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TENDINTE SI POLITICI iN
DEZVOLTAREA TURISMULUI
iN UNELE TARI OCDE
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Industria calatoriilor si turismului demon-
streazda, in mod progresiv, dezvoltarea econo-
miei. Doar Tn anul 2017, fluxul turistic mondial
a inregistrat o crestere de 3,7% a veniturilor din
turism, masa monetara crescand cu 4,1%, in
timp ce cresterea PIB mondial a constituit 3,5%.
Pentru al saselea an consecutiv industria turis-
mului a depdsit economia globald, demonstrand
dorinta oamenilor de a continua sd caldtoreasca
si sa descopere locuri noi, in pofida provoca-
rilor economice si politice din intreaga lume.
Overtourismul a devenit o problema in anul
2017 si va continua sa ramana i in anul 2018.
Dar, treptat, vine o intelegere a modului de abor-
dare a acestuia. Astfel, birourile turistice ale ora-
selor vor coopera mai mult cu organizatiile
regionale pentru a redirectiona fluxul de turisti
catre destinatii mai putin populare. Optiunile de
calatorie alternative pot fi: turismul extrem gi
cel ecologic, excursiile gastronomice Tn regiuni,
deschiderea de hoteluri ecologice neobisnuite in
provincie etc.

Cuvinte-cheie: calatorii, agrement, turism,
distractii, tari ecomomic dezvoltate, avantaje,
eficientd economica, multiplicator economic.

JEL: C42, D86, L84, R41.

Introducere

Conform estimarilor autorilor, in baza
barometrului UNWTO World Tourism Baro-
meter, in turismul international din Tntreaga
lume, sosirile au sporit cu 7% in anul 2017, atin-
gand cota de 1 miliard 322 milioane de persoane
[9]. Se asteapta ca acest impuls sda ramand
relevant pentru anul 2018, iar cresterea traficului
turistic va fi, in medie, de 4-5% [15]. Turismul
constituie un domeniu economic important, a
carui contributie directd este de 4,2% din PIB,
6,9% din antrenarea resurselor umane si 21,7%
din exporturile de servicii in zona OCDE (Orga-
nizatia pentru Cooperare si Dezvoltare Econo-

o; [

338.48(1-775)
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The tourism industry is progressively de-
monstrating the development of the economy.
Only in 2017 global tourism flow recorded a
3.7% increase in tourism revenue, with mone-
tary mass increasing by 4.1%, while global GDP
growth was 3.5%. For the sixth consecutive
year, the tourism industry has overtaken the
global economy, demonstrating people’s desire
to continue traveling and discover new places
despite the economic and political challenges
around the world. Overtourism has become a
problem in 2017 and will continue to remain in
2018. But gradually there is an understanding of
how to deal with it. Meanwhile, city tourist
companies will work more closely with regional
organizations to redirect the flow of tourists to
less popular destinations. Alternative travel
options will be extreme tourism, gourmet tours
in the regions, ecological tours, the opening of
unusual hotels in the province and so on.

Key words: travel, leisure, tourism, enter-
tainment, economically developed countries,
advantages, economic efficiency, economic
multiplier.
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Introduction

According to the author’s estimates based
on the UNWTO World Tourism Barometer,
international travel arrivals from around the
world grew by 7% in 2017 reaching 1 billion
322 million people [9]. This impetus is expec-
ted to remain relevant for 2018, and tourism
traffic growth will be in average between 4-5%
[15]. Tourism is an important economic area
with a direct contribution of 4.2% of GDP,
6.9% of human resources and 21.7% of exports
of services in the OECD area (Organisation for
Economic Co-operation and Development).
Recent trends indicate continued growth and
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micd). Tendintele recente indica cresterea si des-
chiderea continua a sectorului: la nivel mondial,
sosirile turistice internationale, au depasit 1,2
miliarde Tn anul 2016 [9], iar tarile OCDE
exercitd un rol semnificativ in aceastd evolutie
pozitiva, cu o ascensiune de 3,9%, reprezentand
55% din sosirile turistilor internationali si 59,5%
din veniturile globale (cu 2,6% in termeni reali,
in suma de 1 226 miliarde USD in anul 2016)
[10]. Intrucat autorititile publice sunt constiente
de aceasta importantd contributie economicad,
presiunile generale descendente asupra finan-
telor publice nu au impiedicat mentinerea sau
cresterea bugetelor turistice [12].

Scopul cercetirii constd in investigarea
directiilor prioritare de dezvoltare a turismului,
factorii de influenta si perspectivele pe termen
scurt, mediu si lung vizand tarile OCDE si, in
mod special, Israelul si Germania.

Metodologia cercetirii are drept scop
un studiu cuprinzator al obiectului, procesului
sau fenomenului, al structurii si relatiilor aces-
tora, precum si achizitionarea si punerea In
practicd a beneficiilor umane, printre care rega-
sim metode de logica generala (analiza, sinteza,
inductia, deductia, analogia), teoretice (empirice,
formalizare, de la abstract la concret), studiul
consumatorilor, factorii motivationali, probleme
economice, sociale, politice, demografice, com-
petitive etc.

Rezultate, analiza si interpretarea rezul-
tatelor. Circulatia turistica internationald con-
tinud sa creasca ascendent, consolidand sectorul
turistic ca factor-cheie in dezvoltarea economica.
Ca un sector tert de export in lume, turismul este
esential pentru crearea locurilor de munca si pro-
speritatea comunitatilor din intreaga lume.

Dezvoltarea durabila a sectorului turistic va
depinde de capacitatea acestuia de a se adapta
tendintelor economice, sociale, politice, climatice,
de mediu si tehnologice emergente. Pentru ca
turismul sa-si realizeze potentialul cresterii dura-
bile, vor trebui implementate politici echilibrate,
strategii integrate si structuri interministeriale,
precum si mecanisme care sa integreze sectorul
public si privat, in guvernarea turismului.

Marea majoritate a tarilor au politici,
strategii si planuri pe termen scurt, mediu si
lung, care vizeaza in mod special turismul.
Prioritatile politicii turistice variaza nesemnifi-
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openness of the sector: worldwide international
travel arrivals exceeded 1.2 billion in 2016 [9],
and OECD countries play a significant role in
this positive development, with a rise of 3.9%,
representing 55% of international tourists’ arri-
vals and 59.5% of global revenues (2.6% in real
terms, 226 billion USD in 2016) [10]. As public
authorities are aware of this important econo-
mic contribution, the downward general pressu-
res on public finances have not prevented the
maintenance or growth of tourism budgets [12].

The aim of the research is to study the
priority directions of tourism development, the
factors of influence and short, medium and
long-term perspectives for OECD countries,
and especially Israel and Germany.

The methodology of the research aims
at a comprehensive study of the object, process
or phenomenon, their structure and relations, as
well as the acquisition and implementation of
human benefits, among which we can find the
methods of general logics (analysis, synthesis,
induction, deduction, analogy), theoretical (em-
pirical, formalization, from abstract to con-
crete), the study of consumers, motivational fac-
tors, economic, social, political, demographic,
and competitive issues, etc.

Results, analysis and interpretation of
results. International tourist traffic continues to
grow upward, strengthening the tourism sector
as a key factor of economic development. As a
third-party sector of export in the world, tou-
rism is essential for creating jobs and prosperity
of communities around the world.

The sustainable development of the tou-
rism sector will depend on its ability to adapt to
emerging economic, social, political, climate,
environmental and technological trends. For
tourism to realize the potential for sustainable
growth, balanced policies, integrated strategies
and interministerial structures, as well as me-
chanisms integrating the private and public
sector into tourism governance, will have to be
implemented.

The vast majority of countries have short,
medium and long-term policies, strategies and
plans that specifically target tourism. The prio-
rities of tourism policy vary insignificantly
across countries, with an emphasis on enhan-
cing the competitiveness, sustainability and
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cativ pe tari, cu accentul plasat pe cresterea
ecologice, pe gestionarea sezonalitatii cererii si
pe o imbunatatire calitativa a ofertei turistice n
favoarea atractivitatii sale. Pe parcursul ulti-
milor ani, a existat o constientizare a necesitatii
de a dezvolta, gestiona si promova destinatiile
locale, cu ajutorul structurilor si finantarilor
regionale, de a pregati si implementa planuri
pentru managementul destinatiilor.

O mare varietate de actiuni au vizat dez-
voltarea si comercializarea produselor si desti-
natiilor turistice tipice. In plan de marketing,
evidentierea brandurilor regionale si tematice
au dus la rezultate bune in diferite cazuri. Multe
tari au creat noi oferte si experiente, bazate pe
mostenirea lor naturald si culturala si au cautat
sa sporeasca cresterea, prin promovarea turis-
mului de sanatate si medical, a turismului de
afaceri, a turismului de evenimente si de agre-
ment, de diferite produse de nisad. Politicile In
domeniul turismului continua sa atribuie o
prioritate sporita oportunitatilor de transformare
digitald, de la comunicare creativd si orientata
spre manipularea si analiza informatiilor.

Cresterea calatoriilor internationale este in
ascensiune pe toate continentele, in special, Tn
spatiul chinezesc si pe alte piete asiatice. Auto-
ritatile s-au concentrat mai mult pe Tmbu-
in calea calatoriilor, inclusiv a vizelor si a
intrarilor, concomitent, luand in considerare
preocupdrile din ce in ce mai mari, ce {in de
problemele de securitate. In acelasi timp, mai
multe tari au consolidat promovarea pietei
interne, inclusiv initiativele de a oferi opor-
tunitti de vacanta tuturor. Vis-a-vis de politicile
ofertei pentru cresterea concurentei, se numara
promovarea investitiilor si simplificarea regle-
mentarii afacerilor, fara a se exclude necesitatea
extinderii si perfectionarii reglementdrii in do-
meniul emergent, precum servicii informale de
turism promovate prin intermediul platformelor
online. Necesitatea de a suplini lipsa de com-
petente si de resurse umane in acest sector este
consideratd o problema centrald in multe tari; in
acest scop, se intreprind masuri de perfectionare
profesionald, de crestere a atractivitatii acestora
si de creare a cursurilor de formare, adaptate la
cerintele sectorului.

ecological inclusion, management of seasona-
lity demand and a qualitative improvement in
tourism supply in favour of its attractiveness.
Over the last few years, there has been aware-
ness of the need to develop, manage and pro-
mote local destinations, with the help of region-
nal structures and funding, to prepare and im-
plement management plans for destination.

A wide variety of actions concerned the
development and marketing of typical tourist
products and destinations. In terms of marke-
ting, highlighting regional and thematic brands
has led to good results in various cases. Many
countries have created new offers and expe-
riences based on their natural and cultural heri-
tage and have sought to increase growth by
promoting health and medical tourism, business
tourism, event and leisure tourism, and various
niche products. Tourism policies continue to
attach a higher priority to digital transformation
opportunities, from creative communication
oriented towards manipulation and analysis of
information.

International trips are on the rise in all
continents, especially in the Chinese space and
other Asian markets. Authorities have focused
more on improving accessibility and reducing
barriers to travel, including visas and entrances,
while taking into account the growing concerns
about security issues. At the same time, several
countries have reinforced the promotion of the
internal market, including initiatives to offer
holiday opportunities to everyone. As far as
supply policies are concerned for increasing
competition, we can mention promotion of
investment and simplifying business regulation,
without excluding the need for expanding and
refining emerging regulation, such as informal
tourism services promoted through online
platforms. The need to address the lack of skills
and human resources in this sector is consi-
dered a central issue in many countries; voca-
tional training measures, increasing their attrac-
tiveness and creating training courses tailored
to the needs of the sector are being undertaken
with this purpose.
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Figura 1. Dezvoltarea globala a turismului /
Figure 1. The Global Development of Tourism

Sursa: cercetarile autorilor in baza http:// www.trn - news.ru/news/69013[15]/
Source: autors” research based on http:// www.trn - news ru news/69013[15]

Decizia ONU de a declara anul 2017 Anul
International al Turismului Durabil pentru
Dezvoltare a acordat o atentie sporita problemei
turismului durabil si contributiei sectorului la
Obiectivele de Dezvoltare Durabila [14].

Aceastd tema se reflectd in prioritatile de
actiune publicd ale multor tari, care desfasoara
activitdfi pentru Imbundtdtirea monitorizarii
impactului turismului, extinderea sistemelor de
certificare, Incurajarea utilizarii noilor tehno-
logii si a noilor instrumente de finantare, in
general, pentru a promova turismul ecologic si

turismul verde.
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UN decision to declare the year 2017 The
International Year of Sustainable Development
for Tourism raised the issue of sustainable
tourism and the contribution of the sector to
Sustainable Development Objectives [14].

This theme is reflected in the public
action priorities of many countries that are wor-
king to improve monitoring of tourism impact,
expanding certification systems, encouraging
the use of new technologies and new funding
instruments in general to promote eco-tourism,
and green tourism.
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Figura 2. Volumul vanzarilor in sfera turismului mondial
pe domenii anii 2017/2020, milioane USD /
Figure 2. Worldwide volume of sales by domains for 2017/2020, million USD

Sursa: cercetarile autorilor in baza http ://prohotelia. com /a.2017/10/global-tourism-a.2018 [12]/
Source: autors’ research based on http://prohotelia. com /a.2017/10/global-tourism-a.2018 [12]

Modelarea megatendintelor dezvoltarii
turismului

Viitorul turismului va fi determinat de
schimbari majore sociale, economice, politice,
de mediu si tehnologice, care creeaza riscuri,
oportunitdti si provocari noi, adesea, fara
precedent. Aceste “megatendinte” se formeaza
incet, dar, odatd inrddacinate, au o influenta
profunda si durabild asupra activitdtilor, per-
ceptiilor si proceselor umane, inclusiv in sec-
torul turismului. Patru megatendinte sunt sus-
ceptibile de a avea impacturi semnificative pen-
tru turism: 1) schimbarile in cererea turistica;
2) cresterea durabild a turismului; 3) tehnolo-
giile de structurare; si 4) mobilitatea cdldtorilor.
Este important sa studiem efectele lor multi-
dimensionale pand in anul 2040 pentru a infor-
ma actiunile publice si pentru a ghida viitorul
turismului. In anii urmatori, pietele turistice ale
tarilor industriale dezvoltate vor creste constant
tru segmentele mai largi ale populatiei si cres-
terea frecventei calatoriilor turistice. Pietele
turistice noi si in dezvoltare se caracterizeaza
printr-o crestere dinamicd continua si printr-0
crestere corespunzatoare a veniturilor bugetare.
Se asteaptd o trecere treptatd a accentuarii dez-
voltarii turismului de pe pietele traditionale din
Europa de Vest, SUA, Japonia si Canada pe
piete alternative, precum Europa Centrala si de
Est (inclusiv Rusia), China, Coreea de Sud,
Mexic, precum si unele tari din Orientul Mijlociu.

Modelling Megatendencies of Tourism
Development

The future of tourism will be driven by
major social, economic, political, environmen-
tal and technological changes that create new
risks, opportunities and challenges, often unpre-
cedented. These “megatendencies” are formed
slowly, but when being rooted, they have a pro-
found and lasting influence on human activities,
perceptions and processes, including in the
tourism sector. Four megatendencies are likely
to have significant impacts on tourism: 1) chan-
ges in tourism demand; 2) sustainable tourism
growth; 3) structuring technologies; and 4) pas-
senger mobility. It is important to study their
multidimensional effects until the year 2040 to
inform public actions and guide the future of
tourism. In the coming years, the tourist mar-
kets of the industrialized countries will grow
steadily due to the increased availability of
tourism for the wider segments of the popu-
lation and the increase in the frequency of
tourist travel. New and emerging tourism mar-
kets are characterized by continuous dynamic
growth and a corresponding increase in budget
revenues. A gradual shift in the growth of
tourism from Western European, US, Japanese
and Canadian markets to alternative markets
such as Central and Eastern Europe (including
Russia), China, South Korea, Mexico, and
some countries from the Middle East.
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Tabelul 1/ Table 1

Prognoza distributiei turismului receptor pe regiunile lumii (sosiri turistice internationale,
milioane de persoane)/ Forecast of the distribution of host tourism in the regions of the
world (international tourist receipts, millions of people)

Regiunile lumii/ World regions

Numarul de sosiri turistice internationale

a. 2010 a. 2020 (previziune)

Total 1006,4 1561,1
Africa / Africa 195,2 397,2
America (de Nord si de Sud)/ America

(Nothern and Southern) 190.4 282.3

Asia de Est si Pacific/ Easten and Pacific Asia 195,2 397,2
Europa / Europe 527,3 717,0
Orientul Mijlociu/ Middle East 25,9 68,5

Asia de Sud/ Southern Asia 10,6 18,8

Sursa: Cercetarile autorilor in baza

http://www.natural-sciences.ru/ru/article/view?id=34827 [13; 15]/

Source: autors’ research based on

http://www.natural-sciences.ru/ru/article/view?id=34827 [13; 15]

(circulation date: 13.11. A .2018)

In urmitoarea jumatate de secol, centrul
de greutate al economiei globale se va deplasa
spre est si spre sud-est. Pana in anul 2030, tarile
subdezvoltate si cu tentatii de dezvoltare, este
de asteptat, sa reprezinte doud treimi din cres-
terea globald si jumatate din productia mon-
diala, si vor fi principalele destinatii pentru co-
mertul international. Pietele emergente, precum
China si India, devin din ce Tn ce mai semni-
ficative pentru companiile din multe sectoare.
Aparitia rapida a unei noi clase de mijloc va fi
acompaniatd de o crestere a consumului de bu-
nuri de larg consum de baza si de alte categorii
de produse. Ca urmare a acestor evolutii din
partea cererii, tarile emergente ar trebui sa-si
pastreze locul privilegiat ca locatii de productie,
in timp ce o reorientare accentuata a serviciilor
va fi determinatd de China si de alte economii
emergente pentru a castiga o cotd de piata
semnificativd in comertul pe termen lung al
serviciilor tarilor OCDE. Cresterea globala a
turismului a fost considerabila in ultimele dece-
nii, deoarece sectorul a beneficiat de globa-
lizare si de progrese tehnologice, care au redus
preturile la biletele de avion si au facilitat
planificarea si rezervarea zborurilor.
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In the next half century, the centre of gra-
vity of the global economy will move towards
the east and south-east. Until 2030, under-
developed and developing countries are
expected to represent two-thirds of global
growth and half of world production and will
be the main destinations for international trade.
Emerging markets, like China and India, are
becoming more and more significant for com-
panies in many sectors. The emergence of a
new middle class will be accompanied by an
increase in consumption of basic consumer
goods and other categories of products. As a
result of these developments of demand, emer-
ging countries should retain their privileged
position as production sites, while a sharper
reorientation of services will be driven by
China and other emerging economies to gain a
significant market share in the long-term trade
of OECD services. The global growth of tou-
rism has been considerable over the last deca-
des, as the sector has benefited from globa-
lization and technological advances, which
have reduced airline prices and facilitated flight
planning and booking.

This continued expansion, as well as
environmental changes, technological innova-



http://www.natural-sciences.ru/ru/article/view?id=34827

INTEGRARE EUROPEANA SI POLITICI SOCIALE /EUROPEAN INTEGRATION AND SOCIAL POLICIES

Aceastd extindere continud, precum i
modificarile in situatia mediului, inovatiile teh-
nologice si schimbarile demografice vor modi-
fica complet fata turismului pand in anul 2040.
Pentru a face o analiza a evolutiei turismului in
urmatoarele  decenii, autorii examineaza
megatrendurile care afecteaza profund sectorul.
Acestea reflectda evolutii sociale, economice,
politice, de mediu si tehnologice semnificative,
care au loc Tn plan mondial pe termen lung. De
obicei, acestea functioneaza de zeci de ani si
pot modifica si perturba fundamental diversele
industrii, inclusiv turismul, la scard mondiala.
Pentru a defini si evalua principalele megatren-
duri, care ar putea afecta turismul in urmatorii
ani, autorii se bazeaza pe raspunsurile OCDE si
ale tarilor membre privind sondajul, vizand
analiza megatendintelor pentru a ghida mai
bine viitorul turismului.

Autorii au pornit, in mod logic, de la notiu-
nea de megatendinte si crestere In sectorul turistic
din ultimii ani. Apoi, au identificat si analizat
megatendintele care ghideaza evolutia urmatoa-
relor decenii si s-au concentrat asupra celor patru
megatendinte care pot transforma turismul:

1) evolutia cererii turistice;

2) cresterea durabild a turismului;

3) tehnologiile de structurare;

4) mobilitatea calatorilor.

Pentru fiecare dintre aceste aspecte, se
analizeaza impactul sdu probabil asupra secto-
rului turistic; sunt expuse principalele fapte si
previziuni pentru viitor.

Rezultatele investigatiei denota faptul ca,
in final, consecintele acestor megatendinte, in
lumina actiunii publice, sugereaza o serie de
masuri pe care oficialii le-ar putea pune n apli-
care pentru a raspunde acestor noi provocari. in
special, se propun trei domenii de interventie:
perfectionarea resurselor umane, a cadrului
juridic; stabilirea si extinderea de parteneriate;
cautarea de oportunitati vizand viitorul. Impac-
tul specific al megatendintelor asupra turismu-
lui, pand in anul 2040 ramane incert. Cu toate
acestea, pentru a adopta o abordare prospectiva,
autoritatile publice trebuie sa aiba mai intai o
idee clara despre valoarea turismului pentru
economia lor si sd investeascd in domeniile
prioritare. Ele trebuie sa stabileasca o directie
strategica clara, cu obiective rationale si o abor-
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tions and demographic changes will completely
alter the face of tourism by 2040. In order to
analyse the development of tourism over the
coming decades, the authors examine the
megatrends that deeply affect the sector. They
reflect significant social, economic, political,
environmental and technological development
that takes place in the long term. Typically,
they have been functioning for decades and can
fundamentally alter and disrupt the various
industries, including tourism, on a global scale.
In order to define and assess the main mega-
trends that could affect tourism in the coming
years, the authors relies on the OECD and
Member States’ survey responses, focusing on
the analysis of megatendencies to better guide
the future of tourism.

The authors logically started from the
notion of megatendencies and growth in the
tourism sector in recent years. Then they iden-
tified and analysed the megatendencies that
guided the evolution of the next decades and
focused on the four megatendencies that can
transform tourism:

1) evolution of tourism demand;

2) sustainable growth of tourism;

3) structuring technologies;

4) passenger mobility.

For each of these aspects, the probable
impact on the tourism sector is analysed; the
main facts and predictions for the future are
outlined.

The results of the research indicate that,
ultimately, the consequences of these mega-
tendencies, in the light of public action, there
are a series of measures that officials could
implement to respond to these new challenges.
In particular, three areas of intervention are
suggested: the improvement of human resour-
ces, legal framework; establishing and expan-
ding partnerships; looking for further opportu-
nities. The specific impact of megatendencies
on tourism until the year of 2040 remains
uncertain. However, in order to adopt a pro-
spective approach, public authorities must first
have a clear idea of the value of tourism for
their economy and invest in priority areas. They
must set out a clear strategic direction with
rational objectives and an integrated approach
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dare integrata care sd implice factorii interesati.
Dezvoltarea unor planuri detaliate in termen,
superioare ciclului politicilor, dar care pastrea-
za flexibilitatea de a identifica rapid si de a se
adapta tendintelor emergente, cu scopul de a
schimba prioritatile, ofera o baza stabila pentru
o dezvoltare durabila, favorabila incluziunii dar
si un avantaj economic, social si de mediu,
actual si de viitor, care sa satisfaca nevoile vizi-
tatorilor, profesionistilor din domeniul turismu-
lui, al mediului si din teritoriile-gazda. Investi-
tille si finantarea capata un rol important in
realizarea tranzitiei la dezvoltarea turismului cu
emisii reduse de CO si CO,, care este eficient
in cazul utilizarii resurselor si favorizarii inclu-
ziunii sociale. Acest aspect pune in discutie
necesitatea trecerii la practicile de investitii si
de finantare, care favorizeaza turismul durabil
si incurajeaza politicile din sfera turismului
verde, institutiile, instrumentele de finantare si
investitiile pentru sectorul dat. Acesta eviden-
tiazd bunele practici, care catalizeaza si sprijind
tranzitia catre o economie ecologicd, fara emisii
de dioxid de carbon, cu un mediu rezistent la
fluctuatii climatice si sugereaza autoritatilor
modalitatile de urmat.

Potrivit datelor Consiliului Mondial de
Turism si Calatorii (World Travel & Tourism
Council — WTTC), contributia directa a sec-
torului turistic la PIB-ul mondial (calculata ca
valoare adaugatd), in anul 2016, s-a ridicat la
3,1% sau 2,3 bilioane USD [15]. Daca luam in
considerare nu doar valoarea adaugata proprie a
sectorului, ci si costurile directe/indirecte in
sectorul turismului, conjugate cu investitiile in
turism etc., atunci contributia totala a sectorului
turistic la PIB-ul mondial este estimatd la
10,2% sau 7,6 trilioane USD [8].

Contributia sectorului turistic la econo-
mia tarilor individuale poate avea wvalori
diferite. De exemplu, Tn micile state insulare,
ale caror economii se bazeaza pe turism,
contributia totald a sectorului turismului in PIB
depaseste 50% (de exemplu, contributia totald a
sectorului turistic in PIB-ul Maldivelor a fost de
79,4%, Aruba — 88, 1%, Seychelles — 57,1%).
Pentru economiile de varf, contributia directa a
sectorului turistic la PIB este la nivelul de 3-
5%, iar total — de 8-10%.
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involving stakeholders. Developing detailed
forward-looking plans, superior to the policy
cycle, but retaining the flexibility to quickly
identify and adapt to emerging trends and
change priorities, offer not only a stable basis
for sustainable, inclusive growth not only as an
economic advantage, social and environmental,
current and future, but also meets the needs of
visitors, tourism professionals, the environment
and host communities. Investments and funding
have a major role to play in the transition to the
tourism development with low CO and CO,
emissions, which is effective in using resources
and fostering social inclusion. This raises the
question of the need to move to investment and
financing practices that favour sustainable
tourism and encourages green policies, institu-
tions, financing instruments and investments
in the given sector. This highlights good prac-
tices that catalyse and support the transition to a
green, carbon-free, climate-friendly environment
and suggest ways for the authorities to follow.

According to the World Travel & Tou-
rism Council (WTTC), the direct contribution
of the tourism sector to world GDP (calculated
as value added) in the year 2016 amounted to
3.1% or USD 2.3 billion [15]. If we take into
account not only the added value of the sector,
but also the direct / indirect costs in the tourism
sector coupled with tourism investments, etc.,
then the total contribution of the tourism sector
to world GDP is estimated as 10.2% or USD
7,6 trillion [8].

The contribution of the tourism sector to
the economy of individual countries can have
different values. For example, in small island
economies that rely on tourism, the total con-
tribution of the tourism sector to GDP is more
than 50% (for example, the total contribution
of the tourism sector to the Maldives GDP was
79.4%, Aruba — 88, 1%, Seychelles — 57.1%).
For top economies, the direct contribution
of tourism sector to GDP is at 3-5%, and total —
8-10%.
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Figure 3. The direct and general impact of
tourism on some countries' GDP in 2016,%
Sursa/ Source: [6]

Astfel, in anul 2016, contributia directa a
sectorului turistic la PIB-ul Germaniei a fost de
4,0%, iar total — 10,8%, al Frantei — 3,6% si
8,9%, al SUA —2,7% si 8,1% al Chinei — 2,5%
si 9,0% [2]. Potrivit cercetarilor autorului, sec-
torul ospitalitatii formeaza locuri de munca
pentru 3,6% din cei angajati in lume sau 108,7
milioane de persoane. In anul 2016, tindnd
seama de industriile conexe, contributia turis-
mului la numadarul total de persoane angajate
in lume era estimati la 9,6% sau la 2922
milioane de persoane. Tntr-o serie de economii
de wvarf, acesti indicatori depasesc media
mondiald (figura 2). De exemplu, n anul 2016,
n Germania, 7,1% dintre persoanele ocupate au
lucrat in industria turismului si, tindnd seama
de industriile conexe, contributia turismului la
ocuparea fortei de muncd a fost de 14,0%.
Indicatorii similari pentru Marea Britanie, n
anul 2016, au fost de 4,6% si 11,9%, pentru
Franta — de 4,2% si 9,9%, pentru SUA - de
3,6% si 9,4%.
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Figura 4. The direct and general impact
of tourism in employment of some
countries in the year of 2016,%

Sursa/ Source: [6]

Thus, in 2016, the direct contribution of
the tourism sector to the GDP of Germany was
4.0%, and in total — 10.8%, France — 3.6% and
8.9%, the US - 2,7% and 8.1% of China — 2.5%
and 9.0% [2]. According to the author’s re-
search, the hospitality sector creates jobs for
3.6% of those employed in the world or 108.7
million people. In 2016, taking into account the
related industries, the contribution of tourism to
the total number of people employed in the
world was estimated as 9.6% or 292.2 million
people. In a number of top economies, these
indicators exceed the world average (figure 2).
For example, in the year of 2016, in Germany,
7.1% of the employed persons worked in the
tourism industry and, taking into account the
related industries, the contribution of tourism
to employment was 14.0%. Similar indicators
for the UK in 2016 were 4.6% and 11.9%, for
France — 4.2% and 9.9%, for the US — 3.6%
and 9.4%.
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Turismul este unul dintre vectorii de
crestere cei mai promitdtori pentru economia
globala. Acesta poate juca un rol important in
tranzitia catre o economie ecologicd si 0
crestere mai durabild si favorabild. Avand in
vedere legaturile sale stranse cu multe zone la
nivel de destinatie si la nivel international, toate
aceste Tmbunatatiri minore au ca efect con-
solidarea sustenabilitatii sale, avand un impact
considerabil. In acest sens, si finantarile sunt de
roase In ce priveste investitiile publice si pri-
vate n transporturi cu emisii reduse de bioxid
de carbon si constructii de infrastructurad turis-
tica pentru programe care sprijind inovatia. Este
important sd se promoveze adoptarea unor
practici responsabile la intreprinderi si sd se
incurajeze integrarea intreprinderilor turistice in
lanturi logistice cu dezvoltare durabila.

Nise de investitii pentru turismul verde
din tarile OCDE

Tranzitia catre eficienta energetica: in
sectorul de cazare, existd multe oportunitdti de
investitii in eficienta mediului, de exemplu, prin
imbunatatirea sistemelor de racire, televiziune si
video, aer conditionat, incalzire si spalatorie.
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Tourism is one of the most promising
growth vectors of the global economy. It can
play an important role in the transition to a
green economy and to a more sustainable and
favourable growth. In the view of its close ties
with many destination areas including interna-
tional ones, all these minor improvements have
the effect of strengthening its sustainability,
with a considerable impact. In this respect, fun-
ding is of crucial importance. There are nume-
rous opportunities for public and private
investment versus low-carbon modes of trans-
port and the construction of efficient infra-
structure resources for innovation-friendly pro-
grams. It is important to promote the adoption
of responsible business practices and to encou-
rage the integration of tourism enterprises into
sustainable logistics chains.

Investment niches for green tourism in
OECD countries

Transition to energy efficiency: There are
many investment opportunities in the hospitality
sector for the environment, for example by
improving systems of cooling, television and
video, air conditioning, heating and laundry.
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Gestiunea apelor: finantarea intreprinde-
rilor verzi care implementeaza programe interne
pentru imbundtatirea eficientei utilizarii apet
reziduale.

Gestionarea deseurilor: imbunatatirea
gestionarii deseurilor poate duce la cresterea
viabilitatii turismului in mai multe moduri:
promovarea utilizarii mai eficiente a resurselor,
atractivitatea destinatiei turistice si crearea de
noi locuri de munca.

Biodiversitatea: conservarea ecosistemelor
se afli in centrul turismului durabil. Exista
oportunitdti pentru intreprinderile si inovatorii
ecologici de a proteja resursele naturale, abordand
n mod sistematic problema turismului durabil.

Mostenirea (patrimoniul) culturald: inves-
titii care mentin patrimoniul cultural si, In acelasi
timp, oferd oportunitati de conservare, revitalizare
sau intdrire a traditiilor, sporesc oferta de turism si
contribuie la raspandirea efectelor benefice ale
turismului in rdndul populatiilor locale.

Water management: financing of green
enterprises that implement internal programs to
improve the efficiency of wastewater use.

Waste management: improving waste
management can increase the viability of tou-
rism in a number of ways: promoting more effi-
cient use of resources, attractiveness of tourism
and creating new jobs.

Biodiversity: conservation of ecosystems
is at the heart of sustainable tourism. There are
opportunities for environmentally friendly busi-
nesses and innovators to protect natural
resources by systematically addressing the issue
of sustainable tourism.

Cultural heritage: investments that pre-
serve cultural heritage and at the same time
offer opportunities to preserve, revitalize or
strengthen traditions, increase tourism supply
and contribute to the spread of the beneficial
effects on tourism among local populations.

Tabelul 2/ Table 2

Proiectiile OCDE privind perspectivele dezvoltarii economice/
OECD Projections on Prospects of Economic Development

Cresterea PIB-lui, pe ani, %, /
GDP growth, per year,%,
2017 | 2018 | 2019 2017 | 2018 | 2019

Mondial/ World 3,7 3,9 39 |G20 3,8 4,1 4,0
Australia 2,3 3,0 3,0 |Argentina/ Argentine 2,9 3,2 3,2
Canada 3,0 2,2 2,0 |Brazilia/ Brazil 1,1 2,2 2,4
Zona euro/ 25 | 23 | 21 |China/China 69 | 57 | 64
Euro Zone

Germania/ Germany | 2,5 2,4 2,2 |India/ India 6,6 7,2 7,5
Franta/ France 2,0 2,2 1,9 |Indonezia/ Indonesia 51 53 54
Italia/ Italy 15 15 1,3 | Mexic/ Mexico 2,3 2,5 2,8
Japonia/ Japan 1,7 15 1,1 |Rusia/ Russia 15 1,8 15
Coreea/ Korea 31 | 30 | 30 |ArabiaSaudita/ 08 | 16 | 17

Saudi Arabia

Marea Britanie/ 17 | 13 | 11 |RSA/SAR 12 | 19 | 21
Great Britain

SUA/USA 2,3 2,9 2,8 |Turcia/ Turkey 6,9 5,3 51

Sursa/ Source: [8]

Numarul célatoriilor internationale este in
crestere, atingand cota de 1,2 miliarde (anul
2016). Tarile OCDE joacd un rol semnificativ
in acest sens, inregistrand o crestere a numa-
rului de calatorii de 3,9%, reprezentand 55%

104

The number of international trips is
increasing, reaching 1.2 billion (2016). OECD
countries play a significant role in this, with an
increase in travel of 3.9%, accounting for 55%
of total travels and a total of 60.4% of global

Revista / Journal ,,ECONOMICA” nr.4 (106) 2018




INTEGRARE EUROPEANA SI POLITICI SOCIALE /EUROPEAN INTEGRATION AND SOCIAL POLICIES

din numarul total de caldtorii si in total 60,4%
din veniturile din turismul global (o crestere de
2,6% 1n termeni reali sau de 1,226 miliarde USD
(anul 2016). Tn medie, turismul intern si receptor
reprezinta 76% si 24% din consumul intern in
tarile OCDE. In acelasi timp, majoritatea chel-
tuielilor sunt pentru transportul de calatori
(24%), locuinte (19%), precum si pentru ali-
mente si bauturi (16%). Dezvoltarea durabild a
sectorului turistic depinde de capacitatea aces-
tuia de a se adapta la tendintele economice,
sociale, politice, de mediu si tehnologice emer-
gente. Realizarea potentialului turistic, ca motor
al cresterii durabile si favorabile, va necesita
elaborarea unor politici solide, strategii integrate,
scopul atragerii sectorului privat si a altor parti
interesate pentru a face fatd provocarilor in
dezvoltarea infrastructurii turistice.

Germania. Locul turismului Tn econo-
mie. Sectorul turismului, care se dezvolta rapid
in Germania, furnizeaza peste 105 miliarde
EUR 1in valoarea adaugata bruta, echivalentul a
3,9% din valoarea adaugata brutd totala.
Efectele sale indirecte sunt estimate suplimen-
tar la 76,1 miliarde EUR. Sectorul turismului
angajeazd, in mod direct, mai mult de 2,9
milioane de lucratori sau 6,8% din totalul locu-
rilor de munca. Veniturile din turismul interna-
tional au reprezentat 3% din totalul veniturilor
din export in anul 2015. Numarul de vizitatori
internationali care au rdimas mai mult de 24 de
ore in Germania a fost de 80,8 milioane, in anul
2016, cu o crestere de 1,4% fata de anul 2015.
Primele trei piete furnizoare sunt Olanda,
Elvetia si SUA. In anul 2016, s-au Tnregistrat
4472 milioane de innoptari in unitdtile de
cazare cu 10 sau mai multe paturi (inclusiv
taberele de camping), cu o crestere de 2,5% fata
de anul precedent. Turismul intern reprezinta
82% din aceste innoptari. Cheltuielile cu
vizitatorii au depasit 287 miliarde EUR in anul
2015, 224,6 miliarde EUR (78%) din incasarile
din turismul intern, Tn timp ce vizitatorii straini
au cheltuit 39,6 miliarde EUR (14%).

Israel. Vom examina ceva mai detaliat,
locul si rolul turismului Tn economia statului
Israel, ca fiind o tard reprezentativi a OCDE
care accepta principiile democratiei si a econo-
miei de piatd libera. Turismul reprezinta, in mod
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tourism revenue (2.6 % in real terms or USD
1,226 billion (a. 2016) On average, domestic
tourism represents 76% and 24% of domestic
consumption in OECD countries. At the same
time, most of the expenditure is for passenger
transport (24%), housing (19%) and for food
and beverages (16%). The sustainable develop-
ment of the tourism sector depends on its ability
to adapt to emerging economic, social, political,
environmental and technological trends. Achie-
ving tourism potential as a driver of sustainable
and favourable growth will require the deve-
lopment of sound policies, integrated strategies,
improved interinstitutional cooperation to attract
the private sector and other stakeholders to meet
the challenges of developing tourism infra-
structure.

Germany. The place of tourism in the
economy. The tourism sector, which is rapidly
growing in Germany, provides over EUR 105
billion in gross added value, equivalent to 3.9%
of total gross value added. Its indirect effects
are further estimated at EUR 76.1 billion. The
tourism sector directly employs more than 2.9
million workers or 6.8% of all jobs. Interna-
tional tourism revenues accounted for 3% of
total export revenues in 2015. The number of
international visitors who stayed for more than
24 hours in Germany was 80.8 million in 2016,
with an increase of 1, 4% versus 2015. The top
three supplying markets are the Netherlands,
Switzerland and the USA. In the year of 2016
there were 447.2 million overnight stays in
accommodation units with 10 or more beds
(including camping), with a 2.5% increase over
the previous year. Domestic tourism accounts
for 82% of these overnight stays. Expenditure
on visitors exceeded EUR 287 billion in 2015,
EUR 224.6 billion (78%) of domestic tourism
revenue, while foreign visitors spent EUR 39.6
billion (14%).

Israel. The place and role of tourism in
the economy will be examined in details as this
country is a representative of the OECD that
accepts the principles of democracy and the free
market economy. Tourism accounts directly for
2.8% of Israel’s GDP and about 3.5% of total
employment. Estimated at 230,000, the total
direct and indirect employment in tourism is
just over 6% of all jobs. In 2016, there were
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direct, 2,8% din PIB-ul Israelului si aproxi-
mativ 3,5% din totalul ocupdrii fortei de munca.
Estimat la 230.000, numarul total de locuri de
munca directe si indirecte in turism este putin
peste 6% din totalul locurilor de munca. In anul
2016, s-au Tinregistrat 2,9 milioane de sosiri
internationale, cu 3,6% mai mult decét in anul
2015, in plus cu 800 de vizitatori zilnic [11].
Turismul intern a reprezentat aproximativ 62%
din totalul persoanelor/ cu innoptare, cu toate
tipurile de cazare combinate. Veniturile din
turismul international sunt estimate la 4,7
miliarde USD. Principalele piete internationale
emitente sunt, in ordinea descrescdtoare a impor-
tantei: SUA, Federatia Rusa, Franta, Marea
Britanie si Germania, care reprezintd impreuna
54% din sosirile turistice internationale. Se
estimeaza ca veniturile incasate au reprezentat
15% din exporturile de servicii in anul 2015 si
5% din exporturile totale ale Israelului [4]. Tn
prima jumadtate a anului 2017, sosirile turistice
internationale au crescut cu aproximativ 25%
comparativ cu aceeasi perioadd a anului pre-
cedent, datorita efectelor pozitive ale stabilitatii
geopolitice in regiune si activitatilor de mar-
keting intensiv, mai ales in Europa.

Guvernarea si finantarea turismului.
Politica, marketingul si dezvoltarea sectorului
turistic sunt exercitate de Ministerul Turismului
(figura 6), sustinut de mai multe ministere, cu
accent pe dezvoltarea infrastructurii si a site-
urilor, pe turismul rural si agroturism, pe dez-
voltarea IMM-urilor si formarea profesionala.
Acestea includ Ministerul Protectiei Mediului,
Ministerul Dezvoltarii Regionale responsabil de
Nighev si Galileea, Ministerul Economiei si
Ministerul Agriculturii. Tara are, de asemenea,
numeroase functii regionale si locale de turism.
Autoritatile regionale si locale au urmatoarele
competente si responsabilitati:

e revizuirea, de catre comitetele locale
de planificare, a tuturor proiectelor de
constructii pe teritoriile lor, inclusiv a
proiectelor referitoare la hoteluri si
turism, transmiterea recomandarilor
comitetului national de planificare, ai
carui membri sunt;

e emiterea autorizatiilor de constructie;

e perceperea de taxe locale (cu toate
acestea, in timpul crizelor sau ca o for-

By —

2.9 million international arrivals, 3.6% more
than in 2015, plus 800 visitors a day [11].
Domestic tourism accounted for about 62% of
the total number of people / overnight with all
types of combined accommodation. The revenue
from internatio-nal tourism is estimated at USD
4.7 billion. The main international issuing
markets are, in descending order of importance:
the USA, the Russian Federation, France, the
United Kingdom and Germany, which together
account for 54% of international tourist arrivals.
It is estimated that the revenue accounted for
15% of service exports in 2015 and 5% of
Israel’s total exports [4]. In the first half of 2017
international tourist arrivals rose by about
25% compared to the same period last year, due
to the positive effects of geopolitical stability in
the region and intensive marketing activities,
especially in Europe.

Governance and Financing of Tourism.
Tourism policy, marketing and development
are carried out by the Ministry of Tourism
(figure 6), supported by several ministries, with
emphasis on infrastructure and site develop-
ment, rural tourism and agro-tourism, SME
development and vocational training. These
include the Ministry of Environmental Protec-
tion, the Ministry of Development of Negev
and Galileo, the Ministry of Economy and the
Ministry of Agriculture. The country also has
many regional and local tourism functions.
Regional and local authorities have the follo-
wing competencies and responsibilities:

e review by local planning committees
of all construction projects in their
territories, including hotel and tourism
projects, forwarding recommendations
to the National Planning Committee,
of which they are members;

e issuance of construction permits;

e charging local taxes (however, during
crises or as a form of encouragement,
this tax burden on tourism projects
may be reduced);

e maintenance of tourist sites;

e project management in collaboration
with the Ministry of Tourism, inclu-
ding the construction of tourist infra-
structure (walking along beaches and
bicycle paths); internal marketing cam-
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ma de Incurajare, aceastd povara fis-
cala asupra proiectelor turistice poate
fi redusd);

« Intretinerea site-urilor turistice;

e managementul proiectului Tn colabo-
rare cu Ministerul Turismului, inclusiv
constructia  infrastructurii  turistice
(plimbari de-a lungul plajelor si pistelor
de biciclete); campanii de marketing
interne; organizarea si promovarea eve-
nimentelor locale si a festivalurilor.

in orasele si regiunile Acre, Eilat, Jaffa,

lerusalim si Tel Aviv autoritatile au infiintat
intreprinderi publice responsabile de dezvoltare.
Tn anul 2016 bugetul general al Ministerului
Turismului a fost de 930 milioane ILS, din care
43% sunt pentru marketing, 24% sunt stimulente
pentru investitii si 23% — infrastructura turistica
publica. Resursele provin tot din bugetul general
de stat. Actiunile de marketing si infrastructura
sunt finantate de stat si de autoritatile locale, iar
locuintele sunt finantate de sectorul privat, care
uneori beneficiaza de subventii de la stat.

paigns; organizing and promoting local
events and festivals.

In the cities and regions of Acre, Eilat,
Jaffa, Jerusalem and Tel Aviv, the authorities
have set up public enterprises responsible for
development. In 2016, the general budget of the
Ministry of Tourism was ILS 930 million, of
which 43% are for marketing, 24% are incen-
tives for investments and 23% are for public
tourism infrastructure. The resources also come
from the general state budget. Marketing and
infrastructure actions are funded by the state
and local authorities, and housing is funded by
the private sector, which sometimes benefits
from state subsidies.
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Recent, in Israel, a avut loc o revolutie in
promovarea turismului. Tn ultimul an, industria
a reusit sa genereze venituri de 4,5 miliarde
USD, precum si sd deschida circa 25 mii de noi
locuri de munca.

Unul dintre principalele elemente inova-
toare a fost decizia de a se distanta de pozitio-
narea Israelului drept centru exclusiv al peleri-
najului mondial. In consecintd, anunturile au
aratat odihna in Israel in diferite regiuni: de la
coasta Mdrii Rosii pana la baruri, strazi pline de
viatd din Tel Aviv. Au aparut videoclipuri
despre turismul din Israel: videoclipul ,,Doua
orase, One Break” a castigat numeroase premii
europene, a fost publicat in 9 limbi si a parti-
cipat la o competitie la nivel mondial pentru cel
mai bun videoclip, gestionatd de Organizatia
Mondiala a Turismului.

In cele din urma, autoritatile israeliene au
sporit nivelul de cooperare cu cele mai impor-
tante agentii de turism din lume, de exemplu,
Expedia. Acest lucru a ficut posibila cresterea
numarului de rezervari ale tururilor cétre Israel
de pe aceasta platforma si cresterea interesului
din partea utilizatorilor sai.

Marketingul cu influente este o metoda
bine cunoscutd de promovare prin intermediul
liderilor de opinie privind destinatia turis-
tica Israel, ceea ce sporeste vizibilitatea sau
atractivitatea unui serviciu si a unui produs.
Vizionarea postului obisnuit al unui blogger,
care vorbeste despre calatoriile spre o tara
noud si interesantd si despre impresiile sale
pozitive, convinge ca este cu sigurantd o in-
fluenta de marketing.

Concomitent, statul Israel continuid sa
subventioneze zborurile, ceea ce mentine costul
biletelor de avion la un nivel acceptabil. De
exemplu, pentru fiecare calator nou din orasul
Eilat, situat in sudul tarii, pe coasta Marii Rosii,
companiile aeriene primesc aproximativ 60
EUR. Avand in vedere ca fiecare turist cheltuie,
in medie, 1600 USD in Israel, atractia, in acest
mod, pare destul de profitabila.

Israelul modern este o tard cu tehnologii
avansate, avand o varietate de industrii: medi-
cind si farmaceutica, agriculturd, industria chi-
mica, constructii, articole de giuvaiergerie.
Turismul se dezvolta intensiv in aceste dome-
nii. La 18 iulie anul 2018, in cadrul initiativei

B —

Recently, there has been a revolution in
promoting tourism in Israel. Last year, the
industry managed to generate revenues of USD
4.5 billion, as well as to open about 25 thou-
sand new jobs.

One of the main innovative elements has
been the decision to distance itself from the
positioning of Israel as the exclusive centre of
the world pilgrimage. As a result, ads have
shown rest in Israel in different regions: from
the Red Sea coast to bars, lively streets in Tel
Aviv. Israeli tourism videos have appeared: The
“Two Cities, One Break” video has won nume-
rous European awards, has been published in 9
languages and has participated in a worldwide
video competition for the best video managed
by the World Tourism Organization.

Finally, the Israeli authorities have in-
creased the level of cooperation with the most
important travel agencies in the world, for
example, Expedia. This has made it possible to
increase the number of tours to Israel on this
platform and increase the interest of its users.

Influential marketing is a well-known
method of promotion through opinion leaders
on lIsrael’s travel destination, which increases
the visibility or attractiveness of a service and
product. Watching a blogger’s usual post, which
deals with traveling to a new and exciting
country and its positive impressions, convinces
that it is certainly a marketing influence.

At the same time, the State of Israel
continues to subsidize flights, which keeps the
cost of airplanes at an acceptable level. For
example, for each new traveller in the city of
Eilat, located in the south of the country, on the
Red Sea coast, airlines receive about 60 EUR.
Considering that every tourist spends an ave-
rage of USD 1600 in Israel, the attraction in
this way seems quite profitable.

Modern Israel is a country with advanced
technologies, with a variety of industries: medi-
cine and pharmaceutics, agriculture, chemical
industry, construction, and jewellery. Tourism
is growing intensively in these areas. On July
18, 2018, Israeli Parliament (Knesset) approved
the law on the regulation of medical tourism in
Israel [1; 6]. Until now, the field of medical
tourism has developed in line with individual
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comune a ministerelor de turism si sanatate din
Israel, Parlamentul israelian (Knesset) a adoptat
legea privind reglementarea turismului medical
in Israel [1; 6]. Pana in prezent, domeniul turis-
mului medical s-a dezvoltat in conformitate cu
initiativele si interesele individuale ale spitale-
lor israeliene si ale cercurilor de afaceri. Ca
urmare, in prezent, starea turismului medical si
efectul pe care il are asupra sistemului de
sandtate din Israel nu pot fi considerate cele
mai bune la scard nationald. Cu toate acestea,
spiritul antreprenorial, pe care agentiile 1l aduc
industriei, contribuie la dezvoltarea si conti-
nuitatea turismului medical israelian.

Concluzii

OCDE, in etapa actuald, numara 32 de

tari membre si constituie o structurd solida, in
cadrul careia turismul continud sa ocupe cel mai
important loc atat la nivel investitional, cat si la
nivel de investitii conexe, Tn conservarea, dez-
voltarea si protejarea patrimoniului natural si
cultural al statelor respective.

Principalele probleme si provocari ale

turismului in OCDE sunt:

o diversificarea si imbunatatirea produ-
selor si intensificarea sederii turistice,
n special, prin dezvoltarea infrastruc-
turilor turistice publice;

e penetrarea si dezvoltarea noilor piete,
pastrand 1n acelasi timp pietele exis-
tente si fluxurile de vizitatori;

o adaptarea produsului turistic la cerin-
tele turistilor consumatori de pe pie-
tele noi si pe pietele emergente.

Domeniile prioritare de actiune a tarilor

membre ale OCDE includ:

e cresterea ofertei de
investitii,

hoteluri  prin

lui, in special, prin scaderea preturilor
de vacanta, prin perfectionarea regle-
mentarilor hoteliere si prin Tncurajarea
altor tipuri de cazare;

e comercializarea si promovarea, prin
incurajarea companiilor aeriene de a
integra pe rutele lor noi aeroporturi, in
scopul sporirii numarului de zboruri
catre tarile OCDE; cooperarea cu
agentiile de turism online si agentiile
de turism conventionale, oferind sti-
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initiatives and interests of Israeli hospitals and
business communities. As a result, the state of
medical tourism and its effect on the health
system in Israel today cannot be considered the
best at the national level. However, the entre-
preneurial spirit that agencies bring to industry,
contributes to the development and continuity
of Israel’s medical tourism.

Conclusions

The OECD currently has 32 member

countries and is a solid structure in which tou-
rism continues to occupy the most important
place both at the investment level and at the
level of related investment in the conservation
of the natural and cultural development and
protection heritage of the countries concerned.

The main issues and challenges of tou-

rism in OECD are:

o diversifying and improving products
and enhancing tourism, especially by
developing public tourism infrastruc-
ture;

e penetration and growth in new mar-
kets, while preserving existing mar-
kets and flows of visitors;

e adapting the tourism product to the
needs of consumer tourists in new
markets and emerging markets.

The priority areas for action of OECD

countries include:

¢ increasing the supply of hotels through
investments;

e improving the competitiveness of tou-
rism, especially by lowering holiday
prices, by improving hotel regulations
and by encouraging other types of
accommodation;

e marketing and promoting by encou-
raging airlines to integrate new air-
ports on their routes in order to in-
crease the number of flights to OECD
countries; cooperation with online
travel agencies and conventional tra-
vel agencies, providing incentives and
importance to increasing travel pac-
kage sales;

e increasing tourist satisfaction, ensu-
ring accessibility to digital media
information and promoting the crea-
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mulente si importanta cresterii vanza-
rilor de pachete turistice la calatorii;

e sporirea satisfacerii turistice, asigu-
rarea accesibilitatii la informatiile pe
mediile digitale si promovarea crearii
de noi aplicatii turistice pentru smart-
phone-uri;

o dezvoltarea de noi produse turistice, a
turismului.

Politicile de abordare a acestor provo-

cari §i prioritatile OCDE includ:

o concentrarea pe satisfacerea turistilor
prin crearea de facilitati specifice (cum
ar fi benzile de biciclete sau cam-
pinguri), reducerea preturilor si moder-
nizarea birourilor de informare;

e fincurajarea investitiillor in turism,
inclusiv identificarea contractorilor si
ghidarea acestora;

e sprijinirea negocierilor cu o serie de
agentii de turism online i companii
aeriene;

o diversificarea tipurilor de cazare si cres-
terea numarului de paturi in unitatile
de cazare;

e rationalizarea inovatiilor tehnologice
n turism;

o imbunatatirea activitatilor de marke-
ting: organizarea excursiilor de desco-
perire, instruirea jurnalistilor primitori
st a altor parti interesate; cresterea acti-
vitatii ministerelor, departamentelor,
altor organizatii si asociatii de turism
din OCDE sub forma unor campanii
digitale;

e unificarea instrumentelor si progra-
melor de cercetare si monitorizarea
rezultatelor.

Multi analisti [5] vad o legitate in cres-
terea fluxului turistic atat in Israel, Germania,
cat si In celelalte tari membre ale OCDE. Este
evident cad prezenta unor climate calde, a mari-
lor, a locurilor sacre si a infrastructurii dezvol-
tate fac tarile respective sa fie atractive pentru
turisti [3]. Cu toate acestea, situatia este mult
mai complexa si putini sunt cei care se asteptau
la o crestere a fluxurilor turistice in ultimii ani.

B —

tion of new smartphone applications
in tourism;

o development of new tourist products,
such as desert trips in the Negev
region, etc.

Policies to address these challenges and

priorities OECD include:

o focus on satisfying tourists by creating
specific facilities (such as bicycle or
camping bands), reducing prices and
upgrading information bureaus;

e encouraging investment in tourism,
including identifying contractors and
guiding them;

e supporting negotiations with a number
of online travel agencies and airlines;

e diversifying accommodation types and
increasing the number of beds in
accommodation units;

e rationalizing technological
tions in tourism;

e improving marketing activities: orga-
nizing discovery trips, training jour-
nalists and other stakeholders; increa-
sing the work of the Ministry in the
form of digital campaigns;
uniting research tools and programs
and monitoring results.

Many analysts [5] see legitimacy in
boosting tourist flow in Israel. It is obvious that
the presence of a warm climate, sea, sacred
places and developed infrastructure make the
country attractive for tourists [3]. However, the
situation is much more complex and few people
have expected an increase in tourist flow over
the past year.

innova-
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