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Abstract

Internet advertising is not merely an effective but also one of the major components for achieving marketing
goals on modern markets. Nevertheless, due to various reasons, Georgian companies still do not fully utilize resources
and potential of internet advertising, unlike European and American companies. The dynamics of implementation of
internet advertising by Georgian companies is gradually rising. However, there is still a big gap to be filled that can
greatly change approaches to promotion of products and services. Especially, taking into consideration the fact that
marketing is ever changing realm with novelties emerging on a regular basis. Thus, companies that will manage to
adapt their activities to new environment, will gain a significant competitive advantage. The paper aims to review op-
portunities of internet advertising in Georgian marketing space and analyze its future prospects.

Keywords: Internet advertising, internet marketing, social media, search engine optimization, SEQO, integrated mar-
keting communications, public relations, PR.
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Abstract

Creation of effective system of innovative business requires a Theoretical Basis, Etymological Unit, Adequate Instru-
ments. Creating an affective forms and methods of Innovative Management determines their goals, subjects, management
tasks. Thus, in the article we thought it is necessary to define the concept and conceptual issues of the above questions.
This will allow us to reflect fully and accurately the content of the innovative process as the management unit.

Any news can be transferred into innovation only in case, society recognize, estimate and determine the appropriate-
ness of its use. Innovation transformed into innovation after the Innovative Process. The article shows a new effort to de-
fine a scheme of innovative process.

Innovative Process- this is the process of transforming scientific knowledge as the innovation. It includes a sequen-
tial chain of events: “Science, Technology, Manufacture.” In other words, it implicates the creation of new coherent scheme,
which performs a variety of functions: Procedural, Additional, Basic, Productive and so on. Thus, the innovative process is
to receive news and to make its commercial realization. It includes not only scientific technological processing and manu-
facturing, but also its exchange and consumption. The article shows a new effort to define a scheme of innovative process.

keywords: Innovative and Technological revolution, Information Technology, Lorentz curve, Innovative Economy, In-
novative management, Innovations, Innovative development, Intellectual Capital, innovative Manufacturing, Innovative
Projects;
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