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anotacia

Tanamedrove  cxovrebis aCqarebuli ritmi did gavlenas axdens  adamianis sulier Tu 
fizikur mdgomareobaze.  amitom xSirad gviCndeba survili, rom periodulad mSvid, wynar 
garemoSi, qalaqgareT davisvenoT da agroturizmiT davkavdeT. agroturizmi turizmis is  
saxeobaa, rodesac turistis mizania  icxovros adgilobrivi mosaxlesaviT, imuSaos masTan 
erTad.   
       arsebuli resursuli potencialidan gamomdinare,  Cvens qveyanaSi arsebobs agrotur-
izmis ganviTarebis perspeqtiva. romelic saqarTveloSi ganviTarebis stadiaSia. bolo 
wlebSi  ucxoeli vizitorebi, ZiriTadad, mTisa da zRvis kurortebze dasasveneblad, isto-
riuli da kulturuli Zeglebis mosanaxuleblad  Camodian. Tumca saqarTvelos, rogorc 
agraruli tradiciebis qveyanas, agroturizmis ganviTarebis SesaZleblobac aqvs. agrotur-
izmma  CvenTan ukve moikida fexi. imedia momavalSi kidev ufro meti turisti Camova mraval-
ferovani bunebis, kulturisa da RirsSesaniSnaobebis dasaTvaliereblad. Tumca am sferoSi 
gvaqvs sisusteebic. mTavari soflad Sesabamisi infrastruqturis ararsebobaa. ar arsebobs  
agreTve agroturizmis ganviTarebis specialuri programa, romelic ganaxorcielebs sasof-
lo saxlebis restavracias da nacionalur stilSi gaformebas Tanamedrove komfortis da si-
myudrovis SenarCunebiT, rac saSualebas miscems turistebs  gaecnon adgilobriv kulturas, 
tradiciebs, folklors, daisvenon mTian soflebSi. aseTive mniSvnelovania datreningeba 
soflis mosaxleobis,Tu rogor CaerTon am dargSi martivad, rogor moaxerxon mcire dan-
axarjebiT moipovon axali Semosavali. saxelmwifom sxva qveynebis gamocdilebis gaTval-
iswinebiT, soflebi,Tavisi adaT-wesebiTa tradiciebis dacviT CarTos am dargSi da gazardos 
motivacia grZelvadiani periodisTvis.
             agroturistuli  produqti  saerTaSoriso  turistul  bazarze  unda gaitanon  upirates-
ad  turistulma  firmebma,  radgan  soflis  mosaxleobas jerjerobiT  ara  aqvs  pirdapiri  mar-
ketingis,  ucxoeTSi  reklamis dafinansebis, an internetiT  produqtis   gayidvis saSualeba.

sakvanZo sityvebi: agroturizmi. resursuli potenciali. agroturistuli produqti. saerTa-
Soriso turistuli bazari.

Abstract

Accelerated rhythm of modern life has great influence on the humans spiritual and physical health. So periodi-
cally, often we have a desire to rest up and get engaged in agrotourism in the outside  of the city, in quiet surroundings 
. Agro-tourism is a type of tourism, when the tourists goal is to to live by a local resident, to work with him. 

Depending on the existing resource potential of our country, there is the prospect of development of agro tour-
ism.  That is on the development stage In Georgia.  In recent years the the number of foreign visitors coming to for 
a relaxing on the mountain and sea resorts, to visit the historical and cultural monuments.  However, Georgia as the 
agricultural traditions country, have the possibility of for agricultural tourism development. We hope in the future more 
and more tourists will come view the wide variety of nature, culture and sights.  However, in this area also we have 
weaknesses. The lack of appropriate infrastructure in rural areas.   Also there are no special programs for the develop-
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ment of agrotourism, Who will carry out the restoration of and decoration of houses in the rural maintaining in national 
style with modern amenities and comfort, which will allow tourists to get to know the local culture, traditions, folklore, 
relax in mountain villages. The same important is training of  rural population, How to engage in this field easily, how  
managed to obtain a small amount by new revenues. The government considering experience of other countries, must 
involve the villages of this field, in accordance with their customs and traditions and rules to boost motivation for the 
long-term period.

Mainly tourist firms must export agro-products in the international tourism market, as the rural population still 
does not have the opportunity to use the direct marketing, funding  the advertisement on abroad, or selling a product 
over the Internet.

Key words: Agro-tourism; Resource potential; Agro-products; The international tourist market.

           Tanamedrove  cxovrebis aCqarebuli rit-
mi did gavlenas axdens  adamianis sulier Tu 
fizikur mdgomareobaze.  amitom xSirad gviC-
ndeba survili, rom periodulad mSvid, wynar 
garemoSi, qalaqgareT davisvenoT da agro-
turizmiT davkavdeT. 
            agroturizmi turizmis is  saxeobaa, 
rodesac turistis mizania  icxovros adgil-
obrivi mosaxlesaviT, imuSaos masTan erTad 
mindorSi, mowvelos Zroxa, daamuSaos miwa, 
ikvebos masTan erTad anu garkveuli droiT  
maspinZlis ojaxis wevri gaxdes.   agrotur-
izmi, rogorc turizmis erT–erTi ZiriTadi 
mimarTuleba XX saukunis meore naxevarSi ev-
ropaSi, did industriul qveynebSi Camoyali-
bda, sadac mcxovrebTa mniSvnelovan nawils 
soflidan Camosuli mosaxleobis mesame 
Taoba warmoadgenda. soflad dasvenebis 
msurvelni arCevdnen mimzidvel regionebs 
sazRvargareT, ixdidnen qiras. Sesabamisad,  
maspinZel ojaxebs Semosavali gauCndaT. ev-
ropaSi agroturizmi kargad aris ganviTa-
rebuli, am dargs,  ekonomikuri krizisic ve-
rafers aklebs.  italiaSi krizisma Seamcira 
sxvadasxva sferos Semosavali, magram agro-
turizmSi CarTuli fermerebis Semosavali 
ucvleli darCa.
        agroturizmis ganviTarebas sakmaod didi 
mniSvneloba eniWeba saqarTvelosTvis ker-
Zod ki soflis mcxovrebTaTvis . am dargis 
ganviTareba xels Seuwyobs ara marto saqa-
rTveloze dadebiTi gavlenebis gaRrmavebasa 
da gazrdas aramed, soflebSi axali samuSao 
adgilebis Seqmnas, mosaxleobis cxovrebis 
donis amaRlebas, samewarmeo biznesis 
ganviTarebas,raionebis kulturul da bune-
brivi Zeglebis aRdgenas,bunebrivi garemos 
dacvas da aseve saxalxo dResaswaulebis, 
miviwyebuli adaT wesebis, xalxuri rewvis 
aRorZinebas. 
           turistebi fermerebTan erTad gadian 

plantaciebSi, venaxSi, akvirdebian maT Sro-
mas da TviTonac exmarebian. zogs meTevzeTa 
dasaxlebebSi cxovreba da maTTan erTad saT-
evzaod siaruli moswons.  agroturizmi imiT 
gamoirCeva, rom dasveneba SedarebiT mcire 
danaxarjiT SeiZleba. turistma SeiZleba, 
icxovros Zvel, glexur saxlSi da ofician-
tebis nacvlad diasaxlisi gaumaspinZldes. 
stumrebi miirTmeven adgilobriv natural-
ur produqtebs: xil-bostneuls, Sinaur yv-
els, Sin dayenebul Rvinos, xorcsa da xor-
cproduqtebs. sasoflo turebi bavSvebisT-
visac sainteresoa. isini akvirdebian Sinaur 
cxovelebs, seirnoben cxenebiT, swavloben 
sxvadasxva saqmianobas,  mag. yvelis amoyva-
nas an puris cxobas.  survilis SemTxvevaSi  
turistebi erovnuli kerZebis momzadebasac 
euflebian. agroturizmi imiTac aris sain-
tereso da momgebiani, rom mas ar abrkolebs 
weliwadis droebis monacvleoba. xSirad 
agroturistuli meurneobebi istoriuli da 
kulturuli Zeglebis siaxloves viTardeba. 
SesaZlebelia iseTi turistul–rekreaci-
uli aqtivobebis organizeba, rogoricaa 
cxenosnuri laSqrobebi, Rvinis dawurva, 
CurCxelebis amovleba, muzeumebis daTva-
liereba da a.S. swored es aris turistisTvis 
mimzidveli, radgan is TviTon aris CarTuli 
procesSi.
          arsebuli resursuli potencialidan 
gamomdinare   Cvens qveyanaSi agroturizmis 
ganviTareba perspeqtiuli iqneba. amJamad, 
agroturizmi saqarTveloSi ganviTarebis 
stadiaSia.  saqarTveloSi bolo wlebSi  
ucxoeli vizitorebi, ZiriTadad, mTisa da 
zRvis kurortebze dasasveneblad, istori-
uli da kulturuli Zeglebis mosanaxule-
blad  Camodian. Tumca saqarTvelos, rogorc 
agraruli tradiciebis qveyanas, agrotur-
izmis ganviTarebis SesaZleblobac aqvs. 
agroturizmma  CvenTan ukve moikida fexi. 
imedia momavalSi kidev ufro meti turisti 
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Camova mravalferovani bunebis, kulturisa 
da RirsSesaniSnaobebis dasaTvaliereblad. 
Tumca am sferoSi gvaqvs sisusteebic. mTa-
vari soflad Sesabamisi infrastruqturis 
ararsebobaa. amis miuxedavad, Tu agrotur-
izmi ganviTardeba, mcire fermerebs Seu-
ZliaT sargebeli naxon da mcire fermeruli 
meurneoba momgebian komerciul saqmianobad 
aqcion. ramdenime turistuli kompania da 
saojaxo sastumro ucxoel da adgilobriv 
turistebs ukve sTavazobs agroturebs, rac 
gulisxmobs rTvelSi monawileobas, yurZ-
nis dawurvas, CurCxelebis amovlebas, yve-
lis amoyvanasa da Taflis amoRebas.  magram 
specialistebis azriT, Cvens qveyanaSi ufro 
farTod SeiZleba agroturizmis ganviTare-
ba, amiT ki soflis meurneobis ganviTareba-
sac Seewyoba xeli.
      saqarTveloSi agroturizmis dagegmva da 
ganviTareba unda moxdes mdgradi ganviTa-
rebis sami ZiriTadi principis gaTvaliswin-
biT:
1. ekologiuri mdgradoba uzrunvelyofs - 
sabazo ekologiuri procesebis,  biomraval-
ferovnebis da biologiuri resursebis er-
Tobliv ganviTarebas; 
2. socialuri da kulturuli mdgradoba - uz-
runvelyofs iseT mdgradobas, romlis dro-
sac adamianebis cxovreba, maTi erToblivi 
kultura da Rirebulebebi yovelmxriv dacu-
lia da  kulturuli TviTmyofadoba kidev 
ufro mtkicdeba; 
3. ekonomikuri mdgradoba - uzrunvelyofs 
ganviTarebis ekonomikur efeqturobas, roca 
resursebis gamoyenebis arsebuli meTodi 
iZleva am resursebis momavali TaobebisaT-
vis SenarCunebis garantias. 
    mdgradi turizmi xels uwyobs turizmis 
bunebaze, kulturaze da socialur sferoze 
gavlenis gzebis ukeT gagebas.  mdgradi tur-
izmi uzrunvelyofs Semosavlebisa da xar-
jebis samarTlian ganawilebas. qmnis samuSao 
adgilebs rogorc adgilobriv turizmis 
seqtorSi, ise momijnave seqtorebSic. tur-
izmi iwvevs momgebiani Sida dargebis: sast-
umroebisa da ganTavsebis sxva saSualebebis, 
restornebisa da sazogadoebrivi kvebis obi-
eqtebis, satransporto sistemebis, xalxuri 
rewvis da saeqskursio- informaciuli saq-
mis stimulirebas.  xels uwyobs qveyanaSi 
ucxouri valutis mozidvas, uzrunvelyofs 
kapitaldabandebebs adgilobriv ekonomi-
kaSi,  igi agreTve xels uwyobs adgilobrivi 
ekonomikis diversifikacias, gansakuTrebiT 
ki soflebSi, sadac mosaxleobis dasaqmeba 
atarebs sezonur da SemTxveviT xasiaTs.   

turizmi iRwvis imisaTvis, rom gadawyvetile-
bebis miRebis procesSi monawileobdnen 
sazogadoebis yvela fenebi, maT Soris ad-
gilobrivi mosaxleoba, raTa turizmi da 
resursebis momxmarebeli sxva dargebi har-
moniulad Tanaarsebobdnen. 
       agroturizmi imiTaa aRsaniSnavi rom igi 
mTeli weli muSaobs. kviprossa da bulgar-
eTSi agroturizmma soflebs TviTmyofadoba 
SeunarCuna. kviprosze SemuSavebulia agro-
turizmis ganviTarebis specialuri programa, 
romelic anxorcielebs sasoflo saxlebis 
restavracias da nacionalur stilSi gafor-
mebas Tanamedrove komfortis da simyudrovis 
SenarCunebiT.turistebs saSualeba eZlevaT 
gaecnon adgilobriv kulturas, tradiciebs, 
folklors, daisvenon mTian soflebSi. erT-
erTi mniSvnelovani ramaa aseTi programebis 
danergva saqarTveloSic, datreningeba 
soflis mosaxleobis,Tu rogor CaerTon am 
dargSi martivad, rogor moaxerxon mcire 
danaxarjebiT moipovon axali Semosavali 
agroturizmiT, rac araCveulebrivi Ser-
bilebis meqanizmi iqneba soflis mosaxleo-
bisTvis. sofels daubrundebian,sofeli 
axmaurdeba da is ramdenime milioniani pro-
eqtebi, romlebic regionebis ganviTarebas 
xmardeba, Sedegiani aRmoCndeba.
        agroturistuli  produqti  saerTa-
Soriso  turistul  bazarze  unda gaitanon  
upiratesad  turistulma  firmebma,  radgan  
soflis  mosaxleobas jerjerobiT  ara  aqvs  
pirdapiri  marketingis,  ucxoeTSi  reklamis 
dafinansebis, an internetiT  produqtis   gay-
idvis saSualeba.  aucilebelia  agroturis-
tuli  profilis  turoperatoris  arseboba. 
Tanaxmad  asebuli  praqtikisa  qarTuli  tur-
istuli  firmebis  umravlesoba universal-
urobisaken  miiswrafvis.  maT  ar  gaaCniaT  
survili  erTi  romelime segmentis special-
istad  iwodebodnen,  rac  xels  uSlis  pro-
fesionalizms da Sesabamisad  turistuli  
produqti  saerTaSoriso  bazarze  moumza-
debeli gadis. moumzadeblobaSi vgulisx-
mobT  ucxoeli turistis moTxovnilebebis  
arasrulyofilad  codnas,  ris  gamoc  miwo-
debuli  produqti  ar  Seicavs  mosalodnel 
momsaxurebas.agroturistuli  produqti  
unda  iyos  iafi,  radgan  ZiriTadi motivacia  
soflis  turizmisa  aris  iafad,  naklebi  kom-
fortiT,  magram ekologiurad  sufTa  da  sa-
siamovno  garemoSi  dasveneba.  es  garemoeba 
gansakuTrebiT  sagulisxmoa  saqarTvelos  
pirobebSi,  radgan  damwyebi  biznesmenebi 
gatacebulni arian maRalprocentiani mo-
gebis miRebiT.  agroturizmisaTvis SerCeul  
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soflebSi  unda  Catardes  sainformacio-saa-
gitacio  samuSaoebi  turizmis  rolisa  da  
adgilis  Sesaxeb  adgilobriv  doneze.  unda  
moxdes  soflis  mosaxleobis  da  mmarTv-
elobiTi  rgolis  momzadeba turistebis 
misaRebad.   agroturizmisaTvis  soflebisa  
da  soflebSi  konkretuli  maspinZlis Ser-
CevisaTvis  turistul  firmebs  unda  hqon-
deT  aucilebeli  pirobebis CamonaTvali,  
romelTa  dakmayofilebis  Semdeg  konkre-
tuli  saxli  Seva ganTavsebis saSualebaTa 
nusxaSi. es pirobebia: adgilis usafrTxoeba, 
lamazi buneba  da  landSafti:  tyis,  mdina-
ris,  tbis,  an  samkurnalo  wylis  arseboba; 
sasurvelia  glexis  karmidamos  gaaCdes  
erovnuli  saxe  da  infrastruqturis Sem-
degi elementebi: calke saZinebeli, saSxape 
da tualeti. maspinZlis ojaxSi kvebis  saSu-
aleba,  ucxoeli  turistebi  did  yuradRe-
bas  aqceven  soflebSi istoriuli  Zeglebi-
sa  da  sxva  RirSesaniSnaobis  arsebobas,  
sacxovreblis siaxloves restornis, taver-
nis, an erovnuli kerZebis samzareulos arse-
bobas. gamocdilebis  uqonlobis  gamo  sir-
Tules  warmoadgens agroturistebisaTvis  
specialuri  programis  Sedgena,  romelSic 
gasaTvaliswinebelia Semdegi: sofel-
Si damsvenebelebi ZiriTadad 2-4 kaciani 
ucxoelTa  ojaxebia.  maTTvis  dasvenebis  
organizaciebisaTvis gasaTvaliswinebelia 
SeTavazebebi ojaxis TiToeuli wevrisaTvis 
calcalke: mamakacisaTvis  es  SeiZleba  iyos  
nadiroba,  Tevzaoba,  cxeniT  jiriTi,  Tibva 
qarTvel  maspinZelTan  erTad.  diasaxli-

sisaTvis  qsova,  qargva,  kerZebis momzadeba.  
sasurvelia  bavSvebiani  ojaxis  Camosvlis  
SemTxvevaSi  maspinZel ojaxSi  iyos  daax-
loebiT  imave  asakis  bavSvebi.  uaRresad  
didi  mniSvneloba eniWeba maspinZlebis mier 
sakontaqtod aucilebeli ucxo enis codnas. 
sainformacio-sareklamo  masalebis  damza-
deba  unda  moxdes sazRvargareTuli  analo-
gebis  gaTvaliswinebiT (kviprosi,  bulgare-
Ti,  da sxv.),  rogorc  wesi,  soflis  turizmis  
sareklamo  masalebi  uxvad  aris ilustrile-
buli  glexis  kar-midamos  amsaxveli  feradi  
fotoebiT,  mimRebi raionis  Sesaxeb  vrceli  
informaciiT,  gansakuTrebiT,  adaT-wesebisa  
da tradiciebis  Sesaxeb,  agroturistuli  
produqtis  gasaRebis  erT-erTi  saSualebaa  
specializirebuli  bazrobebi,  agreTve  is  
bazrobebi,  sadac  momxmareblebi Warboben 
profesionalebs.
saqarTveloSi agroturizmis ganviTarebis 
realuri perspeqtiva arsebobs.  amitomac 
saxelmwifom sxva qveynebis gamocdilebis 
gaTvaliswinebiT, soflebi,Tavisi adaT-we-
sebiTa tradiciebis dacviT CarTos am darg-
Si da gazardos motivacia grZelvadiani pe-
riodisTvis.
             agroturistuli  produqti  saerTa-
Soriso  turistul  bazarze  unda gaitanon  
upiratesad  turistulma  firmebma,  radgan  
soflis  mosaxleobas jerjerobiT  ara  aqvs  
pirdapiri  marketingis,  ucxoeTSi  reklamis 
dafinansebis, an internetiT  produqtis   gay-
idvis saSualeba. 
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