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anotacia
inovaciuri saqmianobis funqcionire-

bisTvis didi mniSvneloba eniWeba ino-
vaciuri bazris Seswavlas. Tanamedrove 
etapze marketinguli kvlevis proces-
Si yuradRebis centrSi momxmarebelTa 
moTxovnilebis srulad dakmayofilebaa, 
romelic axali saqonlis Seqmnisa da ino-
vaciuri bazris regulirebas moiTxovs. 
axali warmoebebi ki, inovaciuri bazris 
mniSvnelovan da gadamwyvet faqtors war-
moadgens, romlebmac unda uzrunvelyon 
mecnierebisa da teqnologiebis Taname-
drove miRwevebis praqtikaSi danergva, 
aTviseba da axali (an ganaxlebuli) saqon-
lis bazarze gatana. 

bazarze inovaciuri ideis Ziebisa da ax-
ali samecniero Sedegebis SesaZleblobeb-
is gamovlena mimdinareobs fundamenturi, 
saZiebo, kvleviTi da damuSavebis etape-
bze. ekonomikurad ganviTarebuli qveyneb-
is gamocdileba gviCvenebs, rom qveynis 
ekonomikur progress umeteswilad gana-
pirobebs inovaciebi, romlebic fundamen-
turi kvlevebis CatarebiT iwyeba. 

sakvanZo sityvebi: inovacia, inovaciaTa 
bazari, marketingi, inovaciuri procesi, 
marketinguli kvleva, inovaciebis saagen-
to.

Market of innovations and its 
features on modern stage 

Abstract
Researching innovative market is important 

for functioning of innovative activity. At the 
present stage marketing research focus on sat-
isfying the requirements of customers, which 
requires creation of new product and regulation 
of innovative market. The new production is im-
portant and decisive factor of innovative market, 
which must ensure the implement of modern sci-
entific and technological achievements in practi-
cal application and exporting new product in the 
market.

Searching innovation ideas and detecting op-
portunities of new scientific results on the mar-
ket takes place on the fundamental, exploration, 
research and development stages. The experi-
ence of the developed countries shows that the 
country’s economic progress is stipulated by in-
novations, which begins with conducting funda-
mental researches.

Key words: innovation, innovation market, 
marketing, innovative process, marketing re-
search, agency of innovations.

inovaciuri saqmianobis funqcioni-
rebisTvis didi mniSvneloba eniWeba in-
ovaciuri bazris Seswavlas, romelic 
inovaciebis efeqtiani Ziebis, damuSave-
bis, danergvisa da aTvisebis saSualebas 
iZleva. Tanamedrove etapze kvlevis pro-
cesSi yuradRebis centrSi momxmarebelTa 
moTxovnilebis srulad dakmayofilebaa, 
romelic axali saqonlis Seqmnisa da ino-
vaciuri politikis regulirebis prob-
lemebs moicavs. 

inovaciebis bazari, misi Taviseburebebi 

Tanamedrove etapze
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bazarze inovaciuri ideis Ziebisa da ax-
ali samecniero Sedegebis SesaZleblobeb-
is gamovlena mimdinareobs fundamenturi, 
saZiebo, kvleviTi da damuSavebis etapebze. 
inovaciuri procesi ki, SeiZleba ganvsaz-
RvroT, rogorc saqonelSi ideis mudmi-
vi ganaxlebis procesi, romelmac ganvi-
TarebaSi ramdenime etapi gaiara. kerZod: 
fundamenturi samecniero-kvleviTi da 
sakonstruqtoro samuSaoebi, marketingi, 
warmoeba da gasaRebis teqnologiuri 
procesi. maTi danergva yovelTvis dakav-
Sirebulia bazris moTxovnebTan, romlis 
meSveobiTac inovaciebi gansazRvraven, 
Tu romeli saxeobis axalma saqonelma, 
samuSaom  da momsaxurebam unda uzrun-
velyos bazarze saWiro wili da romeli 
saqonli saWiroebs modernizacias. ino-
vaciuri procesis yvelaze aqtualuri 
sakiTxebia: bazris kvleva; mosalodneli 
moTxovnis elastikuroba saqonlis fasze; 
axali da modificirebuli saqonlisTvis 
bazris SerCeva, agreTve saqonlis momx-
mareblamde dayvanis strategia (saqonlis 
sertifikacia, reklama, myidvelisTvis 
saqonlis gacnobis meTodebis SemuSaveba); 
axali saqonlis sasicocxlo ciklis sta-
diisa daxasiaTis saprognozo saqmianoba; 
axali saqonlis gayidvis pirobebis gan-
sazRvra; bazris koniunqturuli kvleva, 
koniunqturuli stabilurobis gamov-
lenis prognozirebis RonisZiebebi; axali 
saqonlis danaxarjebis, fasebis, warmoe-
bisa da gayidvis moculobis, gamoSvebis 
optimaluri moculobis dagegmva (mokle 
da grZelvadiani gegma), gasayidi fasis 
dadgena da sxva.

saqarTveloSi Casaxvis stadiaSi myofi 
sawarmoebi saWiroeben misdami mecnierul 
midgomas, raTa ara mxolod gadaWras, 
aramed xeli Seuwyos sabazro urTierTobe-
bis danergvas. mecnierul-teqnikuri pro-
gresis ganviTarebaSi SeimCneva teqnikur 
siaxleTa da inovaciaTa nakadis modine-
bisa da gadinebis garkveuli periodu-
loba, mecnierul-teqnikuri progresis 
eqstensiuri da intensiuri nawilebis mo-
nacvleoba. sayovelTaod cnobilia, rom 
Tu firma ar axdens sakuTari teqnolo-
giebis SemuSavebisa da maT gare wyaroebi-
dan iRebs igi uTuod CamorCeba inovaciur 
procesebsa da dakargavs kontrols.

savalalo mdgomareobaa, rodesac saqme 
exeba zogierT ucxour investicias, rom-
lebic postkomunistur qveynebSi ara uax-

lesi, aramed ukve xmarebaSi myofi, Sedare-
biT moZvelebuli (ufro zustad msoflio 
standartebiT moralurad gacveTili) 
teqnologiebis saxiT Semodis, romelTac, 
Cveni azriT, yvelaze metad `secondhand“ 
investiciis“ (Cveneburi analogiiT `meo-
radi moxmarebis“) kvalifikacia SeSvenis; 
maT bazaze warmoebuli produqcia mx-
olod `formirebadi bazrebis“ fargleb-
Sia misaRebi da isic drois SezRudul in-
tervalSi [2. gv. 10].

bazarze axali ideebis, gamogonebebis, 
organizaciuli RonisZiebebis danergvis, 
sakuTari pasuxismgeblobisa da riskiT 
moqmedebis procesSi mewarme axorcie-
lebs inovaciebs. msgavsi inovaciuri 
saqmianoba, Sumpeteris Teoriis Tanax-
mad, warmoadgens ekonomikuri ganviTare-
bis mamoZravebel Zalas. misi azriT, same-
warmeo niWi mdgomareobs unikalur da 
sakmaod iSviaT unarSi-sarisko biznesis 
meSveobiT moaxdinos bazarze inovaciaTa 
danergva. bazris analizidan gamomdinare, 
firmebi calkeuli segmentebis mixedviT, 
afarToeben warmoebas im jgufSi, sadac 
yvelaze didi raodenobiT aris mosal-
odneli moTxovna. es ki imas niSnavs, rom 
aucilebelia myidvelis Seswavla, misi 
interesebis sferos gansazRvra, vinaidan 
sazogadoebis wevrTa moTxovnilebani Se-
sabamisad gansxvavebulia. 

inovacia, rogorc bazris pirobeb-
Si moqmedebis gansazRvruli sistema,  
dakavSirebulia inovaciuri produqci-
is warmoebisa da realizaciis organi-
zaciasTan. am SemTxvevaSi bazarze an mis 
calkeul segmentze sawarmos potenciuri 
SesaZleblobebisa da poziciebis Sefaseba 
xorcieldeba marketinguli kvlevis sa-
SualebiT. nebismieri inovaciuri saqmi-
anobis ZiriTadi mizania mogebis miReba. 
marketingi yvelaze kargad xsnis ino-
vaciur gadawyvetilebebs, rogorc saba-
zro orientacias. unda aRiniSnos, rom 
inovaciuri saqmianobis damamTavrebeli 
marketinguli koncefcia SeiZleba da-
muSavdes mxolod im SemTxvevaSi, rodesac 
monacemebi bazarze Sefasebuli da Seswav-
lilia [7. gv. 86].

inovaciuri politikis safuZvelia 
miznobrivi bazrebis Zieba, axali saxeobis 
saqonlisa da tradiciuli produqciis 
axali sferoebis miReba [5. gv. 255]. aRniS-
nuli programis mTavari mizania mimdinare 
da perspeqtiuli periodisTvis gamoSve-
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buli produqciis (axali, ganaxlebuli) 
moculobiT gansazRvreba; saqonlis miz-
nobrivi bazris SerCeva an saboloo momx-
mareblis moTxovnisa da moTxovnilebebis 
Seswavla; warmoebis danaxarjebis, fase-
bisa da mogebis gaangariSeba TiToeuli 
saqonlisTvis.

axali saqonlis Seqmnis, danergvisa da 
gamocdis safuZvelis warmoadgens mar-
ketinguli kvlevebi. kvlevis mimarTule-
ba da masStabebi ganisazRvreba agreTve 
sawarmos strategiiTa da miznebiT, ker-
Zod, axali saqonlis bazarze gataniT, cv-
lilebebiT asortimentul struqturaSi 
da a.S. aseTi midgoma saWiroebs market-
inguli kvlevis kidev ufro gaRrmavebas 
perspeqtiuli bazrebis gamosavlenad. 
xSirad sawarmos konkurentuli pozicie-
bis mniSvnelovan maxasiaTebels warmoad-
gens gasaRebis ama Tu im bazarze, an mis 
segmentze wili, romelic arasakmarisia 
konkurentuli poziciebis daxasiaTebi-
sTvis. amitom aucilebelia imisi codna, 
Tu ramdenad myaria mocemuli poziciebi, 
radgan sabazro konkurencia esaa meto-
qeoba gamyidvelebs Soris momxmarebelTa 
moTxovnilebebis dakmayofilebis mizniT 
[4. gv. 106]. gadawyvetilebis miRebisas 
sawarmo unda flobdes informacias ba-
zris Sesaxeb, sadac unda moaxdenos ino-
vaciuri saqonlis realizacia.

aRsaniSnavia is garemoebebi, rom jer-
jerobiT sazRvargareTidan saqarTveloSi 
metwilad Semodis fizikurad da moralu-
rad gacveTili teqnika da teqnologiebi, 
romelTac sazRvargareT bazari ara aqvT. 
amasTan, saqarTveloSi konkurenciuli 
bazris iafi, rogorc kvalificiuri, ise 
arakvalificiuri samuSao Zalis gamoy-
eneba ucxoel investorebs saSualebas 
aZlevs, qveynidan gaitanon didi mogeba. es 
garemoeba did safrTxes uqmnis erovnul 
ekonomikas, rac gasaTvaliswinebelia 
saxelmwifo sainvesticio politikaSi da 
sainovacio politikaSi.

amitom bazarze sawarmoTa saqmianobis 
prioriteti unda gaxdes arsebuli mdgo-
mareobis marketinguli kvleva da ino-
vaciuri produqciis realizaciis forme-
bisa da meTodebis efeqtianobis mkveTri 
amaRleba.

marketinguli kvlevis efeqturad war-
moeba dakavSirebulia bazris kvlevas-
Tan, miT ufro, rodesac bazarze axali 
inovaciuri saqonlis gatanaa gamiznuli. 

Catarebuli marketinguli kvleviT gan-
isazRvra, Tu rogori iyo momxmareblis 
damokidebuleba inovaciisa da inovaci-
uri saqonlisadmi. kvlevisas  yuradReba 
gamaxvilebuli iqna inovaciis, inovaci-
uri saqonlis, inovaciur saqonelze in-
formaciis miRebis wyaroebis, siaxleSi 
upiratesobebisa da saqonlis SeZenis six-
Sireze (sul gamokiTxvaSi monawileob-
da 500-ze meti respondenti). miRebuli 
monacemebis analiziT gamovlinda, rom 
momxmareblis damokidebuleba inovaciis 
cnebisadmi gamokiTxul momxmarebelTa 
69% pasuxobs, rom is axali saqonelia; 
25%-is azriT, inovacia axali xarisxia, 
xolo 6%-ma ar icis cnebis Sinaarsi (ix. 
diagrama 1). Sedegebidan gamomdinare Tu 
vimsjelebT, respondentTa 74% icnobs 
qarTul inovaciur produqcias, 26% ki 
ara. aRsaniSnavia, rom respondentTa 95%-s 
ainteresebs kidec qarTuli inovaciuri 
produqcia, xolo 5%-s arc ainteresebs 
igi. mewarme-inovatorebisadmi saxelmwi-
fos mxardaWeris Taobaze respondentTa 
60% pasuxobs dadebiTad, 40%-is azriT, 
aseTi mxardaWera mewarmeebs ar gaaCniaT. 
qarTul bazarze meti erovnuli produq-
cis realizaciis survili aqvs respon-
dentTa 94%-s, xolo 3%-s – ara, aseve 
3%-ma ar icis pasuxi kiTxvaze.

diagrama. inovaciis cnebisaTvis momx-
mareblis damokidebuleba

aRsaniSnavia, rom inovaciebze ndobis 
TvalsazrisiT, respodentTa 71% endoba 
erovnul inovaciur produqcias, xolo 
29% – ucxours. Tanabari fasis SemTx-
vevaSi, qarTul inovaciur produqcias 
upiratesobas mianiWebda respondentTa 
72%, xolo ucxour inovaciebs – 28%. in-
ovaciur saqonelze informaciis miRebaSi 
upiratesobas respondentTa 54% teler-
eklamas aniWebs, 27% –sagazeTo reklamas, 
17% – axlobelTa gamocdilebas, xolo 
4% –radio-reklamas. maT Soris respon-
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dentTa 2% –telereklamasa da axlobel-
Ta gamocdilebas erTad.

inovaciuri infrastruqturis erTerT 
mimarTulebas warmoadgens samecniero, 
samecnieri-teqnikuri da samecniero-sam-
rewvelo tipis parkebi. aseTi parkebis 
struqturaSi Sedis: samecniero-teqni-
kuri parkebi, biznes-inkubatorebi, samec-
niero centrebi, sainovacio-teqnologi-
uri centrebi da sainovacio samrewvelo 
kompleqsebi [6. gv. 82]. 

ekonomikurad ganviTarebuli qveyneb-
is gamocdileba gviCvenebs, rom qveynis 
ekonomikur progress umetes wilad 
ganapirobebs  inovaciebi, romlebic 
mecnierul-teqnikuri progresisa da 
ekonomikuri moTxovnebis gaerTianebis 
Sedegia. sxvadasxva qveynis centraluri 
da adgilobrivi xelisuflebis erT-erT 
mniSvnelovan prioritets warmoadgens 
maRalteqnologiuri mcire da saSualo 
biznesis mxardaWera. amisTvis Seqmnilia 
sxvadasxva saxelmwifo organoebi – ekono-
mikuri ganviTarebis ofisi, inovaciuri 
centri, inovaciebisa da teqnologiebis 
ganviTarebis saagentoebi da sxva.

ganviTarebis xelSewyobis mizniT, 
saqarTvelos mTavrobam SeimuSava social-
ur-ekonomikuri ganviTarebis strategia 
2020, romlis mixedviT gansazRvra pri-
oritetuli mimarTulebebi, sadac ino-
vaciebisa da teqnologiebis ganviTareba 
erT-erT mamoZravebel Zalas warmoadgens 
qveynis konkurentunarianobis ganviTare-
bisa da ekonomikuri keTildReobis gasaum-
jobeseblad [1.gv.17]. saqarTvelos mTavro-
bis dadgenilebiT 2014 wels ekonomikisa da 
mdgradi ganviTarebis saministros daqvem-
debarebaSi Seiqmna ssip inovaciebisa da 
teqnologiebis saagento - GITA.

inovaciebisTvis infrastruqturis 
xelSewyobis mizniT, qveyanaSi gaixsna 
pirveli teqnologiuri parki (teqnopar-
ki), teqnologiuri parkis saSualebiT, 
saxelmwifo waaxalisebs iseTi pirda-
piri ucxouri investiciebis Semodinebas, 
romelTa  mTavari  amocana mowinave teq-
nologiebis Semotana-danergvaa.

mniSvnelovania aseve: ,,fablabisa“ da 
inkubatorebis sivrcis Seqmna, romelic  
aris teqnologiuri platforma swavleb-
isTvis da inovaciebisTvis. „fablabi“ niS-
navs, daakavSiro da erT sivrceSi moaqcio 
msoflios ganmanaTleblebi, teqnologebi, 
gamomgoneblebi da novatorebi. rogorc 

cnobilia, codnis gaziarebis es qseli  
moicavs 50 qveyanas. 

inkubatorebis SeqmniT qveynis ekono-
mikuri mdgomareoba umjobesdeba, iqmneba 
samuSao adgilebi da xdeba inovaciuri 
ideebisa da iniciativebis mxardaWera. inku-
batoris programa ganviTarebis SesaZle-
blobas aZlevs kompaniebs da mTavar mizans 
maTi damoukidebloba da finansurad stabi-
luroba warmoadgens. inkubatoris mTavari 
mizani arsebuli kompaniebis momsaxurebis 
xarisxisa da finansuri mdgomareobis gaum-
jobesebaa. warmatebuli inkubators daax-
loebiT 8-20 mimarTuleba unda hqondes. 
mniSvnelovania im kompaniis arseboba, 
romelmac sainkubacio periodi gaiara. 

teqnoparki TavisTavSi aseve moicavs  
start-up  aqseleratorebs, sadac yvelaze 
kreatiuli, inovaciuri da mewarmuli 
unar-Cvevebis mqone studentebi moiyrian 
Tavs. rac mTavaria, es unda iyos adgili, 
sadac studentebi ganaviTareben sakuTar 
biznes ideebs, Seqmnian start-up-ebs.  aqsel-
eratori unda gaxdes adgili, romelic 
iqneba: 1. samuSao sivrce inovaciuri idee-
bis mqone start-up-ebisTvis; 2. adgili, sadac 
inovatorebi ganiviTareben unar-Cvevebs da 
aimaRleben konkurentunarianobas. GITA-s 
erT-erTi umniSvnelovanesi prioriteti 
qveyanaSi codnasa da inovaciebze dam-
yarebuli ekonomikis Seqmnaa. swored ami-
tom saagento awarmoebs sxvadasxva saxis 
treningebsa da swavlebebs prioritet-
uli mimarTulebebiT. TanamSromlobs 
mraval qveyanasTan Tu saerTaSoriso 
organizaciasTan saukeTeso praqtikebis 
qveyanaSi danergvis mizniT. aseve saagento 
xels uwyobs start-up-ebis ganviTarebas. 
aqseleratorebis daarseba xels Seuwyobs 
startapebs 3-4 Tvis ganmavlobaSi miscen 
sakuTar produqts sabazro forma. start-
up-ebis mxardaWera aucilebelia biznesis 
garemos gasaviTareblad, rac emsaxureba 
ekonomikis ganviTarebas qveyanaSi. start-
up-ebis formireba qveyanaSi inovaciuri 
ekonomikis formirebis procesSi gadam-
wyvet rols TamaSobs. aqseleratorebi 
ki start-up-ebs ganviTarebis swori kursis 
gansazRvras uwyoben xels. 

inovaciuri start-up-ebis kuTxiT didi 
gamocdileba aqvs israels, romelic meore 
qveyanaa msoflioSi da msgavsi TanamSrom-
loba mniSvnelovania qveynis ekonomikis 
ganviTarebisTvis.  programis mizania xeli 
Seuwyos saqarTveloSi inovaciurad moaz-
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rovne da mewarmuli ideebis mqone axal-
gazrdebis ganviTarebas, maTTvis maRali 
donis, saerTaSoriso, praqtikuli codnis 
gadacemas da globaluri mniSvnelobis 
kompaniebis CamoyalibebaSi daxmarebas. 
ganaTlebisa da mecnierebis saministro da 
saqarTvelos inovaciebisa da teqnolo-
giebis saagento erTad muSaoben mewarmeo-
bis axal modulze, romelic ramdenime um-
aRles (ilis universiteti, baTumis SoTa 
rusTavelis saxelmwifo universiteti, 
Savi zRvis saerTaSoriso universitetSi 
da sxv.) da profesiul saswavleblebSi 
„fablabebis“ (Fab Lab (Fabrication Laborato-
ry) – samrewvelo inovaciebis laborato-
riebis dafuZnebas gulisxmobs, romlebic 
daexmareba momzadebul kadrebs, adgili 
daimkvidron swrafad da mudmivad cvale-
bad saerTaSoriso da adgilobriv Sromis 
bazarze. ,,fablabebis“ Seqmnis mTavari 
mizania inovaciur ekonomikaze gadasv-
lis procesis daCqareba da misi mdgradi 
ganviTareba. saagento orientirebulia 
samecniero sferos ganviTarebis xelSew-
yobisken inovaciuri produqtebisa da kv-
levebis warmoebis gziT.

inovaciebis laboratoria warmoad-
gens proeqts, romelic saganmanaTleblo 
sferoSi kompaniisa da saswavlo dawese-
bulebis TanamSromlobas iTvaliswinebs. 
laboratoriis partniori kompania ki sas-
wavlo procesebs bazris moTxovnebze ori-
entirebuli amocanebiT uzrunvelyofs. 
laboratoriebi aRWurvilia Tanamedrove, 
maRali teqnologiebiT da kompiuteru-
lad kontrolirebadi instrumentebiT.

GITA-is erT-erTi umniSvnelolvanesi 
prioriteti qveyanaSi codnasa da inova-
ciebze damyarebuli ekonomikis Seqmnaa. 
swored amitom saagento awarmoebs sx-
vadaxva saxis treningebsa da swavlebebs 
prioritetuli mimarTulebebiT. Tanam-
Sromlobs mraval qveyanasTan Tu saerTa-

Soriso organizaciasTan saukeTeso praq-
tikebis qveyanaSi danergvis mizniT.

GITA xels uwyobs kreatiuli indus-
triis formirebas saqarTveloSi. Semo-
qmedebiTi azrovnebis amaRleba ganapi-
robebs inovaciuri ekosistemis Seqmnas 
qveyanaSi. kreatiuli garemo da xalxi 
ganapirobebs qveynis inovaciur wins-
vlas. zrdadi moTxovna sainformacio 
teqnologiebSi ganpirobebulia bazarze 
arsebuli usazRvro SesaZleblobebiT, 
romelic jer kidev ganviTarebis proces-
Sia. saagento aseve aqtiurad uWers mxars 
eqsportze orientirebuli ICT sferos 
Camoyalibebas. sainformacio teqnolo-
giebi warmoadgens gasaRebs msoflios ci-
fruli samyaros ganviTarebaSi.

Tanamedrove msoflioSi mudmivad mimdin-
areobs inovaciuri procesebi. socialuri 
inovaciebi aucilebelia dadebiTi da mar-
tivad aRqmadi sazogadoebrivi magaliTebisa 
da interesebis gamosamuSaveblad. saagento 
aseve xels Suwyobs  sociumSi inovaciuri 
procesebis dinamikur danergvas.

saqarTveloSi inovaciis sferoSi ba-
zris analizis Sedegad SeiZleba iTqvas: 
sainovacio politikis mimarT damokide-
buleba saqarTveloSi mkveTrad negatiu-
ridan pozitiurisken Seicvala; Seiqmna 
winapirobebi saqarTveloSi sainovacio 
mimarTulebiT ganviTarebisTvis  SemuSave-
bisTvisa da agreTve, mTavrobis mxridan 
rigi praqtikuli nabijis gadadgmisTvis 
inovaciuri ganviTarebis mimarTulebiT. 
saxelmwifo sainovacio politikis aq-
tiurad gasatareblad saWiroa saxelm-
wifo inovaciuri fondis Seqmna. mas, iseve 
rogorc msoflios bevr mowinave qveyanaSi 
SesaZloa pirobiTad ewodos „saxelmwifo 
inovaciuri fondi“  (aseTi saxelmwifo 
fondebis efeqtiani saqmianoba kargadaa 
cnobili bevr qveyanaSi).
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