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ABSTRACT
The aim of the present investigation was to study the effect of Facebook uses on life satisfaction
and subjective happiness of college students. 150 {75 male and 75 female} college students age
ranged 16-30 from Lucknow city of Uttar-Pradesh were selected through purposive sampling
technique. In the present study only those students were participated who are using Facebook.
Intensity of Facebook Usage, life satisfaction scale and subjective happiness scale were emailed
to all participants. Online information was received by the researcher. Results showed that
Females scored highest on both scales, recording higher levels of Facebook usage and happiness
than their male counterparts. Older age group students were found to be more intense Facebook
users, more satisfied with their lives and happiest than younger age group students. Positive and
significant correlation was observed between Facebook usage, life satisfaction and happiness of
older age group college students. The bivariate correlations between the participants groups,
happiness and life satisfaction were positive. The study was found to be very useful for college
students.
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In the present modernized society, social media have created popularity among modern youth
(Abramson,2011; Kamenetz, 2011) Facebook is becoming a necessary tool in youth’s life and
has grown increasingly in modern society worldwide. Taking the birth in 2004, Facebook has
linked peoples all over the world to communicate, cultivate new friendship for their own taste
(Lenhart, 2009).
Researchers have found that among Facebook users, college students are the heavy users (Lampe
et al, 2006; DiMicco &Millen, 2007). Studies indicated that 85% to 96% of college students uses
Facebook (O’Dell, 2011;Junco et al, 2011;Hargittai, 2008a; Jones and Fox, 2009; Mateney and
Borland, 2009). Gonzales et al. (2011) observed that Facebook use enhanced self-esteem of
college students and it is linked with positive increase in overall life satisfaction.
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Facebook permits to create a profile, display, personal information, upload pictures and interact
with friends through messages, gifts and other applications. College students spend almost one to
two hours daily on Facebook. It is the most preferred tool for networking among college
students.
Studies indicate that the effects of social networking sites (use of Facebook) vary according to
users’ attributes and internet use functions. Infect social networking like use of Facebook can
even enhance the satisfaction and happiness of users who use Facebook for relationship
formulation and communication purpose. The result of this type of studies support the
stimulation hypothesis, based on which the social network enhances interactions and thus
contributes positively to happiness and satisfaction in life.
Ellison et al. (2007) have found that Facebook use was related to bridging, bonding and
maintaining social capital which refers to resources received through relationship such as life
satisfaction and subjective happiness. On average, college students had between 150 to 200
Facebook friends and generally used the website to communicate to others for building
relationship. This indicated that students primarily used Facebook to maintain previously
formulated happy networking, rather than creating new network.
Raacke et al (2008; Sheldon 2008; Pempek et al 2009) have noticed that Facebook is used
primarily for social connections. Sheldon viewed that students use Facebook to maintain
relationship with friends they already knew.
Pempek et al, (2009) asserted that college students used Facebook to communicate information
about their satisfaction and happiness. Facebook has also viewed as the “social glue” that assists
students to become satisfied with college life.
It appears therefore, that Facebook fulfills its role to support social relationship and to build
social connections that enables students to become happier and satisfied with day to day
activities.
Subjective happiness is the psychological state of well-being, joy, and contentment
(Lyubomirsky, 2001). Subjective happiness has been viewed as a popular conception psychology
research and is noted to be a signiﬁcant part of human life (Doman,2010; Lyubomirsky, 2001).In
addition, it is well known that the pursuit of happiness is an important goal for every human
being (Lyubomirsky, et al. 2005).Subjective happiness is a construct that is relatively consistent
over time and across situations, and it has an impact on how people perceive, interpret, recall,
and actually experience life events in a positive or negative way (Lyubomirsky and Tucker,
1998).
Studies have shown that subjective happiness is associated with self-perceptions of well-being,
satisfaction with life (Diener, 2000; Suh et al, 1998), satisfying relationships, positive emotions
(Diener and Seligman, 2002), emotional intelligence (Extremera, 2005), and self-enhancing bias
(Lee and Im,2007). It has also been proved that people, who are subjectively happy think more
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positively about themselves (Lee and Im,2007; Campbell, 1981), feel more personal control
(Larson, 1989), evaluate recent experiences in their lives as more pleasant (Matlin and
Gawron,1979),andtheiremotionalreactionsaremoreintensetopositiveevents,butlesslonglastingtone
gativeevents (Seidlitz, 1997).
Life satisfaction is once of human reactions in individual and social. Diener et al. (1992) defined
life satisfaction as a personal judgment of property, success and quality of life based on selected
criteria of an individual. The concept of life satisfaction is an internal experience which includes
positive existence of excitement and lack of negative emotions (Rode, 2005). Internal
satisfaction is the result of individual and social growth (Fank et al. 2006).
Life satisfaction refers to a judgmental process in which individuals assess the quality of their
lives on the basis of their own unique set of criteria (Shim and Johnson, 1978). A comparison of
one’s perceived life circumstances with a self-imposed standard or set of standards in
presumably made, and to the degree that conditions match these standards, the person reports
high life satisfaction. Therefore, life satisfaction is a conscious cognitive judgment of one’s life
in which the criteria for judgment are up to the person.
Nasirei- Jokar (2008) mentioned the indirect role of hope in the relationship between
meaningfulness of life and mental health indices in girls and women and pointed out that this
meaningfulness leads to the increase of happiness and life satisfaction. Life satisfaction in
adolescents increases as they get older. Relationship with friends is of high importance in
adolescents. Having proper relationship with classmate and friends are effective factors in life
satisfaction of college students.
Researchers equate life satisfaction with subjective happiness or personal contentment. Existing
research highlights that students life satisfaction is determined, in part, by their social ties
(Kahneman and Krueger, 2006). Rating of happiness made by one’s friends (Leary and
Kowalski, 1990), a sociable and extraverted personality (Francis, 1999), frequent interpersonal
communication that have positive affect (Diener et al. 1991) and happiness of one’s family
members (Clore et al.2001) all are correlated to high life satisfaction and happiness.
Extending this view, it could be expected that people who actively participate in Facebook are
more likely to experience connectedness and feel happier (Valkenburg, Peter and Schonten,
2006). Facebook can create envy and bitterness because people areexposed to happiness and
positive images of their friends. Kavetsos and kontroumpis (2011) analyzed the impact of
Facebook use on happiness and found that Facebook is associated with higher level of
satisfaction and happiness among college students. Living in a country with high rate of internet
users improves life satisfaction as well.
According to a Facebook’s statement as on December 31, 2012, it has 1.06 billion monthly
active users worldwide including 71 million in India. Facebook has grown so rapidly in such a
short period without some pleasurable aspects.
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Kross (2014) conducted a study on 82 adults to examine the effects of Facebook usage on
happiness. He observed that Facebook provides an invaluable resources for fulfilling the basic
human needs for social connection but rather than enhance well-being.
The present research explores the relationship between Facebook uses, subjective happiness and
satisfaction with life among college students by examining two aspects of Facebook usage:
Facebook intensity using Ellison et al.’s Facebook intensity scale and also the number of
Facebook friends.
METHODS
Participants:
Participants were 150 Facebook users between the age of 16 to 30 (75 males and 75 females).
They were college students from Lucknow city of Uttar-Pradesh. All participants were classified
on the basis of their age in three groups [{1}16 to 20, {2} 21 to 25, {3} 26 to 30]. Only
Facebook users were included in the study.
The participants were selected from Facebook using a status update on the researcher’s personal
profile requesting participation, which included a link to the on line survey. Some participants
who completed the survey also posted a link on their own profile; therefore a snowball sample
was employed.
Measures:
Intensity of Facebook Usage:
Facebook intensity scale developed by Ellison et al. (2007) was used to answer the intensity of
Facebook usage and also the number of friends. This scale measures the number of Facebook
friends where 1= “50 or less”, 2= “51 to 100”, 3= “101 to 150”, 4= “151 to 200”, 5= “201 to
250”, 6= “251 to 300”, 7= “301 to 500”, 8= “501 to 1000”, 9= “1001 to 5000”, 10= “5001 to
more”. It also measures the time spent on Facebook (1= “less than 10 minutes”, 2= “10 to 30
minutes”, 3= “31 to 60 minutes”, 4= “1 to 2 hours”, 5= “2 to 3 hours”, 6= “3 hours to
more”).The Facebook Intensity Scale has been used frequently in recent Facebook related
research, with over 1,500 citations on Google scholar since 2007.
Subjective Happiness Scale:
Subjective happiness scale developed by Lyubomirsky and Lepper (1999) was used to measures
the happiness. There are 4 items to be rated on a 7 point Likert scale (e.g. “In general, I consider
myself” on a scale from 1 “not a very happy person” to 7 “a very happy person”). The scores
from these statements were averaged to create the variable happiness.
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Life-Satisfaction Scale:
Life Satisfaction Scale developed by Diener et al. (1985) was used in this study. This scale
includes 5 questions with 7 point Likert scale. The alternative absolutely correct is scored 7
while alternative absolutely wrong is scored 1. The range of scores is between 5 to 35. This scale
has 0.86 reliability.
Demographic Information:
Other demographic Information was also collected with the help of a questionnaire. This
included age, gender and class etc.
Design and Data Analysis:
A between subject design was used to examine the correlation between variables. The predictor
variables measured are Facebook usage and the number of Facebook friends, the criterion
variables is happiness and satisfaction with life demographic variables (gender, age) are also
examined.
A Pearson R correlation was carried out to investigate the correlation between Facebook usage
and happiness and life satisfaction, number of Facebook friends and happiness and Facebook
usage to examine the differences in scores between genders for satisfaction with life.
Procedure:
Participants were selected using on online questionnaire link posted on the researcher’s personal
Facebook pages of participants who had completed it. All participants took part using their
personal computers. All participants were informed about the aim of the study, they completed
three sections of the questionnaire; demographic details, Facebook activity. They were asked to
select their number of Facebook friends and the approximate time per day spent using the site in
the previous week. Happiness and Facebook intensity were measured using concerned measures.
Finally they were directed to a debrief page which thanked them for their time and reconfirmed
the contact email address.
RESULTS
Facebook usage and happiness:
Table 1 shows the mean and standard deviation of all participants’ group scores on the Facebook
intensity scale and subjective happiness scale. Females scored highest on both scales, recording
higher levels of Facebook usage and happiness than their male counterparts. Older age group
students were found to be more intense Facebook users than younger age group students. Older
age group students were happiest than younger age group students.
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Table-1: Mean and SD of scores on the Facebook intensity scale and subjective happiness
for all participants groups
Groups
All participants
Male
Female
Age
16-20
21-25
26-30

Facebook usage
Mean SD
3.36
.85
3.09
.80
3.29
.82

Happiness
Number Mean SD
150
5.20
1.09
75
4.97
1.15
75
5.30
1.05

Number
150
75
75

2.91
3.40
3.50

50
50
50

50
50
50

.47
.90
.75

4.65
5.33
5.39

.49
1.09
1.24

Facebook usage and satisfaction with life:
Table 2 shows the means and standard deviation of all participants’ group scores on the
Facebook intensity scale and life satisfaction scale. Females scored highest on both scales,
recording higher levels of Facebook usage and higher satisfaction with their lives than male
respondents. It was also noticed that as age of the participants increased their satisfaction with
lives also increased in a significant manner, older participants were found to be more satisfied
with their lives than younger participants.
Table-2: Mean and SD of scores on the Facebook intensity scale and life satisfaction scale
for all participants group

Group
All participants
Male
Female
Age
16-20
21-25
26-30

Facebook usage
Mean
SD
3.36
.85
3.09
.80
3.29
.82

Life satisfaction
Number Mean
SD
150
26.50
6.53
75
24.61
5.84
75
28.32
6.71

Number
150
75
75

2.91
3.40
3.50

50
50
50

50
50
50

.47
.90
.75

24.50
26.32
28.18

6.41
5.23
5.12

The result of correlational analysis is presented in table-3:

© The International Journal of Indian Psychology | 209

The Effect of Facebook Use on Life Satisfaction and Subjective Happiness of College Students

Table-3: Correlation between Facebook usage, Happiness and Satisfaction with life
Group
Correlation
Happiness
Life Satisfaction
1.08
1.09
All participants
0.27
0.26
Male
.008
0.12
Female
Age
.09
0.08
16-20
0.49
0.51
21-25
0.43**
0.49**
26-30
**Significant at 0.05level
The result of table 3 indicates that there is positive and significant correlation between Facebook
usage and happiness of older age group college students. The correlation between low life
satisfaction, Facebook usage, happiness and life satisfaction in all other groups, and indeed on
the sample over all were not significant. Over all the result suggest that there exist some
correlation between Facebook usage, happiness and life satisfaction, contrary to the previous
researches.
The multiple regression analysis was also conducted to evaluate how well the various
participants group predicted happiness and satisfaction with life. The predictors were gender and
age, while the criterion was happiness and life satisfaction. The linear combination of
participants group were not significantly related to happiness, f (2,150) = 1.16, p>0.05 and life
satisfaction, f (2,150) = 1.17, p>0.05. The sample multiple correlation coefficients were .16 and
.17, indicating that approximately 3% of the variance of happiness and life satisfaction in the
sample can be accounted for by the linear combination of the different participant group.
Table 4 presents the relevant strength of the individual predictors. All the bivariate correlations
between the participants group, happiness and life satisfaction were positive. On the basis of
these results, it can be concluded that the only useful predictor for happiness and life satisfaction
amongst the participants studied is gender.
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Table-4: The Bivariate and partial correlation of the predictors with happiness levels and
life satisfaction
Correlation
between each
predictors
Predictors and happiness

Gender
Age
16-20
21-25
26-30

Correlation
between each
predictors
and
life
satisfaction

.14

.14

Correlation
between
each
predictors and
happiness levels
controlling for
all
other
predictors
.14

.19
.17
.18

.14
.16
.14

.04
.03
.04

Correlation
between each
predictors and
life satisfaction
controlling for
all
other
predictors
.17
.06
.02
.03

Number of Facebook friends, happiness and life satisfaction:
Figure 1, given below, shows the mean number of Facebook friends across all participants
group.
Figure-1: Mean number of Facebook friends for all participants group
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number of friends

9
8
7
6
5
4
3
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2
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Note-1= 50 or less Facebook friends, 2= 51-100 Facebook friends,
3= 101-150 Facebook friend,4= 151-200 Facebook friends,
5= 201-250 Facebook friend, 6= 251-300 Facebook friends,
7= 301-500 Facebook friends,8= 501-1000 Facebook friends,
9= 1001-5000 Facebook friends, 10= 5001- above Facebook friends

The above figure1 shows that over all participants had an average of between 251 to 300
Facebook friends (m= 6.03, SD= 1.99, n= 150) with male’s having slightly more than female
participants (m= 6.08, SD= 1.96, n= 150; m= 6.01, SD= 2.01, n= 75). The older age participants
had highest number of friends on Facebook (m= 6.42, SD= 1.76, n=50).
A correlational analysis between number of Facebook friends, happiness and life satisfaction is
presented in table 5:
Table-5: Correlation between number of Facebook friends, happiness and life satisfaction
Groups
Correlation
Happiness
Life Satisfaction
0.64**
0.66*
All participants
.12
.14
Male
.18
.17
Female
Age
.13
.16
16-20
.21
.19
21-25
.37**
.38**
26-30
*>0.05, **>0.01
Table 5 indicates that positive and significant relationship were observed between Facebook
usage, happiness and life satisfaction, r= .64, n= 150, r= .66, n=150, older age group participants
also showed positive and significant correlation between number of Facebook friends, happiness
and life satisfaction, r= .37, n=50, r=.38, n= 50, other groups also showed positive relationship
but their correlations were not significant.
DISCUSSION
The aim of the present study was to examine the effect of Facebook usage on happiness and life
satisfaction of college students, and also to broaden current knowledge in the area by examining
these variables through gender and age.
The effects of Facebook usage on happiness was explored using two aspect of interaction with
the site, the intensity of usage measured by the Facebook intensity scale and also the number of
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Facebook friends. Happiness was measured using subjective happiness scale. The second
important variable was life satisfaction and it was measured by life satisfaction scale. 150
participants between the ages of 16 to 30 were selected to examine these aims, over 25%
participants were found who spent an average of 3 hours or more per day on the Facebook site.
Females were found to be happier and fully satisfied with life than male participants, also older
students were happier and satisfied than younger students.
The results of the present study were consistent with previous research which links using
Facebook with a positive influence on users lives, such as the enhancement of happiness
(Gonzales and Hancock, 2011) or an increase in overall life satisfaction (Ellison et al, 2007;
Vanazuela et al, 2009).
It was mentioned that there will be a link between the number of Facebook friends, happiness
and life satisfaction. It was observed in the analysis that this type of link exists. A positive
correlation was found for the group as a whole considering these results. It can be argued that the
number of Facebook friends is the best indicator of happiness and life satisfaction. This is
supported by previous research which studied the effect of Facebook friends (Kaplidon et al,
2011; Demir, 2008). Furthermore the largest proportion of participants selected “I use Facebook
to keep in touch with my old friends” on the F/S as their primary reason for using the site in the
present research.
Facebook differs somewhat to other social network site in this respect as friends added to the
user’s social network. Thus it stands to reason that users with more Facebook friends will be
happier and satisfied with life, as a relationship already exists with people they have added on
the site. This is further supported by only 5.5% of respondents saying that they use the site to
make new friends, compared with the 80% who used it to keep in touch with old friends. Given
this information, it is likely that those with a large number of friends on the site also have a large
number of friends off line, and it is possibly this factor that correlation with happiness and life
satisfaction is positive (Ryan& Xenos, 2011).
Research also suggests that people who are involved in online relationship are more willing to
communicate in real life (Sheldon, 2008). The results of this study indicate a link between the
number of friends and happiness and life satisfaction. This study also supported the previous
views that friends are an essential predictor of happiness and satisfaction (De Roiste, 1996).
Present study has certain limitation. First, it is conducted only college students and on certain
specific age group. It is important that a wider sample is used particularly in Facebook studies.
Furthermore, a detailed analysis of Facebook friends is advised in future research. Facebook
privacy setting should be taken into account for future studies. If any aspect of sharing
information, or the frequency of doing so is being investigated then it is important to understand
who and what users are allowing others in their social network to see.
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