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agroturizmis mniSvneloba didia nebi-

smieri qveynis ekonomikur ganviTarebaSi.  
igi gvevlineba efeqtur saSualebad, raTa 
ganaaxlos da gaaumjobesos CamorCenili 
sasoflo-sameurneo raionebi. Seqmnas axa-
li samuSao adgilebi, gaizardos samuSaos 
mravalferovneba, momsaxurebis done da 
cxovrebis pirobebi. igi pirdapir zemoq-
medebas axdens sasoflo-sameurneo saqmi-
anobis ganviTarebaze, xdeba fermerebisa 
Tu soflis mosaxleobis kulturuli in-
formaciis miwodebis gafarToeba, peiza-
Jebisa da bunebis movla, xalxuri rewvis 
saqmianobis ganviTareba. 

agroturizmi ver ganviTardeba garemo-
sTan urTierTqmedebis gareSe, magram misi 
ganviTarebis marTvisa da dagegmvis saSu-
alebiT SesaZlebelia, Semcirdes negati-
uri zemoqmedeba da gaizardos dadebiTi. 
amasTan, agroturizmi aumjobesebs qveyni-
sa Tu regionis infrastruqturas, rac 
Tavis mxriv, xels uwyobs sxva ekonomi-
kuri saqmianobis zrdas agrarul raion-
ebSi.  saqarTveloSi agroturizmis gan-
viTarebis kargi perspeqtivebi arsebobs, 
romelsac pozitiuri rolis Sesruleba 
SeuZlia qveynis ekonomikur ganviTareba-

Si. magram sawyis etapze mas saxelmwifo 
mxardaWera sWirdeba.

sakvanZo sityvebi: agroturizmi, sof-
lis mosaxleoba, ekonomikuri probleme-
bi, saqarTvelos teritoria

Plsning of agro tourism in Geor-
gia and its sustainable 

development
Abstract

Sustainable tourisms provides fair distribu-
tion of incomes and expenses. Products of agro 
tourism should be exported to international mar-
ket mainly by tour agencies because the popula-
tion can not afford direct marketing, financing 
the advertisement abroad or purchasing products 
on the internet. The existence of tour operation is 
necessary. Agro tourist product should be afford-
able because main motivation of rural tourism is 
a relaxation with les comport but environmen-
tally clean and nice atmosphere. 

In order to select villages and host for agro 
tourism tour agenciesshould have a list of nec-
essary conditions after satisfying of which the 
specifichouse will be included in the list of ac-
commodation means. These means include: 
Place safety, beautiful nature, landscape. It is 

agroturizmis roli soflis 
mosaxleobis ekonomikuri 

problemebis gadawyvetis saqmeSi
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desirable that the house and yard of the peasant 
had a national image and the following elements 
of infrastructure: separate sleeping-room, and a 
toilet. Foreign tourist pay a great attention to the 
existence of historical building and other sight-
seeing in the village. Informational – advertise-
ment material should be prepared by taking con-
sideration of foreign analogues

Keywords: Agritourism, Rural population, 
Economic problems, Georgia Territory.

turizmis mniSvneloba didia nebismieri 
qveynis ekonomikur ganviTarebaSi. mis 
wilad modis msoflio Sida produqtis 
10%, investiciebis 11,8%, dasaqmebulTa 
10%. turistuli bazrobisa da segmenteb-
is ricxvi yovelwliurad izrdeba, xolo 
bolo periodSi am sferoSi struqturu-
li cvlilebebic aRiniSneba. turistuli 
bazris segmentTa Soris gafarTovda rek-
reaciuli da ekologiuri miznebiT mog-
zaurobis msurvelTa ricxovnoba.

msoflio turistuli organizaciis Se-
fasebiT uaxloesi 15 wlis ganmavlobaSi 
turistebis mxridan moTxovna agrotur-
istul produqtebze aTeulSi me-6 pozi-
cias ikavebs. saqarTveloSi agroturis-
tuli produqtebis mdidari resursuli 
potencialia da maT gonivrul gamoyene-
bas pozitiuri rolis Sesruleba SeuZlia 
qveynis ekonomikur ganviTarebaSi. agro-
turizmi kulturul turizmTan erTad 
turistuli produqtebis mravalfer-
ovnebis Seqmnisa da efeqtiani gamoyenebis 
safuZvelia.

agroturizmi imyofeba mWidro kavSirSi 
geografiis axal dargTan – rekreaciul 
geografiasTan, romelic Seiswavlis 
agroturizmis ganviTarebis bunebriv-
geografiul, kulturul-istoriul da 
sxva pirobebs.

mravalma qveyanam gaiTavisa agro-
turizmis efeqturoba da bevr qveyanaSi 
saxelmwifo struqturebis mier SemuSave-
bul iqna da warmatebiT xorcield-
eba sxvadasxva politika, romelic xels 
uwodebs agroturizmis ganviTarebisa da 
SenarCunebis koncefcias. magaliTad, es 
sakiTxi, germaniis turistuli industri-
is mniSvnelovan nawilad iTvleba da misi 
Seswavlis sagania. dRes germaneli mosax-
leobisTvis Svebulebis gatarebis mTa-
vari moTxovnileba aris dasveneba soflis 
teritoriaze, simSvide da relaqsacia.

dRiTidRe agroturizms sul ufro 

didi mniSvneloba eniWeba da igi erT–erT 
prioritetul turistul dargad gvev-
lineba evropis mTel rig qveynebSi. saso-
flo teritoriaze dasvenebis msurvelTa 
raodenoba sagrZnoblad gaizarda, maSin, 
rodesac sasoflo-sameurneo Tavisebure-
bebidan gamomdinare, soflis teritorie-
bis didi nawili gamouyenebelia. am miwebis 
aqtiurad gamoyeneba SesaZlebelia agro-
turizmisTvis (aqve igulisxmeba evrokav-
Siris sasoflo-sameurneo politika).

yovelive aqedan gamomdinare, agro-
turizmi gvevlineba efeqtur saSualebaT, 
raTa ganaaxlos da gaaumjobesos CamorCe-
nili sasoflo-sameurneo raionebi. Seqm-
nas axali samuSao adgilebi, gaizardos 
samuSaos mravalferovneba, momsaxurebis 
done da cxovrebis pirobebi. igi pirdapir 
zemoqmedebas axdens sasoflo-sameurneo 
saqmianobis ganviTarebaze, xdeba fermer-
ebisa Tu soflis mosaxleobis kulturu-
li informaciis miwodebis gafarToeba, 
peizaJebisa da bunebis movla, xalxuri 
rewvis saqmianobis ganviTareba. agrotur-
izmi aumjobesebs qveynisa Tu regionis 
infrastruqturas, rac Tavis mxriv xels 
uwyobs sxva ekonomikuri saqmianobis zr-
das agrarul raionebSi.

msoflios gamocdileba aCvenebs, rom 
im regionebSi, sadac ganviTarda agro-
turizmi, sagrZnoblad gaumjobesda adg-
ilobrivi mosaxleobis socialuri pi-
robebi, im mosaxleobisa, romelic cudi 
pirobebis gamo izolirebulia da cxov-
robs miyruebul soflebSi. im periodSi, 
rodesac agroturizmma zrda daiwyo, sak-
maod rTuli iyo aRricxuliyo turizmis 
am nairsaxeobis statistika msoflios 
masStabebiT radganac, faqtobrivad, mx-
olod calkeuli qveynebi axorcieleben 
iseT statistikas, sadac agroturizmis 
monacemebi gamoiyofa turizmis sxva sax-
eTa monacemebisagan.

agroturistuli saqmianobis periodSi 
gardauvalia garemos cvlileba. adreul 
wlebSi agroturistuli saqmianobis ana-
lizis kvlevebs mcire yuradReba eTmobo-
da. Tanamedrove pirobebSi garemos dacvis 
problemasa da mis gaumjobesebas Taname-
drove kvlevebSi ukavia mniSvnelovani ad-
gili. agroturizmi ver ganviTardeba ga-
remosTan urTierTqmedebis gareSe, magram 
agroturizmis ganviTarebis marTvisa da 
dagegmvis saSualebiT SesaZlebelia, Sem-
cirdes negatiuri zemoqmedeba da gaiz-
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ardos dadebiTi.
Tu gaviTvaliswinebT, rom dRes saqarT-

veloSi soflad mosaxleobis 47,3% cxov-
robs, naTeli gaxdeba, rom iafi da sof-
lis cxovrebis wes-Cveulebebis mcodne 
SromiTi resursebis efeqtiani gamoyen-
ebiT qveyanaSi agroturizmis ganviTarebis 
mniSvnelovani rezervebi arsebobs.

mxedvelobaSia misaRebi erTi mniSvnelo-
vani garemoebac. saqarTvelos teritori-
is 54,4% zRvis donidan 1000 metr simaR-
leze mdebareobs. am teritoriebis umetes 
nawilze intensiuri agraruli produqteb-
is warmoebis SesaZleblobebi SezRudulia. 
mTisa da maRalmTiani zonis ekonomikur 
aRmavlobaSi adgilobrivi araintensiuri 
ekologiurad sufTa produqtebis war-
moebasa da tradiciebs, florasa da fau-
nas, lamaz bunebriv sacxovrebel garemos 
agroturizmis ganviTarebaSi gadamwyveti 
rolis Sesruleba SeuZlia. saqarTvelos 
mTianeTis sam regions – aRmosavleT, Cr-
diloeT da samxreT mTianeTs gansxvavebu-
li tradiciebiT, resursuli potencial-
iT, socialur-ekonomikuri potencialiT, 
socialur-ekonomikuri pirobebiT difer-
encirebuli agroturistuli produqtebis 
SeTavazebac SeuZliaT momxmareblisTvis. 
amasTan, mTis regionebisTvis damaxasi-
aTebeli saerTo niSan-Tvisebebis orien-
taciiT konkurentuli agroturistuli 
produqtebis miwodeba, ukve SesaZlebelia 
Tanamedrove teqnikuri saSulebebis gamoy-
enebiT.

	 infrastruqtura, turizmi da sof-
lis meurneoba aris saqarTvelos ekono-
mikis is sami prioritetuli mimarTule-
ba, romelTa safuZvelze momavali xuTi 
wlis ganmavlobaSi saqarTvelos mTliani 
Sida produqti gaormagdeba. aRniSnuli 
sami prioritetuli mimarTuleba mWidro 
urTierTkavSirSia da urTierTzemoqmede-
bas ganicdis. gansakuTrebiT aRsaniSnav-
lia turizmis, maT Soris agroturizmis, 
multiplikaciuri efeqti, romelic 
astimulirebs masTan dakavSirebul iseT 
dargebs, rogorebicaa: transporti, sof-
lis meurneoba, vaWroba, kavSirgabmu-
loba, samomxmareblo saqonlis warmoeba, 
socialuri sfero da a.S. swored amitom 
saqarTvelos soflis meurneobis ganvi-
Tarebis strategiaSi gansakuTrebuli 
yuradReba unda daeTmos agroturizms, 
romelic soflis mosaxleobas arasaso-
flo-sameurneo saqmianobis ganviTarebis 

SesaZleblobas aZlevs.
arsebobs agroturizmis modelis 

formirebis ori koncefcia. pirveli kon-
cefciis Tanaxmad, agroturistul bizness 
awarmoeben mcire fermeruli da piradi 
damxmare meurneobebi sakuTari finan-
suri da sxva resursebis gamoyenebiT. ra 
Tqma unda, aseTi dafinansebis pirobebSi 
turistTa didi nakadis mozidva, faqto-
brivad, gamoricxulia, magram es modeli 
qmnis agroturizmis ganviTarebis safuZ-
vels. meore koncefcia iTvaliswinebs 
agroturizmis kompleqsur ganviTarebas, 
anu sofelSi agroturizmi xdeba bizne-
sis wamyvani saxe, romelic uzrunvelyofs 
turistis rekreaciul momsaxurebas sof-
lis resursebis gamoyenebis safuZvelze. 
xSirad es ori koncefcia erTi  da imave 
procesis ori etapis saxiT ganixileba. 
magaliTad, evropis qveynebSi agroturiz-
mi swored aseTi etapebis saxiT viTarde-
ba da misi ganviTarebis sawyisi motivebi 
ZiriTadad socialur xasiaTs atarebda, 
xolo saxelmwifo politika lokaluri 
agroturizmis mxardaWeraze iyo gaTvli-
li. amis gamo evropaSi dResac agrotur-
izmis mxardaWeris saxelmwifo politika 
ekonomikurad CamorCenil raionebzea ori-
entirebuli. aseTi politikis aucile-
bloba, rogorc wesi, ganpirobebulia 
adgilobrivi agraruli produqciis 
konkurentunarianobis dakargviTa da sof-
lis meurneobis efeqtianobis amaRlebaze 
gamiznuli restruqturizaciis aucile-
blobiT. Sesabamisad, agroturizmi ganix-
ileboda da axlac ganixileba, rogorc 
ekonomikuri saqmianobis alternatiuli 
saxe, romelsac CamorCenili regionebis 
Semosavlebis uzrunvelyofa SeuZlia.

	 agroturistuli proeqti saerTa-
Soriso turistul bazarze unda gaitanon 
upirvelesad turistulma firmebma, rad-
gan soflis mosaxleobas jerjerobiT 
ara aqvs pirdapiri marketingis, ucxoeT-
Si reklamis dafinansebis an internetiT 
produqtis gayidvis saSualeba. am Tval-
sazrisiT saWiroa gaTvaliswinebul iqnas 
Semdegi prioritetebi:

1. aucilebelia agroturistuli pro-
filis turoperatoris arseboba. Ta-
naxmad arsebuli praqtikisa, qarTuli 
turistuli firmebis umravlesoba uni-
versalurobisaken miiswrafvis. maT ar 
gaaCniaT survili, erTi romelime segmen-
tis specialistad iwodebodnen, rac xels 
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uSlis profesionalizms da Sesabamisad 
turistuli produqti saerTaSoriso 
bazarze moumzadebeli gadis. moumzade-
blobaSi vgulisxmobT ucxoeli turis-
tis moTxovnilebebis arasrulyofilad 
codnas, ris gamoc miwodebuli produqti 
ar Seicavs mosalodnel momsaxurebas;

2. agroturistuli produqti unda iyos 
iafi, radgan ZiriTadi motivacia soflis 
turizmisa aris iafad, naklebi komfor-
tiT, magram ekologiurad sufTa da sa-
siamovno garemoSi dasveneba. es garemoeba 
gansakuTrebiT sagulisxmoa saqarTvelos 
pirobebSi, radgan damwyebi biznesmen-
ebi gatacebuli arian maRalprocentiani 
mogebis miRebiT;

3. agroturizmisTvis SerCeul sofleb-
Si unda Catardes sainformacio-saagita-
cio samuSaoebi turizmis rolisa da ad-
gilis Sesaxeb adgilobriv doneze. unda 
moxdes soflis mosaxleobis da mmarT-
velobiTi rgolis momzadeba turistebis 
misaRebad;

4. agroturizmisTvis soflebSi konkre-
tuli maspinZlis SerCevisTvis turistul 
firmebs unda hqondeT aucilebeli pirobe-
bis CamonaTvali, romelTa dakmayofilebis 
Semdeg konkretuli saxli Seva ganTavse-
bis saSualebaTa nusxaSi. es pirobebia: 
adgilis usafrTxoeba, lamazi buneba da 
landSafti: tyis, mdinaris, tbis an sam-
kurnalo wylis arseboba; sasurvelia, 
glexis karmidamos gaaCndes erovnuli saxe 
da infrastruqturis Semdegi elementebi: 
calke saZinebeli, saSxape da tualeti. 
maspinZlis ojaxSi kvebis saSualeba, ucx-
oeli turistebi did yuradRebas aqceven 
soflebSi istoriuli Zeglebisa da sxva 
RirSesaniSnaobis arsebobas, sacxovreblis 
siaxloves restornis, tavernis an erovnu-
li kerZebis samzareulos arsebobas;

5. gamocdilebis uqonlobis gamo 
sirTules warmoadgens agroturiste-
bisTvis specialuri programis Sedgena, 
romelSic gasaTvaliswinebelia Semdegi: 

sofelSi damsveneblebi ZiriTadad 2-4 ka-
ciani ucxoelTa ojaxebia. maTTvis das-
venebis organizebisTvis gasaTvaliswine-
belia SeTavazebebi ojaxis TiToeuli 
wevrisTvis calcalke: mamakacisTvis es 
SeiZleba iyos nadiroba, Tevzaoba, cxen-
iT jiriTi, Tibva qarTvel maspinZelTan 
erTad. diasaxlisisTvis qsova, qargva, 
kerZebis momzadeba. sasurvelia bavSvebi-
ani ojaxis Camosvlis SemTxvevaSi, maspin-
Zel ojaxSi iyos daaxloebiT imave asa-
kis bavSvebi. uaRresad didi mniSvneloba 
eniWeba maspinZlebis mier sakomunikaciod 
aucilebeli ucxo enis codnas;

6. sainformacio-sareklamo masalebis 
damzadeba unda moxdes sazRvargareTuli 
analogebis gaTvaliswinebiT (kviprosi, 
bulgareTi da sxv.). rogorc wesi, sof-
lis turizmis sareklamo masalebi uxvad 
aris ilustrirebuli glexis kar-mida-
mos amsaxveli feradi fotoebiT, mim-
Rebi raionebis Sesaxeb vrceli infor-
maciiT, gansakuTrebiT, adaT-wesebisa da 
tradiciebis Sesaxeb, agroturistuli 
produqtis gasaRebis erT-erTi saSuale-
baa specializirebuli bazrobebi, agreTve 
is bazrobebi, sadac momxmareblebs Warbo-
ben profesionalebs.

	 saqarTveloSi agroturizmis gan-
viTarebis kargi perspeqtivebi arsebobs, 
magram sawyis etapze mas saxelmwifo mx-
ardaWera sWirdeba da es saqarTvelos 
soflis meurneobis ganviTarebis  strate-
giaSi unda aisaxos. agroturizmSi saxelm-
wifo mxardaWera SeiZleba iTvaliswineb-
des saqarTvelos sxvadasxva regionSi 
agroturizmis ganviTarebis potencia-
lis, adgilobrivi da ucxoeli turiste-
bis moTxovnilebebis Seswavlas, agro-
turizmis ganviTarebiT dainteresebuli 
ojaxebis informaciul uzrunvelyofas, 
maT momzadebas  turistebis misaRebad da 
aucilebeli pirobebis gacnobas, saerTa-
Soriso bazarze turistuli produqtis 
reklamirebas da sxva.
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