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anotacia

biznesis socialuri pasuxismgebloba, Tavis TavSi moicavs urTierTobis gansazRvru-
li wesebis da normebis dacvas, rac gulisxmobs kompaniebis  monawileobas sazogadoebriv 
cxovrebaSi, daxmarebebs, adamianur urTierTobebs, ekologiis, jandacvis da ganaTlebis 
sferoSi aqtiur moRvaweobas. aseTi pasuxismgebloba, ar aris arc aucilebeli moTxovna da 
arc wesi, Tumca, es aris civilizebuli eTikuri principi, romelic gardauvalia da ase mniS-
vnelovania Tanamedrove sazogadoebisTvis.  miuxedavad imisa, rom socialuri pasuxismge-
bloba, ar aris orientirebuli mogebaze, msgavs aqtivobas kompaniisTvis bevri sikeTis motana 
SeuZlia, kerZod, aseTi kompaniebi Tavidan icileben makontrolebeli organoebis Carevas, 
arwmuneben ra, sazogadoebas da saxelmwifos, socialur sargebelSi, aseve, isini moipoveben 
sazogadoebis keTilganwyobas, rac saboloo jamSi dadebiTad aisaxeba maT finansur mdgo-
mareobaze.

sakvanZo sityvebi: biznesis socialuri pasuxismgebloba, eTika, socialuri marketingi, 
sazogadoeba

Abstract
Social responsibility of business means protection of rules of relationship. It is participation of companies in 

social life, and their active politics in helpings, public relations in educational, economical and public health sphere. 
Responsibility like this isn’t rule and isn’t necessary to do, although it is civilized ethical principle, which is inevitable 
and very important for modern life. Despite that social responsibility isn’t profit-oriented, activities like this can many 
good things for companies , particularly companies like this are avoiding intervention by controlling organs and con-
vincing society and government in social profit, also they are getting benevolence of society, which finally is very good 
for their financial condition.
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marketingis socialuri aspeqtebi or 
kategoriad iyofa: marketingis eTika da so-
cialuri pasuxismgebloba. igi ganixilavs 
biznesis qcevis standartebsa da moralur 
faseulobebs. eTikuri normebis Sesabam-
isad moqmedeba niSnavs, rom kompania asru-
lebs danapirebs momxmareblebisa da biznes-
partniorebadmi, rom warmoebuli produqcia 
maRali xarisxisaa da mTlianad aris gaT-
valiswinebuli momxmarebelTa moTxovnebi 
da interesebi. sapasuxod kompania Rebulobs 

momxmarebelTa keTilganwyobasa da loial-
ur damokidebulebas. [1. gv., 32]

socialuri pasuxismgebloba, nebis-
mieri biznesisTvis rTuli da araerTmniS-
vnelovania, vinaidan igi orientirebulia  
ara,  kompaniebis pirad merkantilur intere-
sebze, aramed  sazogadoebis moTxovnaze. ese 
igi, kompania, romelic CarTulia socialur 
aqtivobebSi, sakuTar Tavze iRebs pasuxismge-
blobas, gaaumjobesos sazogadoebis keTil-
dReoba. es saqmianoba, kompanias aZlevs saSu-
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alebas, iyos ufro civilizebuli da  huma-
nuri. 

biznesis pasuxismgebloba, Tavis Tav-
Si moicavs urTierTobis gansazRvruli we-
sebis da normebis dacvas, rac gulisxmobs 
kompaniebis  monawileobas sazogadoebriv 
cxovrebaSi, daxmarebebs, adamianur urT-
ierTobebs, ekologiis, jandacvis da gana-
Tlebis sferoSi aqtiur moRvaweobas.  aseTi 
pasuxismgebloba ra Tqma unda, ar aris arc 
aucilebeli moTxovna da arc wesi, Tumca, es 
aris civilizebuli eTikuri principi, ro-
melic gardauvalia da ase mniSvnelovania 
Tanamedrove sazogadoebisTvis.  miuxeda-
vad imisa, rom socialuri pasuxismgebloba, 
ar aris orientirebuli mogebaze, msgavs aq-
tivobas kompaniisTvis bevri sikeTis motana 
SeuZlia, kerZod, aseTi kompaniebi Tavidan 
icileben makontrolebeli organoebis Care-
vas, arwmuneben ra, sazogadoebas da saxelm-
wifos, socialur sargebelSi, aseve, isini 
moipoveben sazogadoebis keTilganwyobas, 
rac saboloo jamSi dadebiTad aisaxeba maT 
finansur mdgomareobaze.

biznesi da sazogadoeba ganuyofe-
lia, amitom organizaciis pasuxismgebloba 
sazogadoebis winaSe, gardauvalia. Taname-
drove sazogadoebis safuZveli, erTis 
mxriv konkurenciaa, xolo meores mxriv, es 
aris moraluri normebi da civilizebuli 
urTierTobebi sazogadoebis winaSe, aseTi 
pasuxismgeblobis safuZveli gulisxmobs 
mag. gadasaxadebis droulad gadaxdas, saku-
Tari TanamSromlebisTvis Sesabamisi anaz-
Raurebis daniSvnas da mis droul gadaxdas, 
personalis uzrunvelyofas kvalifikaciis 
amaRlebiT, socialur dazRvevas TanamSrom-
lebisTvis. 

socialuri pasuxismgebloba Zalian 
mniSvnelovania kompaniisTvis, is uzrun-
velyofs mwarmoeblurobis zrdas, kvali-
ficiur specialistebs, reputaciis da imi-
jis gaumjobesebas, igi gvevlineba kompaniis 
TviTreklamad, iRebs gansazRvrul saga-
dasaxado daTmobebs. amitom, socialuri pa-
suxismgebloba mniSvnelovan rols TamaSobs 
rogorc kompaniis, ise sazogadoebis ganviTa-
rebaSi.

biznesis socialuri pasuxismge-
blobis Temas aqtiur mxardaWeras da propa-
gandas uweven saerTaSoriso organizaciebi. 
mag. gaero, specialuri programiT - „glo-
baluri SeTanxmeba“, romlis wevri, msofli-
os 10 000-ze meti transnacoinaluri kompan-
iaa.

garda amisa, biznesis socialuri pa-
suxismgeblobis koncefcias aqtiurad lobi-
reben arasamTavrobo, sazogadoebrivi orga-
nizaciebi, biznesmenTa msxvili profesiuli 
gaerTianebebi.

miiCneva, rom biznesis socialiuri 

pasuxismgebloba msxvili biznesis prero-
gativaa, Tumca Temis mniSvnelobidan gamom-
dinare saSualo da wvrili biznesic aqtiu-
rad erTveba am procesSi.

Tanamedrove msoflioSi warmoud-
genelia normaluri reputaciis mqone kom-
pania, romelic ar aqtiurobs biznesis so-
cialuri pasuxismgeblobis kuTxiT. es ukve 
gaxda biznesis warmoebis Cveulebrivi da 
gavrcelebuli forma.

saxelmwifos da sazogadoebas meti 
informacia sWirdeba kompaniis saqmiano-
bis Sesaxeb, rogoria misi misia, faseulo-
bebi da Rirebulebebi, rogor urTerTobs 
TanamSromlebTan, rogoria mis mier gamo-
Svebuli produqciis xarisxi da misi kon-
trolis meqanizmebi, rogoria misi saqmino-
bis gavlena garemoze, rogor monawileobs 
adgilobrivi sazogadoebis ganviTarebaSi, 
ra wvlili Seaqvs qveynis an regionis eko-
nomikur ganviTarebaSi. socialuri pasuxi-
smgeblobis ganxorcieleba ar aris mxo-
lod kompaniis mxridan sazogadoebisTvis 
angariSis Cabareba. is pirdapir zegavlenas 
axdens kompaniis warmatebul saqmianobaze.

maRali socialuri pasuxismgeblo-
bis mqone kompaniebis upiratesobebs  aseve 
miekuTvneba: kompaniis reputaciis da imijis 
ganmtkiceba;  kompaniaSi maRalkvalificiu-
ri personalis mozidva da SenarCuneba; kom-
paniis produqciaze moTxovnis zrda;  cen-
tralur da adgilobriv xelisuflebasTan 
urTierTobebis gaumjobeseba;  kompaniis 
sainvesticio mimzidvelobis zrda; biznesis 
warmoebis efeqturobis zrda:  ekologiu-
rad efeqtur teqnologiebSi investireba, 
rac amcirebs xarjebs;  personalis Sromis 
nayofierebis zrda;  operaciuli xarjebis 
warmoeba:  gayidvebis zrda;  mosaxleobis 
ndobis zrda;   axali momxmareblebi;

marketingi mWidrodaa dakavSirebu-
li sxva-dasxva sazogadoebriv da socialur 
problemebTan, is ipyrobs sazogadoebis yu-
radRebas. ufro metic, imis gamo, rom marke-
tingi asrulebs kompaniasa da sazogadoebas 
Soris SemakavSirebeli rgolis funqcias, pa-
suxismgeblobis nawili garkveulwilad eki-
sreba socialuri problemebiT dakavebul 
marketologebs.  

saqarTveloSi biznesis socialuri 
pasuxismgeblobaze pirvelad  2005 wels ala-
parakdnen, rodesac gaimarTa Sexvedrebi qar-
Tul arasamTavrobo organizaciebs da biz-
nes seqtors Soris. Sexvdrebs gacnobiTi da 
sainformacio xasiaTi hqonda, miRebuli iqna 
pirveli memorandumi socialur sferoSi 
TanamSromlobis Sesaxeb.  2007 wels, saqarT-
veloSi Seiqmna gaeros programa “global-
uri SeTanxmebis” qarTuli warmomadgenloba 
“globaluri SeTanxmeba – saqarTvelo”. am 
droisaTvis misi wevria 40-mde adgilobrivi 
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organizacia. misi mizania saqarTveloSi bi-
znesis socialuri pasuxismgeblobis Temis 
popularizacia da saerTaSoriso social-
uri angariSebis warmoebis praqtikis danerg-
va. 

saqarTveloSi moqmedi biznesi Tavisi 
masStabebis da SesaZleblobebTan Sefardeb-
iT sakmaod didi fuls xarjavs socialur 
proeqtebze da qvelmoqmedebaze. Zalian mniS-
vnelovania, rom biznesis socialuri saqmi-
anoba ar iyos qaoturi da moeqces garkveul 
sistemaSi. mWidrod iyos dakavSirebuli kom-
paniis prioritetebTan da strategiasTan.

amrigad, socialuri marketingis kon-
cefciis axleburi midgomebi saSualebas 
iZlevian socialuri problemebi sazogadoe-
bis winaSe warmoCindes da daisaxos gzebi 
maTi racionaluri gadawyvetisaTvis.

socialuri marketingi komerciuli 
marketingis instrumentebis gamoyenebiT 
xels uwyobs sazogadoebisaTvis axali, 
sargebliani produqtis formirebas da amas-
Tanave kompaniebs exmareba momxmareblelTa 
keTilganwyobis mopovebaSi.
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