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AHHOTaUUA. PbIHOK UHHOBAUUOHHbIX NPOOYKMOB UMeem C80U 0COBEHHOCMU, KOmopble HaX00Am ompaxeHue 8 MapkemuHae UHHO8ayuU.
B cmamee uccnedyromcs ocobeHHOCMU u npobieMbl 8bi8e0eHUS UHHOB8AUUOHHbIX NPOOYKMOB HA PbIHOK, 4MO C8A3AHO C MeM, Ymo UHCMpY-
MeHMbl 0AHHO20 5MANA XKU3HEHHO20 YUK/Id moseapa uzparom ocobyto posie 8 MapkemuHze UHHOB8AYUU. PaccmompeHue 3mux npobsiem oco-
6€eHHO aKmMyasibHO 8 COBPEeMEeHHbIX POCCULICKUX YC/I08USX.

Uene/3ada4qu. Lenvto cmameu seasemcs aviseneHue ocobeHHocmel 8bigedeHus UHHOBAUUOHHbLIX NPOOYKMO8 HA pocculickull puiHOK. [ns
ee docmuxxeHus asmopom 6blsiu NOCMassieHbl U pelueHs ciedytoujue 3adayu: ucciedosams cneyuuKy pbiHKAa UHHOBAUUOHHbLIX MOBAPOS;
Npoaxanu3upo8amMe OCHOBHbIE UHCMPYMeHMbI MAPKeMUH2d UHHOBAYULL; UCC/1e008aMb 0CO6EHHOCMU POCCULICKO20 PbIHKA UHHOBAUUOHHbIX
npodykmos; 8bis8UMb hakmopel, onpedensioujue ycnewHocmes 8bieedeHus UHHOBAUUOHHbIX NPOOYKMO8 HA PbIHOK.

Memoodonoaus. Teopemuyeckoli 6a3oli cmameu cmanu uccs1e008aHus poccUlickux U 3apybexHbIX y4eHblX, NOCBAUEHHbIe pa3UYHbIM achek-
mam meopuu UHHOBAUULU, pbIHKA UHHOBAUUOHHbIX M08aApo8. B kauecmae Memo00s102u4ecKoli 0CHO8bI bbiIU NpUMeHeHbl Memoobl AHANU3d,
cuHme3a, aHanoaud, cpasHeHul, UHOYKYUU U 0edyKyuu.

Pe3ynbmamel. Pe3ynemamel ucciedo8aHus No3eoausu 8bia8UMs akmopbl, onpedensouwue 3pgpekmusHocmes 0aHHO20 npoyeccd. Ycma-
HOBJ1eHO, YMO K OaHHbIM hakmopam ycnexa UHHO8AUUOHHO20 hpOOYKMa 0mHOCAMCA 08e cocmassiowue: mexHu4eckas, onpedensowas
8bICOKYIO NOJIE3HOCMb UHHOBAUUOHHO20 NPOOYKMd, U MapKemuH20844, y4Umbl8arowas Kpumepuu 8elbopa mosapa nompebumernedi.
Bei800bI/3HaYUMOCMb. BbisedeHue Ha pbIHOK UHHOBAUUOHHBIX M08apos mpebyem 0cobbix UHCMPYMEHMOB8, 4Yacmo HedoCMYNHbIX MAIoMy U
cpeOHeMmy 6u3Hecy. B mo xe 8pems UHHOBAUUOHHbIe Mo8apbl 8 60/1bUIUHCMEe C80eM CO30ai0MCsA UMEHHO 8 MOM CeKmope POCCULICKOU 3KOHO-
MUKU. PewieHuem smux npobsiem Moxxem cmame npus/iedeHue Cmpameaudeckux UHBecmopos yxxe HA Smane cmapmand u NOUCK NaPMHepPO8.
KntoueBble cnosa: UHHOBAUUU; UHHOBAYUOHHbIe NpOOYKMbl; MapKemuHa UHHOBAUUU; pbIHOK HayKoeMKoU npodyKyuu; xalimek npooyKmbl;
Ouggpy3us uHHosayul; 3Manel NPUHAMUS PbIHKOM UHHOBAUUOHHbIX MO8ApO8.

Ana ccoinkn: Casyerko Y. B. BoisedeHue UHHOBAUUOHHbIX NPOOYKMO8 HA pbIHOK: 0ocobeHHocmu u npobnemsl // MUP (ModepHuzayus. MHHO-
sayuu. Pazeumue). 2016.T. 7. N° 4. C. 97-102. doi:10.18184/2079-4665.2016.7.4.97.102

M p03p06OT'~1MKM MHHOBAUMOHHOIO NpoAykTa MOHU-
MAIOT HY>XAbl MOTEHUMANBbHBIX HOTpe6MTeHeH}

Bsenenune

PbIHOK MHHOBALMOHHBIX MPOAYKTOB MMEET CBOU OCO-
BEHHOCTH MO CPUBHEHMIO C PLIHKOM TPAAMUMOHHLIX
TOBAPOB, YTO [OMXHO MPUHUMATLCS BO BHWMAHMWE
npu paspaboTke MAPKETUHIOBOM MOMUTMKU KOMMA-
HUK. OBLIYHO BLIAENSIOT ClEAYIOLME NPUUMHBI HeYAAY
NPY BLIBOLE MHHOBALMOHHBIX TOBAPOB HA pbiHOK [1]:

* COM MPOAYKT XAPAKTEPUIYETCA BLICOKMM COOTHO-
LEHUEM PEe3ynbTaTOB/ 3AepXek;

* KOMMOHKUS OMEPEXAET KOHKYPEHTOB MO CPOKAM
BHELPEHUS MHHOBALMMK;

* Y KOMNAHKM €CTb BO3MOXHOCTb BbIAENUTL CPEACTBA
®* UHHOBOTOP BbIBOOMT HA PbLIHOK «CBOW» MpPO- HA NPoABMXEHME NPOAYKTA.
LYKT, HE TNPUHUMMAS BO BHMMAHME PE3YNLTATHI

. Mpobnems! BLIBEAEHMS HO PLIHOK MHHOBALMOHHOM, He-
MOPTKETUHIOBbIX MCCNENOBAHMMA;

3HOKOMOWM ISl PIHKG MPOAYKLUMM, CBS3AHbI, B NEPBYIO

* NPOAYKT XOPOLL, HO PLIHOK MEPEOLEHEH;
* HeYAAYHOE NO3ULMOHUPOBAHME TOBAPA HA PbIHKE;
* 30TPATb HO MPOAYKT NMPEBLICKUIU 3AMNNAHUPOBAHHbIE;

* peaKumMs KOHKYPEHTOB OKA3QCs MHOM, Yem Mnpega-
nonaranocs.

|_|pM STOM WAHCbHI MHHOBALUMOHHBLIX TOBAPOB HA yCnex
3HAYUTENbHO YBENTMYMBAKOTCA, €CNn:

o4epefb, C PUCKOM HEMPUHATUS €€ NOKYNaTenamm. 1O
MOXET BbITb XAPAKTEPHO 15 IOBbIX KOMMAHMIA, HO AN
PbIHKA MHHOBALMOHHOW, BbICOKOTEXHOMOMMYHOW NPO-
OYKUMM 3TO OCOBEHHO aKTyanbHO. XaiTek-ToBapbl 06-
NaOaoT CREayoLMMM 0COBEHHOCTMM [2]:

* Gonee KOPOTKMIt XMIHEHHbIA LMK;

* TPEBYIOT HOBbIX 3HAHMA M HOBbIX HABLIKOB OT MO-
Tpebuteneir;
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* XOPOKTEPH3YETC TBOPYECKUM NOAXOAOM B PA3PA-
60OTKE U NPUMEHEHMM;

* CIIOXHO Onpefensemble rPAHMLBI PbIHKQA;
* TPYAHOCTM C BHEAPEHUEM M OAANTALMEN;

® CITOXHOCTH C Ll,eHOO6pO3OBOHMeM.

MHHOBAUMOHHBIM NPORYKT, CKOpPEee BCEro, NPOBANUTCS,
ecnu He BymeT COOTBETCTBYIOWIEH MOATOTOBKM MOTPE-
Butens, 3pEKTUBHOM CTPATEMNMM BLIBEAEHUA AAHHOTO
NpPOAyKTa HA pbIHOK. MOXHO BblgenMTs CregytoLme
AKTOPbI YCNELIHOCTH UHHOBALUMOHHBIX MPOAYKTOB:

* HOMMYME NPEBOCXOACTBA TOBAPA HAA TOBAPAMM
KOHKYPEHTOB (C TOUKM 3peHus notpebutens);

* MOPKETMHIOBOE HOY-Xay (KOYECTBO MPOTHO3MPOBA-
HWsI peakummn noTpebuTeneit 1 PA3MepPOB MOTEHLM-
QNbHOTO PHIHKA);

* TEXHONOTUYECKOE HOY-XAY.

Crneunduka pbiHKA MHHOBALMOHHBIX TOBAPOB Npeno-
npeaenset 0CObEHHOCTM MAPKETUHIA uHHOBALWMH [3]:

* M3yYeHue NOTEHUMANbHLIX NOTpebuTenei Ha pas-
HbIX OTPACMEBbIX PLIHKAX;

* NPOAGXKA MHHOBALMOHHOM NPOAyKUMKM TpebyeT ce-
PbE3HbIX YCUAUIA NO NPOABUXKEHMIO, TOK KAK MOKYMNa-
Tenb AOMKEH «CO3PETbY;

* UHHOBAUMOHHBIE MPOAYKTH AOMXHE 06NAAATE MO-
HATHBIMU AN NOTPEBUTENA NPEUMYLLIECTBAMM, MO
CPOBHEHMIO C CYLLECTBYIOLLMMM QHANOTOMMU;

® TeXHUYeckaa CIOXHOCTb MHHOBAUMOHHOIO TOBAPA
Tpe6yeT OPraHM3aumm NnoCnenpoaaXHOro CepBmca,

* CNOXHOCTb MHHOBAUMOHHOM MNpogykuun TpebyeT
bOPMMPOBAHUS TAK HA3LIBAEMOrO  «LENOCTHOIO
NpoAyKTA», roe eé pedanbHble W NOTEeHUMANbHblE
NPEUMYLLECTBA PACCMATPUBAIOTCS B KOMMIEKCE.

MosToMy TaK BAXHO pa3obpaTbca B OCOBEHHOCTAX
BblIBE€AEHNA MHHOBALMOHHbIX NPOAYKTOB HA PbLIHOK, B
4YACTHOCTU HO POCCUMCKMM PLIHOK, YTO U CTANO LiENbio
MCCNepoBAHUS, MPELCTABIEHHOIO B IAHHOM CTATHE.

PesynbTtaTsl uccneposaxus

Knaccuueckuin MapkeTHr oBbiYHO peLuaeT cneayio-
Lpe 30004M:

* BLIABNIAET PEAsbHbIX NOTPEBUTENEN TOBAPOB M YCIIyT;

® yooBneTBopseT Ux I'IOTpe6HOCTM, npenocrasndgda
I'IOTpe6MTeJ'|IO HeO6XOJJMMoe M3penne no npuemne-
MOWM [f1s HErO LeHe U B NPABUIIBHOE BPEMS,

* UHPOpMMpYeT NoTpebuTens o HOBOM ToBApE.

Tem He MeHee, NPU NPOABUXKEHMM UHHOBALMOHHBIX
TOBAPOB COBMIOAEHUE 3TUX MPABMA HATANKMBAETCS
HO Npobnemsl, 0 KOTOPbIX Gbio ckazaHo Buiwe. Cne-
AyeT Y4MTHIBATL MACCY BAKTOPOB: TUM MHHOBALMOH-
HOrO MPOAYKTA, 3TAM Er0 KOMMEPLMANMU3ALMHK, OCO-
BEHHOCTH PbIHKA (KK OTPACHEBLIe, TAK 1 CBASAHHBIE

€ ocobeHHOCTAMM Lenesoit ayanTopmu — peiHok B2C,
B2B unu B2G). BaxHbim kpuTeprem B onpeaeneHum
«CBOErO MOKYNATENA» ABMAETCS BbIABNEHUE NOTEHUM-
ana pocTa BLIBPAHHOTO CETMEHTA PLIHKA. BbixoamTts
HQ CTATHUPYIOWMA, NMBO COKPALLAIOWMACA PbIHOK
— HE CAMbII yaauHbIM BHIBOP, OCOBEHHO Ans MHHO-
BALMOHHbIX TOBAPOB. [TOMUMO 3TOrO, «MPABUMBHBINY
noTPEBUTENb OTIMYAETCS OT APYTUX TEM, UTO EMY HEe-
OBOXOAUM MMEHHO STOT TOBAP M OH FOTOB 30 HErO 30-
MNATUTb. DTUX NOTPEBUTENEN JOMKHO ObiTh CTOMBLKO,
4TOBbI NPOAAXM MM MOMIU 0BecneumnTb PpocT BusHeca.
MapkeTtnHroeble meponpusiTus 0BbIYHO COPUEHTUPO-
BAHbl HO KOHKPETHbIM PHIHOK (LENeBoi PbIHOK), Uiu
CETMEHT, rAe KOMNAHUA MOXeT obecrnedmnTts cebe Hau-
Boree BbICOKYIO PEHTABENbHOCTb M HA KOTOPLIM OHA
HOLUENMBAET CBOIO AEATENBHOCTb.

B cBA3u ¢ 3Tum oueHb BaxHO pasobpaThca B BONPO-
Ce, HQO KOTO MMEHHO CneflyeT AenaTh CTABKY NP BbIBE-
AEHUM MHHOBALIMOHHBIX TOBAPOB HA PhIHOK. B Hauane
npownoro seka Jeepet Ponxepc [4] paspaboran
Teopuio anddysumn nuHosaumin. OH pasaenun nopei
HQ HECKOJIbKO rpynn no nx OTHOLLUEHUIO K HOBbIM nae-
am (puc. 1):
* uHHOBATOPBI (2,5% OT BO3MOXHBIX NoTpebuTener)
— 0BPA30BAHHBIE, CTPEMATCA Nofy4aTh MHbOPMa-
LMIO M3 MHOXECTBA MCTOYHUKOB, CKITOHHBI K PUCKY;

* panHue nocneposatenu (13,5%) — nuaeps, ¢ xopo-
LM 0BPA30BAHMEM, FOTOBLI K HOBOBBEAEHUAM, HO
MEeHee CKNOHbl PUCKOBATb, YeM MHHOBATOPI;

* paHHee 6onbwuHCTBO (34%) — NPUHUMAIOT MHHO-
BALMOHHBIN NMPOAYKT POHbLUE, YEM CpeaHecTaTH-
CTUYECKMI MOKYNATENb, HO MO3Xe PAHHUX nocre-
nosaTenen;

* nosgHee GonbLuMHCTBO (34%) — Ta rpynna notpebu-
Tene, KOTOPas MPWMHUMAET HOBOBBEAEHMA TOMbKO
nocne Toro, Kak Ux yXe BOCMPUHANO GOMLLLMHCTBO;

« otctaoume (16%) — notpebutenm, He niobawme
HOBLLECTB, NEPEMEH: OHM FTOTOBbI K HWMM, KOTAQ HOB-
LIECTBA CTAHOBATCA OBLIENPUHATON HOPMOA.

Oxeddpu A. Myp agantmposan Teopuio audpdysmnm uH-
HOBAUMM K PLIHKY BHICOKOTEXHOMOMUYHBIX (xaiTek) npo-
nykToB [5]. OH sblgenun nsts cermeHTos notpebutenei,
KOTOpbIE ONpeseneHHsM 06PA30M BOCTIPUHUMAIOT MH-
HoBaumoHHbIe Tosapsl. k. Myp onucsieaeT aga stana
B PO3BMTUM PBIHKO MHHOBALMI: PAHHMIA PLIHOK M OC-
HOBHOM PbIHOK. POHHME PBIHKM XAPAKTEPUIYIOTCH TEM,
YTO MHHOBALWMOHHBIE KOMMNAHMKM, OCOBEHHO CTAPTANbI,
MMEIOT 30BbLILLEHHBIE OXMOAHMSA OT MPOAYKTA WM HEmO-
CTATOK PUHAHCOBLIX CPEACTB. DTOT 3TAM BbIBEASHUA WH-
HOBOUMOHHOIO MPOAYKTA HA PIHOK XAPAKTEPU3YEeTCs
CNEeayoLMMM OCHOBHBIMKU MPOBNIEMAMM: HEOMBITHOCTL
pP0a3pabOTYMKOB B OBNACTU MPOLBMXEHUS TOBAPA HA
PBIHOK, HEOBXOAUMOCTL MPEOAONETL KMPOMNACTbY MEX-
Ly MHHOBATOPOMM M PAHHMMKM nocnegosatenamu. Ha
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CrcTamuse

rOCynapCTBEHHLIX OBPA30BATENbHBIX U MC-
CNefoBaTensCkmx  yupexaeHusx.  KpynHeie
POCCUICKME KOMMAHWM, ECTIM W NPOBOAST UH-
HOBAUMOHHYIO MOANTHKY, TO 3TO B BonbLUer
CTEMNEHM CBA3AHO C TEXHONOTUYECKUMM MHHO-
BAUMAMM, LOBOMBHO YACTO 3AMMCTBOBAHHbI-
MM 13-30 pyBexa, UM B pOMKOX TAK HO3bIBA-
EMOTrO «MPUHYXAEHUS K MHHOBALMAMY, KOMA
KOMMOHMAM C FOCYAQPCTBEHHBIM YYACTUEM
NPEanMUCEIBAETCS  30KMOYATL  LOrOBOPA €
poccurcknmu Bysammn u HAW no paspabor-
K& MHHOBALMOHHBIX MPoaykTos. M3 obuiero

Puc 1. Mogenb puddysum nuHosaumn [4]

Fig. 1. Diffusion Model for Innovations [4]

AQHHOM 3TAME MABHAA 30A40 MHHOBATOPOB — u3be-
raTb CAIMLLKOM 30BbILUEHHBIX 0b6s3aTenscTs. Ha ocHos-
HOM € PbIHKE KOMNAHMS AOSMKHA YXXE HAy4UTbCA 3aPa-
6aTbIBATL AEHBM.

OB6bIYHO MHHOBAUMOHHAS MPOAYKUMS MHTEPECYET MNo-
KyNnaTens He u3-3a €€ TeXHUYECKMX XAPAKTEPUCTUK, A
KOK BO3MOXHOCTb PELUMTL ONPeeneHHyto npobnemy
YOOBNETBOPMTL €ro 0cobbie noTpebHocTH. Beilwe Gbinu
PACCMOTPEHBI MSATh KATErOPUI noTpebutener, otnmua-
fOLLMECS OTHOLLEHMEM K MHHOBALMOHHOMY MPOAYKTY.
Ecru rpynnsl notpebuteneit HO paHHeM poiHke B nep-
BYIO Ouepenb MHTEPECYIOT TEXHOMOMMYECKME OCMEKTI,
TO NOTPEBUTENU HAO OCHOBHOM PbIHKE OPWMEHTUPOBA-
Hbl yX€& HO 3KOHOMMYECKYID, KOMMEPYECKYIO BbIrOAY.
MIMEHHO HO AGHHOM 3TANE MHHOBALMOHHAS KOMMOHMS
OOMKHA COCPENOTOUYUTL CBOM yCUnusa HA bOPMUPOBO-
HUM MOMOXMTENBHOTO MMUIDKA M HO HaMBONEee MOTHOM
YOOBNETBOPEHMM NOTPEBHOCTEN KITMEHTOB.

[Mpu BbIBEAEHUM MHHOBALMOHHOIO MPOLYKTA HA Pbi-
HOK (CYLLECTBYIOLUMIA MAM HOBBIA PBIHOK) CUTYQUMS
OCIIOXHSAETCS M3-30 OCOBEHHOCTEN HOBOrO npo-
LYKTQ MAK PLIHKA. VIHHOBAUMOHHBIA MPOLYKT MOXET
«NPOBANUTLCA», €CNN HE 6yneT ﬂ,OJ'I)KHOﬁ noaroToBKU
«Croero» notpebutens 1 anekBaTHOM CTPATErMU Bbi-
BEAEHMA TAKOro npoaykTa HA PbIHOK. CJ'IO)KHO cnpor-
HO3MPOBATH, HAMAYTCA NI NOTPEBUTENN ANA HOBOTO
NPOAYKTA 1 kakoBa ByaeT nx peakums. KpynHsie kom-
NAHKUKM OBLIYHO NPOBOAAT LOPOTOCTOALLME MAPKETUH-
roOBble MCCNENOBAHUS, C UCMOMb30OBAHMEM QHKETUPO-
BaHMA, oKyC-rpynn m T.4. Y HeGoNbLUMX e KOMNAHMHMA
TAKMX BOBMOXHOCTEN HeT.

Poccuitckuit pbiHOK MHHOBAUMIA NPEACTABIEH, B Nep-
BYIO O4epenb, HeBOMbLUMMM KOMNAHUAMKM — Cpep-
HAMM M MANBbIMM, 3QYACTYIO MMEIOLLMMMU KOPHM B

KONMYECTBA  OPFraHM3ALMIA,  BLINOAHABLUMX
nccnenosanms m paspabotkun, 46,9% sza-
HUMQIOT HAYYHO-UCCNEAOBATENLCKME OPra-
Husaumu, 19,4% — opranmsaumm seicliero
06pa3oBaHus U Tonbko 7,6% — OpraHmsa-
uu npomsilunerHoro npoussoactea. Cpeau

Hux, 69,9% oTHOCATCA K roCymapCTBEHHOM dopme
cobctBeHHocT, 17% — k wactHoM, 6,4% — k cme-
LWQHHOM (C rocyaapCTBEHHBIM yHaCTHEM). 3aTPAThl HA
MCCNEROBAHMS PACTPELENUITUCE MEXAY OPTaHW3ALM-
AMM C PA3HOM GOPMOI COBCTBEHHOCTM QHANOTMYHBIM
obpasom: rocynapcteerHas — 69,4%; cmewanHas (c
rocynapcreeHHbim yuactnem) — 11,5% [6].

[MosToMy B LOHHOW CTATbE COCPEAOTOUUMCS HA MPO-
BNeMax COOTBETCTBYIOLLMX MATIX U CPEAHUX POCCHIA-
CKMX KOMMOHWI NPU BbIBEAEHUM MHHOBALMOHHBIX TO-
BAPOB Ha peiHOK . B nepeyio odepens 310 kacaetcs
NPeLnPUHUMATENBCKUX CTPYKTYP, KOTOPbIE HOXOAST-
¢ Ha 3Tane start-up. DT NPobNeMbl CBA3AHBI C MOMUC-
kom «Ceoero» noTpebuTtens n ¢ BO3MOXHOCTLIO €ro
yOEaMTL B KOYECTBE CBOETO MPOAYKTA.

Mhorve komnamun crapaiotcs perncTsoeaTh B GOpP-
MATe KNACCUYECKMX MOPKETUHTOBLIX MHCTPYMEHTOB,
KOTOpblE HE BCErAd LEMCTBEHHbI A4St PbIHKQ MHHOBALM-
oHHbIx ToBapos. Kpome Toro, 6onblias 4acTs poccui-
CKMX MHHOBOLMOHHbIX PA3PABOTOK OPUEHTUPOBAHA
Ha poiHok B2B, koTopbii Takke nmeet ceoto cneundu-
Ky, B TOM Y4CIE MO MPUMEHSEMBIM MAPKETUHTOBBIM
unctpymeHtam. Ocoboe mecto 8 dakTopax, onpe-
pensowmx 3bdEeKTMBHOCTb MAPKETUHIA HA AAHHBIX
PbIHKOX, 3QHUMOET TOTOBHOCTb OTPACIM K MHHOBALM-
IM, CO3PEBLLMI CNPOC HA MHHOBALMK. B GonblumHcTee
CBOEM Mbl MMEEM [IeNI0 HE C PALMKATBHBIMM, MPOPbLIB-
HBIMM MHHOBALMAMM, O MAPTUHOMBHBIMM, PBIHOYHBIMM
unu TexHonorrueckumn (puc. 2). Kpome toro, Ha 60orb-
LWMHCTBE POCCHMICKMX OTPACIEBLIX PHIHKOB HABMOAA-
€TCS PAHHUI 3TN PA3BMTUS PLIHKA MHHOBALMI (MO
knaccudmkaunn [Ix. Mypa). Bcé sto npeponpenenser
OCOBEHHOCTH MPUMEHEHMS MAPKETUHIOBLIX UHCTPY-
MEHTOB NPKH BblBE€AEHNN MHHOBALUMOHHbBIX MPOOLYKTOB

B aHHOM CTATbE AKLEHT [ENAETCS HA NPOBIEMAX MAPKETHMHIA. 30 NPEAENaMM HALIErO BHUMAHMSA OCTAIOTCA NPOBnembl NoMcka GuHaHCH-

POBAHMS M OPraHU3ALMOHHbIE MPOBNEMI.
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Prasovnas
HHHORAINA

MapruHansHas
HEHOBAIIA

Crocolsl pemenns

Pemaempie 320490

lMpumeyaHue: PazpabomaHo asmopom Ha 0CHo8e Ma-
mepuanos CmeliHxogpa @., Tpoomcdopgha B. [7]

Puc. 2. Buapl MHHOBAUMIA

Fig. 2. Innovations Types [7]

HQO PHIHOK. DTO BAMAET TAKXE HA LENEBble YCTAHOBKM
POCCUICKOTO MHHOBOLMOHHOTO BM3HECa: OHW Opu-
EHTUPYIOTCS MW HA PLIHOK TOC3AKYMOK, MK HA 3apY-
BexHoro notpebutens Ha poiHke B2B.

Mccnepyem NpaKTUKy BbIBEAEHUS MHHOBALWMOHHBIX MPO-
LYKTOB HO PLIHOK POCCUMCKMMM KOMMaHuamK. Ha co-
BPEMEHHOM 3TAMNe PA3BUTUA POBOTOTEXHWKA ABNSETCA
OfHOM M3 CaMBIX BLICTPOPACTYLLMX, HOYKOEBMKMX U Nep-
CMEKTUBHBIX OTPACIEN MPOMBILLNEHHOCTH, OBbEANHAIO-
uieit B cebe LIMPOKMIA CNEKTP NepenosbiX TEXHONOMMM.
Po6oTsl Bce uaLLe MCMonb3ytoTcs He TOMBKO B LENsIX No-
BbiLLEHUs 3¢PPEKTUBHOCTU MPOU3BOACTBA M CHUXEHMS
3aTPAT, HO M B OBbIAEHHOM XU3HK. B mupe, cornacHo
«The Robot Report» [8], HacumtbisaeTcs 6onee 204 kom-
NAHUA-NPOU3BOAMUTENEN CEPBMCHBIX POBOTOB NEpPCo-
HQNbHOTO Ha3HaueHus, n 6onee 886 komnaHuit-npous-
BOAMTENEN CEPBUCHLIX POBOTOB NMPOGECCUOHANBHOTO
HO3Ha4YeHus. B cermeHTe nmpombiluneHHon pobotoTex-
Huke B8 2010—2014 rr. cpeaHmit pocT rofoBbIX NPOACX
coctaemn 17%. Oprako, yyactue Poccum B HaumHato-
LEemMcs «Byme» MUPOBOTO PbIHKA POBOTOTEXHUKM He
0Cco60 NPOCNEXMBAETCA, U BHYTPEHHUI PbIHOK POBOTO-
TEXHWKM XOPOKTEPM3YETCS HE3HAYUTENbHBIM OOBEMOM.
OrpaH1yUeHHbIR CNPOC HA BHYTPEHHEM PbIHKE W CIIOX-
HOCTb BLIXOAQ HO MUMPOBO# PLIHOK CO3AAIOT MPOONEMS!
OTEYECTBEHHbIM MPOU3BOUTENAM.

Paccmotpum  cTpatermio  BbiBEAEHMA HA  PLIHOK
3NEKTPOHHOTO poboTa-aBopHMka «Dasapa» (nanee
— DpBapa), paspaboTaHHOro AreHTCTBOM CTpaTe-
rMyeckoro paseutus ropoaa Cesactonons. Hauano
KOMMEPYECKOM 3KCMyaTaumMm DaBapad, BbIXOA HA
CEPUNHOE NPOU3BOACTBO M NPENOCTABIEHNE YCIYTU B
WITATHOM PEXMME, COMNACHO NPOEKTY, 3ANIAHUPOBA-
Ho Ha 2019 rop, 4To ByneT 3aKNOUUTENBHBIM 3TAMOM
ACQHHOTO MPOEKTA. TeM HE MEHEE, OCHOBHAS CTPATE-
T NPENNPUATUA HANPABIEHA HA MOMCK U MPOAAXY

OKTMBOB CHOYQNA BEHYYPHOMY GOHIY, O 3aTeM CTPA-
TErMYECKOMY MHBECTOPY, PA3BMBAIOLLIEMY HANPABIE-
HUS C NPUMEHEHMEM POBOTOTEXHUKM, TAKME KAK:

* BHYTPM- M MEXLIEXOBOM BECNMIOTHBINM TPAHCNOPT,

* BHINOMHEHNE PABOT B OKTUBHLIX 30HOX QTOMHOM
MPOMBILLIIEHHOCTH,

* PabOTA CMELTEXHWKM B YPE3BBIYAMHBIX CUTYALIMAX,

* OBCIYXMBAHME KPYMHBIX MACCOBbIX COBBITUI HO OT-
KPbITbIX HONbLIMX MIOWAAKAX,

* MOBUIbLHAS OXPAHA,

* NNOrMCTHKQA.

[MpuMeHeHe KNACCMYeCcKnx CTPATErMiA NO3ULMOHM-
POBAHMS B Crydae C DABAPAOM 3ATPYLHEHO B CBA3M
CO CNOXHOCTbIO MPOAYKTA W OTCYTCTBMEM MPAMBIX
koHkypeHtos. C 370l npobnemoi CTankMeBaeTcs
BOMBLUMHCTBO MPOAYKLMM POBOTOTEXHUUECKOTO CEK-
Topa. Ha poccuitckom pbiHke cepBucHbix poboToB
NPEACTABNEHD! U APYrMe PaspaboTKy:

* OpurnHansHoe nsobpeTeHne Tpex NepMCcKux CTy-
neHToB — poboT, KoTopkii yBupaeT cHer. MawuHa
PAMOYNPABIAEMAs M KOMNAKTHAS, TAK 4TO poboT-
LBOPHUK CMPABKUTCSH TAM, ThE KPYNHAS TEXHUKA He
nponaét. Kcratn, o6oiaétcs Takoi NOMOLLHMK B
60 Thic. py6. 30 CaMbIit NPOCTOM BAPHUAHT COOPKM.
Crapoe nobpoe opyave Tpyaa no ybopke cHera
noka no uexe 6onee nocTynHo .

* KomaHpa 13 HabepexHeix Yenrnos paspabotana
poboTa-cHeyroboplumka, KOTopbit paboTaeTr co
ckopoctbio 5—10 kM B 4aC M MOXET OUMCTUTL 5 KB.
METPOB AECATUCAHTUMETPOBOTO COs cHera 3a 2—3
MuH. OLHOKO HO LAHHBIA MOMEHT BOMBLIMHCTBO 30-
kazos npuxoamt u3 Esponsl n CLLIAZ

OpHOKO KOHKYPUPOBATL MO KAYECTBY MPOLYKTA W
YPOBHIO CEPBUCHOTO OBCIYXMBOHMA HA MMPOBOM
PbIHKE HE MO3BONSET MAMbIA OMbIT Pa3PAbOTOK, NPO-
OBWXEHUS M MPOACXK OTEYECTBEHHON POBOTOTEXHUKM.
BONbLMHCTBO MMEIOLLIMXCA POCCHtCKMX Pa3paboToK B
3TOM OBACTU HE MBITAKOTCA BHIATH HA OTKPbITHINA PLIHOK
U myT GUHAHCUPOBAHME 30 CYET MPAHTOB, rOCYAApP-
CTBEHHbIX 1 KOMMEPYECKMX BEHUYYPHbIX GOHAOB. [1pu-
MEHEHUE TPALMLMOHHBIX MHCTPYMEHTOB MO3WULMOHM-
POBAHWMS HO AAHHOM PbIHKE HE BCErAA BO3MOXHO M3-30
YHUKQMBHOCTU U TEXHONOMMUYECKOM CIIOXHOCTU AAHHO-
rO MHHOBALMOHHOTMO MPOAYKTA M OTCYTCTBMSI MHOTWX
3M1IEMEHTOB KIIACCMYECKOTO PHIHKA (HANPUMEP, MPAMbIX
koHkypeHToB). Kpome Toro, 13-3a0 BopOrosBmsHsl u He-
0BbIYHOCTH NPOAYKTa 0cOBOoE 3HaueHne npuobpeTaeT
BpPEHL, KOMMNAHUM, Ero PEMYTALMS, YTO HE MPUMEHWUMO
K craptan npoektam. [lomumo sT1oro ¢aktopa Ha

hitp://www.vesti.ru/doc.html2id=1052180

2http://www.musorunet.ru/novosti_vyvoz_snega.php2date=27-07-2013&subj=robot_dlya_uborki_snega
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AGHHOM PbIHKE 3HAYMMO CO3AAHME TOK HA3bIBAEMOTO
«uenocTHoro npoaykta» [9] u Heobxommmo yaenats
0cob0€e BHUMAHKE NOCNENPOACKHOMY CEPBHCY.

BblBe,ﬂeHMe MHHOBAUMOHHbIX MPOAYKTOB HA PbIHOK,
TpebytoLee y4eTa NnokynaTensCkoro NOBEAEHUa U Co-
KPALLEHMA PUCKA [OPOrocTosawero npuobperterms,
HYXLOETCS B MPUMEHEHUM WMHTEPAKTUBHON GW3Hec-
MOZEMM, KOTAA CTAAUM MPOEKTUPOBAHUS, PA3pPaboT-
KM, MPOW3BOACTBA M MOPKETMHIO OCYLLECTBASIOTCA
onHospemerHo (napannensHo). MimenHo Takoi noa-
XOfL MCMOMb3YETCA B OTHOLLEHMM BHICOKOTEXHOMOMMY-
HbIX TOBAPOB. TprauaTs net Hasag 310 BbINO aKTyAsb-
HO AN KOMMBIOTEPOB, CEMYAC — Anst POBOTOTEXHMKM.

Buisoabl

K ¢daktopam ycnexa WMHHOBAUMOHHOMO MNPOAYKTA
OTHOCATCA LBE COCTOBASIOLLME: TEXHUYECKAs, onpe-
LEnsiolasn BbICOKYIO MONE3HOCTb MHHOBALMOHHOTO
npoaykTa, 1 MAPKETUHIOBAA, YYUTLIBAKOLLAA KpUTE-
puu BBIGOPA TOBAPA NoTpebuTEnen.

B uenax noctvkeHuns ycnexa, HeobxoamMmo B3mMsaHyTb HA
MHHOBALMOHHBIM NPOAYKT rasamu notpeburens, npeg-
CTOUBUTb €70 OXMIAAHMS OTHOCUTENBHO AAHHOMO TOBAPA.

Hapno yunteisats ocobennocty peitka (B2B unm B2C).
CpeaHas  mHPOPMUPOBAHHOCTL  KOPNOPATUBHOIO
(npodeccMoHanbHOro) 30Kka34MKa rOPA3AO0 BhILLE WMH-
$OPMMPOBAHHOCTM YACTHOTO NoTpebuTens, Tak Kak
B UEHTP MOArOTOBKM W MPUHATUA PELUEHMA BXOOMT
HECKOMbKO YENOBEK, CNEeUManM3MPYIOMXCA B KOH-
kpeTHom obnactu. Kpome Toro, BBuay ocobeHHocTen
obonoyek TOBAPA, HAMNPUMEP, TAKOTO KAK «KOPMO-
paTueHble IT-peweHns», cywecTeyeT 3HAYUTENbHAS
accumeTpus HbOPMALMM B NOMb3y PA3paboTymMka,
yto, 6Ee3ycNoBHO, MOBHLILAET 3HAYUMOCTL BpeHad
KOMMQHMK KaK reHepaTopa gosepus knuenTtos [10] .
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Ha npumepe pacCMOTPEHHBIX KEWCOB Mbl BUAMM,
4YTO BBLIBEAEHME HA PbIHOK MHHOBALMOHHbLIX TOBAPOB
TpebyeT 0cobbiX MHCTPYMEHTOB, YOCTO HEAOCTYMHbIX
Mmanomy u cpegHemy busHecy. B To xe Bpems uHHO-
BALMOHHBIE TOBAPBI, KAK yXe BbiN0 CKA3aHO BILLE, B
BOMbLMHCTBE CBOEM CO3LAKOTCS MMEHHO B 3TOM Cek-
TOpE POCCHMMCKOM IKOHOMMKM.

PelueHnem sTux npobnem MOXET CTATb NpUBIEUEHME
CTPATETMYECKMX MHBECTOPOB YXE HA 3Tane CTapTana
W MOMCK NApPTHepPOB. MIMeHHO Ha 3Th dakTopsl cre-
ayeT 06paLLaTh BHUMAHKUE POCCUIACKUM MHHOBALMOH-
HbIM KOMMAHUSM.
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INNOVATION

BRINGING INNOVATIVE PRODUCTS TO MARKET:
FEATURES AND PROBLEMS

Irina Savchenko

Abstract

The innovative products market has its specific characteristics, which are reflected in the innovation marketing. The article examines the
characteristics and problems of the innovative products launch on the market that is due to the fact that the tools of this stage of the product
life cycle play a special role in the marketing of innovations. The consideration of these problems is especially important in the modern Russian

conditions.
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Goal/objectives. The purpose of this article is to identify the peculiarities of innovative products bringing to the Russian market. To achieve this,
the author has formulated and solved the following tasks: to investigate the specificity of the innovative products market; to analyze the main
tools of innovation marketing; to study the peculiarities of the Russian innovative products market; to identify the factors that determine success
of innovative products launch to the market.

Methodology. The theoretical basis of the article is the researches of Russian and foreign scientists on various aspects of innovation theory,
innovative products market. As a methodological basis were used methods of analysis, synthesis, analogy, comparison, induction and deduction.
Results. The results of the study helped to identify the factors that determine the effectiveness of this process. It is found that the success factors of
innovative product have two components: technical, which determines the value of innovation product, and marketing, taking into account the
product selection criteria of customers.

Conclusions/significance. The process of innovative products launch requires special instruments, which are often unavailable to small and
medium businesses. At the same time, innovative products are mostly created in this sector of the Russian economy. The solution of these
problems would be to attract strategic investors at the stage of start-up and partners search.

Keywords: innovations; innovative products; innovation marketing; market of knowledge-intensive products; high-tech products; diffusion of
innovations; stages of innovative products adoption.
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