kompaniis marketinguli 
samsaxuris kompetenturobisa da marketin-
guli biujetis sididis mixedviT gansxvavde-
ba maTi gamoyenebis masStabebi da stili. maT 
Soris aRsaniSnavia msxvili bankebi - „saqa-
rTvelos banki“ da „Tibisi banki“, romle-
bic maRali kompetenciiT ewevian internetSi 
banarebis ganTavsebas, video kampaniebs da el-
fotiT arsebul klientebTan komunikacias. 
TiToeuli maTgani Tavis ZiriTad mizans emsax-
ureba. baneris ZiriTadi funqcia aris brendis 
cnobadobis gazrda da konkretuli qmedebis 
gamowveva momxmarebelSi. (produqtis Sekve-
Ta, SeZena, saregistracio monacemebis Seyvana 
da a.S.). veb baneris gamoyeneba efeqturadaa 
SesaZlebeli produqtis sasicocxlo ciklis 
wardgenis stadiaze, roca axali produqtis 
Sesaxeb informacia unda miewodos potenciur 
momxmarebels da saWiroa cnobadobis amaR-
leba. qarTul internet sivrceSi ki xSirad 
gvxvdeba „saqarTvelos bankisa“ da „Tibisi 
bankis“ sareklamo banerebi. Tumca baneris 
mTavari naklad dawkapunebaTa statistika 
SeiZleba CaiTvalos: 2015 wlis monacemebis 
mixedviT, yvela saxis veb reklamis SemTxveva-

Si es maCvenebeli Seadgenda 0,6%-s, xolo mx-
olod mravalferovani vizualur multimedi-
uri gaformebis banerebis SemTxvevaSi 0,27%-s 
[8].  rac Seexeba, video reklamas da el-fostis 
marketings, maTi funqciebi erTmaneTisgan ra-
dikalurad gansxvavdeba. video reklama emsax-
ureba iseT miznebs rogorebicaa, produqtis 
wardgena, damarwmunebeli da SesxenebiTi 
reklama, brendingi, saimijo reklama da a.S. 
igi gansakuTrebiT efeqturi SeiZleba iyos 
virusuli marketingis mizniT dagegmili kam-
paniis farglebSi, rac araerTxel warmate-
biT ganuxorcielebia „saqarTvelos banks“. 
el-fosta ZiriTadad gamoiyeneba arsebuli 
klientebisaTvis axali produqtebis Sesa-
Tavazeblad. am SemTxvevaSi, bankebi Zalian 
xelsayrel mdgomareobaSi arian, radgan isini 
floben el-fostis marketingisTvis aucile-
beli umTavres resurss – moxmareblebis ele-
qtronuli fostis misamarTebis bazas. 

internet reklama SesaZleblobebis 
paralelurad marketingul safrTxeebsac 
Seicavs. internet sivrcis interaqtiulo-
bis maRali done ganapirobebs auditoriis 
Zlier zegavlenas brendis reputaciaze. ami-
tom, qarTulma kompaniebma unda aiTvison 
warmatebuli dasavluri kompaniebis praqtika 
internet sivrceSi safrTxeebis analizisa 
da krizisebis marTvis mimarTulebiT. amis 
saWiroeba gansakuTrebiT maSin warmoiSva, 
roca 2000-iani wlebis dasawyisSi internetis 
teqnikurma progresma gaaCina axali cneba – 
web 2.0. es aris ara raime teqnikuri termini, 
aramed ufro arsobrivi cvlileba, ris Sede-
gadac internet momxmareblebi informaciis 
pasiuri mimRebebidan gadaiqcnen aqtiur in-
dividebad. maT SeuZliaT didi gavlena moax-
dinon internet sivrceSi ganviTarebul pro-
cesebze, rac, Tavis mxriv, didwilad cvlis 
realobasac. misi aqtualizacia mWidrodaa 
dakavSirebuli socialuri qselebis gamo-
CenasTan da xSirad aigiveben kidec masTan, 
magram gacilebiT ufro mravlismomcveli 
cnebaa. igi moicavs ara marto socialur qse-
lebs, aramed yvela im tipis veb gverds, sadac 
momxmarebels saSualeba aqvs TviTonve Seqm-
nas da gaavrcelos masala, romelsac calke 
auditoria eyoleba. marketingul politika-
ze da brendis reputaciaze zegavlenis kuTx-
iT Web 2.0 ganviTarebis axali safexuria, 
radgan kompaniebs konkurenciis gaweva uwevT 
ara mxolod TavianT uSualo konkurentebT-
an, aramed im momxmareblebTanac, romlebsac 
farTo internet auditoria hyavT. amitom, 
saWiroa Web 2.0-is ganxilva integrirebuli 
marketinguli komunikaciebis konteqstSic. 
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magaliTad, Tu sakiTxs ganvixilavT sazoga-
diebasTan urTierTobis warmarTvis kuTxiT, 
interneti xSirad xdeba diskusiebisa da ganx-
ilvebis sivrce. kompaniis TiToeuli moxse-
nieba internet sivrceSi dadebiT an uaryofiT 
konteqstSi ar unda gamorCes kompaniis mar-
ketingul samsaxurs. amisaTvis aucilebelia 
onlain reputaciis marTvis (ORM – online repu-
tation management) sistemis Seqmna. qarTulma 
kompaniema sworad unda Seafason Web 2.0-is 
rogorc safrTxeebi da riskebi, aseve Sesa-
Zleblobebi, rac maT saSualebas miscems ara 
marto gazardon TavianTi konkurentunari-
anoba, aramed dasaxon saerTaSoriso bazarze 
gasvlis strategiac. internet reklamis ga-
reSe saerTaSoriso samomxmareblo bazrebis 
aTviseba ganuxorcielebeli amocanaa.

daskna. dReisaTvis ukve moZvelebul 
midgomad SeiZleba CaiTvalos internet mar-
ketingisa da „tradiciuli“ marketingis erT-
maneTisgan gaminjva. integrirebuli mar-
ketinguli kominikaciebis umniSvnelovanes 
komponentsac interneti warmoadgens. imisaT-
vis, rom qarTulma kompaniebma ufro meti ko-
merciuli sargebeli naxon internet reklam-
isgan, pirvel rigSi saWiroa Tavad kompaniebs 

gaaCndeT survili ufro meti komunikacia iqo-
nion auditoriasTan internet arxebis saSu-
alebiT. dReisaTvis reklamis momxmarebeli 
teleauditoria gacilebiT ufro meti dozi-
Taa, vidre internet auditoria. miuxedavad 
imisa, rom internetis momxmarebelTa ricx-
vic didia. am SemTxvevaSi, reklamis axlebu-
rad miwodebam SesaZloa gamoiwvios moTxov-
nis modificirebac da momxmarebelSic ufro 
meti mzaoba gaCndes internet reklamiT ganx-
orcielebul komunikaciaze. sakiTxis Sesaj-
ameblad saWiroa ramdenime aspeqtis xasgasma: 
qarTulma kompaniebma ufro naTlad unda 
dainaxon potenciali internet reklamaSi da 
ufro meti resursebi gamoyon am mimarTule-
biT; kompaniebma internet reklama unda ganix-
ilon konkurentuli upiratesobis mopovebis 
saSualebad, sanam internet reklama jer kidev 
ar aris qarTul marketingul sivrceSi maso-
brivad damkvidrebuli instrumenti; internet 
reklamis danergvis procesSi gadawyvetile-
bebi inda iyos dafuZnebuli maqsimalur kom-
petenciaze; dagegmva unda moxdes mimdinare 
mudmiv cvlilebebze Tval-yuris devnebiT da 
maTi gaTvaliswinebiT. 
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anotacia

inovaciuri saqmianobis efeqtiani sistemis Seqmna Sesabamis Teoriul bazas, etimologiur 

aparats, marTvis meTodologias, adekvatur instrumentariums moiTxovs. inovaciebis efeqtiani 

marTvis formebisa da xerxebis SemuSaveba ki maTi miznebis, sagnis, menejmentis amocanebis 

mkafiofo rmulirebas ganapirobebs. amdenad, statiaSi saWirod CavTvaleT zemoT aRniSnuli 

sakiTxebis ZiriTadi konceptualuri cnebebis da kategoriebis gansazRvra. es inovaciuri 

procesis Sinaarsis, rogorc marTvis obieqtis, sruli da zusti asaxvis saSualebas mogvcems.

nebismieri siaxle inovaciad SeiZleba gardaiqmnas mxolod im SemTxvevaSi, Tuki sazogadoeba 

aRiarebs, Seafasebs da daadgens misi gamoyenebis mizanSewonilobas. novacia inovaciad, 

nebismier ekonomikur sikeTed, inovaciuri procesis Sedegad gardaiqmneba. statiaSi dayenebulia 

inovaciuri procesis sqemis ganmartebis axleburi mcdeloba.

inovaciuri procesi _ es aris mecnieruli codnis inovaciebad gardaqmnis procesi. igi 

moicavs movlenaTa Tanmimdevrul jaWvs: `mecniereba-teqnika-warmoeba~. sxva sityvebiT, igi 

gulisxmobs qmedebis da siaxlis Seqmnis Tanmimdevrul sqemas, romelic asrulebs sxvadasxva 

funqciebs: procesualurs, damatebiTs, sabazisos, produqtiuls da a.S. amrigad, inovaciuri 

procesi mdgomareobs siaxleTa miRebasa da mis komerciul realizaciaSi. igi moicavs ara 

marto mecnierul-teqnologiur damuSavebebs, warmoebas, aramed gacvlasa da moxmarebasac. 

statiaSi dayenebulia inovaciuri procesis sqemis ganmartebis axleburi mcdeloba.

sakvanZo sityvebi: inovaciuri da teqnologiuri revolucia, informaciuli teqnologiebi, 

lorencis mrudi, inovaciuri ekonomika, inovaciuri menejmenti, inovaciebi, inovaciuri ganviTareba, 

inteleqtualuri kapitali, inovaciuri warmoeba, inovaciuri proeqtebi;

Abstract

 Creation of effective system of innovative business requires a Theoretical Basis, Etymological Unit, Adequate Instru-
ments. Creating an affective forms and methods of Innovative Management determines their goals, subjects, management 
tasks. Thus, in the article we thought it is necessary to define the concept and conceptual issues of the above questions. 
This will allow us to reflect fully and accurately the content of the innovative process as the management unit.
     Any news can be transferred into innovation  only in case,  society recognize, estimate and determine the appropriate-
ness of its use. Innovation transformed into innovation after the Innovative Process. The article shows a new effort to de-
fine a scheme of  innovative process.

Innovative Process- this is the process of transforming scientific knowledge as the innovation. It includes a sequen-
tial chain of events: “Science, Technology, Manufacture.” In other words, it implicates the creation of new coherent scheme, 
which performs a variety of functions: Procedural, Additional, Basic, Productive and so on. Thus, the innovative process is 
to receive news and to make its commercial realization. It includes not only scientific technological processing and manu-
facturing, but also its exchange and consumption. The article shows a new effort to define a scheme of  innovative process.

keywords: Innovative and Technological revolution, Information Technology, Lorentz curve, Innovative Economy, In-
novative management, Innovations, Innovative development, Intellectual Capital, innovative Manufacturing, Innovative 
Projects;
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