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anotacia

 efeqtiani korportiuli  socialuri pasuxismgeblobis politikis SemuSaveba 
da danergva aris  nabiji kompaniis aRiarebisaken ara marto sakuTar qveyanaSi, aramed 
saerTaSoriso bazarzec, rogorc  imijis damkvidrebisaken. samyaroSi, sadac brendi da 
reputacia kompaniis yvelaze Rirebuli fasiulobaa,  socialuri pasuxismgebloba kompanias 
ndobas da erTgulebas moapovebinebs, rac misi warmatebuli da mdgradi momavlis garantiaa. 
is aZlierebs partniorTaTvis biznesis  mimzidvelobas, iwvevs kompaniis mier warmoebul 
saqonelze da momsaxurebaze moTxovnilebis zrdas, xels uwyobs maT SenarCunebas, SromiTi 
resursebis mozidvas da personalis met loialobas, agreTve xelisuflebasTan urTierTobis 
gaumjobesebas, rac erTobliobaSi, ufro xelSemwyobi biznes garemos SeqmnaSi aisaxeba. 

kvlevebis safuZvelze dgindeba, rom kompaniis menejerebi marTalia acnobiereben  
korporatiuli socialuri pasuxismgeblobis dadebiT (mis mniSvnelobas kompaniis dadebiTi 
imijis formirebis da momxmarebelTa loialobis TvalsazrisiT) zegavlenas kompaniis 
saqmianobaze, Tumca aRniSnulis miuxedavad problematur sakiTxad  asaxeleben socialur 
pasuxismgeblobaze orientirebuli kompaniebze moqmed xelis SemSlel faqtorebs, romelsac 
miekuTvneba  qveyanaSi  msgavsi praqtikis gamocdilebis nakleboba,    dauxvewavi kanonmdebloba; 
saqmianobis ganxorcielebisaTvis arasakmarisi finansebi da sxva faqtorebi.

winamdebare statiaSi Seswavlilia korporaciuli socialuri pasuxismgeblobis 
koncefcia. gansazRvrulia socialur pasuxismgeblobaze orientirebuli kompaniis 
balansirebuli sistema, romelic Tavis mxriv moicavs: biznesis Semosavlianobis 
uzrunvelyofas, garemo pirobebze zrunvas da socialuri proeqtebis ganxorcielebas 
sxvadasxva sferoSi. 

   gaanalizebulia Tu, ra gavlenas axdens  kompaniis socialuri pasuxismgebloba, 
rogorc kompaniis biznes-saqmianobaze aseve sazogadoebaze. ganxilulia  socialur 
pasuxismgeblobaze orientirebuli kompaniebis mimarT erTi mxriv, aris Tu ara loialuri 
sazogadoeba, da meore mxriv, maT ganviTarebaze Tu ra xelis SemSleli faqtorebi moqmedebs, 
rac aferxebs korporatiuli socialuri pasuxismgeblobis ganviTarebas.

sakvanZo sityvebi: biznesi, socialuri pasuxismgebloba, sazogadoebrivi keTildReoba.

Abstract

Development and implementation of effective policy of corporate and social responsibility is a step on the 
way to recognition of a company as an image-founder not only in the country, but also in the international market. 
In the world where reputation and brand are the greatest values, social responsibility contributes to the acquisition of 
confidence of the company which is a guarantee of its successful and stable future. It makes business more attractive 
to the partners, causes increase in demand for the goods and services manufactured by the company, contributes to 
their safety, attraction of labor resources and greater staff loyalty and also to improvement of the relations with the 
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government which is together reflected in creation of more favorable business environment.
         Managers of the companies actually realize positive influence of corporate social responsibility on activity of 
the company (its importance in formation of a positive image of the company and in an issue of the consumer loyalty) 
though despite it problematic issues are the factors influencing the companies focused on social responsibility; these 
are lack of similar practice within the country, imperfect legislation, insufficient quantity of finance for activity and 
other factors.
       The present article  studies  the concept of corporate social  responsibility.   It’s defined as a balanced system 
of the company  which is oriented  on social-responsibility, which on the  other hand includes: to provide business 
profitability, take care about the environment, to provide social projects in the different sphere.
        It’s analyzed how it impacts the company’s social responsibility, As the company’s business-also the activity 
of the society. It’s considerated companies which are oriented on social-responsibility  on  the one hand, is it a loyal 
community, and on the other hand what obstacle  factories are influencing on it’s development, that hinders the 
development of corporate social responsibility.

Keywords: business,  Social responsibility, public welfare.

Sesavali

Tanamedrove etapze aucilebelia vis-
aubroT Rirseul biznesze, im biznesze, ro-
melic safuZvlad udevs namdvil civilize-
bul ekonomikas da iTvaliswinebs kompaniaTa 
keTili nebiT da surviliT praqtikuli re-
alizeba gaukeTdes biznes kulturis ganuy-
ofel nawils -korporaciul socialur pa-
suxismgeblobas, romelic zogadi gansaz-
RvrebiT gulisxmobs  komerciuli warmatebis 
miRwevas eTikuri principebis dacviT; so-
cialurad, ekonomikurad da ekologiurad  
mdgradi ganviTarebis xelSewyobiT; SromiT 
urTierTobebSi muSakebTan Tavisi wvlilis 
SetaniT; sazogadoebis cxovrebis xarisxis 
donis amaRlebiT. Tumca aucilebelia kom-
paniebi moqmedebis procesSi avlendes so-
cialuri pasuxismgeblobis mravalsafexu-
rianobas misi Tanmimdevrulobis dacviT, 
rac aris sazogadoebrivi keTildReobis Se-
qmnis safuZveli.

sazogadoebrivi keTioldReobis Se-
qmnaSi bizness Tu ra roli akisria, am 
sakiTxebze diskusia wlebis manZilze mim-
dinareobs msoflios sxva qveynebis ms-
gavsad saqarTveloSic, ris gamoc naSromis 
kvlevis mizania ara mxolod korporaci-
uli socialuri pasuxismgeblobis ganxor-
cielebis motivebis Seswavla-gaanalizeba 
da xelisSemSleli  faqtorebis gamovlena, 
aramed  kompaniis socialuri pasuxismge-
blobis  gavlenis zemoqmedeba, rogorc kom-
paniis saqmianobaze aseve sazogadoebisaT-
vis keTildReobis Seqmnaze.

 kvlevis  miznidan gamomdinare gansax-
orcielebeli amocanebia: ganisazRvros ko-
rporaciuli socialuri pasuxismgeblobis 
konteqstSi warmodgenili termini ,,sammagi 
TamaSi“, rac gviCvenebs kompaniis balansi-
rebul sistemaSi kavSirs  sam urTierTda-

kavSirebul  maCvenebels Soris, romlebsac 
miekuTvneba: biznesis Semosavlianobis uz-
runvelyofa, garemo pirobebze zrunva da 
socialuri proeqtebis ganxorcielebas.  
kvlevis originaloba (avtoris wvlili) 
gamovlenilia im  problemebis kvlevebSi, 
romlebic saWiroebs qveynis  ekonomikuri, 
ekologiuri da socialuri mdgradobis 
miRwevaSi maRali xvedriTi wiliT Tavisi  
wvlili  saxelmwifos garda  Seitanos 
(saqarTveloSi  socialuri, ekonomikuri 
da garemosdacviTi problemebis gadaWraze 
zrunavs saxelmwifo-63%-iT, biznesi-37%-iT, 
sazogadoeba-21%-iT, xolo saerTaSoriso 
organizaciebis pasuxismgeblobis  xarisxi, 
aRniSnul procesebze zegavlenis moxde-
nis  TvalsazrisiT -39%-s Seadgens) bi-
znesma, kerZod korporaciuli socialuri 
psuxismgeblobis mqone kompaniebma: garemos 
dacvaze zrunviT, sxvadasxva sferoSi so-
cialuri proeqtebis  ganaxorcielebiT da 
Sidakorporatiuli  pasuxismgeblobiT. 

      praqtikuli realoba cxadyofs, rom 
kompaniis ganviTarebis done aris ganmsaz-
vreli  Sidakorporatiul pasuxismge-
blobasTan dakavSirebuli aqtivobebisa, 
romelTagan: TanamSromelTa kvalifikaciis 
amaRleba iTvaliswinebs TanamSromelTaT-
vis piradi  (codnis dagroveba) keTildReo-
bis Seqmnas, xolo TanamSromelTa sxvadasx-
va formiT waxalisebas  safuZvlad udevs 
TanamSromlebSi  ara codnis dagroveba, ar-
amed TanamSromelTa unar-Cvevebis  gamovle-
na-realizeba. yovelive es ki ganapirobebs 
kompaniis  Sida efeqtis (mogeba) gazrdas. 
kvlevis Sedegebi dgindeba, rom gamokiTxul 
kompaniaTa-78% (msxvili kompaniebis_88%-
i, saSualo kompaniebis-70.6%-i) gamoyofs 
Tanxebs treiningebis Casatareblad raTa 
aamaRlos TanamSromelTa kvalifikacia. 
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kerZod, gamokiTxul kompaniaTa 46%-i 
treningebs atarebs sakuTari resursebiT, 
39.7%-i mowveuli trenerebiT, 34.9%-
i  gzavnis TanamSromlebs  kvalifikaciis 
asamaRleblad sazRvargareT.

TanamSromelTa sxvadasxva formiT 
waxalisebas ganaxorcielebs gamokiTxul 
kompaniaTa 88.9%-i (msxvili kompaniebis-
96.4%-i, saSualo kompaniebis-82.9%-
i).  saSualo da msxvil kompaniaTa-82.5% 
waxalisebis mizniT iyenebs fulad premias, 
xSirad mimarTaven xelfasis momatebas da 
dasaCuqrebas. 42.9%-TanamSromlebisaTvis 
organizebas ukeTebs gasarTob, kulturul 
da sportul programebs; 4.8%-TanamSromlebs 
uzrunvelyofs sapensio sistemiT;  6.3%_
axorcielebs TanamSromelTa sicocxlis 
dazRvevas.

kompaniebi Sidakorporatiuli  pasux-
ismgeblobis ganxorcielebis paralelu-
rad mizanSewonilia zrunavdes garemos 
dacvaze. garemos dacvaze zrunva  kvlevaSi  
monawile  kompaniis menejerTa  92%-isaTvis 
mniSvnelovania,  7%-isaTvis met-naklebad 
mniSvnelovania, 2%-isaTvis umniSvnelo, 
xolo 27% garemosdacviTi mimarTulebiT 
pasiurobis mizezebad asaxeleben:  finan-
sebis naklebobas, drois deficits, saxelm-
wifos mxridan pasiurobas.  bolo  wlebis 
manZilze gamokiTxul kompaniaTa 64%-i ar 
axorcielebs iniciativebs garemosdacviTi 
mimarTulebiT, radgan  sakuTar rols gare-
mos dacvaSi bundovnad xedaven da maTTvis 
garemosdacviTi sakiTxebi naklebad aqti-
uri da prioritetulia. 

       kompaniis socialur pasuxismge-
blobasTan dakavSirebuli aqtivobebidan 
mniSvnelovania  socialuri proeqtebis  
ganxorcieleba  sxvadasxva sferoebSi. 
gamokiTxul 63-kompaniidan socialur pro-
eqtebs axorcielebs-81%,  msgavsi proeqtebis 
ganxorcielebaSi ar monawileobs-19%. 
gamokiTxul kompaniaTa 70.6%-i eweva  so-
cialurad daucvel fenebze  daxmarebas, 
52.9%,  41.2% da  37.3% proeqtebs ganaxor-
cielebs Sesabamisad kulturis, sportis da 
ganaTlebis sferoSi, xolo stiqiuri ube-
durebebis Sedegebis likvidacais ganax-
orcielebs 29.4%,  socialurad daucveli 
fenebis  daxmarebis TvalsazrisiT erTnai-
rad aqtiurebi arian rogorc msxvili, ise 
saSualo biznesis warmomadgenlebi, sports 
exmareba-15 msxvili  da 6 saSualo kompania, 
kulturas-17  msxvili da 10 saSualo kom-
pania, ganaTlebas-10 msxvili da 9 saSualo 
kompania. stiqiuri ubedurebis Sedegebis 
likvidaciaSi-10 msxvili  da 5 saSualo kom-
pania monawileobs.

socialuri proeqtebidan umniS-
vnelovanesia saqvelmoqmedo saqmianoba, ro-
melic kompaniis mier uangaro, ara Sedegze 
orientirebuli saqmianobaa. yovelive es ki 
avlens erTi mxriv kompaniisadmi momxmare-
blis loialobis zrdas, da meore mxriv 
kompaniis dadebiT maxasiaTeblebs, romleb-
sac miekuTvneba: socialurad aqtiur kom-
paniebze  momxmarebelTa upiratesobebis 
miniWeba, rac zrdis momxmareblis TvalSi 
brendis da kompaniis saxels, avlens met 
ndobas kompaniis mimarT. yovelive es ki ga-
napirobebs kompaniis mier warmoebul saqon-
elze Tanabar pirobebSi upiratesobebis 
miniWebas,  momxmareblebis zrdas, kompaniis 
imijis mopovebas da SenarCunebas.

daskvna

XX saukunis 90-iani wlebidan sabazro 
ekonomikis gardamaval etapze gadasvlis 
paralelurad safuZveli Caeyara biznes 
saqmianobis ganviTarebas, romlis umTavre-
si mizani aris  maqsimaluri mogebis miReba, 
Tumca aRsaniSnavia isic, rom aRniSnul pe-
riodSi saqarTveloSi moqmed biznes seqto-
ris warmomadgenlebi, romlebic jer kidev 
Camouyalibebelni iyvnen firmis  mmarTv-
elobiT sistemaSi maTTvis ucxo iyo -ko-
rporaciuli socialuri pasuxismgeblobis 
arsi da praqtikuli mniSvneloba, da mis um-
Tavres nabijs warmoadgens Sidakorporati-
uli pasuxismgebloba, romlis mimarTac  da-
kavSirebuli aqtivobebi ganuxorcielebeli 
rCeboda. axlad Camoyalibebul demokrati-
ul saxelmwifoSi, rTuli politikuti da 
ekonomikuri arastabilurobis pirobebSi  
susti iyo saxelmwifo kontroli kerZo 
seqtorze, ris gamoc kerZo seqtoris mier  
garemoze zrunva  problematur sakiTxad 
ar saxeldeboda da raTqmaunda saubari 
ar iyo umniSvnelovanesi socialuri pro-
eqtebis  ganxorcielebaze.

kvlevis ZiriTadi Teoriuli da praq-
tikuli Sedegebi gamoixateba saqarTveloSi 
moqmed kompaniebSi korporaciuli social-
uri pasuxismgeblobis kulturis damkvi-
drebis aucileblobaSi. naSromis kvlevis 
Sedegad miRebuli Teoriuli da meTodolo-
giuri Sedegebi gamoadgebaT korporaciuli 
socialuri pasuxismgeblobis sakiTxebiT 
dainteresebul kerZo seqtoris warmomad-
genlebs, mkvlevarebs, doqtorantebs, magi
strantebsa da bakalavriatis studentebs. 
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rekomendaciebi. 

saqarTveloSi korporaciuli so-
cialuri pasuxismgeblobis kulturis 
damkvidrebis mizniT  moqmedma kompaniebma 
mizanSewonilia: izrunos saxelmwifosa da 
sazogadoebasTan erTad qveynis  ekonomi-
kuri, ekologiuri da socialuri mdgrado-
bis miRwevisaTvis  korporaciuli social-
uri pasuxismgeblobis kulturis damkvi-
drebasa da srulyofaze, rac iTvaliswinebs 
Tavdapirvelad  Sidakorporatiuli  pa-
suxismgeblobis zrdas, paralelur reJim-
Si zrunvas garemos dacvaze da kompaniis 
mier sxvadasxva sferoSi  im uangaro, ara 
Sedegze orientirebuli (ara mogebaze ori-
entirebuli) saqmianobis ganxorcielebas 
romlebsac miekuTvneba  umniSvnelovanesi 
socialuri proeqtebis ganxorcieleba da 
safuZvlad udevs  sazogadoebrivi keTil-
dReobis Seqmna.

ganaxorcielos kompaniis mier pri-
oritetebis nusxaSi korporaciuli so-
cialuri pasuxismgeblobis ara mxolod 
dasabuTeba aramed maTi praqtikuli ganx-
orcieleba, radgan kvlevis safuZvelze 
dadginda, rom gamokiTxul  menejerTa 65%-i 
eTanxmeba im garemoebas, rom socialuri pa-
suxismgeblobis praqtikuli ganxorciele-
ba mniSvnelovania kompaniis dadebiTi imi-
jis CamoyalibebisaTvis. aRniSnulis sauke-
Teso magaliTad SesaZlebelia dasaxeldes 
,,Economist Intelligence Unit“ da ,,McKinsey“ kom-
paniebis mier Catarebuli kvlevebi. ,,Econ-
omist Intelligence Unit“ kompaniis mier 

(2005 da 2008 wleebSi)   gamokiTxul 1192 top 
menejeridan 2005 wels 30%-ma da 2008 wels 
60%-ma, xolo ,,McKinsey“ kompaniis mier 2007  
wels gamokiTxul  xelmZRvanelTa 95%-ma 
TavianTi kompaniebis prioritetebis nusx-
aSi daasaxeles korporaciuli pasuxismge-
bloba;

kompaniebi wlebis manZilze ara mx-
olod acnobiereben korporatiuli so-
cialuri pasuxismgeblobis dadebiT (mis 
mniSvnelobas kompaniis dadebiTi imijis 
formirebis da momxmarebelTa loialo-
bis TvalsazrisiT) zegavlenas kompaniis 
saqmianobaze, aramed problematur sakiTxad 
asaxeleben socialur pasuxismgeblobaze 
orientirebul kompaniebze moqmed iseT xe-
lis SemSlel faqtorebs rogoricaa, erTis 
mxriv  msgavsi praqtikis gamocdilebis na-
kleboba, meores mxriv jer kidev arsebuli  
dauxvewavi  kanonmdebloba da  ara jansaz-
Ri biznes garemo. aRniSnuls SesaZlebelia 
safuZvlad daudoT  gamokiTxul menejerTa 
Sefasebebi. kerZod, menejerTa 38%-s miaCnia, 
rom  qveyanaSi SesamCnevia msgavsi praqtikis, 
gamocdilebis nakleboba, 26%-i  Tvlis, rom 
ar arsebobs xelSemwyobi kanonmdebloba;  
17%-i Tvlis, rom arajansaRi biznes garemoa, 
xolo 13%-s miaCnia, rom am saqmianobis ganx-
orcielebisaTvis arasakmarisia finansebi, 
9%-is azriT es ar aris biznesis uSvalo 
funqcia, 6%-i Tvlis, rom sazogadoeba pasi-
uria, 2%-s miaCnia, rom ar arsebobs mTavro-
bis mxridan miTiTebebi.
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