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Acest articol este consacrat analizei inter-
dependentei si corelatiei dintre concurenta si
competitivitate, consecintelor concurentei. Au fost
analizate conceptiile unor specialisti al caror
domeniu de cercetare 1l constituie competitivi-
tatea, tangentele dintre teoriile concurentei si
competitivitatii. Utilizand indicatorul sintetic ela-
borat de autor, este evaluatd competitivitatea
bunurilor autohtone pe piata internd §i pe piata
externd. La finele acestui articol, au fost fdacute
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Introducere

Etapa actuald de dezvoltare a economiei
nationale se caracterizeaza prin reducerea volumu-
lui de productie, prin diminuarea calitatii si a com-

economia nationald a Republicii Moldova.

In economia moderna, entititile estimeazi
pozitia lor pe piata concurentiald si competitivi-
tatea bunurilor. Fiecare entitate alege propria po-
zitie strategicd in competitie pentru maximizarea
profitului. Concurenta actioneaza ca o fortd mo-
trice, care impune entitdtile sd reducd costul de
productie, sa majoreze calitatea bunurilor, sa spo-
reascd productivitatea muncii.

Economia de piatd impune desfasurarea
unei lupte concurentiale. Numai entitatile, care
furnizeaza bunuri competitive, Inving in aceasta
luptd. Si anume, concurenta permite depistarea
acelor entitati care se afla in top, si care ofera bu-
nuri de o calitate superioara necesare populatiei.

Material si metoda

Avantajele si deficientele viziunii contem-

renta este un fenomen complex si multilateral. In
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This article is devoted to analysis of interde-
pendence and correlation between competition and
competitiveness, and competition’s consequences.
The author analysed some authors’ visions on
competitiveness, and common features between
theories of competition and competitiveness. Using
the synthetic indicator elaborated by author has
been evaluated the competitiveness of domestic
goods on the internal and external market. At the
end of this article, the author has developed pro-
posals to increase competitiveness.
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Introduction

The present stage of development of national
economy is characterized by instability, by produc-
tion decline, by decrease in quality and competiti-
veness of goods in condition of intensifying com-
petition from foreign producers. Therefore, the
study of competitiveness is very important to the
national economy.

In the modern economy, enterprises estimate
their competitive position on market and their
goods’ competitiveness. Each enterprise chooses its
own strategic position in the competition to maxi-
mize profits. Competition acts as a motive power,
which forces enterprises to reduce production costs,
to improve quality of products, to increase labour
productivity.

The market economy requires a competitive
struggle. Only enterprise that provides the market
with competitive goods can win in this battle. Na-
mely, the competition allows for detection of those
enterprises that are in the top, and that offers higher
quality goods needed by the population.

Material and methods

The advantages and shortcomings of the con-
temporary vision on the competitiveness of goods.
Competition is a complex phenomenon and multi-
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literatura de specialitate, perceptiile de competiti-
vitate sunt derivate din teoria concurentei, deoa-
rece competitivitatea se propaga anume in conditii
de concurenta. Cu toate acestea, In societatea uma-
nd, concurenta persistd in toate domeniile, nu
numai in domeniul economic, dar si in politica,
stiintd, arta, cultura. In schimb, termenul compe-
titivitate nu poate fi utilizat in toate aceste dome-
nii. Este falsd afirmatia cd un anumit obiect de arta
este mai competitiv Tn raport cu altul, deoarece
unul si acelasi obiect de artd, in diferite perioade
istorice, poate detine valori diferite. Se cunosc
cazuri, cand obiectul de artd a devenit faimos
numai dupd moartea autorului.

Termenul competitivitate poate fi utilizat Tn
domeniul economic pentru a caracteriza avantajul
bunurilor si serviciilor, entitatilor, ramurilor, regiu-
nilor, economiilor nationale si uniunilor de tari. Prin
urmare, concurenta este un termen utilizat pe o scara
mult mai larga decat termenul competitivitate.

Competitivitatea este abordatd de multi au-
tori, care percep diferit termenul de competitivitate,
domeniile de aplicare, si care iau in considerare
diferiti factori de influenta. Totusi, existd nu numai
opinii diametral opuse, dar, in literatura de specia-
litate, se pot intdlni abordari care au caracteristici
comune. Unii autori echivaleaza competitivitatea cu
avantajul competitiv, iar altii echivaleazd compe-
titivitatea cu concurenta.

Rezultatele analizei abordarilor contempo-
n tabelul 1. Majoritatea abordarilor se bazeaza pe
concurentd.

lateral. In the scientific literature, perceptions of
competitiveness are derived from the theory of
competition, because competitiveness is being dis-
seminated under competitive conditions. However,
in human society, competition is practiced in all
areas, not only in the economic, but also in politics,
science, art, culture. Instead, the term competiti-
veness cannot be used in all these areas. It is false
to say that a particular object of art is more com-
petitive relative to another, because an object of art
could have different values in different historical
periods. There are cases when objects of art beca-
me world-famous only after the author’s death.

The term competitiveness can be used to
characterize the economic advantage of goods and
services, companies, industries, regions, national
economies and countries unions. Therefore, com-
petition is a term used more widely than compe-
titiveness.

Many authors describe competitiveness; they
perceive differently the term competitiveness, areas
of application, and taking into account various
factors of influence. However, there are not only
diametrically opposed views, but we can find
approaches with common features in the specialty
literature. Some authors equate competitiveness
with competitive advantage, others — competitive-
ness with competition.

The results of the analysis of the contem-
porary approaches to competitiveness of goods are
presented in table 1. Most approaches are based on
competition.

Tabelul 1/ Table 1

Analiza definitiei ,,competitivitatea bunurilor” exprimate de definitor sub aspect de exactitate /
Analysis of the notion ,,competitiveness of goods” expressed by the definition
in terms of accuracy

Autorul / L .
Author Definition of competitiveness
of goods
1 2

Competitivitatea bunului reprezinta: /
Competitiveness of goods represents:

»abilitatea de a face fata cerintelor in
conditii de concurenta” / ,,the ability
to meet competitive requirements
ability to cope with competition”

[12, p.364]

M.Montoussé
et al.
(2007)

Proprietatile esentiale /
Essential properties

3 4
Definitorul ia in Definitorul nu ian
considerare: / Consider: | considerare: / Don't consider
cerintele consumatorilor;
profitabilitatea bunului pen-
tru producétor; inteli-
gibilitate in comparatie;
perioada de timp / consumer
requirements; profitability
of goods to the producer;
intelligibility compared;
period of time

Lipsa de definitor /
Missing in definition

derularea in conditii de
concurenta / running in
competition
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1 2
»Capacitatea lui de a corespunde
cerintelor pietei date, in perioada
analizatd, in comparatie cu bunurile
similare ale concurentilor” / ,,the

;21662; ability of goods to meet the requi-
rements of the given market over the
period under consideration compared

with the like goods of the
competitors” [15, p.13]
L.Safiullyn, »posesia proprietatilor de a crea avan-
A.Safiullyn, taje competitive” / ,, possession of
B.Hazuahmetov properties to create competitive
(2011) advantages” [16, p.3]

,abilitatea de a satisface necesitatile
specifice ale cumparatorilor in
conditii de concurenta si, astfel,

Z.Kenzhebayeva, | vandute profitabil de producator” /

A.Toiganbayeva, | ,the stable ability to meet specific
S.Akhmetova, needs of customers above the
(2014) competition, and thus successfully

sell products with acceptable
financial results for a manufacturer”
[7, p.115]

»posibilitatea de distribuire a
marfurilor pe pietele interne sau

Al.Chursin, externe in prezenta concurentilor”/ | derularea in conditii de | inteligibilitate in comparatie;
Y.Makarov »a possibility of goods' distribution | concurentd / running in | perioada de timp / consumer
(2015) in the domestic or foreign markets in competition requirements; profitability of
the presence of competitors” goods to the producer;
[2, p.133] intelligibility compared;
period of time
»capacitatea si calitatile distinctive satlsfacere_a c.erln;elor
. : U .| consumatorilor; derularea S f
ale lui de a satisface mai bine nevoile in conditii de concurenti: profitabilitatea bunului
J.J.Lambin, segmentului comparativ cu Lo L T | pentru producator; perioada
e e e .. inteligibilitate in . N
C.Moerloose concurentii sai directi” / ,,its ability . de timp / profitability of
o Tt . comparatie / consumer ;
(2016) and its distinctive qualities to meet L L goods to the producer;
requirements; running in ; .
the needs of the segment better than R period of time
L o competition; intelligibility
its direct competitors” [8, p.4]
compared
,»O caracteristicd complexa care ia In
calcul un numar mare de factori
interdependenti (atractivitatea pentru | satisfacerea cerintelor R -
R . L derularea in conditii de
consumatori si satisfacerea intereselor consumatorilor; o,
o . il .| concurentd; inteligibilitate in
producatorilor in procesul de produc- | profitabilitatea bunului S :
M. Zavyalova R » 8 comparatie; perioada de timp
tie si vanzare)” / ,,a complex cha- pentru producator / o e
(2017) e ) - - .|/ running in competition;
racteristic which takes into accounta | consumer requirements; S )
intelligibility compared;

large number of interrelated factors

(consumer attractiveness and the

3 4

cerintele consumatorilor;

derularea n conditii de

GOSN L G profitabilitatea bunului

timp; inteligibilitatea Tn - .
. pentru producator / profi-
comparatie / consumer 2
; i e tability of goods to the
requirements; running in
producer

competition; period of
time; intelligibility
compared
satisfacerea cerintelor
consumatorilor; profi-
tabilitatea bunului pentru
producitor; perioada de timp/
consumer requirements;
profitability of goods to the
producer; period of time

derularea in conditii de
concurentd; inteligibili-
tate In comparatie /
running in competition;
intelligibility compared

derularea in conditii de
concurenta; satisfacerea
cerintelor consumato-
rilor; profitabilitatea
bunului pentru produ-
cator / running in compe-
tition; consumer require-
ments; profitability of
goods to the producer

inteligibilitate
in comparatie; perioada
de timp / intelligibility
compared; period of time

satisfacerea cerintelor con-
sumatorilor; profitabilitatea
bunului pentru producitor;

profitability of goods to

the producer period of time

producers’ interests in production and

sales of these products)” [14, p.85]

Sursa: sistematizat de autor / Source: systematized by the author
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Analizand definitiile enumerate in tabelul 1,
autorul propune urmatoarea abordare a competi-
tivitatii bunului economic: ,,competitivitatea bunu-
lui economic reprezinta abilitatea lui de a satisface
maximal, In perioada analizata, asteptarile consu-
matorului, de a corespunde caracteristicilor teh-
nice, economice, ecologice, de deservire si de alta
natura, Tn comparatie cu bunurile, analogice si cele
substituibile ale concurentilor, si de a fi vandut
profitabil pe piata data”.

Interdependenta dintre concurenti si com-
petitivitate

Competitivitatea si concurenta sunt doi ter-
meni economici strans legati. Concurenta are efecte
pozitive si negative. Consecintele pozitive includ:

» stimularea progresului stiintific;

» inovatiile tehnologice (utilizdind tehnologii,
care reduc costurile de productie);
utilizarea rationala a resurselor.
Una din consecintele concurentei constd in
falimentarea entitatilor necompetitive, care utili-
zeaza tehnologii si utilaj invechit. Concurenta este
sensibila la modificarea cererii si duce la frinarea
cresterii pretului si, uneori, chiar la reducerea lui
(figura 1).

>

Analysing the definitions listed in Table 1, the
author proposes the following approach to the
competitiveness of economic goods: “competitive-
ness of economic goods represents its ability to
satisfy consumer’s expectations maximal and to
correspond technical, economic, environmental,
service and other characteristics, compared to
analogue and substitutes goods of competitors in this
period and to be profitable on the given market”.

The interdependence between competition
and competitiveness

Competitiveness and competition are two
closely related economic terms. Competition has
positive and negative effects. Positive consequen-
ces include:

»  stimulation of scientific progress;

» technological innovation (using technolo-
gies that reduce costs of production);

> rational using of resources.

A consequence of competition is bankruptcy
of non-competitive enterprises that use out-dated
technologies and machines. Competition is sen-
sitive for changing in demand, lead to a braking
effect on the rise in prices and sometimes even a
price reduction (figure 1).

Fabricarea bunurilor
competitive /
Manufacturing
competitive goods

Falimentarea entitatilor
necompetitive /
Bankruptcy of non-

competitive enterprises

Franarea majorarii -
pretului / Braking .
effect on the o
rise in prices

Concurenta / ,
Competition ,' . stiintific / Scientific

Utilizarea rationala a
resurselor / Rational
using of resources

= \

Progresul tehnico-

and technological
progress

Minimizarea costurilor /

thinimizaﬂon

Reducerea numarului de
angajati / Reducing the

|:> @f employees

Figura 1. Consecintele concurentei / Figure 1. Consequences of competition
Sursa: elaborata de autor / Source: elaborated by author
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Progresul tehnico-stiintific si anume auto-
matizarea conduce la cresterea cerintelor fatd de
calificarea personalului, precum si la reducerea
numarului de angajati. Ca rezultat, somajul creste.
Desigur, este important de majorat competitivita-
tea personalului.

In acelasi timp, ,,competitivitatea entitatii re-
prezinta abilitatea ei de a-si extinde pietele de
desfacere, in perioada analizatd, in conditii de con-
curentda” [5, p.219]. Cand automatizarea productiei
este urmatd de extinderea afacerii, atunci este
asigurata stabilitatea pe piata muncii. In acest caz,
rata somajului nu va creste, iar rata ocuparii fortei
de munca va ramane constantd sau va spori.

Pe langad consecintele pozitive, concurenta
are §i consecinte negative, spre exemplu, duce la
instabilitatea situatiei economice 1n cadrul entitatii,
ca urmare, creste numarul de falimente. Cu scopul
de a reduce costurile, antreprenorii reduc cheltuie-
lile ce tin de forta de munca. Ca rezultat, va avea
loc cresterea somajului si reducerea salariilor, in
consecintd, va scadea venitul personal si, in cele din
urma, se va reduce cererea agregatd. Scaderea ce-
rerii agregate duce la reducerea veniturilor produca-
torilor, astfel Incat antreprenorii nu vor fi in stare sa
extinda afacerea, sd achizitioneze masini si utilaje
noi, pentru modernizarea procesului de productie,
iar statul nu va primi impozite in volum necesar,
deoarece venitul total s-a redus. In astfel de cazuri,
statul preferd si majoreze taxele si impozitele
pentru reducerea deficitului bugetar. Prin urmare,
venitul personal disponibil si profitul producatorilor
continua sa scada, creand un cerc vicios.

Cu toate ca teoriile privind concurenta au fost
o anumitd relevanta intre aceste teorii, care este
reflectatd in tabelul 2.

Scientific and technological progress related
to automation of production leads to increasing
requirements for qualification of personnel, and
reducing the number of employees. As the result,
unemployment increases. Of course, it is vital to
increase staff competitiveness.

At the same time, “firm competitiveness is the
ability of firm to expand markets, in condition of
competition, in the analysed period” [5, p. 219].
When the automation of production is followed by
business expansion, it ensures stability in the
labour market. In this case, the unemployment rate
will not increase, but the rate of employment will
remain constant or will increase.

Besides positive consequences, the competi-
tion has negative consequences, for example, it
leads to instability of the economic situation in the
establishment, and increase the number of bank-
ruptcies. Aiming to reduce costs, entrepreneurs
reduce labour costs. As the result, it would increase
unemployment and reduce wages, so it reduces
personal income, and ultimately reduces aggregate
demand. Decrease in aggregate demand leads to
reduce producer revenue, so entrepreneurs will not
be able to expand the business, to purchase new
machines, to modernize production, and the state
will not get taxes in necessary volume, because
total income reduced. In such cases, the state
prefers to increase a tax levy for reducing the bud-
get deficit. Therefore, disposable personal income
and producers’ profit continues to fall, creating a
vicious circle.

Although theories of competition have been
previously developed compared with theories of
competitiveness, there is certain relevance between
them, which is reflected in table 2.

Tabelul 2/ Table 2

Tangentele si particularitatile dintre teoriile concurentei si competitivitatii /
Common features and particularities between theories of competition and competitiveness

Teoriile concurentei /
Theories of competition

Theories of competitiveness

Autorul / Esenta teoriei / Autorul / Esenta teoriei /
Author  The essence of theory =~ Author The essence of theory
1 2 3 4

Concurenta este ,,mana
invizibila” care gestio-
neaza economia, duce la
alocarea optima a fortei

Teoria avantajelor absolute
constd in determinarea specia-
lizarii tarilor pe baza avanta-
jelor absolute Tn producerea

ci)eron:if;;?o?u? Ciglrt; ;Elrlllé érch\all{E unor anumite bunuri. / The

R theory of absolute advantages
il fitsizs - |- (7AD- consists in determining the
moveaza frecvent socie- =~ 1790)

tatea mai eficient decét
atunci cand intentioneaza
cu adevarat sa o
promoveze” /

specialization of countries on
the basis of absolute advan-
tages in the production of a

certain commodity [13, p.364].

Tangentele si particularitatile /
Common features and particularities

Teoriile concurentei /
Theories of competition
5
1. Odata cu aparitia concu-
rentei, pretul scade, cumpa-
ratorul autohton poate

cumpdra bunuri mai ieftine.

Daca, in loc de un produca-
tor, activeaza doi, ,,ca rezul-
tat al concurentei dintre ei,
ambii vor vinde mai ieftin” /
With the emergence of com-
petition, the price decreases,
the domestic buyer can
purchase cheaper goods.
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Theories of competitiveness

6
1. Daca o tara are avantaje
absolute, poate cumpira
bunuri mai ieftine. ,,Daca un
stat strain ne poate furniza un
produs mai ieftin, 7l putem
cumpadra in schimbul unei
parti din productia noastra,
care detine un avantaj” / If a
country has absolute advan-
tages, it can buy cheaper
goods. ,,If a foreign country
can supply us with a com
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1 2 3 4
Competition is the
Hinvisible hand” which
manages the economy, it
leads to optimal
allocation of labor and
capital. The producer ,,by
pursuing his own interest,
he frequently promotes
that of the society more
effectually than when he
really intends to promote
it” [13, p.364].
Modelul Heckscher-Ohlin —
Teoria proportiei factorilor de
productie: ,, Tarile sunt dotate
inegal cu factori de productie
si in proportii diferite. Bunu-
rile competitive ale tarii inzes-
trate cu cantitati mari de capi-
in conditiile concurentei tal sunt bunuri capital inten-
,»exista tendinta Eli Filip  sive, iar bunurile competitive
schimbului de marfuri  Heckscher ale tarii care detin in abun-
John  proportional cu costurile ~ (1879-  denta capital uman sunt bunuri
Elliott de productie” / Under the ~ 1952) intensive in munca” / The
Cairnes conditions of competition ~ Bertil  Heckscher-Ohlin model — The
(1823-  ,thereisatendency in = Gotthard factor proportion theory:
1875) commodities to exchange  Ohlin »countries have different
in proportion to their (1899- quantities of production
costs of production” 1979) factors and in varying pro-
[1, p.72]. portions. The competitive
goods of the country with
large amounts of capital are
capital-intensive goods, and
the competitive goods of the
country with abundant labor
factor are labor-intensive
goods” [9, ch.6].
Modelul orasului liniar
demonstreaza ca ,,in
Goadiile e e M. Enright, in , teoria
monopolistice, agentul : ”
. N clusterelor regionale”, a
economic, avand statut de .
- . - elaborat conceptul clusterului
cvasi-monopolist, creeaza . .
R p regional, a cercetat pozitia
propriul sau spatiu pe . e o L.
S Michael = competitiva a clusterului si a
piata. Ca rezultat, se - - T
< . Enright presupus ca avantajul
Harold formeaza competitia o
. . N (anul  competitiv este creat anume la
Hotelling spatiala” / The linear city .. . - o
nasterii  nivel regional / M. Enright in
(1895- model demonstrates that . »
o 1957/  the ,regional cluster theory’
1973)  ,under the conditions of .
monopolistic born in elab_orated the concept of the
1957) regional cluster, researched

competition, an economic
agent, having quasi-
monopolistic status,
creates its own market
space. As a result, spatial
competition is formed”
[6, p.41].

the competitive position of the
cluster and assumed that the
competitive advantage was
created at a regional level.

6

modity cheaper than we
ourselves can make it, better
buy it of them with some part

of the produce of our own
industry, employed in a way
in which we have some

advantage” [13, p.364].

2. Estimarea avantajului
absolut se efectueaza in baza
productivitatii factorului de
productie (munca) / Estima-

tion of the absolute advantage
is based on the productivity of
the production factor (labor)
3. Specializarea in baza avan-
tajului absolut este avanta-
Jjoasd pentru ambele tari par-
ticipante in comert / Spe-
cialization on the basis of the
absolute advantage is advan-
tageous for the countries
involved in the trade.

If instead of one manu-
facturer there are two, ,.their
competition will tend to
make both of them sell
cheaper” [13, p.295].

2. Una dintre principalele
conditii ale concurentei este
mobilitatea factorului de
productie | One of the main
conditions of competition is
the mobility of production
factor
3. ,,Competitia este
avantajoasa pentru societate,
care profita foarte mult” /

,» The competition is advan-
tageous to the great body of
the people, who profit
greatly” [13, p.397].

In conditiile concurentei, .
bunurile sunt comercializate
proportional costurilor fac-
torilor de productie utilizati

pentru producerea lor /
Under the conditions of com-
petition, goods are marketed
in proportion to the cost of
the factors of production
used to produce them

bunurilor se efectueaza pe
baza proportionalitatii
factorilor de productie |
The assessment of the
competitiveness of the goods
is carried out on the basis of
the proportionality of the
factors of production

1. M. Enright a demonstrat
,,.ca avantajul competitiv poate
fi localizat” in spatiu | M.
Enright demonstrated ,,that
competitive advantage can be
localized” in space [3, p.100].
2. Savantul a dezvoltat con-
ceptul unui cluster regional Tn
care firmele unui cluster se
afla in proximitatea geogra-
fica. ,,Majoritatea ,,clusterelor
regionale” sunt destul de
localizate” / Scientist deve-
loped the concept of a regio-
nal cluster in which firms of
the cluster are in geogra-
phical proximity. ,,Most
»regional clusters” are rather
highly localized” [4, p.3].

1. Modelul localizarii al lui
Hotelling descrie diferen-
tierea spatiala | Hotelling's
location model describes the
spatial differentiation.

2. Spatiul este un domeniu in
care competitorii sunt impusi
sa fie localizati cat mai
aproape de clientii lor si
exista ,,tendinta ca antrepre-
norii externi sa abordeze
clusterele” / The space is an
area where competitors are
pushed to be closest to their
customers, and there is ,,a
tendency of the outermost
entrepreneurs to approach of
clusters” [6, p.56]
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1 2 3 4
Modelul celor cinci forte
concurentiale — modelul
utilizat pentru a analiza
nivelul de concurenta in

Michael . . Michael sistemului de avantaj
cadrul unei ramuri, . . L
Eugene S Eugene = competitiv national, ajuta la
determina punctele N e .
Porter .. . Porter  intelegerea pozitiei relative a
slabe si tari ale acesteia / o . o e
(anul . (anul  tarilor in competitia globala /
.. The model of the five .. o
nasterii competitive forces nasterii ~ Porter's Diamond reflects the
1947/ p 1947/ determinants of the national
. model to analyze the . -
born in level of competition bornin competitive advantage system,
1947) P 1947)  and permits to understand the

within an industry, and
identify weaknesses and
strengths of its
[11, p.80].

Diamantul lui Porter reflecta
factorii determinanti ai

relative position of countries
in the global competition.

5) 6

Una din cele cinci forte Unul dintre factorii
concurentiale este puterea = determinanti ai avantajului
de negociere a cumparda- competitiv national il

torilor, ,,care sunt puternici constituie ,,conditiile cererii’:
dacd au o parghie de nego- ,,Conditiile cererii contribuie
ciere Tn raport cu partici- la crearea unui avantaj
pantii ramurii” / One of the competitiv”’ / One of the
five competitive forces isthe  determinants of national
bargaining power of buyers,  competitive advantage is
,»which are powerful if they ,,-demand conditions”:
have negotiating leverage = ,,Home-demand conditions
relative to industry help build competitive
participants” advantage”
[11, p.83] [10, p.82].

Sursa: sistematizat de autor / Source: systematized by the author

Interdependenta dintre competitivitate si con-
curentd se reflectd in algoritmul de calcul al Indi-
celui Global al Competitivititii. In anul 2016, acest
indice include 114 variabile, dintre care 14 se refera
la concurentd (8 — concurenta nationald, 6 —
concurenta strdind). Scorul obtinut de subpilonul
,Concurenta” nu este calculat in ,,Raportul asupra

""" globale”, lansat de Forumul
Economic Mondial. Cunoscéand nivelul indicatorilor
pilonului 6 ,Eficienta pietei bunurilor”, putem
estima nivelul ,,Concurentei” prin diverse metode.
In opinia autorului, cea mai simpli metoda de
calcul, care poate fi utilizata, este urmatoarea:

The interdependence between competitiveness
and competition is reflected in the algorithm for
calculating the Global Competitiveness Index. In
20186, this index includes 114 variables, 14 of which
refer to competition (8 — domestic competition, 6 —
foreign competition). The score obtained by
competition sub-pillar is not calculated in “The
Global Competitiveness Report” released by the
World Economic Forum. Since we know the level of
indicators of pillar 6 “Goods market efficiency”, we
can estimate the level of “Competition” by various
methods. In the author’s opinion, the simplest
calculation method is the following:

Conc

_ EPB-0,165xGOC -0,165x CC

o))

0,67

unde: Conc exprima concurenta;
EPB - eficienta pietei bunurilor;
GOC - gradul de orientare spre client;
CC - complexitatea cumparatorului.

Rezultatele calculelor efectuate prin metoda
recomandata de autor pentru Republica Moldova,
tarile invecinate si tdrile lidere in clasamentul
World Economic Forum (WEF), la capitolul
»Concurenta”, sunt prezentate in figura 2.

Singapore se afla in top la subpilonul pri-
vind concurenta per ansamblu, iar Luxemburg se
afla in top la capitolul dat Tn raport cu statele
membre ale Uniunii Europene. Republica Mol-
dova se gaseste in clasament dupi toate tarile
europene, urmata de Ucraina. In ultimii doi ani, R.
Moldova a regresat la acest capitol.
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where: Conc - competition;
EPB - goods market efficiency;
GOC - degree of customer orientation;
CC - buyer sophistication.

The results of the calculation performed by
the author’s recommended method for the Republic
of Moldova, the neighbouring countries and the
leading countries in the World Economic Forum
(WEF) ranking in the sub-pillar ,,Competition” are
presented in figure 2.

The Republic of Singapore ranks 1% on the
competition sub-pillar, and Luxembourg tops this
sub-pillar among the member states of the Euro-
pean Union. Republic of Moldova is in the ranking
below all European countries, followed by Ukraine.
Over the past two years, Moldova has regressed in
this sub-pillar.
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Figura 2. Punctajul la capitolul ,,Concurenta”, 2010-2016 /

Figure 2. Subpillar ,,Com

petition” score, 2010-2016

Sursa: elaborata de autor / Source: elaborated by author

Analiza dinamicii Indicelui Global al Com-
ardtat ca existd un model de regresie neliniara, in
cazul tarilor cercetate, care descrie relatia dintre
factorul exogen (Concurenta) si factorul endogen
(IGC). Pentru a determina ecuatia de regresie a
fost utilizatd metoda celor mai mici patrate.

Aplicand EViews, autorul a obtinut urmatoa-
rele rezultate:

The analysis of the dynamics of the Global
Competitiveness Index (GCI) and the Competition
sub-pillar showed that there is a nonlinear reg-
ression model in the case of the investigated coun-
tries, which describes the relationship between the
exogenous factor (Competition) and the endoge-
nous factor (GCI). The least squares method was
used to determine the regression equation.

By applying EViews, the author has obtained
the following results:

IGC _S =4,50737 +0,03269 x Conc _ S* —0,19256 x D10

(8,76477)  (2,24194) (~6,04806) ' @)

R? =0,90

IGC _ L =3,91348+0,03948x Conc _ L2 —0,11614 x D10 —0,10301x D11 -

(12,74875)  (4,03095) (-410232)  (-3,63447)

R® =093

IGC _R = 3,05484 +0,06282 x Conc_ R? @
(25,41856)  (9,51657)

R® =095

IGC_RM = 2,97953+0,05420 x Conc_ RM 2 —0,08976 x D16 -
(10,48172)  (3,39521) (-2,28256)

R® = 0,80

unde: IGC exprima Indicele Global al Compe-

L — Luxemburg,
R — Roménia, RM — Republica Moldova)

IGC - The Global Competitiveness Index
(S — Republic of Singapore,

L — Luxembourg,

R —Romania, RM — Republic of Moldova);
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D - variabila dummy;
R? — coeficientul de determinare.

Modelul de regresie pentru Ucraina nu este
prezentat, deoarece coeficientul de determinare a
inregistrat o valoare relativ micd. Coeficientul de
regresie releva gradul de influentd al factorului
exogen, valoarea lui indica sensul in care se
realizeaza corelatia. In cazul tirilor analizate (vezi
ecuatiile 2-5), valoarea coeficientilor de regresie
obtinuti este pozitivd, deci legatura de cauzalitate
dintre concurenta si competitivitate este directa.

Metoda de cuantificare a avantajului
comparativ al bunurilor autohtone pe piata
rilor autohtone pe piata interna, in special in cazul
bunurilor, la fabricarea carora se utilizeaza
materialele clientilor, autorul a elaborat urmatorii
indicatori:

IACNI, - indicele avantajului comparativ
net al bunului autohton i pe piata interna;

IACNSI, —indicele avantajului comparativ
net simetric al bunului autohton i pe piata interna.

(Qi _Qimc_xi _Vsi _Pi)/(Qi +Mi)

D - dummy variable;

R? — the determination coefficient.

The regression model for Ukraine is not
presented because the determination coefficient has
been relatively small. The coefficient of regression
reveals the degree of influence of the exogenous
factor; its value indicates the meaning in which the
correlation is made. For analysed countries (see
equations 2-5), the value of the regression
coefficients obtained is positive, so the causal link
between competition and competitiveness is direct.

The method of quantifying the compara-
tive advantage of domestic goods on the internal
market. The author has developed the following
indicators for estimating the competitiveness of
domestic goods on the internal market, especially
in the case when goods are manufactured using raw
of clients:

IACNI; — net comparative advantage index
of goods i on the internal market;

IACNSI;, - net symmetrical comparative
advantage index of goods i on the internal market.

IACNI, = — S (6)
. (Q. _Qimc_xi _Vsi _R)/Z(Q. +Mi)
|ACN3|i=—”i(—:E'—Cl ()
IACNI, +1

unde: Q, indica volumul de productie a bunului i;

Q™ — volumul bunului i fabricat din mate-
rialele clientilor;
X, —volumul exportului bunului i;

VS, - variatia stocurilor bunului autohton i;
P, — pierderile bunului i;
M, - volumul importului bunului i.

La elaborarea indicilor mentionati, autorul a
pornit de la faptul ca bunurile fabricate din mate-
rialele clientilor nu raman pe piata interna si, in
valoarea PIB-ului, se includ numai serviciile ce tin
de fabricarea lor. Prin urmare, in pofida faptului ca
aceasta cantitate de bunuri se produce in tar, ele nu
acopera cererea internd. Ca rezultat, vor fi importate
bunurile identice fabricate in strainatate.

Rezultate si discutii

Calculele efectuate de catre autor au aratat
ca, la majoritatea bunurilor autohtone, pe piata
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where: Q, — domestic product i;
Q™ - domestic product i manufactured
using raw of clients;
X, —export of goods i;
VS, - changes in inventories of domestic
goods i;
P. - loss of goods i;
M. —import of goods i.

When author was developing indexes, she
was based from the fact that goods made from
materials of clients do not remain on the internal
market, and the GDP includes only services related
to their manufacture. Therefore, despite the fact
that this quantity of goods was produced in the
country, it did not cover domestic demand. As the
result, identical foreign goods would be imported.

Results and discussions

The calculations made by the author showed
that many domestic goods on the internal market

67 ]
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internd, s-a Tnregistrat dezavantaj comparativ: n
anul 2007 — la 69 de grupe de marfuri din 99 de
grupe, conform Nomenclaturii Combinate a
Marfurilor (NCM); in 2016 — deja la 74 de grupe
de marfuri. In consecinti, o buna parte a bunurilor
autohtone nu sunt competitive nu numai pe pietele
externe, dar si pe piata interna.

In topul grupelor de marfuri, care au inre-
gistrat, in anul 2016, avantaj comparativ, se afla
cerealele, urmate de urméatoarele bunuri: seminte si
fructe oleaginoase; seminte si fructe diverse; plante
industriale si medicinale; paie si furaje; bauturi
alcoolice si otet; grasimi si uleiuri de origine
animald sau vegetald, produse ale disocierii lor;
grasimi alimentare prelucrate etc. (figura 3). Una
din cele mai profitabile grupe de marfuri, pe langa
cereale, seminte si fructe oleaginoase, este grupa 08
»Fructe comestibile si nuci”, care a urcat in clasa-
mentul bunurilor cu avantaj comparativ de pe locul
zece pe locul sase. Anume, bunurile enumerate se
afla In top, deoarece ele nu necesitd cheltuieli
suplimentare, comparativ cu bauturile alcoolice, ce
tin de transportarea, ambalarea si etichetarea lor.

Calamitatile naturale din anul 2016 vor cauza
diminuarea avantajului comparativ al fructelor
comestibile si nucilor, in anul 2017. Instabilitatea
avantajelor comparative obtinute de bunurile autoh-
tone este cauzata de faptul ca sunt bunuri ale secto-
rului agricol, si nu industriale, sunt bunuri sensibile
la calamitatile naturale, care, in plus, Se altereaza
repede si necesita conditii speciale de pastrare.

Cereale / Cereals

Seminte si fructe oleaginoase / Oil seeds and oleaginous fruits
Pasta din lemn, hirtie / Pulp of wood, paper

fmbracaminte / Clothing

Bauturi, lichide alcoolice / Beverages, spirits

Fructe si nuci/ Edible fruit and nuts

Covoare / Carpets

Preparate din fructe, legume / Preparations of fruit, vegetables
Grasimi si uleiuri / Animal or vegetable fats and oil

Mobila; aparate de iluminat / Furniture; lighting fittings

0

had a comparative disadvantage: in 2007 — 69
groups of goods from 99 groups, according to The
Combined Nomenclature (CN), in 2016 — already
74 groups of goods. Therefore, many indigenous
goods are not competitive not only on foreign
markets, but also on the domestic market.

Cereals are in the top of the ranking goods,
which had comparative advantage in 2016, follo-
wed by: Oil seeds and oleaginous fruits; miscel-
laneous grains, seeds and fruit; industrial or medi-
cinal plants; straw and fodder; Beverages, spirits
and vinegar; Animal or vegetable fats and oils and
their cleavage products; prepared edible fats; ani-
mal or vegetable waxes, other (Figure 3). One of
the most profitable commodity groups, besides ce-
reals, oil seeds and oleaginous fruits, is 08 “Edible
fruit and nuts”, which moved up in the ranking of
goods with comparative advantage from the tenth
place to sixth place. These goods are in the top
because they do not require additional expenses
related to their transportation, packaging and
labeling, compared to spirits.

The natural calamities of this year will cause
diminishing the comparative advantage of Edible
fruit and nuts in 2017. The instability of the com-
parative advantages obtained by the indigenous
goods is caused by the fact that they are goods of
the agricultural sector, not industrial, are goods
sensitive to natural calamities, rapidly altering and
requiring special storage conditions.

005 01 015 02 025 03 035 04 045 05

2016 =m2015 m2014

Figura 3. Primele zece grupe de mirfuri care au inregistrat avantaje comparative,
anii 2014-2016 (Republica Moldova) / Figure 3. The first ten commodity groups that
have been comparative advantages, 2014-2016 years (Republic of Moldova)
Sursa: elaborata de autor / Source: elaborated by author
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Analiza grupelor de marfuri aflate in topul
grupelor care au Tnregistrat dezavantaj comparativ
(figura 4) ne permite sa concluziondm ca o parte
din aceste bunuri pot fi produse de producatorii
autohtoni, deoarece Republica Moldova detine
materiile prime necesare pentru fabricarea lor. De
exemplu: articole din paie; Ingragsaminte; preparate
din carne; umbrele de ploaie, umbrele de soare,
bastoane-bice; cravase si parti ale acestora etc.

-0,2

The analysis of commodity groups that are
in the top of the ranking goods, which had com-
parative disadvantage (Figure 4), allows us to con-
clude that the local producers can produce some of
these goods, because the Republic of Moldova has
the necessary raw materials for their manufacture.
For example: manufactures of straw; fertilizers;
preparations of meat; umbrellas, sun umbrellas,
walking-sticks, seat-sticks; whips; riding-crops and
parts thereof; and so on.

Articole din paie / Manufactures of straw

Produse fotografice / Photographic goods

ingrasaminte / Fertilizers

Alte fibre textile vegetale / Other vegetable textile fibres
Preparate din carne, din peste / Preparation of meat, of fish

Peste si crustacee / Fish and crustaceans

Umbrele, bastoane / Umbrellas, walking-sticks

Poduse de origine animala / Products of animal origin

Avrticole de pirotehnie, chibrituri / Pyrotechnic products, marches

Combustibili minerali / Mineral fuels

0

H2016 ®m2015 =2014

Figura 4. Primele zece grupe de mirfuri care au inregistrat dezavantaje comparative,
anii 2014-2016 (Republica Moldova) / Figure 4. The first ten commodity groups that
have been comparative disadvantages, 2014-2016 years (Republic of Moldova)
Sursa: elaborata de autor / Source: elaborated by the author

Concluzii
autohtone a constatat ca se pastreaza trendul des-
cendent al indicatorului dat. Factorii de baza, care
autohtone, sunt preturile ridicate si calitatea joasa
a bunurilor. Astfel, nivelul inalt al preturilor a fost
cauzat de majorarea costului de productie, in
primul rand, a costului materiei prime si materia-
lelor. Majorarea pretului la resursele minerale a
jucat rolul unui catalizator al cresterii nivelului
general al pretului. Ritmul de crestere al nivelului
general al preturilor este mai mare decat ritmul de
crestere a salariilor nominale, ca rezultat, s-a
diminuat nivelul salariilor reale, adica solvabili-
tatea populatiei.

Nivelul scazut al calitdtii este generat de
gradul 1nalt al uzurii morale si fizice a masinilor si
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Conclusions

Analysis of the dynamics of competitive-
ness of domestic goods discovered that kept the
downward trend of this indicator. The main factors
that caused the reduction of competitiveness of
domestic goods are high prices and low quality
goods. In turn, the high level of prices was caused
by higher production costs, primarily the cost of
raw materials. High price of mineral resources was
a catalyst for increasing the general level of prices.
The growth rate of the general price level is higher
than the growth rate of nominal wages, as a result,
real wages would decrease and solvency population
would decrease too.

The low level of quality is caused by the
high degree of moral and physical wear of machi-
nery and equipment, the low quality of raw mate-
rial used in the production process, the lack of
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utilajului, de calitatea joasa a materiei prime utili-
zate n procesul de productie, de lipsa de tehno-
logii avansate, nivelul scazut al caracteristicilor
ergonomice ale produsului, designul ambalajului,
lipsa progresului tehnico-stiintific.

Autorul a analizat corelatia dintre competiti-
vitate si concurentd pe piata bunurilor de larg
consum. Rezultatele obtinute ne permit sa conclu-
zionam ca concurenta este una din determinantele

prin implementarea urmatoarelor masuri: mic-
sorarea costului de productie, utilizarea energiei
alternative, majorarea productivitatii muncii, utili-
zarea tehnologiilor avansate, politicele anti-trust,
majorarea calitatii fortelor de munca si, in general,
a calitatii Invatamantului.

Regretabil este faptul cé, in prezent, in topul
bunurilor cu avantaj comparativ se afla produsele
agricole care se exporta ca materie prima, cu toate
ca noi dispunem de cunostintele necesare pentru
prelucrarea lor si fabricarea bunurilor de consum.
Se impune ca dezvoltarea economiei nationale sa
nu se bazeze pe exploatarea materiei prime, ci pe
fabricarea produselor finite cu un grad Tnalt de
prelucrare, care ar contribui la cresterea valorii
adaugate, prin urmare si a Produsului Inter Brut.

advanced technology, and low level of ergonomics
of product design and packaging, lack of technical
and scientific progress.

The author was examined the correlation
between competitiveness and competition on the
goods market. The obtained results allow conclu-
ding: competition is one of the determinants of
competitiveness.

Enhancing competitiveness can be ensured
by implementing the following measures: reducing
the cost of production, using alternative energy, in-
creasing labor productivity, using advanced tech-
nologies, policies of anti-trust, increasing the qua-
lity workforce and the quality of education.

Regrettably, in the top of the ranking of
goods with comparative advantage there are agri-
cultural products that are exported as raw material,
although we have the necessary knowledge for
their processing and production of consumer goods.
It is necessary for the development of the national
economy to be based not on the production of raw
materials but on the production of finished pro-
ducts with a high degree of processing, which
would contribute to the increase of the added value
and hence of the Gross Domestic Product.
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