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Abstract: Analyzed the main characteristics of the coffee market in Russia. Depicts the main trends of coffee
consumption. Analyzed the country's share in the global market.
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OCOBEHHOCTH POCCUMCKOI'O PBIHKA KO®DE

Annomayusn: [poananuzupoganvl 0CHOBHbIE XapaKmepucmuku pviHka koge ¢ Poccuu. [lokazanvl ocHogHble
mendenyuu nompebaenus koge. [Ipoananuszuposana 0ons Cmpansl 6 MAcuimadax Mupo8o2o PbiHKA.
Knrouessvie cnosa: koghe, apabuxa, pobycma, pacmeopumvlii Koghe, 3epHO.

Poccust Bcernma Obuia TpagWIIMOHHOM YaWHOW I'epmanum. Koneuno, OoJbIIas 4acThb
CTpaHOH. Y Hac B CTpaHE BBINHMBAIOT B CpeaHEM 2 norpedasiemoro  kodpe B Poccum -  kode
Yalky 4Yas B JeHb W Tonbko 0,6 wamku kode. pactBopumslid. B 2014 roxy Poccust mmmopTtupoaina
Opnnako B nocnenuue 20 set poiHOK Kode B Poccun 4,7 MiH. MelKoB Kode (Kaxapld Memok Becut 60
MoKa3plBaeT Xxopoumid poct. OcoOeHHO OH cTai kr), yactb u3 Hero (700 ThIc. — pel’KCHOpT B
3ameteH ¢ 1998 roga mo 2007 rox. CeromHs cTpaHa cocenHue crpanbl). [lorpednenne kode B Poccuu 3a
BOCbMasg 1O o0beMaM 3aKylmoK B  MHpe. nocnenaue 10 et mokasaHo Ha pUCyHKe 1.

Jlupupyromme mnoszuumn y  CHIA, Bpasunun,
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Pucynoxk 1 - ITorpe6ienue kode B Poccuu, 1994-2014 rr. [4]
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Impact Factor: | ¢ (australia) = 0.564 |
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| SIS (USA) =0.912 | ICV (Poland)  =6.630
i PUHII (Russia) =0.179 | PIF (India) =1.940
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Hacenenne Poccun

- 143 MH. 4eloBeK, T.e.
cpenHenymieBoe morpebiaenne xode cocrapusger 1,7
Kr. DTO OCTATOYHO HU3KHUI MOoKasarens. Hampumep,

B Kaname cpemmenymeBoe moTpebieHne Kode
cocTapisieT nopsiaka 7 kr. Yas B Poccun BeimmBaeTcst
CYIIECTBEHHO OOJbIIE (CM. PHCYHOK 2).

a. Retail sales of hot drinks {volume)
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PucyHok 2 - PoIHOK ropssuux HanuTkoB B Poccun [4]

Poccus otnmaer mpeamouTeHHE PAacTBOPUMOMY
koe, ckopee Bcero, H3-3a IPOCTOTH Ipolecca
3aBapUBaHUA 00aBMJI  KHISITOK W IOJIYyYHI

ropssyrii HanuToK. OJHAKO CTOMT OTMETHTH, YTO
HAMETHIIACh ~ TCHACHIHWS  pocTa  MOTpeOieHus
3epHOBOTO Kode (cM. puc.3)

a. Fresh vs. Instant coffee {volume)

100%

0%

B0%

40%

20%

0%

2003 2010

2011

2012 2013 2014

M Fresh  mInstant

PucyHok 3 - Po3HnuHbIe npoaa:ku koge no kareropusm B Poccun, 2009-2014 rr. [4]

B mocnemHme TOmBl HaMETHIAch TEHICHITHA
YBEJIMUYEHUSI UMIIOpTa 3eJIeHoro 3epHa. [IpakTnuecku
BCE OHO HJICT Ha MPOU3BOJICTBO PACTBOPHMOTO KOde
BHYTpH Poccuu (cM. puc.4). bonee momoBHHBI TAKOTO
3epHa TMocTymnaeT u3 BeerHama u  bpasunum.
Cnenyer BCIIOMHHUTDH, YTO BheTHaM BhIpaliuBaet, B
OCHOBHOM, poOycTy, a bpasunus, kak apaOuKy, Tak U

pobycty [2]. CiienoBaresibHO, NMPAKTUYECKH BECh
pactBopuMmblii kode B Poccum mnpoumsBomAT U3
poOYCTBI — HHM3KOCOPTHOTO 3€pHa B CpPaBHEHHH C
apabukoii. ['oToBBIII pacTBOpHMBIH Kode Poccus
ummoptupyer u3 Mumun (25%), Bpaswiuu (19%),
I'epmanun (15%).
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Pucynok 4 - Umnopr xode B Poccuro no Bunam, 1994-2014 rr. [4]

Peskcnopt kode u3 Poccuu uaet B Onrkaiiiie
ctpagsl CHI'. Jlo 2014 roga B YkpauwHy yXOIWIIO
58%, B bemapyce - 7%, B VY30ekucran - 5%,
Typxmennctan — 4%.

[epcniekTHBHI pa3BuUTHs phIHKA Kode B Poccun
HENb3s Ha3BaTh 0e300MayHbIMH. XOTS PBIHOK H
MOKa3bIBaCT POCT, OH BCE K€ OrPaHWYEH B 3TOM
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