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faseulobebis roli marketingi 3.0-Si

ROLE OF VALUES IN MARKETING 3.0

Abstract

In the given article it is discussed and analyzed the values of the companies as one of the most important element of 
marketing 3.0, which is closely related to consumer. The paper also discusses the importance of group values. It is necessary 
to determine the values of the firm. Companies must create values for the owners of the enterprise, for their products 
consumers, also for suppliers and staff. Companies must respect their values, otherwise it will become the object of criticism 
for the public and staff.

In the article it is also presented and analyzed the authors research about Georgian tourist agencies, concerning 
values. At the end of the article, in the form of conclusion it is submitted that, while the competition is strong and is growing 
rapidly, to maintain and strengthen companies position in the market it’s necessary to pay special attention to their true 
values and to implement them in practice. If the companies do not implement the group values, it will not be developed and 
will not be successful and competitive in the market. 

           
Keywords: Marketing 3.0; Values; Group values; Cultural values
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anotacia

warmodgenil  statiaSi Seswavli da gaanalizebulia marketingi 3.0-is erT-erTi yvelaze 
mniSvnelovani elementi faseuloba, romelic mWidro kavSirSia momxmarebelTan. naSromSi saubaria 
firmis jgufuri faseulobebis mniSvnelobis Sesaxeb. aRniSnulia, rom aucilebelia moxdes firmis 
faseulobebis gansazRvra. firmam unda Seqmnas faseulobebi mepatroneebisaTvis, sawarmosaTvis, 
misi produqciis momxmareblebisaTvis, mimwodeblebisaTvis da sawarmos personalisaTis. yvela 
firma valdebulia pativi sces Tavis faseulobebs,  winaaRmdeg SemTxvevaSi igi gaxdeba kritikis 
obieqti rogorc sazogadoebis mxridan, aseve sakuTari dasaqmebulebis mxridanac.

naSromSi aseve warmodgenili da gaanalizebulia avtorTa mier Catarebuli kvlevis Sedegebi 
qarTul turistul firmebTan mimarTebaSi, romelic exeba faseulobebs. naSromis bolos daskvis 
saxiT aRniSnulia, rom maSin roca bazarze konkurencia didia da igi yoveldRiurad mZafrdeba, 
bazarze poziciebis SenarCunebisa da misi Semdgomi ganmtkicebisaTvis saWiroa kompaniebma 

gansakuTrebuli yuradReba dauTmon WeSmariti faseulobebis SemuSavebas da maT TavianT 
saqmianobaSi danergvas. Tu firmebi ar danergaven jgufur faseulobebs, igi ver ganviTardeba da 
ar iqneba warmatebuli da konkurentunariani bazarze. 
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Sesavali. ganviTarebis Tanamedrove 
etapze bazarze firmis arseboba warmoudgene-
lia maRali reputaciis gareSe, rac miiRweva 
TanamSromlebisa da momxmareblebisaTvis re-
aluri da Rirebuli faseulobebis SeTavaze-
biT. yvela firma valdebulia Camoayalibos 
faseulobebi da mouwodos tanamSromlebs 
moaxdinon maTi realizacia momxmareblebSi.

faseulobebi, romelsac firma 
sTavazobs momxmarebels aucilebelia See-
sabamebodes realobas, raTa igi ar gaxdes 
kritikis obieqti aramarto momxmareblebis 
mxridan, aramed dasaqmebulebis mxridanac. 
dResdReobiT praqtikaSi sakmaod xSirad gvx-
vdeba magaliTi Tu rogor arRveven firmebi 
im faseulobebs, romelsac isini sTavazo-
ben momxmareblebs. Sesabamisad es garemoeba 
iwvevs momxmareblis ndobis dakargvas da maT 
gulgril damokidebulebas firmis mimarT. 

unda aRiniSnos, rom am sakiTxTan daka-
vSirebiT arc ise bevri samecniero naSromi 
moipoveba da swored es ganapirobebs sakv-
levi Temis aqtualobas. kvlevis mizani md-
gomareobs imaSi, rom Cvens mier Seswavlili 
da gaanalizebuli yifiliyo faseulobebis 
roli rogorc ucxouri firmebis saqmianoba-
Si, aseve qarTuli turistuli firmebis saqmi-
anobaSi. aseve mizani iyo warmogveCina momx-
mareblkebis damokidebuleba faseulobebis 
mimarT. swored am sakiTxTan dakavSirebiT 
CavatareT kvleva, romelic warmodgenili 
gvaqvs naSromSi.  

ZiriTadi Sinaarsi. marketingma ganicada 
mniSvnelovani cvlilebebi. Tavdapirvelad 
iyo marketingi 1.0, saqonelze orientirebuli 
marketingis epoqa, Semdeg marketingi 2.0-momx-
marebelze orientirebuli marketingis epoqa. 
bolo periodSi ki Cven varT marketingi 3.0-
is, igive adamianze orientirebuli marketin-
gis ganviTarebis momswreebi. marketingisa, 
romelic momxmarebels eqceva ise, rogorc 
adamianebs, romelTac gaaCniaT aqtiuri sa-
sicocxlo pozicia, miiswrafvian siaxlisaken 
da surT Seqmnan raRac gansxvavebuli. es gare-
moeba moiTxovs didi raodenobiT momxmare-
blebis monawileobas faseulobebis SeqmnaSi. 
momxmareblebi moiTxoven aramarto maTi Cveu-
lebrivi moTxovnilebebis da survilebis dak-
mayofilebas aramed imasac, rom maTi yvelaze 
Rrma SegrZnebebi da survilebi iqnas Secno-
bili da dakmayofilebuli. momxmareblebi 

moiTxoven maTi kreatiulobis dafasebas [1. 
gv. 20-50] . 

marketingi 3.0-Si erT-erTi yvelaze mniS-
vnelovani sakiTxia faseulobebi, romelic 
mWidro kavSirSia momxmarebelTan. faseulo-
ba, es aris momxmareblis mier im saqonlisa 
da momsaxurebis SesaZleblobebis Sefaseba, 
romelic akmayofilebs mis saWiroebebsa da 
moTxovnilebebs1

Tu firmas surs iyos warmatebuli da 
konkurentunariani, amisaTvis aucilebelia 
firmam faseulobebi danergos korporaciul 
kulturaSi.  firmis xelmZRvanelebi am qmede-
bebs unda aRiqvamdnen, rogorc firmis arse-
bobis yvelaze ganuyofel nawils. moviyvanoT 
Fetzer Vineyards-is magaliTi, romelsac xelmZ-
Rvanelobda pola dolana. is acnobiereb-
da, rom firma mxolod maSin ganviTardeba 
warmatebulad da gaxdeba sazogadoebis amayi 
wevri, Tu faseulobebi iqneba aRiarebuli 
korporaciul donemde. mxolod amis Semdeg 
iqneba aRiarebuli es faseulobebi TanamS-
romlebis mier. Tavdapirvelad aucilebelia 
moxdes firmis korporaciuli faseulobebis 
STanergva TanamSromlebSi. 

2000-iani wlebis dasawyisSi samyaro SeZ-
ra mTelma rigma korporaciulma skandalebma, 
ris Sedegadac korporaciulma faseulobebma 
momxmareblis da dasaqmebulebis TvalSi da-
karga yovelgvari azri. yvelaze xmaurian skan-
dalSi aRmoCndnen gareulebi WorldCom, Tyco da 
Enron. buRaltrulma maqinaciam firma miiyvana 
gakotrebamde.  Enron-i ararealizebul Semo-
savals aTvlida mogebisa da xarjebis anga-
riSSi, ramac gamoiwvia mogebis cifris gaber-
va. erT-erTi gamocema saubrobs firmis im 
faseulobebze, romelic mas gaaCnda gakotre-
bamde. firmis oTxi ZiriTadi faseulobebidan 
ori iyo pativiscema da gulaxdiloba. sam-
wuxarod, swored es ori faseuloba aRmoCnda 
ucxo firmis xelmZRvanelobisaTvis. faqtia, 
rom buRaltrul maqinaciebs firma iyenebda 
sakmaod xangrZlivi periodis ganmavlobaSi 
da firmis xelmZRvanelobam icoda am saqmi-
anobasTan dakavSirebuli riskebis Sesaxeb. 2

nebismieri firma, romelic daarRvevs ko-
rporaciul faseulobebs, aucileblad gax-
deba kritikis obieqti, rogorc sazogadoe-
bis mxridan, aseve sakuTari dasaqmebulebis 
mxridanac. zogierTma TanamSromelma arc ki 
icis sakuTari firmis faseulobebis Sesaxeb. 

1  https://www.hse.ru/data 
2 http://www.addere.ru/finance/i3.htm
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sxva dasaqmebulebi, romlebmac seriozulad 
aRiqves firmis faseulobebi da muSaoben ma-
Tze dayrdnobiT aRizianebT is TanamSromle-
bi, romlebic pativs ar scemen faseulobebs. 

am SemTxvevaSi cxadia garemoeba, rom ase-
Ti tipis firmebi ar iyeneben marketing 3.0-s, 
radganac marketingi 3.0-Si aucilebelia, rom 
firmam TavianTi TanamSromlebi da momxmare-
blebi daarwmunos seriozulad aRiqvan misi 
faseulobebi. dasaqmebulebma yvelaze kargad 
ician is, Tu rogor arsebobs firma da rogor 
muSaobs is sinamdvileSi. maT aucileblad 
unda SevTavazoT    namdvili, WeSmariti faseu-
lobebi3. firmam TavianT TanamSromlebTan 
mimarTebaSi unda gamoiyenos iseT istoriebze 
dafuZnebuli midgoma, romelic gamoiyene-
ba momxmareblebTan mimarTebaSi. TumcaRa, 
TanamSromlebze istoriebis moyola gacile-
biT rTulia, radgan Tavdapirvelad aucile-
belia firmam moaxdinos Tavisi danapirebebis 
Sesruleba da realizeba dasaqmebulebisaT-
vis. mxolod erTi Secdomac ki sakmarisia, 
raTa gafuWdes mTeli istoria. momxmarebeli 
Tu yovelgvari Zalisxmevis gareSe aRmoaCens, 
rom brendi araa gulaxdili, warmoidgineT ra 
kargad icis TanamSromlebma firmis SigniT 
arsebuli mdgomareoba4.

aucilebelia moxdes firmis faseulo-
bebis gansazRvra.  firmam unda Seqmnas faseu-
lobebi mepatroneebisaTvis, sawarmosaTvis, 
misi produqciis momxmareblebisaTvis, mim-
wodeblebisaTvis da sawarmos personalisaT-
vis. sawarmos mepatroneebi dainteresebulni 
arian  mudmivi da mzardi mogebis miRebaSi. 
personali da momwodeblebi ki- firmis stabi-
lurobaSi, maTTan grZelvadiani urTierToe-
bebis damyarebasa da sasiamovno samuSao gare-
mos SeqmnaSi. momxmareblebisaTvis yvelaze 
did faseulobas warmoadgens saqoneli da 
momsaxureba, romelic maT akmayofilebT ro-

gorc xarisxiT aseve fasiT5. 
faseulobebis Seqmna es aris firmis 

funqcia. faseulobebis Seqmnis procesi 
gulisxmobs individualuri da jgufuri 
moTxovnilebebis dakmayofilebas, ris Sede-
gadac firma aRwevs sayovelTao aRiarebas Ta-
vis saqmianobaSi. aseTi aRiareba firmas saSu-
alebas aZlevs gaafarTovos Tavisi saqmiano-
ba, gazardos gayidvebis moculoba, miiRos 
mogeba da rac mTavaria gaamyaros sakuTari 
poziciebi bazarze. 

amitomac, gansakuTrebuli mniSvneloba 
eniWeba firmis mier Tavisi momxmareblebisaT-
vis faseulobebis Seqmnas, radganac igi gad-
amwyvet gavlenas axdens firmis  saqmianobis 
Sedegebze. faseulobebi, romelic Seqmnilia 
firmis mier Tavisi momxmareblebisaTvis, gan-
isazRvreba fuladi RirebulebiT, romlis 
gadasaxdeladac mzad arian es ukanasknelni. 
firma mogebas Rebulobs mxolod im SemTx-
vevaSi, Tu es fuladi Rirebuleba aRemateba 
yvela xarjs, romelic saWiroa faseulobebis 
Sesaqmnelad. 

firmis ZiriTadi iaraRi faseulobebis 
SeqmnaSi aris misi grZelvadiani strategie-
bi, romelic dafuZnebulia sawarmos mier 
konkurentuli upiratesobebis gamoyenebaze. 
konkurentuli upiratesoba es aris is, rac mas 
arsebiTad gamoarCevs Tavisi konkurentebisa-
gan da uzrunvelyofs mis upiratesobas bazar-
ze. igi dafuZnebulia konkurentunarianobaze 
da Cveulebriv dakavSirebulia an SedarebiT 
ufro maRali xarisxis saqonelze konkuren-
tebTan SedarebiT, an kidev  warmoebis dabal 
danaxarjebze [3. gv.60-70 ] . 

ZiriTadad ganvixiloT is faseulobebi, 
romelic TanamSromlebs exmareba moaxdinon 
samuSaos Sesruleba brendis misiis Sesabam-
isad. aseT faseulobebs SeiZleba vuwodoT 
jgufuri6. 

sqema 1.jgufuri faseulobebi da saerTo qceva marketingi 3.0-is pirobebSi

 3 http://marketing-now.ru/osnovyi-marketinga/potrebitelskaya-tsennost-produkta-eto/
 4 http://socialmarketing.blogs.com/r_craiig_lefebvres_social/2009/10/phillip-kotler-on-marketing-30.htm 
5  https://en.wikipedia.org/wiki/Value_(marketing)

6 https://hbr.org/1998/11/business-marketing-understand-what-customers-value
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firma, romelic eziareba TanamSromlo-
bis faseulobebs, ubiZgebs TanamSromlebs 
moaxdinon erTmaneTTan da sazogadoebasTan 
muSaoba firmis sazRvrebs gareT ufro meti 
efeqtisaTvis. Cisco qmnis teqnikur da sazoga-
doebriv qselebs, romlis saSualebiTac ada-
mianebi da TanamSromlebi urTierToben erT-
maneTTan. klinika Mayo, aseve aRiarebs Tanam-
Sromlobis faseulobebs. ramdenime eqimi da 
sxva medikosebi erTiandebian TiToeuli paci-
entis gansakurnavad. isini TanamSromloben 
raTa gacilebiT ufro swrafad da efeqturad 
moaxdinon diagnozis dasma. klinikaSi erTo-
blivi muSaoba zrdis TanamSromlobis kul-
turas [2. gv. 80-88]. 

Tu gadavxedavT faseulobebis gamoy-
enebis tendencias sxvadasxva qveynebSi, davi-
naxavT, rom ganviTarebadi qveynebi maqsimalu-
rad arian orientirebulni faseulobebis Se-
muSavebasa da maTi zedmiwevniT Sesrulebaze. 
rac Seexeba saqarTvelos aq cotaTi gansx-
vavebuli mdgomareobaa. Cvens mier Catarebu-
li iqna kvleva, romlis farglebSic gamovi-
kiTxeT saqarTvelos bazarze arsebuli tur-
istuli firmebi. kvlevis mizani iyo dagvedg-
ina, gaaCniaT Tu ara firmebs faseulobebi, 
ra faseulobebi gaaCniaT, iyeneben Tu ara maT 
TavianT saqmianobaSi da ramdenad orientire-
bulni arian maT Sesrulebaze. gamokiTxulTa 
80,8%-ma aRniSna, rom maT gaaCniaT jgufuri 
faseulobebi da iyeneben maT TavianT yovel-
dRiur saqmianobaSi, xolo 19,2 % gamoTqvams 
mzaobas rom Seqmnan jgufuri faseulobebi da 
gamoiyenon isini yoveldRiur saqmianobaSi. 
(diagrama 1)

aseve, gamokiTxul firmaTa 60% aRniS-
navs, rom jgufuri faseulobebi maT saqmiano-

baSi gadamwyvet rols TamaSobs da isini maqsi-
malurad arian orintirebuli am faseulo-
bebis  Sesrulebaze. Tu SevxedavT faseulo-
bebs momxmareblebis mxridan, kiTxvaze ramde-
nad xSirad interesdebian isini turistuli 
firmis mier SemoTavazebuli faseulobebiT,  
qarTvel momxmarebelTa 61,7% aRniSnavs, rom 
isini  yovelTvis interesdebian firmis faseu-
lobebiT, 29% iSviaTad interesdeba da 9,3% 
arasdros ar interesdeba maTiT (diagrama 2).

xolo kiTxvaze, Tu ramdenad mniS-
vnelovania maTTvis turistuli firmis mier 
SeTavazebuli faseulobebi, respodentTa 29% 
aRniSnavs, rom gadamwyveti mniSvnelobisaa, 
61,7% Tvlis, rom ubralod mniSvnelovania ma-
gram ara gadamwyveti, xolo 8,4% Tvlis, rom 
naklebad mniSvnelovania. 

kulturuli faseulobebis floba 
dasaqmebulebs uRviZebs survils moaxdi-
non kulturuli cvlilebebi rogorc maT 
sakuTar cxovrebaSi,  aseve sxva adamianebis 
cxovrebaSi. firma Wegmas TavianT TanamSrom-
lebs mouwodebs meti pativiscema gamoiCinon 
sakvebis mimarT. firma amasve mouwodebs momx-
mareblebs. S.C. Johnson mouwodebs TanamSrom-
lebs meti dro gaataron ojaxis wevrebTan er-
Tad. adamianebi iwyeben TavianTi axloblebi-
saTvis meti drois gamoyofas. ufro metad 
zrunaven maTze. aseve firma qmnis saqonels, 
romelic sasargebloa ojaxisaTvis.  

daskvna. ganviTarebis Tanamedrove 
etapze, rodesac marketingi imyofeba evolu-
ciis  aqtiur fazaSi da konkurencia izrdeba 
dRiTi dRe, kompaniebma gansakuTrebuli yu-
radReba unda dauTmon faseulobebs, unda 
moaxdinon jgufuri faseulobebis SemuSaveba 
da maTi yoveldRiur saqmianobaSi gamoyene-
ba, rac firmas miscems SesaZleblobas iyos 

diagrama 1. qarTuli turistuli 
firmebis mier faseulobebis 

gamoyenebis sixSire

diagrama 2. momxmareblis 
damokidebuleba 

faseulobebis mimarT
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erT-erTi yvelaze konkurentunariani. firma 
romelic orientacias akeTebs sakuTar Tanam-
Sromlebsa da momxmarebelze da axdens maT-
Tvis realuri faseulobebis SeTavazebas 
yovelTvis iqneba warmatebuli. aqedan gamom-
dinare firmebma yuradReba unda gaamaxvilon 
Semdegi saxis sakiTxebze:

1.	 kvlevis Sedegebis mixedviT sakma-
od didia im firmebis ricxvi, romlebsac ar 
aqvT jgufuri faseulobebi, Sesabamisad maT 
aucileblad unda moaxdinon jgufuri fa-
seulobebis formireba da momxmareblisTvis 
SeTavazeba, radganac es ukanaskneli Zalzed 
mniSvnelovani faqtoria momxmareblisTvis, 

rodesac is apirebs firmasTan urTierTobas;
2.	 Tu firmebi aqtiurad danergaven jgu-

fur faseulobebs TavianT yoveldRiur saqmi-
anobaSi, igi mas miscems SesaZleblobas iyos 
erT-erTi yvelaze warmatebuli da konkuren-
tunariani firma bazarze;

3.	 firmam unda SeZlos individualuri 
da jgufuri moTxovnilebebis dakmayofile-
ba, ris Sedegadac firma miaRwevs sayovelTao 
aRiarebas Tavis saqmianobaSi da xels Seuwy-
obs gayidvebis moculobis gazrdas, mogebis 
miRebas da sakuTari poziciebis gamyarebas ba-
zarze.  
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