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Abstract
COVID-19 is an extremely infectious disease and a danger to human health, causing deaths worldwide. The aim
of the paper was to identify how the crisis caused by the COVID-19 pandemic negatively influenced the
entrepreneurial intentions of young people. The study starts from the hypotheses that entrepreneurial intentions
among young people have decreased due to the pandemic and that the existence of entrepreneurs in the family or
circle of friends can positively influence young people. A review of the literature has created an overview of the
importance of entrepreneurship in a country's economy and how the pandemic affected the entrepreneurs. To
collect data, a questionnaire was distributed among young people between 16 and 35 years old. Following the
evaluation of the respondents' answers, the two hypotheses were validated. It was found that young people who
already have their own business also have relatives or friends who are entrepreneurs, who influenced them to
follow the path of entrepreneurship. The pandemic has negatively affected young people, as before March 2020,
35.6% of young people wanted to start their own business, now 24.4% are undecided due to restrictions and
uncertainty, and 1.6% gave up the idea setting up a business. Thus, we can conclude that the pandemic has caused
disruptions to the economy and entrepreneurship, raising many challenges for current and future businesses.
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1. Introduction
Starting a business is not easy, but neither is maintaining it in the current context. Entrepreneurs are a
vital source for maintaining a country's economy. They manage to stimulate the economy by introducing
innovative technologies, services, products and at the same time, provide jobs, lowering the
unemployment rate.
The problems facing small businesses today have evolved from a health crisis to an economic one.
Entrepreneurs strive to survive both crises with available resources. This image discourages young
people who wanted their own business before the COVID-19 pandemic broke out.
The aim of this paper is to explore the extent to which the crisis caused by the COVID-19 pandemic has
negatively influenced the entrepreneurial intentions of young people. The study examined several
factors that lead to uncertainty and indecision on the part of young people when it comes to starting a
business in the current context. The paper begins with a review of the literature, highlighting the
importance of entrepreneurship to support the economy and how the coronavirus pandemic has affected
small businesses and entrepreneurs.
The second part of the paper presents the objectives, hypotheses and research methodology, followed
by an interpretation of the results after the distribution of a questionnaire among young people aged
between 16 and 35 years. The last part of the paper presents the conclusions and recommendations for
future and current entrepreneurs.
1. Analysis of the specialized scientific literature
Entrepreneurship is one of the main factors in supporting a capitalist economy and the main source of
job creation. The entrepreneur is the individual who recognizes the potential of a particular field or
discovers the opportunity to bring something new to the market (a new product or service), and who
uses various means to develop the concept designed to bring satisfaction to the market.
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Entrepreneurship is a creative human process, one that mobilizes resources at a higher level of
productivity. It involves the individual's willingness to take on responsibilities and mentally the ability
to accomplish the task from idea to implementation. Another component of entrepreneurship is to
identify opportunities where other people find only chaos, contradictions or confusion (Toma, Grigore,
and Marinescu, 2013).
Regarding the role that entrepreneurship plays in the development of the economy, many theories in the
literature support entrepreneurial approaches to the development of a country, because it stimulates
competition by increasing the number of enterprises, so there is diversity in that market. The
entrepreneur encourages other individuals to develop new companies, being a cumulative phenomenon.
Entrepreneurs identify new opportunities for innovation, which leads to the facilitation of knowledge
exchange, with new knowledge being passed on from the point of origin of innovation to other
organizations. Entrepreneurship generates diversity and variety that influence economic growth.
Unemployment is a big problem for most countries, and entrepreneurs play an important role in reducing
it, because it provides jobs, and over time as the company grows, it will need more and more human
resources.
Entrepreneurship helps balanced regional development, because the indirect beneficiaries are also public
transport, health, education and entertainment. Thus, small businesses generate more activities and
create a multiplier effect in the economy (Dhaliwal, 2016). Entrepreneurship increases the growth of
gross domestic product and per capita income because an entrepreneur explores opportunities,
encourages the efficient mobilization of capital resources, brings new products and services by
developing markets for economic growth. Entrepreneurship also increases people's living standards,
brings to market a variety of innovative products and services that make everyday life easier, being high
quality and affordable. Another important ingredient for the development of the economy is represented
by the country's foreign trade, through goods created and distributed anywhere in the world, the
entrepreneur offers economic independence and development of the country where he exports his
products (Dhaliwal, 2016).
Usually, individuals have to choose between unemployment, self-employment and employment
(Verheul 2010). Entrepreneurial intent involves an individual decision to move from unemployment or
a private job to a self-employed job. At present, it is generally accepted that education is vital for the
creation of entrepreneurs and an entrepreneurial community. The decision to be self-employed is
considered voluntary, conscious, and intentionally planned (Krueger, Reilly and Carsrud, 2000).
One of the big global problems is the high level of youth unemployment. Entrepreneurship is considered
a tool that generates income among young people, being a way to integrate them into the labour market
and overcome poverty. Entrepreneurial intentions are often guided by economic necessity when there is
no other alternative for generating income or earning a living. A study by GEM (Global
Entrepreneurship Monitor), says that young people with a precarious financial situation and low level
of social security are attracted to starting a business (GEM, 2014). Intentions in the fields of
entrepreneurship are defined as the desire of an individual to undertake an entrepreneurial activity and
start a new business at some point in the future (Thompson, 2009).
In the literature, there is an increased interest in improving the degree of knowledge of variables that
favour entrepreneurship in a regional context. The phenomenon of globalization and the development
of information and communication technology have accentuated this phenomenon because they make
entrepreneurship an international phenomenon, questioning the influence of regional and national
frameworks.
There are two main lines of research on the factors that favour entrepreneurship (Martínez-González, et
al., 2019). The first is the contextual approach which says that entrepreneurship is influenced by
education, culture and access to financial resources. The second is that of human capital, where research
focuses on motivation, values and self-efficacy.
Some researchers have analysed the determinants of entrepreneurial intentions from the perspective of
the dichotomy driven by necessity/opportunity determined by the anchoring effect (Jamali, 2009),
motivation and barriers (Fatoki and Patswawairi, 2012), personality traits (Canedo et al., 2014), theory
of planned behavior (Iakovleva, Kolvereid and Ute, 2011) and Shapero's theory of entrepreneurial event
(Solesvik et. al., 2012).
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Unfortunately, we are currently facing a global crisis created by the COVID-19 pandemic, due to which
a lot of businesses have ended or plans to open a business have been destroyed. COVID-19 is a virus
also known as Coronavirus that appeared at the end of 2019. Unfortunately, the drastic measures needed
to prevent the spread of COVID-19 require several pieces of legislation, actions that prohibit the normal
functioning of society. These include wearing face masks, social distancing, staying home and finally
blocking all movements. Consequently, the normal business activities cannot be carried out by the fear
that the disease will be spread. Most businessmen have had to close their stores, resulting in an
unprecedented multitude of problems. Closing the store means losing business and therefore losing
revenue. This triggers a domino, led by employment and employee welfare (Ahmad Al-Fadly, 2020).
The majority of the IT sector made a profit from operations in the first quarter of the financial year 2020.
This year, most companies in the non-IT sector are facing losses due to the COVID-19 pandemic and
the economic downturn (Zacks Equity, 2020). There is a change in the attitude of consumers in using
opportunities in the online environment (Celic et al., 2018). In China, for example, while consumer
demand is low, people have dramatically changed their consumption habits, focusing on online shopping
for all kinds of goods, including food delivery. Companies should invest in online as part of their efforts;
ensuring the quality of goods sold online (Craven et al., 2020). As a result of this change in customer
purchasing preferences, the business model will be strongly influenced, the distribution channels being
one of the most affected dimensions (Pop, 2020).
It is a crucial time for entrepreneurs, some businesses have flourished through innovation, others have
failed. Entrepreneurs have found innovative ways to add value to society, they have found solutions to
the problems caused by the pandemic. Businesses in the cosmetics industry have focused on the
manufacture of disinfectant for health. Fashion workshops have created personal protective equipment,
such as gowns and masks. Traditional stores have moved online and created new jobs. Entrepreneurs
are people who recognize and act on opportunities to promote positive social change.
2. Methodology
The present study focuses on how the COVID-19 pandemic influenced the entrepreneurial intentions of
young people. As a research and data collection tool, a questionnaire with 19 questions was
implemented, which wanted to identify the influence of the current pandemic crisis on entrepreneurial
intention. Various types of questions were asked, pre-coded with given answers and questions with scale
answers, to identify various issues.
The questionnaire is structured in three parts. The first seven questions provide information about
entrepreneurial intentions and the type of business you want. The next seven are about how the COVID19 pandemic affects young people in starting a business. The last part of the questionnaire contains
socio-demographic questions in order to be able to classify the respondents. The data collected were
centralized in a database which resulted in a sample of 250 respondents.
The objectives of the research were to observe the trends regarding the entrepreneurial initiative of
young people during the crisis created by the COVID-19 virus and to understand the main factors that
influenced it. The research starts from the hypotheses that the pandemic caused by the COVID-19 virus
has negatively influenced the entrepreneurial intentions of young people and that the existence of
entrepreneurs in the family or circle of friends can mitigate the negative influence of the pandemic.
3. Results
In the last year, a lot of businesses have failed due to the crisis caused by the COVID-19 virus, others
have flourished through innovation or people's need for their products/services. The failure of some
because of the virus discourages others from finding opportunities.
Of the people who answered the questionnaire, 46.6% are employed and 53.3% do not work. Of those
who have a job and those who are not employed, 35.6% intended to open a business before March 2020,
39.6% did not want a business, 20.8% are undecided, 2% already had their own business and 2%
intended to enter the family business (Figure 1). Thus, we can observe from these results a great interest
for the entrepreneurial field, the young people being more and more attracted to be the owners of a
business, than employees. Entrepreneurial desire can start from the desire for a flexible program and
financial satisfaction.
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Did you intend to open a business before the pandemic (March 2020)?
I intended to get into the family business

2%

I already had a business

2%
20,80%

I was indecisive

39,6%
No

Yes

35,6%

Fig. no. 1: Entrepreneurship intention of respondents before March 2020
Source: Own processing following the data collected

Currently, one year after the start of the pandemic, entrepreneurial intentions have changed, most of the
respondents, 44.4% are undecided about starting a business, 29.2% do not want to start a business, 18 %
want to start a business right now, and 6.4% have already started their own business before or during
the pandemic and 2% are part of the family business (Figure 2). We can see a decrease in the
entrepreneurial intentions of young people, 44.4% being undecided due to the current pandemic
situation, but there is also a significant percentage of young people who have opened their own business
in the pandemic. From the results presented we can see a decrease in entrepreneurial intentions among
young people.
Assessing the entrepreneurial intentions of young people before the COVID-19 pandemic and the
current entrepreneurial intentions, it turned out that 1.6% of respondents who wanted to start a business
before the pandemic now no longer want to, 4.4% opened their own business, and 24.4% are undecided
due to the pandemic. Following the results, we can see the decrease of entrepreneurial interest after one
year from the beginning of the pandemic.
Currently, a year after the start of the pandemic, do you intend to open
a business?

I'm part of the family business
I already have a business

2%

6,40%

I'm undecided

44,40%

No
Yes

29,20%
18%

Fig. no. 2: Entrepreneurial intention of respondents during the COVID-19 pandemic
Source: Own processing following the data collected

The entrepreneurial intentions of an individual can be accentuated by the models he has around him,
this means relatives or friends, who have set up their own business. Among the respondents who
answered the questionnaire, 42.8% have family members with their own business while 57.2% do not.
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Regarding the circle of friends, 67.2% of the respondents have friends who have already set up their
own business and 32.8% said that they do not have friends who own their own business.
Correlating the answers "I already have a business" to the question "Now, a year after the start of the
pandemic, do you intend to open a business?" and the answer “yes” to the question “Did you have
someone in the family with their own business?”, resulted in a percentage of 1.2% of respondents who
have their own business and were probably influenced by relatives to open it. We made the same
correlation for the question “Are there entrepreneurs in your circle of acquaintances (friends)?”,
Deriving a percentage of 5.2%. Thus, it results in a percentage of 6.4%, the same as the number of
respondents who already own a business. From here we understand that the people around us who own
their own business influence us to a great extent and we become entrepreneurs.
Given the impact that the COVID-19 pandemic had on some economic sectors, we wanted to identify
among respondents whether they were discouraged by some industries and what they want to focus on
in starting a business. Regarding the economic sector in which most respondents want to open a business,
21.2% are aimed at trade, being a sector that has high revenues during the pandemic, followed
surprisingly by tourism with a percentage of 14% (Figure 3).

If you were to open a business, in which economic sector do you want
to work?
Personal development
Resale
Communication and PR
Art
Photography
Cultural activities
Real estate
Construction
Health, Social assistance
Transport
Sports
Education and research
Media
Financial, Banking and Insurance Activities
Information Technology and Telecommunications
Agriculture
Hospitality
Consulting
Production
Tourism
Trade
0%

5%

10%

15%

20%

25%

Fig. no. 3: Economic sectors in which respondents would open a business
Source: Own processing following the data collected

As can be seen in Figure 3, in addition to trade and tourism, there are other economic sectors with great
entrepreneurial potential such as: production (10%), consulting (7.6%), hospitality (6%), agriculture
(5.6%), information technology and telecommunications (5.6%), financial, banking and insurance
activities (5.2%), media (4.8%), education and research (4.4%), sports (3.6%), transport (3.2%), health,
social assistance (3.2%), construction (2.8%), real estate (2.8%), cultural activities (2%) , photography
(0.4%), art (0.4%), communication and PR (0.4%), resale (0.4%) and personal development (0.4%) (Fig.
3). From the above results (Figure 3), we can see a great interest in businesses that have great potential
for development in the online environment.
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Regarding the way of doing business, most respondents, 63.4% want their entrepreneurial activity to
take place physically, as opposed to 36.6% who want a business online. Even though at the moment our
professional activity has moved to the online environment and is sometimes more convenient, we can
notice the desire of people for face-to-face interaction.
Asked if the current economic situation discourages them from starting a business, 68% of respondents
said yes and 32% said no. From here we can see the entrepreneurial discouragement transmitted by the
crisis caused by the COVID-19 pandemic.
Analysing the perception of the last year of the respondents regarding the opening of a business, it shows
that for 52% it deteriorated, for 32.4% it remained unchanged, 3.2% of the respondents say that they
improved their perception and 12.4% did not can be pronounced.
Evaluating how respondents see this period for starting a business, 34.5% said they delay plans to open
a business, 24.6% said it is a barrier to future business projects, 23.4% say it is an opportunity to learning,
7.9% of them said that it is a failure in the entrepreneurial approach, 6.7% cannot pronounce and 2.8%
believe that the pandemic has no impact on future business projects (Figure 4). Only 2.8% of respondents
do not see the pandemic as a threat to start a business, the rest of the respondents being affected. Young
people have no experience in crisis management, and this pandemic has dramatically changed their
perception of starting a business.

From your point of view, how do you see this pandemic for starting a
business?
I can't say
It has no impact on future business projects

6,7%
2,8%
34,5%

Delays plans to start a business
It is a barrier to future business projects

24,6%

It is a failure in the entrepreneurial approach

7,9%

It is a learning opportunity

23,4%

Fig. no. 4: Respondents' perception of the pandemic for starting a business.
Source: Own processing following the data collected

Regarding the barriers encountered by respondents in starting a business, 58.8% of them say that they
do not have sufficient financial resources, 22.6% do not have sufficient knowledge about the field in
which they want their business, 8.9% say that they cannot rise to the level of competitors, 6.6% do not
have access to the market, and the rest of the respondents face government restrictions, other
professional activities or indecision.
Regarding the obstacles encountered in setting up a business during the Covid-19 pandemic, we have
the following results:
a) Low chances of making a profit
Regarding this indicator, 4% of respondents said that it represents an exceedingly small obstacle, 16.4%
said that to a small extent, 14.4% are neutral, for 44.4% it is a major obstacle measure and 20.8% say
that for them it is an obstacle to a very large extent.
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b) High level of stress (uncertainty, restrictions, decreased income)
Regarding the level of stress, 2.4% do not consider it a very small obstacle, 24% say it is a small obstacle,
12% are neutral, for 37.6% stress is a large obstacle and for 24% to a very large extent.
c) Greater responsibilities (compliance with the hygiene rules imposed)
During this period, the responsibility of entrepreneurs is increased, because the spread of the COVID19 virus must be limited. Thus, for 5.6% responsibility is a very small obstacle, 27.2% answered that to
a very small extent, 15.2% are neutral, 32.4% participants in the study say that it is a major obstacle,
and 19.6% believe that it is a very large obstacle.
d) Higher risk of bankruptcy
Regarding the high risk of bankruptcy, 2% of respondents consider it a very small obstacle, 6.4% to a
small extent, 15.6% are neutral, 37.6% say it is a largely obstacle, and 38.4% to a large extent.
The above results show that there is a high level of stress during this period for young people who want
to start a business, being concerned about the low chances of profit, high risk of bankruptcy and high
responsibility for protecting the health of others.
Regarding the facilities that a young entrepreneur must have during this period, 39.3% believe that there
should be more financing projects, 26.1% consider that a more flexible legislation for entrepreneurs at
the beginning of the road is suitable to them, 15.6% believe that taxes should be reduced, 14% need
courses for entrepreneurial and managerial education, and 5.1% feel the need for access to the activities
of entrepreneurial companies and associations of entrepreneurs (Figure 5). From these results we can
conclude that young people do not have enough access to funding programs for young entrepreneurs,
other issues being related to taxes and legislation, which should facilitate the development of
entrepreneurship in the country. Also, young people need access to education through managerial
training courses.
Which of the following facilities do you consider most important for a
young entrepreneur at the moment?
14%

Entrepreneurial and managerial education
Access to the activities of entrepreneurial companies and
associations of entrepreneurs

5,1%

Flexible legislation to support businesses at the beginning
of the road

26,1%

15,6%

Tax reduction

39,3%

Existence of financing projects

Fig. no. 5: Facilities to which a young entrepreneur must have access.
Source: Own processing following the data collected

Another important question for this study was the respondents' opinion on what is safer in the current
pandemic context, to have your own business or to work in a state or private company. 60.4% of
respondents believe that it is much safer to have your own business in the current pandemic context.
Regarding the demographic data of the respondents, 60% are women and 40% men. Their age is between
16 and 35 years. There are 7.6% high school graduates, 31.5% high school, 41.4% bachelor's degree,
16.7% master's degree and 2.8% doctorate. Women are the ones who tend to open a business, unlike
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men. Also, studies significantly influence young people, with bachelor's and master's graduates being
the most interested in starting a business.
Referring to the region from which they come, 48.4% are from Muntenia, 9.6% Oltenia, 7.2% Dobrogea,
6% Bucovina, 6.8% Moldova, 4% Maramures, 7.6% Transilvania, 6% Crisana and 4.4% Banat.
Conclusions and recommendation
The present research is an approach to understanding how the COVID-19 pandemic influenced the
entrepreneurial intentions of young people. The study reveals that young people are negatively affected
by the pandemic, being undecided when it comes to starting a business. Uncertainty about the future of
business and restrictions make young people afraid that if they open a business, they will not make a
profit or risk bankruptcy. A percentage of 35.6% of young people surveyed intended to open a business,
and currently 24.4% are undecided due to fear of failure, and 1.6% gave up the idea of a business. Most
young people, 58.8% face the lack of funds needed to start a business.
The sectors targeted for starting a business are trade, with a large scale at the moment, tourism, which
has a great potential for growth and consulting.
Following the study, the hypothesis that relatives and friends who own a business can positively
influence us for future entrepreneurial projects proved to be valid, because after analysing the
respondents' answers, it was shown that the 6.4% who already own a business have relatives. and friends
in the entrepreneurial field.
The prospects for the future are generally uncertain, and the duration of the COVID-19 crisis is unclear,
people do not know what the business environment will look like after its end. Entrepreneurs are people
capable of seeing the opportunity in any chaos. The COVID-19 pandemic must be viewed with optimism
and as an opportunity for innovation by all young, future entrepreneurs.
The recommendation for future entrepreneurs is to look around for products and services that will always
be sought after by customers. Starting a business during the COVID-19 pandemic may seem impossible,
because negative thinking and news influence us, but starting a business right now can be an excellent
and wise decision.
This study welcomes young people with business ideas that can be applied in pandemics or can be
adapted for existing businesses. From the need of people for interaction, online consulting businesses
can take shape, which can be based on various topics, such as: supply chain management, finance,
lifestyle, nutrition, birth and breastfeeding, etc. Marketing and graphic design agencies will always be
sought after by large companies. Create a digital marketing agency to provide customers with content
marketing services, social media, SEO services, paid advertising, analytics, web design and consulting.
During the pandemic, people began to focus on fitness and wellness programs, the opening of such a
room is appropriate, even if some restrictions do not allow the activity normally, it can work very well
in the online environment, where meetings can be organized. fitness.
House cleaning and changing services are highly valued during this period, people being more and more
concerned with arranging the house. Even travel agencies can target the online environment. A
recommendation for travel agencies would be to make packages for small groups of people or packages
for family members and to advise clients online. Pet products and services are in high demand lately.
Pet products, such as food and toys, are in high demand right now, so you can channel your love for
animals into a pet-friendly business that makes life easier for the consumer. Beauty salons are also
businesses that can grow into a pandemic and you can come up with a salon concept that brings
specialists to the client's home. These are just some of the things that can grow, you just have to be more
optimistic.
If you decide to start a business during a pandemic, it is important to think about its well-being inside.
Remote work can become a strategy. Communication remains the key to success, you need to talk to
employees daily and hold weekly meetings to discuss goals. Have informal meetings, for example in the
morning for coffee or start the workday with team exercises.
Another recommendation is for state institutions and universities, which must be actively involved by
supporting young people with entrepreneurial intentions through financial aid programs and their
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promotion. It is particularly important for a young person at the beginning of the road to have a model
in front of him and mentors. Thus, it is indicated the involvement of entrepreneurial associations and
the organization of information sessions to be attended by people from the business environment, with
experience in risk management.
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